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Henry Jackson URN WITH AN ETCHING OF THE BOSTON THEATRE. GRACEFUL SILVER TEAPOT, ELEVEN INCHES HIGH. OP 
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Two Notable Pieces by Paul Revere in the Sleeper Collection Presented to the Boston Museum of Fine Arts 
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years of association its charm is always new. 
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Fine Example of Paul Revere Silver from Sleeper Collection 
Presented to Boston Museum of Fine Arts 























RARE and exquisite pieces of silver made 
by Paul Revere have just been presented 
by Henry Davis Sleeper of Gloucester to the 
Boston Museum of Fine Arts in memory of 
his mother, Maria Westcote S!eeper. 

Mr. Sleeper’s search for fine specimens of 
silversmithing by Revere was seconded by 
a painstaking and often exciting pursuit of 


missioned by Congress on January 12, 1777, 
as colonel of a Continental battalion. On 
his return to Boston he recruited the 16th 
Massachusetts _Regiment, known as_ the 
Boston Regiment, which was engaged in the 
battles of Monmouth, Quaker Hill, Rhode 
Island, and Springfield, N. J. 

Colonel Jackson acted as government agent 

















TRAY BY PAUL REVERE BEARING CHANDLER COAT-OF-ARMS; IN THE SLEEPER COLLECTION AT 
THE BOSTON MUSEUM OF FINE ARTS 


documentary evidence to establish the facts 
of executive ownership. Long journeys, the 
investigation of obscure records and clues 
patiently followed have contributed to 
establish the authentic history of each piece. 

The interest of association with persons 
and events in silver made for Bostonians a 
century or more ago has its fascination. 
Here is an example; namely, the Boston 
Theater or Henry Jackson Urn. Henry Jack- 
son, the first owner, was baptised in Boston 
on October 25, 1747. He raised the first 
military company in Boston and was com- 


for the building of the Frigate Constitution, 
“Old Ironsides,’ for which Paul Revere 
furnished the brass and copper. In 1793 
Messrs. Porez Morton, Joseph Russell, 
Samuel Brown, Charles Bulfinch and Henry 
Jackson, trustees of a joint association, took 
measures for the building of the Boston 
Theater. Charles Bulfinch was appointed 
architect, and the theater when completed 
was referred to as the most elegant of its 
kind in the United States. On the afternoon 
of Feb. 2, 1798, fire broke out in one of the 
dressing rooms and the theater was de- 


stroyed. The silver urn of the Sleeper col- 
lection is inscribed “The Proprietors of the 
Theater To General Henry Jackson, Esquire, 
One Of Their Trustees, 1796.” 

By his will Henry Jackson, after making 
certain provisions for his sister, his nephews 
and nieces, left all the remaining part of his 
real and personal estate, “Of whatever name 
and nature” to Mrs. Hepzibah C. Swan. 
A part of his inventory of silver includes, 
“1 pair of candlesticks and extinguishers, pe. 
of old silver, 1 urn, weight 60 oz. $66.00.” 

Though the Boston Museum of Fine Arts 
has been in possession of many of the typical 
pieces of Paul Revere’s work, such as the 
Punch bowl ordered by the “fifteen Sons of 
Liberty,” whose names encirle its rim, and 
which was dedicated to the famous “Ninety- 
two Members of the House of Representa- 
tives,’ the Sleeper gift adds to the collection 
some of Paul Revere’s finest and. most in- 
teresting pieces. The first, is the heretofore 
unrecorded “Henry Jackson Urn,” on which 
is engraved a picture of the old Boston 
Theater. It is made of heavy metal, having 
a solidity and simple elegance about it 
which distinguished’ it from the more 
ornately decorated and fashioned bits of the 
time. The only design on it is found where 
the ears grow out of the upper end of the 
urn proper. 


One other piece in the Sleeper collection is 
worthy of particular notice. It is a teapot 
about 11 inches high, the spout of which 
reflects the most ornate pattern of the day. 
Though the extreme tip of the spout is 
graceful, and is suggestive of a hen’s beak, 
the whole of it does not seem to fall in with 
the otherwise restrained design of the pot. 
The handle, again, is worthy of notice, first 
because its lines are typical of many of the 
handles found on Colonial silver, and second 
because it seems to be the most successful of 
the non-metal handles of the time. One 
might also call attention to the fine silver 
brace which attaches the wooden handle to 
the body of the pot, and which is designed 
in harmony with the tip of the spout. 

The Jackson urn and the teapot referred 
to above are illustrated on the front cover 
of this issue. 

' The rather massive tankard needs little 
description, nor does the Tyler Sauce Boat, 
excepting for the fact the design of the 
handle on the latter betrays the pattern-type 
mentioned above. The Chandler Tray, so- 
called because it bears the Chandler coat-of- 
arms, is interesting because of its flamboyant- 
ly decorated rim, the fine engraving of the 
coat-of-arms, and because it rests on the con- 
ventional three small legs which we find on 
so many of the Colonial trays and bowls. 
The rest of the collection includes a large 
porringer; four serving spoons; one plain 
and initialled in script, one decorated with 
an oval boarder about its initials, one well- 
worn with a wavey dash border design; a 
plain cup-shaped bowl with a lid topped with 
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a scrolled button, and resting on a fiat 
octagonal shaped base; a creamer, bordered 
with a triple line, an x and logsen, and a 
point-border ; a punch ladle-cup, shaped and 
fluted; and a plain beaker about two and a 
half inches high. 

The Sleeper collection and the general col- 
lection of the Museum of Fine Arts of 
Boston, demonstrate that the art of silver- 
smithing was highly developed during our 
early Colonial days, and that the craftsman- 


THE JEWELERS’ CIRCULAR 


“At the time I endorsed the note there 
was an understanding between my brother 
and I in reference to a certain business mat- 
ter, and wasn’t carried out, and he agreed 
to take my endorsement off the note,” the 
endorser explained. 

“What did you want us to do?” 

“You know that my brother’s good for 
three times the face of the note, and if you’d 
just mark my endorsement off the back it 
would fix everything up all right,” the en- 

















MASSIVE TANKARD, 


ship of our early native born artisans de- 
serves wider recognition by our Museums 
than they have hitherto given it. 








Erasing the Endorser 





6oPP'AKE my note for my past due ac- 
account?” the customer queried. 

“Yes, if you'll get your brother John to 
endorse it.” The jeweler agreed, accepted 
the note and placed it in the local bank for 
collection. 

A week later, John, the endorser, strolled 
in, 

“Have you got a note endorsed by me?” 
the endorser queried. 

“T have and I haven’t. I’ve got the note, 
but I left it down to the bank for collection.” 
the jeweler assured him, and the endorser 
made his way to the bank. 

“I understand that you’re holding a note 
made by my brother in favor of the jeweler 
up street, and endorsed by me,” the endorser 
announced. And the cashier confirmed his 
impression. 


BY PAUL REVERE 
dorser proposed. The cashier located the 
note, and drew two heavy red lines through 
the endorsement. 

Time passed on, according to a habit which 
it has; the note fell due; the customer was 
in bankruptcy; the endorser refused to pay, 
and the jeweler sued the bank in the Georgia 
courts. 

“Where the pledge permits the endorser 
to erase or withdraw his endorsement from 
the notes without the consent of the pledger, 
thus rendering the notes insolvent, such ac- 
tion on the part of the pledgee amounts to 
a conversion of the notes, just as much so as 
if it should sell the notes and receive the 
value in money therefor,” was the reasoning 
of the court set out in 117 Southeastern Re- 
porter, 741—M. L. H. 








A. C. Wooten, general manager of the 
Mulford Jewelry Co., Memphis, Tenn., has 
left for Philadelphia to attend the conven- 
tion of the American National Retail Jewel- 
ers’ Association. He is accompanied by Mrs. 
Wooten. 
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To Give Prominence to France’s 


“Best Workers” 





FoR the purpose of awarding honors and 

publicity to her handicraftsmen of 
greatest ability a movement has been grow- 
ing up in France. The ability and genius 
of the handworker is lost, individually, in 
the factory. Yet refined talent is what gives 
the French product its superior position in 
the world of applied arts. As A. P. Con- 
treau (the able staff contributor of our 
worthy contemporary, Le Grand Négoce, 
says concerning Le Concours des Meilleurs 
Ouvriers de France (Concourse of the Best 
Workers of France) : 

“In recent generations enthusiasm is lack- 
ing for handwork which, compared with 
commercial employment, brings such tardy 
returns. We have, all of us, noted the dis- 
favor in which the trades which obtain 
their profit from skilful handicraft are held. 
Hence the need of upholding the professional 
capacity and exalting merit with renewed 
vigor.” And he predicts a real organization 
of the Concours in 1926, after two years 
“drive” on the proposition of such exhibi- 
tion. Last year’s “International Exposition” 
brought the subject well to the front. 

In the commercial world independent 
enterprise is so much less restricted than 
in the artisan world (“artisanate.”) To 
realize a truly artistic work in the jewelry 
and allied industries the artisan has to em- 
ploy material more costly than his resources 
permit. And, as the above-mentioned writer 
observes: “the Concours requires collaborat- 
ing patronage.” 

The last year’s Paris Exposition proved 
too plainly how beautiful art works of the 
jewelry trade disclosed no individual fine 
craftsmanship, but such magnificent pieces 
had their merits buried in divided handwork. 
The idea of the Concours is to bring indi- 
vidual merit to the front, thereby creating 
emulation, ambition, and all those sources 
of enthusiasm which make for true genius 
and love of artistic hand labor. 








The Correct Setting Needed 





AFTER telling us that we have to “re- 

member that a jewel like any other 
objet d’art, is an ornament, and unless it is 
ornamental, and an added attraction to the 
wearer, it is valueless in a decorative way,” 
Emily Burbank recites the following inci- 
dent: 

“Apropos of this, a famous topaz, worn 
as a ring for years by a distinguished 
Spaniard was recently inherited by a rela- 
tion in America—a woman. The stone was 
of such importance as a gem that a record 
was kept of its passing from France into 
America. As a man’s ring it was impres- 
sive and the setting such as to do it honor, 
but, being a man’s ring, it was too heavy 
for a woman’s use. A pendant was made 
of the stone and a setting given it which 
turned out to be too trifling in character. 
The consequence was that the stone lost in 
value as a Ruben’s canvas would if placed 
in an art nouveau frame. Whether it is a 
precious stone, a valued painting or a 
woman’s costume—the effect produced de- 
pends upon the character of its setting.” 
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The News From England 





Conditions Better in Birmingham and Sheffield—Tanganyika Diamond “Boom” 
Collapses—Revival of Egyptian Jewelry Predicted—New Picture 
Gowns Require Jewelry—Merchant Charged With 
Stealing Necklace Worth $72,500 




















Lonvon, July 28.—Conditions in the Birm- 
ingham and Sheffield jewelry and plate and 
cutlery industries are slightly better than 
they have been of late although in the lat- 
ter city business in silver ware and cutlery 
goods is yet far below normal. A certain 
amount of foreign coal is now available 
and Sheffield manufacturers who had closed 
down their works are now opening again. 
The price of this imported coal is, how- 
ever, high, and its use has to be restricted 
in all but the necessary departments. The 
German coal from Silesia is unsatisfactory. 
Being very crumbly it has to be mixed with 
coke, The Dutch coal is better. The gen- 
eral trade outlook is brighter and there are 
more enquiries for goods. The matter of 
delivery, however, still is uncertain. The 
cutlery manufacturers are finding it ex- 
tremely difficult to keep their workers em- 
ployed. The jewelry and cutlery shops are 
not ordering goods in the usual quantities, 
but the export trade is improving. The 
slump in stainless steel continues although 
some fine displays of stainless cutlery of 
all kinds are being made by the retail jewel- 
ers. There is very little improvement in 
the home demand for electro plate and ster- 
ling silver ware. 

* * 

An antique silver dinner service (1799- 
1801) realized $21,500 at a sale of English 
and foreign ware at Christie’s this week. 
The sale lasted two days and was con- 
fined to the disposal of the silver collection 
of A. W. Maconochie. The total realized 
was more than $42,000. 


* * * 


Liberty’s of Regent St., was visited by a 
jewel thief during rush hours this week, 
diamond and sapphire rings worth $1,750 be- 
ing taken. The rings were not missed from 
the jewelry department until after a custom- 
er who had been inspecting rings and pen- 
dants had left the shop. There appears to 
be little hope of tracing the man since the 
establishment was crowded at the time and 
no accurate description of the thief was 
available. 

* * * 

Returning travelers from Paris here say 
that there is a rush in the French city to 
buy goods of value while the franc still 
retains some semblance of value. The 
jewelry shops are well patronized, they say, 
the idea being to invest currency in dia- 
monds and other gems that will not fall 
in value. These purchases are termed “gold 
investments.” Some retailers are refusing 
to do business with foreign visitors except 
on a dollar or sterling basis. 

* * * 

It is understood that platinum shares are 
having to be sold to cover losses incurred 
on Tanganyika Diamond shares which were 
boomed by the “Joburg” operators recently 
with some success. The cabled reports from 


Tanganyika Diamonds indicated that the 
company, in time, would become serious 
rivals of De Beers, Premiers and Jagers- 
fontein. Geological experts expressed con- 
fidence that the diamond properly contained 
a “true pipe,’ and on the strength of this 
Johannesburg got busy. It is now reported 
that the syndicate which is operating the 
Tanganyika Diamond Company’s plant has 
made a test washing of some 300 loads of 
ground, the result being two small diamonds 
totaling half a carat. The Star here says 
that only another illustration of the dan- 
ger of following boomlets engineered from 
Johannesburg is provided by this Tangan- 
yika Diamonds development. The two 
stones obtained, it says, came from a yellow 
streak and speculators who extended their 
commitments in platinum shares on the 
strength of this bonanza are now “suffer- 
ing from a fit of the blues.” 
* ke * 

During June the Crown Diamond mines 
produced 2,014 carats, the rate of yield be- 
ing 9.87 per 100 loads. The Waihi mine, 
for the period to July 3, reports the produc- 
tion of 5,519 ounces of gold and 43,813 
ounces of silver. From the Onverwacht 
platinum mine is cabled a report that antic- 
ipates a steady increase in the rate of crush- 
ing to about 100 tons per day by the end of 
October. Present milling capacity is to be 
doubled. 

x ok x 

A revival in Eygptian jewelry is pre- 
dicted this side and already the ankle snake 
has made its appearance at recent balls in 
the metropolis. These snake anklets are 
of gold and are wound around one ankle 
outside the stocking. Jewelers say that 
another indication of an Egyptian vogue 
in personal decoration is the renewed popu- 
larity of the turquoise which is now be- 
ing used in conjunction with various colored 
enamels, 

* * * 

The new picture gowns with full skirts 
and long pointed bodice enable the wearer 
to use some good jewelry with effect. These 
gowns are sleeveless and where fichu lace 
is dispensed with pearl ropes and earrings 
to match the dress colorings are the cor- 
rect accompaniment. 

* * x 


Enamels of brilliant hues are now used 
on most of the small clocks manufactured 
for the traveler and the boudoir of madam. 
The newest clocks are very small—smaller 
than a man’s watch, in fact. Many of them 
are of gold in a double case with snap 
fastener. A favorite design is square with 
figures set in a square dial to match. This 
type of clock is framed in gold and cov- 
ered with glass. It stands up like a photo- 
graph frame. Rich blues and deep clear 
greens are two favorite colors used in enam- 
eling. Small clocks of similar design used 
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by travelers are mounted in gold and tor- 
toiseshell and pastel tinted enamel. The 
boudoir clocks are slightly larger than these 
traveling clocks. Some are mounted in 
lacquer in blues, reds, greens, black and 
gold. The designs embody all shapes from 
the pagoda outlines to the square, rectan- 
gular and rounded. 
* * x 


Edward R. Watts, the young merchant 
who carries on an import business between 
London and Esthonia, and who is in custody 
charged with the theft of a $72,500 pearl 
necklace, the property of C. Packer & Co., 
the Regent St. jewelers, was before the 
Marylebone magistrate this week, the case 
being continued. Edward B. Pain, sales- 
man for the jewelry firm, told the court 
how Watts “slipped” him after getting pos- 
session of the necklace. The young mer- 
chant, who also is charged with obtaining 
by false pretenses from the salesman a $5,250 
pearl necklace and a $800 diamond brooch, 
visited the Regent St. jewelers with a young 
married woman who used to be in his em- 
ploy. The couple selected a $890 diamond 
pendant for which Watts paid cash. He then 
selected a necklace and brooch, and told 
Salesman Pain that he had a client for 
jewelry up to $100,000 and another for 
jewelry up to $50,000. The salesman sug- 
gested a pearl necklace. The customer ask- 
ed the salesman if he would send a $72,500 
necklace round to the Cavendish hotel. Lat- 
er, when the salesman arrived with the 
necklace, Watts said he had arrived at an 
inopportune moment. After speaking on the 
‘phone Watts said: “You had better come 
with me to my client and bring the neck- 
lace along.” At the hotel entrance Watts 
said he would like to have a final look at 
the necklace and the salesman handed him © 
the packet. After inspecting the pearls 
Watts put them in his pocket saying it was 
all right since the salesman was accompany- 
ing him. The next instant the merchant re- 
membered a telephone call he had to make 
and asked to be excused. The salesman saw 
him turn the corner to the telephone booth in 
the hotel. After waiting a minute or two he 
went over to the telephone box which was 
empty. In the meantime Watts taxied to the 
Croydon aerodome, first mailing the necklace 
to his former employe at a Plymouth address, 
and then flew to France by special plane. He 
wired Plymouth from France asking that 
the necklace be mailed to him at a Paris 
hotel. He then flew back to Croydon where 
he was arrested. He was still in evening 
dress and had with him a string of 107 grad- 
uated pearls. The police obtained the reg- 
istered packet containing the pearl necklace 
as soon as it reached Plymouth and before 
the woman to whom it was addressed ar- 
rived there. She had nursed Watts when he 
was ill and the jewelry purchased in Re- 
gent St. was intended as a wedding present 
in appreciation of her kindness when in his 
employ. There is an additional charge of 
fradulently converting to his own use a dia- 
mond pendant belonging to this young wo- 
man, facing Watts. This pendant he bor- 
rowed from her and obtained on it a check 
for $1,000 from a London bank. 








D. J. Prince, Inc., will open a second 
jewelry store in Jacksonville, Fla. at 201 
Laura St., in the New Elks building. 
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Interesting Exhibits of Watches, Jewelry, Gems and Kindred 
Lines to Be Found at the Sesqui-Centennial Exposition 














(Continued from issue of Aug. 4) 
Although there is no official jewelry 
section at the Sesqui-Centennial, jewelers 
attending the three conventions here during 
“Jewelers’ Week” will find several exhibits 
to interest them in the foreign section of 


fine collection of beaten brass ware is also 
exhibited. The Caffoor collection of gems 
and jewelry was the wonder display of 
Wembley and other expositions. 

There have been all sorts of reports as to 
the value of this firm’s stuff, one paper going 
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EXHIBIT OF BUTTERFLY JEWELRY BY OWEN B2OS., LONDON 


Building No. 2, whose official name is the 
Palace of Agriculture. In this section sev- 
eral English firms have booths and are mak- 
ing quite a display of jewelry, some of it 
novel, while in the Japanese section is a cul- 
tured pearl exhibit that attracts much at- 
tention. 


The British section also has a fine exhibit 
by an East Indian “jewelry king” in the 
person of N. D. H. Abdool Caffoor of Cey- 
lon, who is reputed to have become a million- 
aire several times over through his dealings 
in precious stones of all kinds, including 
diamonds, rubies, emeralds and pearls. He 
claims to be the owner of the most extensive 
pearl fisheries in the Orient and also to own 
a few emerald and ruby mines in India. 

His exhibit is one of the most striking 
ones at the Sesqui and attracts more atten- 
tion because of the Oriental garb of Mr. 
Caffoor and the picturesque costumes of his 
assistants and armed guards. The collection 
includes cut and uncut stones anywhere from 
one carat to several carats in diamonds, 
rubies, emeralds and pearls. At least 37 
varieties of gems from Ceylon, precious and 
semi-precious, are on view. There also is a 
fine collection of antique Cingalese jewelry, 
some of the pieces having once been owned 
by the former royal house of Ceylon. Many 
of the necklaces and bracelets in this division 
are the only ones of their kind in existence. 
In addition there is a collection of ivory 
boxes of exquisite carving and workman- 
ship, some inlaid with rubies and pearls. A 


as high as $15,000,000, but a customs man 
says the goods were appraised for customs 


purposes at $2,000,000. 


* * * 


C. Homer, Ltd., Halifax, England, have a 
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number of inexpensive jewelry novelties on 
view. Among the many articles manufac- 
tured by this firm are feather hat ornaments 
with sterling silver mountings, the “Dorcas” 
thimble, bracelets made from powdered milk, 
all colors, and beads made from pressed 
flowers. The thimble is guaranteed for a 
lifetime, being made of sterling silver, with 
an interlining of hardened steel. This line 
is a great seller in England. 

A novelty in the British section is the ex- 
hibit of the Elephant Hair Jewelry Co., 3 
Charterhouse St., London, E. C., England,. 
which is new in the United States. All arti- 
cles are made from genuine elephant hairs 
and real gold. They include rings, bracelets, 
earrings, watch chains, fob chains, cuff-links, 
brooches, pins, etc. The hair used all comes 
from Africa. 

Another novelty to America is the butter- 
fly wing jewelry shown by Owen Bros. of 
London, which is shown in both gold and 
silver mounted designs. 

These charming designs in delicate silver 
mounted jewelry are made from the ‘wings 
of the “Morpho Menelaus” butterfly of 
South America, which, for richness and 
beauty of color, is unrivaled in the world of 
nature. Other butterflies are rich in color- 
ing, too, but none have that lustrous sheen 
the secret of which lies in the millions of 
tiny separate scales like down upon the 
wings, reflecting back the light and giving 
forth a gorgeous blaze of blue. So deli- 
cate are these winds that to protect them 
they are preserved under crystal glass, and 
in this manner will last a lifetime with hard- 
ly an appreciable change. 

In nine carat gold, the “Morpho Rhetenor” 
is always used; this is an even more brilliant 
blue, and a rarer kind of butterfly although 
of the same family. There are delicate fig- 
ures of dancing fairies, ladies and cupids,. 
moulded when the glass is molten, into the 
backs of the protective crystal glasses, that 
cover the butterfly wing, which, when set, 
give a cameo effect. 

x * * 


The Associated Jewelers’ Guild of London: 
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Results Are What Count. 


Successful customers in every 
section of the country prove 
the values and consistent sound- 


ness of our merchandising. 


ARNSTEIN BROS. & CO. 


Importers and Cutters of Diamonds 


New York - 20 West 47th Street 


CHICAGO LONDON AMSTERDAM 
31 North State St. Audrey House, Ely Place 2 Tulp Straat 
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has a fine display of pewter, the results of a 
revival of an old English craft, in vases, 
jugs, clocks, inkstands, bowls, candlesticks, 
stands, trays, coffee pots, tea sets, biscuit 
barrels, tankards, cigarette boxes: and many 
other things. Tudric pewter is the trade 
name of these articles and the display is a 
large and attractive one. 

Another interesting display for jewelers is 
that of the Amber Trading Co. of London, 
which handles only real amber, and many 
visitors are surprised when the company 
representatives ask to test their amber neck- 
laces or other ornaments and discover they 
are merely imitation. Some fine examples 
of carved amber on show, many of the pieces 
containing insects of prehistoric days which 
became imbedded in the amber when it was 
still in its liquid state. 








BANDITS IN OMAHA 


Pawnbroker and Jeweler Robbed of Cash 
and Diamonds by Men Who Held 
Him Up in His Store 


Omaua, Neb., Aug. 4.—Two bandits held 
up and robbed A. Rits in his jewelry store 
and pawnshop in Omaha about 11 o’clock in 
the morning, July 29. They took $350 in 
cash and $900 worth of diamonds, Mr. Rits 
estimated. One bandit, after asking to see a 
flashlight, covered Rits with a gun. He then 
drove Rits into a back room, where he tied 
his hands and feet with a rope and gagged 
him with a handkerchief. 

While Rits was tied, gagged, and covered 
with a gun, he could hear another man enter 
the store, close the door behind him, loot 
the cash register and show case, and leave. 
The man covering Rits with a gun then left 
the back way. It was 20 minutes before Mr. 
Rits could extricate himself from the ropes 
and get rid of the gag in his mouth. A cus- 
tomer came in about that time and heard Rits 
groaning on the floor in the rear of the store. 











SAY TRADE IS HURT 





Indianapolis Jewelers and Other Merchants 
Complain Against Operation of 
Baseball Pools 


INDIANAPOLIS, Ind., Aug. 5.—The trade in 
Indianapolis, through the Indianapolis Mer- 
chants’ Association, has complained to the 
chief of police against the operation of base- 
ball pools, which, it is said, are taking sev- 
eral thousand dollars daily from the pockets 
of clerks and factory workers. The com- 
plaint says that the pools are operated openly 
in violation of the law and are instrumental 
in hurting retail business. The pools, a form 
of lottery based on the scores in the National 
and American Leagues and the American As- 
sociation, are in violation of State law. Vari- 
ous combinations for high and low scores 
daily and weekly are included in the general 
scheme and tickets sell for varying prices, 
ranging from 10 cents to $1. Prizes range 
from $8 to $100. 

The trade has requested the Indianapolis 
Merchants’ Association to take some action 
on the ground that such a large amount of 
money diverted by laboring men and clerks 
is making collections slow. At the office of 
the association it was said the complaint had 
been made and that although W. E. Balch, 
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manager, was absent from the city on his 
vacation, a memorandum was on his desk 
to write the Cincinnati Merchants’ Associa- 
tion to see what action they had taken to 
curb the baseball pool craze in that city. 

At the Better Business Bureau it was said 
complaints had been made, but that although 
they had some information, the matter did 
not come directly within their province as 
the bureau is not a law enforcement body. 


“YEGGMEN” IN BOSTON 











Burglars Get Loot Worth $40,000 from 
Jewelry Department of the Benjamin 
Kabatznick Art and Gift Shop 

Boston, Mass., Aug. 5.—Police inspectors 
and representatives of the Wolff Secret 
Service Bureau who started to work in an 
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Upon entering the store, Sudenfield discov- 
ered that the jewelry department had been 
practically cleaned out. 

Two cases had been broken open, the trays 
taken out and scattered about the room. 
Their contents evidently had been dumped 
into bags or other containers. About 50 
empty trays were found. The ring case was 
emptied while a solitary bracelet valued at 
about $50 remained in the other case. 

An attempt was made at the safe, but it 
was not forced. The lock on a third case 
was broken and a few odd pieces of antique 
silver taken. Four cabinets in the room were 
stripped of their contents with the exception 
of some imported shawls and runners. About 
eight plain gold bracelets were left beneath 
one of the cabinets by the burglars. Appar- 
ently the only room ransacked was the 
jewelry room together with a few odd pieces 


























TOOLS LEFT BY BURGLARS WHO ROBBED BOSTON ART AND GIFT SHOP 


effort to solve the mystery surrounding the 
$40,000 jewel robbery in the Benjamin 
Kabatznick Art and Gift Shop, Inc., at 484 
Boylston St., stated last night that they se- 
cured fingerprints believed to have been left 
by the thieves. They express the belief that 
professional crooks perpetrated the deed. 
The break, according to the officials, had 
been planned in advance and the thieves 
knew perfectly where the more expensive 
articles were to be found. At some time pre- 
vious to the break when the store was open, 
probably crowded with customers, one of the 
thieves quietly removed from the lock the 
bolt which sets the cylinder containing the 
tumblers which lock the door. With this 
bolt out, it was easy for the thieves to stand 
in the doorway in the light of early evening, 
quickly remove the cylinder from the lock 
and for one or more of the thieves to enter 
the store. This accomplished, there was lit- 
tle difficulty in taking the valuables out of 
the rear door to a waiting automobile. This 
leads the officials to believe that the theft 
occurred shortly after the store closed for 
the night at 5 o’clock Monday afternoon. 
The break was discovered by Hyman 
Sudenfield, a clerk, when he opened:the store 
at 8:15 Tuesday morning. A dummy lock 
had been substituted for the lock on the front 
door which had been broken and taken out. 


taken through a small hole cut from the in- 
side into the front window. One of these 
pieces was a $300 rose diamond spray of an- 
tique design. Among the other pieces taken 
were an Imperial jade necklace valued at 
$500, a filigree set of earrings at $400, a 
Lapis Russian pendant at $400, and several 
Russian necklaces valued at several hundred 
dollars each. The loss was covered by in- 
surance. 

Police from the Back Bay station were 
called and Inspector Sheehan led a squad to 
the scene. In the rear of the shop, behind a 
wooden door of the next building, was found 
a market bag containing an electric drill with 
an extension cord, a large wrench, a screw- 
driver and several “jimmies.” Inspector 
Donovan examined the room for fingerprints. 
The inspector expressed surprise at the dar- 
ing of the intruders in changing the lock of 
the front door, as the door is located in front 
of a powerful arc type street light, and 
Boylston street is seldom deserted at this 
point. Mr. Kabatznick told the reporters 
that he waited on two men who seemed in- 
terested in prowling about the shop and 
finally made a small purchase and departed. 
About eight weeks ago, a cloth-covered brick 
was hurled through the front display window 
and jewelry valued at more than $1,000 was 
taken. 
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Hr" Chas & Crossman oa Co 


THE: OLD MINE: DIAMOND HOUSE 
at 3Maiden Lane ~ in the City of Mew York 


On the eleventh day, of the eighth month, 
in the year nineteen twenty-six 

by our own steno and fast 

mail, as above. 


Greetings: 


In one hundred and fifty years 
the mail airplane has supplanted the mail coach, but 
the demand for Old Mine Diamonds is still the same. 
We are, as of yore, buying and selling "0ld Mine 
Diamonds” for cash at the same old stand. 
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The picture shows Mr. Crossman, the first and only man inthe American diamond trade who has visited the Golconda 
Diamond Mines of India, standing behind the bullock cart in which he is traveling. He is stopping to rest on a sand bar in the middle 
of the Kristna River, which he is crossing by a ford near the mines. The river here is about one mile wide but very shallow. 
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Paris Jewelry Fashion Notes 





Diamonds Cut in Facets More in Demand Than Those Cut in Lines—Solitaire 
Diamond Worn with Diamond Necklace—Yellow Diamonds in Pendants— 
Colored Stones Give Background to Sparkling Pendants—Bracelets 
Worn in Middle of Arm 




















ALKING down the Rue de la Paix, 

through the Place Vendome, up the 
Avenue de l’Opera and through the side 
streets that are full of “fine” jewelers shops, 
the question of whether the diamond cut in 
facets will not vanquish the diamond cut 
in lines is raised. At this present time it 
may be said that “facets” have it. Naturally 
the trade prefers facets to lines, as designers 
and makers of jewelry say that the mode of 
cutting in lines is very costly and very 
wasteful; once a diamond is cut in lines, it 
cannot be cut in facets, without waste that 
is altogether out of proportion to the benefit 
of the alteration. They are as averse to 
cutting diamonds or other stones in lines, 
without a definite order to that effect, as to 
cutting pearls in half, for, as they say, what 
will happen to the odd stock if the mode 
should change? Maybe it is this aversion 
to cutting diamonds in lines that accounts 
for the prevalence of necklaces cut in facets. 
The same fact is noted at balls and other 
functions, women appearing in magnificent 
diamond necklaces cut in many facets. 

The large diamonds—large sums are 
locked up in these necklaces—are set in 
platinum. Sometimes the diamond is held 
in “claws” of platinum, sometimes the 
setting is a plain band. The diamonds are 
linked together by platinum chainlets, by 
tubes, or flat links. The space between the 
diamonds depends on the taste of the 
wearer as each necklace is a separate work 
of art, planned for the purchaser. As a 
general rule, there is about half an inch 
space between the really large brilliants, 
less between smaller ones. Very few 
women are wearing diamonds set in gold, 
the rule being platinum for white or 
sparkling gems and gold for opaque gems. 
Some of the necklaces that appear to fit 
the decolleté very exactly, coming down 
slightly below the base of the neck, have 
diamond clasps, but as a rule the fastener 
is in tiny, pin-point pearls, or again in 
diamonds and pearls. An oblong plaque, 
1o fasten a diamond necklace, will be studded 
in tiny pearls, with a coat-of-arms, or mono- 
gram traced in the tiniest of brilliants, in 
the background of pearls. One wearer had 
a necklace, with a clasp, of this kind, with 
a single line of black onyx running down 
the fastener. Another had an “L” shaped 
design in emeralds, so small as to be hardly 
perceptible, on the fastener. Sometimes odd 
gems are dropped in among the pearls mak- 
ing up the clasp. 

x * * 


With the diamond necklace, a solitaire 
diamond ring is worn. It is held very large, 
as a rule, being the unique ornament. The 
diamond is held in claws of platinum, that 
sometimes overwrap the diamond in a way 
that gives it the appearance of being very 
valuable. In other cases, the diamond, with 
its magnificent, pure fire stands out alone, 


the “claws” being very much in the back- 
eround. The simple line setting does not 
look so secure and somehow takes away 
from the impression of great value made 
by the “claw” setting. 

The ring in platinum is sometimes plain, 
but more often slightly ornamented with a 
double line that runs down from the central 
diamond to the ring proper. This orna- 
mentation does not go with “claws.” There 
is, however, a decided inclination to mold 
‘platinum settings for rings that makes them 
look like silverware, the same designs on 
a smaller scale naturally being used. This 
makes a distinction with gold settings, that 
are engraved, rather than molded. While 
the engraving is very fine, carefully chiselled, 
the platinum molding is rounded, somewhat 
clumsy and quite distinct from the gold 
work, 

Yellow diamonds, of considerable size, 
are worn as pendants. This Summer the 
yellow diamond appears to be coming in 
again, as well as the blue diamond which 
is naturally the fashion, there being a call 
for anything blue. The yellow diamond cut 
in lines, is set in platinum, the setting being 
very evident, with its broad lines, showing 
on the side of the ornament, as it “takes” 
the gem in a strong grip. It is suspended 
by a slender platinum chain, and hangs 
high on the neck, well within the decolleté, 
for necklaces are either very short or very 
long, at this particular time. Another 
pendant in blue, was cut in facets, that re- 
flected the water and fire of the diamond a 
hundred times. Hanging on a_ slender 
chain, the diamond looked almost too heavy 
for the support. 

x ok ok 


A variety of pendant is an ornament made 
up of small diamonds, with a background 
of colored gems, all forming a strip of rib- 
bon, about two inches in length, and perhaps 


half an inch in breadth. This pendant, 
which is rectangular, is pinned to the 
breast. Another similar ornament is held 


in place by a pin, with a double head, tak- 
ing the shape of a pearl, which fastens it 
down. These “ribbon” ornaments, pinned 
on one side of the breast, are made in black 
and green enamels, mingled with red or 
blue as the case may be. Very highly con- 
ventionalized tree and leaf patterns are seen, 
carried out in tiny “tubes” as though the 
enamel were coral. 

Much “bottle” green is used for these 
small tube designs, that sometimes look like 
miniature gates, with ornamental ironwork, 
with a touch of scarlet to brighten up the 
whole. These square or rectangular de- 
signs are enclosed in gold mountings, plain 
bands, or are sometimes set in platinum, but 
this is rare, gold being the favorite material 
for this use. 

A variety of tiny ornaments that can 
hardly be called brooches, and that are worn 
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on the left side of the breast, are in tiny 
diamonds. There are fans, open and half- 
closed. Three fans will be held together, 
there are tiny flower vases, with flowers, 
the whole not more than an inch in size, 
there are tennis rackets in aluminum with 
a couple of balls in diamonds balanced upon 
them. These designs are so delicate, so 
beautifully carried out, that they look like 
fairy-work, and seem too flimsy, too delicate 
altogether to be the work of men. 


* * * 


Diamond bracelets—one is worn in the 
middle of the arm, midway between wrist 
and elbow—are made on the same principle 
as the diamond necklace. In large dia- 
monds, held in “claws,” a slender chain 
holds them together, at intervals, arranged 
according to the size of the diamonds. Other 
bracelets are made of “mosaic” work in dia- 
monds, and are flexible, one piece of mosaic 
so to speak, being jointed to the next, and 
so on. Sometimes other gems, either opaque 
or brilliant, are introduced among this 
mosaic work, and the pattern that they form 
is usually a variation of the chessboard 
pattern, black and green patches, one above 
the other, make a domino brick, while 
sometimes there is a Greek key pattern, 
picked out in rubies, or worked cleverly in 
amethysts. 








American Buyers in Paris Must Have 


Official Card for Tax Exemption 


A Washington, D. C., dispatch to the 
New York Journal of Commerce Wednes- 
day stated that merchandise buyers for 
American establishments contemplating a 
buying trip to France should first provide 
themselves with a buyer’s or identification 
card. 

Although this requirement has been in 
effect for some time, says the dispatch, there 
is still confusion among some American 
merchants in regard to the system of buyer’s 
cards for foreigners going to France to 
purchase goods for export, according to a 
report from Vice Consul Cameron in 
Paris, received by the Department of 
Commerce. 

Possession of a buyer’s card exempts the 
holder from the luxury tax imposed by the 
French Government. A great number of 
French industries produce goods which by 
reason of their nature or value, are subject 
to a 12 per cent. levy on retail sale. These 
goods are not subject to the luxury tax if 
sold at wholesale or if shipped directly 
abroad by the seller. 

The use of the buyer’s card is merely to 
identify the buyer as a legitimate foreign 
merchant. In order to secure the card the 
American merchant should fill out an appli- 
cation form at the French Consulate nearest 
to the buyer’s place of business in the United 
States, which the French Consul will vise. 
Upon arrival in Paris, the application should 
be carried by the buyer to the Direction de 
l’Enregistrement de la trement de la Seine, 
9 Place Saint Seine, 9 Place Saint Sulpice, 
where the card is issued. 

Although American buyers have been able 
to get buyer’s cards by being properly 
identified by the American Consul in Paris 
it is believed that this exceptional treatment 
will not continue to be accorded, the Consul 
states. 
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RIOR to the advent of the Eureka Emerald, 
the emerald, other than the genuine, was 
not a seller, for a good practical stone was 

not available. 


The Eureka Emerald has popularized the emer- 
ald stones to such an extent that it is now 
battling the sapphire for leadership in volume 
of sales. 


Are you getting your share of this emerald business ? 


Kureka Emerald 


Beautiful grass green color. 












Gem stone hardness. 
One piece, not a mascot or doublet. 


Contains the ingredients of the genuine emer- 
ald, and added secret elements. 


Completely successful for use in white gold and 
platinum. 


Sold exclusively by 


YOKELSON-COOPER, Ince. 


Importers, Cutters and Setters of 
Genuine 


Sapphires—Rubies—Emeralds 





Also Synthetics 


106 Fulton St., New York 
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DEATH OF LOUIS H. JUNOD 





Swiss Consul and Head of the Firm of 
L. H. Junod & Co. Passes Away 
Suddenly 


Louis Henri Junod, Swiss consul and 
head of the firm of L. H. Junod & Co, 
agents for several European concerns, 104 
Fifth Ave., New York, and well known 
among Swiss watch importers, died sud- 
denly on Tuesday, Aug. 3, at his home, 11 
E. 32nd St. Funeral services were held 
last Friday at Trinity Church and were 
attended by consular representatives and 
diplomats from many foreign countries as 
well as friends and relatives. The body 
was interred in the family vault of his wife 
in Trinity churchyard. 

Mr. Junod had been the Swiss Consul in 
New York and New England for the past 14 
years and also took over the affairs of the 
German consular office in New York when 
the United States entered the World War. 
He was 65 years old at the time of his 
death and was born in Neuchatel, Switzer- 
land. Mr. Junod received his education at 
the College of Nice in France and at the 
age of 22 years was sent to the United 
States as representative of Steiger & Co., 
then the largest manufacturers of lace and 
embroideries in St. Gall, Switzerland. He 
later became selling agent for several other 
firms and since 1907, his business has been 
operated under the style of L. H. Junod & 
Co. 








DEATH OF A. P. NAHMENS 





Veteran New York Jeweler Had Been in 
Business Over Fifty-two Years 


The trade lost another veteran and well 
known jeweler recently when Andrew P. 
Nahmens, for many years engaged in the 
retail jewelry business in New York, passed 
away at his home in the metropolis on July 
23. Mr. Nahmens had been associated with 
the industry since boyhood and had been 
engaged in business for over 52 years. He 
had been more or less inactive for the past 
year although he made frequent visits to his 
store at 352 Columbus Ave., up to the time 
he was taken sick about nine weeks before 
he passed away. Death was attributed to 
old age and general debility. 

Mr. Nahmens was of the old school and 
iearned the business at the bench under 
the tutelage of “Joe” Wolf, who in his day 
was a well known retail jeweler and watch- 
maker with a store on Greenwich St., near 
Rector. At an early age Mr. Nahmens ob- 
tained a position in Mr. Wolf’s store where 
he was taught the watchmaking profession. 
He opened his first store in 1874 at Green- 
wich and 10th Sts., but later moved to 258 
Bleecker St. His next move was to 262 
W. 125th St., where he remained for 27 
years. In December, 1923, the store was 
moved to its present location at 352 
Columbus Ave. 

Mr. Nahmens was one of the pioneers in 
association work in New York and up to a 
year or so ago was a regular attendant at 
the State conventions and meetings of the 
Retail Jewelers’ Association of Greater New 
York and vicinity, of which he was an 
active member. His interest in association 
work gained for him many friends who 
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learned with deep regret of his passing. 

Mr. Nahmens was a native son of Ger- 
many, having been born at Schlesburg on 
Jan. 16, 1849. He received his early educa- 
tion abroad and in April, 1865, came to this 
country. Shortly thereafter he entered the 
employ of Mr. Wolf where he learned his 
business. 

Mr. Nahmens was buried on July 26 in 
Greenwood Cemetery. The funeral services 
were held at his late home, 216 W. 129th 
St 

The deceased is survived by one daughter, 
who with her husband will continue the 
business under Mr. Nahmens’ name. Mr. 
Nahmens son-in-law has been associated 
with him for the past 30 years. 








DEATH OF THOMAS J. DUNN 





New York Jewelry Manufacturer Passes On 
After a Long Period of Poor Health 


Thomas J. Dunn, senior partner of the 
Dunn Jewelry Co., manufacturer of mono- 
gram jewelry, fraternity and athletic em- 
blems, pins, buttons, etc., 82 Nassau St., 
New York, died on Tuesday, Aug. 3, at his 
home, 155 E. 182nd St. Mr. Dunn had been 
in poor health for about six months and his 
death was attributed to heart trouble. The 
funeral was held last Friday with requiem 
mass at the Church of St. Simon Stock, at 
E. 182nd St. Burial followed in Calvary 
Cemetery, Brooklyn. 


Mr. Dunn had been associated with the 
jewelry business practically his entire life 
having established the present concern about 
45 years ago. He was born in New York 
in what was then known as the old Dry 
Dock district in the vicinity of 20th St., 
and was 66 years old at the time of his 
death. 


He received his early education in the 
public schools of New York. At the age 
of 12 years, he entered the jewelry business, 
working as an errand boy for a concern 
known as Waldron’s, retail jewelers on Cliff 
St., New York. Here he learned the 
jewelry business and 45 years ago with a 
Mr. Wilson established the firm of Dunn & 
Wiison. They were engaged in the business 
of manufacturing monogram jewelry, fra- 
ternity and athletic emblems, pins, etc., as 
well as badges and banners. The concern 
was first located at 151 Fulton St., but when 
Mr. Wilson died the business was removed 
to 101 Chambers St., where the firm which 
then became known as the Thos. J. Dunn 
Co., occupied the entire building. About 14 
years ago, the business was removed to 82 
Nassau St., and William J. Erb became a 
member. The stvle was again changed to 
the Dunn Jewelry Co., and it is under this 
name that it is still being conducted. 

Mr. Dunn was a member of several 
organizations. He was a_ past. district 
deputy of the Knights of Columbus, with 
which association he has been actively asso- 
ciated for many years. 

Deceased is survived by a widow and 
three sons. 








W. S. Noble is opening a new jewelry 
store in the Sanders building at Siloam 
Springs, Ark. 
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DEATH OF HERBERT H. HAUSER 


President of Wm. V. Schmidt Co., New 
York, Succumbs After an Illness of 
Only Two Days 


For the second time within a little more 
than three months, the Wm. V. Schmidt 
Co., 22 W. 48th St., New York, suffered 
the loss of one of its members when Herbert 
H. Hauser, president of the concern, died 
on Tuesday evening, Aug. 3. Mr. Hauser, 
who had been sick only two days, passed 
away at Rockaway Hospital after an opera- 
tion for intestinal trouble, with which he 
was stricken Sunday evening while at the 
beach. The funeral was held last Friday 
from the Memorial Funeral Parlors, 76th 











THE LATE HERBERT H. HAUSER 


St. and Amsterdam Ave., New York, with 
burial at Mount Judah Cemetery, Jamaica, 
Pak 

Mr. Hauser became president of the 
Schmidt concern shortly after the death of 
William V. Schmidt, who passed away on 
April 27, this year. Edward Paskow is 
now the only surviving member of the firm. 

Herbert H. Hauser was born in Newark, 
N. J., and was 28 years old at the time of 
his death. His first connection with the 
trade was with Albert Lorsch & Co., where 
he learned the semi-precious stone business. 
He remained with this house until five 
years ago when he entered the employ of 
the William V. Schmidt Co. Later he was 
made a member of the Schmidt concern 
and upon the death of Mr. Schmidt be- 
came president. 

Mr. Hauser was a World War veteran 
and had a military funeral. He served with 
the 113th Infantry, 29th Division and saw 
action in France. 

He did very little traveling for the firm 
but took care of most of the inside work. 
Mr. Hauser was well known and was 
highly regarded by his large circle of 
friends. He was of a generous and lovable 
nature and had a happy disposition which 
endeared him to all who knew him. 

The deceased is survived by his widow, 
mother, father, three brothers and two 
sisters. 








Max Silverstein, St. Louis, Mo., has filed 
a voluntary petition in bankruptcy. The as- 
sets amount to $2,287 and the liabilities to 
$10,409. 
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PLANS FOR TRADE SHOW 


Jewelry and Allied Trades Show to Be Held 
in Chicago Sept. 20-24—Will Draw 
Many Visitors 





Cuicaco, Aug. 9—The Jewelry and Al- 
lied Trades Show, to be given under the 
auspices of the wholesale jewelers of Chi- 
cago, Sept. 20 to 24, is progressing nicely. 
It is to be held in the interest of better busi- 
ness for the entire trade and is to be edu- 
cational, instructive and interesting. It will 
afford the dealer an opportunity to become 
better acquainted with the goods he sells so 
he in turn-can present their points of merit 
to his customers in a more thorough man- 
ner, resulting in increased sales. Then, too, 
with comprehensive displays by the leading 
manufacturers under one roof, it is more 
convenient to make comparisons and selec- 
tions than otherwise, effecting a saving in 
time and effort. 

‘ Another feature of the show is the gen- 
eral publicity the industry will receive. 
While work has been under way on the 
show only a short time, and the announce- 
ments were mailed late in July, it is being 
favorably talked about all over the country. 

Below is a list of leading manufacturers 
in their respective lines who have made ap- 
plication for space and signified their inten- 
tion of exhibiting : 

A. C. Becken Co., Emil Braude & Sons, 
Inc., Bugbee & Niles Co., Elgin National 
Watch Co., S. O. Bigney Co., C. H. Knights 
Thearle Co., Cheever-Tweedy & Co., Tal- 
bot Mfg. Co., J. J. Sommer & Co., Potter & 
Buffinton Co., Stein & Ellbogen Co., The 
Norris, Alister-Ball Co., Irons & Russell 
Co., Sinnock & Sherrill, Thornton Bros. 
Co., R. L. Griffith & Son Co., Henry Paul- 
son Co., Star Watch Case Co., Otto Young 
& Co., Harvey & Otis, Dunn Bros., C. & E. 
Marshall Co., The Hadley Co., L. Heller & 
Son, Inc., Sykes & Strandberg, Whiting & 
Davis Co., Whiting Chain Co., Juergens & 
Andersen Co., Martin Copeland Co., Wach- 
enheimer Bros., Ostby. & Barton Co., Fillk- 
wik Co., A. Hirsch & Co., Joseph Fahys & 
Co., General Chain Co., Bates & Bacon, 
Thomas J. Dee & Co., Hamilton Watch Co., 
S. Lazarus & Sons, Rex Mfg. Co., M. A. 
Mead & Co., Atz Bros., Karpeles Co., C. E. 
Barrett & Co., Illinois Watch Case Co., 
J. H. Stauffer Co., Buss Linthicum Thor- 
son, Inc., Dueber-Hampden Watch Co., E. 
Ingraham Co., Capitol Clock Corp., Speidel 
Chain Co., Automatic Gold Chain Co., Bliss 
Bros. Co., Armbrust Chain Co., Internation- 
al Silver Co., Helbein-Stone Co., Nelson & 
Nelson, Illinois Watch Co., Benjamin Allen 
& Co. 

In addition to the above there are numer- 
ous manufacturers in correspondence with 
the show manager, A. B. Coffman, 326 W. 
Madison St., asking for certain details, etc., 
with the object of applying for space. Then, 
too, several eastern firms have requested 
their Chicago representatives to handle the 
matter for them and in some instances these 
men are out of the city, which has delayed 
their application. 

It is to be a business show in every sense 
of the word, and only those connected with 
the jewelry and allied trades are being in- 

_vited to attend. The show is being thor- 
oughly advertised to the dealer trade by the 
wholesale jewelers of Chicago in several 
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ways and with the splendid opportunity it 
affords to become better acquainted with 
their own business a large dealer attendance 
is assured. 

P. T. White, of Otto Young & Co., is 
chairman of the show committee. 








GIFT SHOWS DRAW JEWELERS 


Unusually Large Number of Retail Jewel- 
ers in Chicago During Past Week to 
Inspect Displays 





Cuicaco, Aug. 9.—An unusually large 
number of retail jewelers were visiting the 
markets in Chicago during the past week, 
while here, practically all of them took ad- 
vantage of the gift shows held at the Sher- 
man Hotel and the Palmer House during 
the week and in addition calling on the 
wholesale jobbing trade. 

Among the out of town jewelers in 
Chicago during the week were the follow- 
ing: 

Fred Winslow, Marshall, Minn.; Morey 
Noonan, Eagle Grove, Ia.; D. W. Elliott, 
Hawarden, Ia.; Ike Fuchs, Iowa City, Ia.; 
Mr. Curtis, of the Curtis Jewelry Co., Red 
Oak, Ia.; Walter E. Wicks, Mitchell, S. 
Dak.; John Hands, Iowa City, Ia.; Ed- 
ward Bengston and wife, Freeport, Ill.; W. 
Cornish Beck, of Cornish Beck, Inc., Kansas 
City, Mo.; Harry Berg, of Berg-Arduser 
Co., Dubuque, Ia.; Henry Dehnel, San- 
dusky, O.; B. W. Thien and wife, Milwau- 
kee, Wis.; Leslie G. Burkland, of Burk- 
land’s, Inc., Bloomington, Ill.; George T. 
Gusrafson, Baraboo, Wis.; R. Kieth Hub- 
bell and wife, Hubbel’s, Welston, Mo.; Mil- 
ton E. Meyer, accompanied by wife and son, 
St. Charles, Mo.; Tillie Blauth, Bitterman 
Bros., Evansville, Ind.; Grover Spangler, 
Fremont, Nebr.; Anna Hoffman, Hoffman 
Jewelry Co., Princeton, Ill.; Mrs. R. P. 
Zahnke, Zahnke Jewelry Co., Gonzales, 
Texas; J. B. Laramore, Gulfport, Miss. ; 
C. D.. Howe, Ottawa, Kans.; B. Rosenthal, 
Bensams, Flint and Pontiac, Mich.; J. J. 
Lookabaugh, Bensonville, Ill.; Louis -Ya- 
seen, Chicago Heights, Iil.; C. A. Jensen, 
LaSalle, Ill.; Mrs. S. ©. Taylor, Taylor 
Bros., Greenville, Texas; J. H. Booth, Al- 
ton, Ill.; Sidney Staubach, DeWitt, Ia.; 
N. S. Beumer, DeWitt, Ia.; P. W. Stifft, 
Chas. Stifft Co., Little Rock, Ark.; M. E. 
Schmidt, Gmelich & Schmidt Jewelry Co., 
Booneville, Mo.; Ralph Roessler, Marion, 
Ind.; Mrs. F. B. Hostetler, Sycamore, III. ; 
C. A. Crane, Big Rapids, Mich.; Chas. A. 
Rowe, Rud & Rowe, Chariton, Ia.; H. L. 
Rosengre, Herbert’s Jewelry, Indianola, Ia. ; 
Geo. H. Conner, Brownstown, Ind.; A. M. 
Lyons, Double A. Jewelry Co., Vincennes, 
Ind.; L. A. Gross, Mount Sterling, Ill.; C. 
R. Rathbun, Otsego, Mich.; S. H. Brainard, 
Brainard Jewelry Store, Medina, O.; D. D. 
Williams, of D. D. Williams & Co., Em- 
poria, Kans.; M. Welch, Hutchinson, Kans. ; 
Helen L. Robinson, J. B. Hudson & Son, 
Inc., Minneapolis, Minn.; Mrs. V. Greene, 
Dickinson, N. Dak.; Harry Thiele, Alliance, 
Nebr.; W. Thurman, Sherman Jewelry Co., 
Frankfort, Ind.; S. Dalin, Dalin Jewelry 
Co., West Allis, Wisc.; J. H. Booth, Alton, 
Ill.; Harry D. Diedrick, Harry D. Diedrick 
Jewelry Co., Ripon, Wisc.; H. M. Gold- 
stein, Goldstein Jewelry Co., Peoria, IIl.; 
Oscar Olson, Fort Dodge, Ia.; Mrs. John 
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Boyer, Ziegler, Ill.; W. L. Bode, of W. L. 
Bode & Son, Montpelier, O.; W. E. Trein, 
Dixon, Ill.; Mrs. D. Lyon, Dale Lyon, West 
Chicago, Ill.; F. A. Kroetz, Geo. F. Beach, 
Inc., Valparaiso, Ind.; R. D. Worrell, 
Mexico, Mo.; C. E. Kirkwood, of C. E. 
Kirkwood & Co., Constantine, Mich.; Oliver 
R. Wasson, St. Louis, Mo.; Anna L. Cary, 
Cary’s Jewelry Shop, Lebanon, O.; Mrs. A. 
R. Faraco, of the Faraco Art Jewelry Shop, 
Clinton, Ind.; Mrs. A. F. Ostberg, Ostberg 
& Sons, Waukesha, Wisc.; P. E. Blackmond, 
Niles, Mich.; A. Miller, Monroe, Wisc.; T. 
S. Terry, Bartlesville, Okla.; Mrs. Gude, 
Terrance Jewelry Shop, Oklahoma City, 
Okla.; J. R. Brushert,-6f J. R. Brushert 
Co.,. Wausau, Wisc.; Stan A. Smith, Man- 
kato, .Minn.; M. C. Alford, Haron, S. Dak.; 
Roy R. Yoeman, Henderson’s Jewelry Store, 
Waukegan, IIl.; Dorothy Martin, C. E. Wil- 
lis, Edwardsville, Hl.; . Erie. Anderson; 
Baumle-Anderson, Burlington, Ia:;- Blake 
Oblander, Blake’s Jewelry Store, Freeport). 
Ill,; Miss Cora Congdon, the: A, B. Closson 
Jewelry Co., Cincinnati, O.; M. M. Alex- 
ander, M. Meyer, Marion, Ind.; C. W. 
Huckleberry, Charleston, Ill.; A. H. Gieseke, 
Trenton, Ill.; Miss L. R. Anderson, Dwyer 
& Anderson, Rockford, Ill.; H. L. Winters, 
H. L. Winters Co., Minot, S. D.; E. H. 
Prey, Watertown, S. Dak.; H. Kneye, Al- 
sted-Kasten Co., Milwaukee, Wis.; Mrs. J. 
Hobson, J. J. Hobson, Emmetsburg, Ia.; 
Mark Haseltine, of M. Haseltine & Son, 
Kokomo, Ind.; Margaret Petter, Petter 
Jewelry Co., Hannibal, Mo.; Frank Pfeiffer, 
Pfeiffer Jewelry Co., Parsons, Kansas; Mrs. 
E. H. Colver Jewelry Store, Oxford, IIl.; 
Edna Gleason, Winednapeg Jewelry Shop, 
Rhinelander, Wis.; A. M. Zebweck, East 
St. Louis, Ill.; A. E. Nye, West McHenry, 
Ill.; Fred Zinn, O. C. Zinn & Co., Hastings, 
Nebr.; William H. Rindt, Jenkins & Co., 
Richmond, Ind.; Theo. Bitterman, Bitterman 
Bros., Evansville, Ind.; Robert P. Kiep, 
Joliet, Ill.; Mildred Hawkinson, W. D. 
Anger, Rockford, Ill.; Mrs. R. P. Jahnke, 
Jahnke Jewelry Store, Gonzales, Texas; 
Chester S. Hubbard, Regner-Jewelers, Ke- 
nosha, Wis.; A. M. Potts, J. H. Potts & 
Son, Lyon, Ia.; Eustis Carol, The Dayton . 
Co., Minneapolis, Minn.; J. A. Calhoun, 
Bruder-Valhoun Co., Ft. Wayne, Ind.; 
Lewis A. Carson, Vail-Shupley Jewelry Co., 
Wichita, Kans.; Mable Brubb, Robert Koer- 
ber, Ft. Wayne, Ind.; Jack Leibowitz, Leibo- 
witz Jewelry Co., St. Joseph, Mo.; Fred 
McAltic, Normal, Ill.; J. Lachman, of: I. 
Lachman & Sons, Seattle, Wash.; Mrs. 
Wanda Shoemaker, Cox Jewelry Co., La- 
Salle, Ill.; Claude E. Wallace, A. E. Wuest- 
erman, Champaign, Ill.; A. F. Ziese, Bunde 
& Upmeyer Co., Milwaukee, Wis.; Walter 
J. Kiep, of Robt. P. Kiep’s Sons, Joliet, 
Ill.; S. Steinberg, Steinberg’s Jewelry Store, 
LaPorte, Ind.; B. Tidwell, Tidwell’s Jewelry 
Store, McKinney, Texas; Mrs. Harry ; E. 
Kahn, Kirksville, Mo.; H. E. Sanford, Hig- 
gins Jewelry Co., DuQuoin, Ill; L. R. 
Fauver, of L. R. Fauvers Jewelry Co., Lake- 
wood, O.; Louise Thrower, of B. H. Stief 
Jewelry Co., Nashville, Tenn.; G. L. Mann, 
Maquoketa, Ia.; Mrs. W. T. Blue, of Blue’s 
Jewelry Store, Gallatin, Tenn.; Chester 
Irion, of A. J. Irion & Son, Jeffersonville, 
Ind.; William Huning, St. Louis, Mo.; W. 
M. Thurman, Thurman Jewelry Co., Frank- 
fort, Ind. 
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QUALITY in Wheeler Diamond Jewelry speaks for itself over your counter. 
It helps to maintain your reputation as the leading Jeweler in your locality. And 
while catering to the better class of trade you gain both prestige and profit. 

One sale of Wheeler Quality Jewelry like this bracelet will make you many 
friends. Our stock is replete with platinum diamond pieces that are original and 
unusual, and we are always glad to co-operate with you by submitting our goods 
for your special calls. 

Your customers want the best—they discriminate more carefully than ever 
and they will be delighted to have the exclusive designs suggested in all Wheeler 
jewelry. 


Wheeler Trade Mark -O Quality — Service 
ae your Ara f and Satisfaction 


Hayden W-Wheeler & Co,Inc 


OFFICE AND FACTORY 


> 56 West 4Oth Street + NewVorkr: 
Telephone Longacre 7300 . 
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North Dakota Retailers Meet at Grand Forks 








Members of State Association Hear Excellent Addresses, Discuss Trade Prob- 
lems, Adopt Resolutions and Elect Officers at Convention on August 4 

















Granp Forks, N. Dak., Aug. 6.—Seventy- 
five jewelers of North Dakota attended the 
18th annual convention of the North Dakota 
Retail Jewelers’ Association held at the city 
hall here on Aug. 4. All meetings were 
presided over by the retiring president, 
A. E. Anderson of Towner, who made no 
address. 

A banquet at the Hotel Dacotah in the 
evening brought the convention to a close 





PRESIDENT-ELECT 


MAX RABINOVICH, 


after a forenoon and afternoon business ses- 
sion had been held. 

Max Rabinovich, Grand Forks, was elect- 
ed president for the coming year. Other 
officers named were: William Henning, 
Finley, first vice-president; N. J. Zeller, 
Lisbon, second vice-president; Robert Mc- 
Laughlin, Hope, re-elected secretary-treas- 
urer. 

Selection of the next meeting place was 
left to the executive committee, which met 
Aug. 5 and named Fargo, N. Dak., as the 
1927 convention city. The date of the meet- 
ing will be selected later by the committee. 

No action was taken on a proposal of the 
Minnesota association for a tri-State meet- 
ing of the two State associations with South 
Dakota, it being decided to take a referen- 
dum vote by mail among the members. 

The banquet was in charge of Mr. and 
Mrs. E. A. Arhart, of the Arhart jewelry 
store, Grand Forks. T: E. Elton, attorney, 
acted as toastmaster. Mrs: Arhart played 
several piano selections and Vice-president 
Henning played several violin solos. The 
Great Northern quartet from St. Paul, who 
sang during the business sessions, also sang 
at the banquet. About 60 people attended 
the closing function. 

In addition to endorsing various move- 
ments of the national association, the resolu- 


tions included endorsement of the National 
Jewelers Mutual Fire Insurance Co. 

Speakers included: W. R. Cooper, Minne- 
apolis, president of the National Wholesale 
Jewelers’ Association; George R. Martin, 
St. Paul, exeeutive vice-president of the 
Great Northern Railway, and Emil 
Schwenke, Hastings, Minn., secretary’ for 
the past 16 years of the Minnesota Retail 
Jewelers’ Association. 

The resolutions in full as adopted at the 
convention follow: 


Resolutions 

ReEsotvep: That we, the North Dakota Retail 
Jewelers Association assembled, do hereby extend 
a vote of thanks and sincere appreciation to 
Messrs. A. E. Anderson, president, and R. Mc- 
Laughlin, secretary of the State retail jewelers 
association for their ‘splendid co-operation and 
assistance in helping te make the convention a 


success. 
* * * 


KEsoLvED: That we extend a vote of thanks and 
sincere appreciation to W. R. Cooper, president of 
the National Wholesale Jewelers’ Association, for 
helping us to make our association a success by 


his presence and address. 
* * * 


RESOLVED: That we endorse the Research Bureau, 
the Upholding fund, the Jewelers’ Vigilance Com- 
mittee. the American Fair Trade League and the 
Naticnal Jewelers Publicity Association as we ap- 
preciate the splendid work done by these several 


committees. 
. * * 


Resotvep: That we commer:d the National Jewel- 
ers Mutual Fire Insurance Co. and recommend 


it to all jewelers. 
* - * 


RESOLVED: That we extend a vote of thanks to 
all the wholesalers and retailers who have so 
kindly helped us with our program and to make 
this convention such a success. We express our 
thanks to John Hulteng, president of the City 
Commission cf the City of Grand Forks for the 
use of the city- hall club rooms, and to all local 
jewelers and friends who helped us in any way 
to make the cenvention the success it has proven 
to be. 

REso_veD: That we extend a vote of thanks 
and appreciation to B. G. Martin, vice-president 
of the Great Northern railway company, and the 
quartette for their assistance, also that this be 
spread upon the minutes and published in the 
city papers of Grand Forks. 

“W. H. Henning 
“Max Rabinovich 
“Frank Waterbury” 
ADDRESS OF W. R. COOPER, PRESIDENT OF THE 
NATIONAL WHOLESALE JEWELERS’ 
ASSOCIATION 


General condition of the jewelry trade to- 
day compared with a few years ago formed 
the basis of an address at the morning ses- 
sion by W. R. Cooper, Minneapolis, presi- 
dent of the National Wholesale Jewelers’ 
Association. 

Today’s stimulated jewelry business has 
its foundation upon publicity and advertis- 
ing, Mr: Cooper said, telling of the national 
advertising campaign which evolved the 
slogan, “Gifts That Last.” Legislation now 
before Congress, chiefly the Kelly-Stevens 
bill, is important to the future of the 
jewelry business, Mr. Cooper said, as af- 
fecting the re-sale of trade-marked goods 
as a headliner for other articles. This legis- 
lation, he said, has been favorably reported 
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by the Congressional committee and will be 
brought before Congress again this Winter 
with corrections. 

The crime situation has been disastrous 
to the jewelry business, Mr. Cooper de- 
clared. While it is commonly said that in- 
surance companies pay the losses from 
thefts, it is necessarily true that the con- 
sumer is the one who must eventually pay 
the bill. Exorbitant prices must be charged 
to cover the premiums for insurance. 


ADDRESS OF EMIL SCHWENKE 


An appeal to jewelers of North Dakota 
to savé from 33 to 40 per cent. of their in- 


surance premiums by insuring with the Na- . 


tional Jewelers Mutual Fire Insurance Co. 
rather than with old line companies which 
makes no premium dividend payment was 





E. M. SCHWENKE, SECRETARY OF THE MINNE- 
SOTA RETAIL JEWELERS’ ASSOCIATION, 
WHO ADDRESSED THE CONVENTION 


made by Emil Schwenke, secretary for the 
last 16 years of the Minnesota Retail Jewel- 
ers’ Association, at the afternoon session. 
This company has its headquarters iat Nee- 
nah, Wis. 

Started in 1914 with $138,500 of insur- 
ance in force, the company has grown until 
in 1926 it has $11,200,000 insurance in force, 
Mr. Schwenke said. The number of policies 
has grown from 202 in 1914 to 3,650 in 1926. 
Dividends returned to policyholders since 
1914 have amounted to $164,300, the return 
being 40 per cent. last year, Mr. Schwenke 
added. 

An address which marked a diversion 
from the usual course of convention ad- 
dresses and yet furnished delegates with a 
wealth of information which they will be 
able to make good use of in their participa- 
tion in civic affairs at home was given by 
George R. Martin, executive vice-president 
of the Great Northern railroad. Mr. Mar- 
tin outlined something of the history of 
transportation especially relative to the 
period since government control during the 
World War. “After 26 months of federal 
control as a war emergency the railroads 
were returned to their owners on March 1, 
1920, through the Transportation Act. I 
think it may be assumed that the action of 
Congress in turning back the roads to their 
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owners, rather than retaining them under 
government control after the war emergency 
had passed, met with the approval of the 
people of the United States, as, during the 
last Presidential campaign, one of the main 
issues, particularly in the northwest States, 
was government ownership of railroads, and 
it was decisively rejected by the voters. 

“When the railroads were turned back 
six years ago they were in a state of dis- 
repair and inefficiency. They have been re- 
habilitated, and for the last three years have 
given practically perfect service, especially 
in the northwest. During the highest peaks 
of congestion there have been no car short- 
ages, no blocked elevators, no delays in tran- 
sit. This has been accomplished in two 
ways, by increase in efficiency of employes 
and by a lavish outpouring of money used 
only to a very limited extent in construction 
of new lines but almost wholly for the im- 
provement of existing facilities which has 
made possible the reduction of the cost per 
ton mile of transportation, the ‘only com- 
modity which the railroad produces and has 
for sale. 

“Railroads are subject to the most com- 
plete and detailed regulation by the gov- 
ernment that can be imagined, however, 
through the Interstate Commerce Commis- 
sion. Their income is fixed by the Inter- 
state Commerce Commission and their pay- 
rolls are regulated by the U. S. Labor 
Board. In addition, they are subject to con- 
tral by State commissions. An increasing 
item of expense over which the railroads 
have no control is taxes. The Great North- 
ern pays $10,000,000 in taxes yearly. 

“Agriculture has been called the most im- 
portant basic industry in the United States 
with transportation as second. I am not 
sure but the order should be reversed, for 
agriculture would be a helpless cripple but 
for transportation. 

“A great deal is spoken and written about 
high freight rates. Relatively they are not 
high. Everyone knows that the cost of liv- 
ing has greatly increased in the last ten 
years. Many items in the business and fam- 
ily budget have doubled «yet a very im- 
portant item to the farmer, whose troubles 
are now so prominently before Congress 
and the country, is the cost of moving -his 
grain to market, and that has increased only 
29 per cent. since 1916. Therefore, I posi- 
tively deny the charge that present freight 
rates are high.” 

An elaborate printed program, contain- 
ing a complete list of events for the con- 
vention had been mailed to all members of 
the organization previous to the meeting. It 
contained, aside from the convention sched- 
ule, a large number of well arranged adver- 
tisements and a list of proposed prices for 
work done in jewelry shops. Various other 
items of interest to the members of the or- 
ganization were also included. 

Mr. Rabinovich, the new president of the 
organization, in commenting on the conven- 
tion, declared it was the best ever held in 
the State. He is one of Grand Fork’s pio- 
neer jewelers, and has been a successful 
business man. Much interest in the organiza- 
tion has been taken by him, and he prom- 
ises to make it even better during his term 
in office. 








J. F. Steinman, Forest, O., has sold out 
his business to Ray Businger. 
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CORPORATE TAXES 


Rhode Island to Receive $1,878,417 from 
Excess and Franchise Taxes in 1926 





Provipence, R. I., Aug. 7.—Revenue of 
$1,878,417 will be derived by the State treas- 
ury this year from the assessment on the 
corporate excess and franchise taxes of 
manufacturing, mercantile and miscellaneous 
corporations, and the gross earnings of pub- 
lic service corporations as levied by the 
State Board of Tax Commissioners, accord- 
ing to the list which it made public the past 
week, 

This is a gain over the preceding year 
of $28,126.17 despite the fact that many of 
the industrial corporations, including jewelry 
manufacturers and coordinate lines, show a 
decided falling off in their taxable assets 
due to the depression that has so long pre- 
vailed. Notwithstanding this the jewelry 
corporations occupy a prominent place in the 
list, and nearly a hundred pay a tax on a 
corporate excess of $100,000 or more. 

The corporate excess taxable this year is 
$318,191,530.60 upon which there is a tax 
assessed of $1,272,802.70. The Standard 
Oil Co. of New York is the largest tax- 
payer this year, its corporate excess being! 
$9,302,627 upon which it pays a tax of $37,- 
210; Brown & Sharpe Mfg. Co. is taxed 
on $2,849,449, a decrease of $34,882. The 
Nicholson File Co. dropped $139,108, its ex- 
cess being $3,236,772. ° 

The corporate excess of the Gorham Mfg. 
Co. is nearly three times of a year ago its 
tax this year being levied on $1,269,691, 
which is a gain of $815,300. J. Samuel & 
Bro., Inc.,. disappears from this year’s list 
and is taxed in the name of The Outlet Co., 
because of the reorganization. The new con- 
cern is taxed on a corporate excess of $3,- 
354,389 as against $2,526,703 for J. Samuels 
& Bro. last year, the gain amounting to 
$827,686. 

Manufacturing, mercantile and _ miscella- 
neous corporations affiliated directly and in- 
directly with the manufacturing industry 
paying a tax on a corporate excess of 
$100,000 or more are as follows; with the 
amount of the tax assessed: 

American Brass Co., Waterbury, Conn., 
$267,894.46, tax $1,071.47; American Emery 
Wheel Works, $457,442.90, tax $1,829.77; 
American Loan Co., Inc., Philadelphia, $312,- 
980.62, tax $1,251.92; American Standard 
Watch Case Co., $354,072.25, tax $1,416.28; 
Baird-North Co., $176,287.08, tax $705.14; 
B. A. Ballou & Co., Inc., $324,516.55, tax 
$1,298.06; Bassett Jewelry Co., $140,995.76, 
tax $563.98; Belcher & Loomis Co., $600,- 
491.19, tax $2,401.96; Blanding & Blanding, 
Inc., $219,775.57, tax $879.10; Brier Mfg. 
Co., $136,687.11, tax $546.74; Brown & 
Sharpe Mfg. Co., $2,849,449.09, tax $11,- 
397.79: Browning, King & Co., New York 
city, $239,923.70, tax $959.69; George H. 
Cahoone Co., $250,699.17, tax $1,402.79. 

Callender, McAuslan & Troup Co., (The 
Boston Store), $1,105,515.37, tax $4,422.06; 
J. M. Carpenter Tap & Die Co., Pawtucket, 
$347,025.53, tax $1,388.10; Cathedral Art 
Metal Co., Inc., $100,888.26, tax $403.55; S. 
B. Champlin Co., $101,308.35, tax $405.23; 
George L. Claflin Co., $238,008.62, tax 
$952.03; B. P. Clapp Ammonia Co., New 
York city, $139,630.07, tax $558.54; W. H. 
Coe Mfg. Co., $115,812.18, tax $463.24; 
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Conley & Straight, Inc., $164,260, tax 
$657.04; Cook-Dunbar & Smith Co., $193,- 
909.81, tax $775.63; Edward N. Cook Plate 
Co., $102,300, tax $409.20; E. M. Dart Mfg. 
Co., $765,884, tax $3,063.53; J. A. Foster 
Co., $218,850.02, tax $875.40; Theodore W. 
Foster & Bro. Co., $350,414.99, tax $1,- 
401.65; E. L. Freeman Co., Central Falls, 
$230,512.14, tax $922.04. 

George H. Fuller & Son Co., Pawtucket, 
$106,019.90, tax $424.07; General Chain Co., 
$133,662.60, tax $534.65; Gladding Dry 
Goods Co., $944,550.06, tax $3,778.20; Gor- 
ham Mfg. Co., $1,269,691.50, tax $5,078.76; 
William C. Greene Co., $127,784.32, tax 
$511.13; R. L. Griffith & Son Co., $112,- 
191.25, tax $448.75; Hadley Co., $208,150, 
tax $832.60; J. C. Hall Co., $253,628.50, tax 


. $1,014.51; David Harley Co., Pawtucket, 


$289,028.06, tax $1,156.11; Harris & Mowry 
Co., Woonsocket, $150,196.02, tax $600.78; 
Henius & Co., Inc., $113,170.21, tax $452.08; 
Improved Seamless Wire Co., $144,600, tax 
$578.40; Joyce Bros. & Co., $154,717.48, tax 
$618.86; Karpeles Co., $293,162.80, tax $1,- 
172.65; Kenney Mfg. Co., Auburn, $123,- 
858.47, tax $495.43; Kennedy & Co., Inc. 
$680,948.90, tax $2,723.79. 

King-McLeod Co., Newport, $165,659.25, 
tax $662.63; Kinney Co., $177,780.39, tax 
$471.12; S. S. Kresge Co., Detroit, Mich., 
$818,928.65, tax $3,275.71; Lederer Realty 
Corp., $155,647.68, tax $622.59; Louis K. 
Liggett Co., New York, $954,098.05, tax 
$3,816.39; Livermore & Knight Co., $202,- 
730.66, tax $810.92; Albert Lorsch & Co. 
New York city, $159,561.37, tax $638.24; 
McCarthy Dry Goods Co., Woonsocket, 
$292,085.44, tax $1,168.34; Caesar Misch, 
Inc., $184,678.75, tax $738.71; Nicholson 
File Co., $3,256,772.08, tax $12,947.08; O’- 
Gorman’s, Inc., Pawtucket, $101,441.26, tax 
$405.76; Ostby & Barton Co., $800,716, tax 
$3,202.86; Outlet Co., $3,354,389.60, tax $13,- 
417.55; Park Bros & Rogers, $217,000, tax 
$868; Albert Pfeifer Co., $230,238.45, tax 
$920.95. 

Oscar E. Place Sons Co., $232,000, tax 
$928; Potter & Buffinton Co., $226,971.29, 
tax $907.88; Powers & Mayer Mfg. Co., 
$109,164.37, tax $436.65; Providence Paper 


Co., $117,085.38, tax $468.34; Rex Mfg. Co., 


$121,940.60, tax $487.76; Rhode Island Card- 
board Co., Pawtucket, $545,082.76, tax $2,- 
180.35; Reuckert Mfg. Co., $130,883.23, tax 
$522.73; N. Sallinger, Inc., Boston, $175,- 
737.03, tax $702.94; Shartenberg & Robin- 
son, Pawtucket, $217,049.38, tax $868.10; 
Shepard Co., $2,778,922.66, tax $11,115.69; 
R. A. Sherman’s Sons Co., Westerly, $491, 
527.84, tax $1,966.11; J. T. Slocomb Co., 
$135,550.14, tax $542.20; Starkweather & 
Williams Co., Inc., $174,924.73, tax $699.69; 
Louis Stern Co., $140,250, tax $561. 
Tilden-Thurber Corp., $301,918.55, tax 
$1,207.67; Uncas Mfg. Co., $140,378.27, tax 
$561.51; Vennerbeck & Clase Co., $143,- 
931.22, tax $575.72; D. M. Watkins Co., 
$288,878.27, tax $1,155.51; Westcott, Slade 
& Balcom Co., $136,702.64, tax $546.81; Wil- 
liams & Anderson Co., Inc., $236,416.86, tax 
$945.66; Winsor & Jerauld Mfg. Co., $370,- 
300, tax $1,481.20; F. W. Woolworth Co., 
New York city, $647,047.71, tax $2,588.19. 








Schulze’s Little Jewelry Store, Virginia, 
Ill., will be moved to the Nix building, on 
the west side of the square, early this month. 
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HOLD ANNUAL OUTING 





Members and Guests of Buffalo Twenty- 
Four Karat Club Enjoy Field Sports 
and Dinner at Pipe Creek 


ec 


BurFaLto, N. Y., Aug. 5.—Favored by 
ideal weather, the annual outing’ of the 
Twenty-four Karat Club, attracted a large 
attendance representing every branch of the 
trade. The outing was held at Pipe Creek, 
West Falls, N. Y., yesterday afternoon, and 
the affair was in every way an enjoyable 
one. 

A program of games was preceded by a 
chicken dinner at Pipe Creek Inn. Albert 








A. ZILLIOX, PRESIDENT, BUFFALO 24-KARAT 
CLUB 


Zilliox, president of the Twenty-four Karat 
Club, in a few well chosen words, welcomed 
not only the members of that organization, 
but of the Buffalo Retail Jewelers’ Associa- 
tion as well, and spoke of the fine spirit of 
comradie which has been created in the local 
jewelry trade through such gatherings. 

Jerome A. Scherer, president of the Buf- 
falo Retail Jewelers’ Association, declared 
that the modern jeweler had come to a 
realization that in mingling with his com- 
petitor, he is broadening his mind and mak- 
ing himself a better merchant. The dollar 
should not be the jeweler’s sole aim, Mr. 
Scherer contended, asserting that it was 
more desirable to have a competitor’s good 
will. 

Frank Ehrenfried, a past president of tiie 
retailers’ association, also spoke in favor of 
association work .ind declared that much 
could be learned by attending conventions 
of all trade organizations. He paid a high 
tribute to the jewelry trade, declaring that 
he knew of no more upright type of mer- 
chants. 

Following the games a buffet luncheon 
was served outdoors and afterwards the 
party adjourned to the Inn where a Gharles- 
ton contest featured the dancing. Miss Pape 
won the Charleston contest for which a sil- 
ver salt and pepper shaker set was offered 
as a prize. 

The result of thie-games and prizes for 
the winners were as follows :~._ 
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Standing broad jump (women), Mrs. 
Scherer, Jr., three piece toilet set. 

Standing broad jump (men), John O’Dea, 
amethyst ring. 

Fifty-yard walk (women), Miss Grace 
Pape, $2.50 gold piece. 

Fifty-yard walk (men), Mr. Scherer, Jr., 
$2.50. gold piece. 

Horse shoe pitch (women), Miss Giarusso, 
glass candy jar. 








JEROME A. SCHERER, PRESIDENT OF BUFFALO 
RETAIL JEWELERS’ ASSOCIATION 


Horse shoe pitch (men), Jerome A. 
Scherer, $2.50 gold piece. 

Hop, skip and jump (men), Al C. Sigrist, 
silver flower vase. 

Running race (children), Vincent ‘ape, 
ruby ring. 








Legal Standards for Precious Metals and 
Their Manufacture Established in Spain 


WASHINGTON, D. C., Aug. 9.—New legal 
standards for precious metals and their 
manufactures have been established in 
Spain. Imported jewelry must conform to 
the degree which will become effective six 
months from June 9, or on December 9 
next, the Commerce Department is advised 
by Consul F. A. Henry, at Barcelona. The 
new law, which supercedes all former regu- 
lations on precious metals, establishes the 
following standards of fineness: 

Platinum: 905/1000, with a tolerance of 
10/1000. 

Gold: ‘First standard, 750/1000 with 
3/1000 tolerance; second standard 580/1000 
with 3/1000 tolerance. 

Silver: first standard, 916/1000 with 
5/1000 tolerance; second standard 800-/1000 
with 5/1000 tolerance. 

Watch cases and similar hollow articles, 
containing soldered parts, are allowed a 
tolerance of 20/1000 but the precious metals 
used in their manufacture must conform to 
the established standards. 

The law prohibits the sale as gold, silver 
or platinum of any metal of less than the 
fineness authorized, and the use of names 
such as “German gold,” “English silver,” 
etc., is absolutely prohibited. 
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Jewelry of foreign origin must be of the 
same standard as that manufactured in Spain, 
or of a higher standard, and must bear the 
same two marks, one denoting the manu- 
facturer or importer, as the case may be, 
and the other the government hallmark, Con- 
sul Henry reports that there are a number 
of exceptions to this marking requirement. 

Commercial ‘travelers entering Spain with 
samples of objects made of precious metals 
must furnish the customs officials with a 
list of the articles of which these samples 
consist, and of the hallmarks of the country 
of origin on these samples. This list will 
be used to prove the exportation of the 
samples. If any have been sold or left in 
Spain, the commercial traveler not only will 
have to pay the import duties thereon, but 
must purchase a license as a_ wholesale 
seller of jewelry and silverware, ‘and will 
have to declare the name of the person or 
persons who have acquired the articles. 








DEATH OF CHARLES SCHAEFER 





Pioneer Expert on Gold and Silver Electro- 
plating Passes Away at His Home in 
Mount Vernon, N. Y. 


Charles Schaefer, one of the pioneer ex- 
perts of the gold and silver electro-plating 
profession and head of Charles Schaefer 
& Son, 47 Ann St., New York, died suddenly 
Monday morning at his home, 330 S. First 
Ave., Mount Vernon, New York. The 
funeral services will be held at the late 
home this evening (Wednesday) at 8 o’clock. 
Interment will take place tomorrow in 
Kensico Cemetery. 

Mr. Schaefer had been apparently in 
fairly good health when stricken on Monday 
morning. News of his death came as: a 
great shock to his many friends in the 
Maiden Lane and John St. district, where 
he has been known for the past 40 years 
among members of the jewelry trade and 
others outside of the industry. His genial 
personality proved his great popularity and 
his absolute honorable business policy won 
him a host of friends and patrons dtiring 
the many years he was engaged in 
business. 

Three or four years ago, Mr. Schaefer 
admitted his son, Charles H., to the business 
and after this the firm became known as 
Charles Schaefer & Son. The son will carry 
on the business as usual. 

Mr. Schaefer was a member of the John 
Stewart Lodge of Masons, Mount Vernon 
Elks, Exempt Firemen, and was also affil- 
iated with the Rotary Club of New York, 
and the New York and Pastime Athletic 
Clubs. 

The deceased is survived by his widow, 
Mrs. Ida McNeill Schaefer, and one son, 
Charles H. 








The Alonzo Jenks jewelry store, Dans- 
ville, N. Y., has taken on a new appearance 
with a new front and new interior decora- 
tions. The interior is in gray toned poly- 
chrome walls with the wood finished in 
mahogany. The front has been remodeled 
with brick with black pointing. New con- 
crete steps have been added and a large 
glass door with glass panels at each side 
have replaced the old entrance. 
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LAST HONORS PAID 
Funeral of Samuel B. McChesney Attended 
by Many Representatives of the Trade 


East Qrance, N. J., Aug. 5.—Samuel 
B. McChesney, president of the McChesney 
Co., silversmiths and goldsmiths, © 144-152 
Orange St., Newark, who died at his home 
Aug. 1, was laid at rest yesterday in Rose- 
dale Cemetery, East Orange. Just before the 
burial took place, a brief and simple service 
was held in the Colonial Home, 132 Harri- 
son St., Bast Orange. The services were 
attended by a large delegation from the 
trade and also by many representatives from 





THE LATE SAMUEL B. MCCHESNEY 


the concern of which Mr. McChesney was 
the president. 

The death of Mr. McChesney which oc- 
curred on Sunday was reported in THE 
JewELers’ Crrcuar last.week. The passing 
of the head of the McChesney concern came 
as a great shock to his friends throughout 
the country, despite the fact that he had 
suffered. from heart complications for five 
years. The high regard in which he was 
held by members of the trade and those 
associated with him in business was evi- 
denced by the large attendance at- the 
funeral. ; 

Deceased is survived by his widow, one 
daughter, a sister and a brother. 

Joseph D. Little, manager of the Sterling 
Silver Galleries of the International Silver 
Co., who for many years was closely asso- 
ciated with Mr. McChesney, paid a warm 
tribute to his late friend. “Mr. McChesney,” 
he said, “‘was a sterling character and a 
man who was loved by ‘everyone who knew 
him. Hig’ reputation in the trade was a 
very enviable one. He was one of the best 
known and most popular man in the industry 
and no man had greater entree to the most 
exclusive. jewelry ‘stores in the country 
than Mr. McChesney. He was essentially a 
family man and was very fond of his 
family. In the death of Mr. McChesney, 
the trade has lost a_man whose place will 
be hard to fill and I have lost a very dear 
friend.” 
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Heard ’Round the Capitol 





Satisfactory progress is reported by the 
Department of Commerce on its commercial 
survey of New England, the third in the 
series planned by the Department, the object 
of which is to measure the market for local 
and national distributors. 

* oe x 

The prohibition on the importation of 
luxury articles into Greece which was to 
have expired on. July 27 has been extended 
indefinitely, the Commerce Department was 
advised by cable from Commercial Attaché 
O. E. Dickerson, Jr., at Athens. 


* Ok Ox 


Alluvial diamond production in South 
Africa during the first half of the current 
year represented a large increase in both 
weight and value, according to a brief cabled 
report to the Department of Commerce from 
Trade Commissioner Perry J. Stevenson, at 
Johannesburg. 

x * * 

The Transvaal gold mines crushed 500,000 
more tons of ore during the first half of the 
year than in the first six months of last year, 
with a resulting increase of 105,000 ounces 
in the total production of gold, the American 
trade commissioner reported. The increase 
in value was £387,600. 

te # 


Partial revision by the Norwegian gov- 
ernment of the tariff contemplates increased 
duties on jewelry of precious and common 
metals, amber wares, celluloid wares, horn 
wares, glassware and tortise-shell wares. 
The duties on certain clocks and clock cases 
would be reduced, according to advices re- 
ceived by the Department of Commerce. 


* * * 


Clocks. and watches made in Connecti- 
cut and valued at $161,217 were exported 
during the first quarter of the current year, 
according to an analysis of export declara- 
tions on goods made in that State and en- 
tering foreign trade. Time-pieces ranked 
ninth in importance among the State’s ex- 
ported commodities. Connecticut was the 
only State for which exports of clocks and 
watches were tabulated. 


* * * 


Prospective surveys will cover the Pacific 
Coast, the upper Mississippi Valley, and the 
lower Mississippi Valley. The first survey 
was that of the Philadelphia marketing 
area, which was published two years ago. 
The Atlanta survey was the second and it is 
expected that the Department’s report on 
this section of the country will be published 
in a few weeks. ‘The marketing surveys 
cover all industries and all lines of business 
in.a given area and study the buying power, 
race, incomes, occupations and buying habits 
in relation to the movement of all mer- 
chandise. 


* * * 


The Federal Trade Commission succeeded 
during the fiscal year ended June 30 last 
in clearing from its docket all cases, with 
one exception, pertaining to jewelry, silver- 
ware, etc. A check of its docket reveals 
that the only case pending involving jewelry 
is that served April 15 against H. Reisman 
& Co., of Chicago, and Harry. R€isman, in- 
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dividually and as president of the concern, 
alleging misrepresentation in the sale of 
watches and jewelry. The respondent has 
not filed answer to the complaint although 
the. statutory period within which to file 
such answer has expired. According to the 
Commissions’s complaint, Reisman & Co. do 
a mail order business using a catalog in 
which they “cause to be printed and set forth 
many false and misleading statements and 
representations concerning the character and 
quality of their said merchandise, the ma- 
terials of which sundry articles of said mer- 
chandise are composed and the value of said 
articles of merchandise.” The Commission’s 
complaint specifically charges, among other . 
counts, that “Statements and representations 
to the effect that certain watches, articles 
of jewelry and other articles of merchandise 
depicted and described in said - catalogues . 
are, respectively, composed in whole or in 
part of gold, platinum, and of other precious 
metals and are ornamented with sapphires, 
rubies, pearls and other precious stones, 
when in truth and in fact said articles, re- 
spectively, contain no gold, platinum or other 
precious metals whatsoever and are not 
fitted and ornamented with sapphires, rubies, 
pearls and ‘other precious stones, but are 
fitted and ornamented with stones which are 
not sapphires, rubies, pearls and other pre- 
cious stones, and which imitate and resemble 
sapphires, rubies, pearls and other precious 
stones in color and general appearance.” 








LOOK OUT FOR HIM 





Sneak Thief Visits Chicago Jewelers and 
Obtains Diamond Ring from 
One Concern 


Cuicaco, Aug. 9—On Wednesday of last 
week a man entered tlie store of a large 
jeweler of Chicago, and after explaining 
that he was a member of a prominent fam- 
ily of Chicago, and wanted to see some dia- 
mond engagement rings, the manager of the 
store proceeded to display some very fine 
merchandise. He finally decided on a plati- 
num basket mounting set with an eight- 
sided emerald cut diamond weighing 2.83, 
surrounded with 10 small square-shaped dia- 
monds and 16 small round diamonds. 

He asked if the manager would accom- 
pany him to the Congress Hotel where, he 
said, his sister was stopping, as he would 
like her opinion on the ring. The manager 
consented, and with the supposed customer 
entered his automobile.. While the manager 
waited in the lobby of the hotel the sneak 
thief went out another entrance, entered 
his car and got away. 

His description is as follows: About 35 
years of age, five foot tiine inches, 150 
pounds, shallow dark .complexion, sporty 
type, a prominent roman nose, regular chin, 
slightly thin with appearance of laughing 
with his eyes. 

The large diamond in the ring was slight- 
ly larger on one corner and the shank of the 
ring bore a scratch mark of X045/13. 

Another prominent jewelry firm of this 
city was the victim of a man with exact 
description a short time ago. Any informa- 
tion regarding this man or the ring should 
be communicated to the Pinkerton Detective 
Agency, who are representing the insurance 
company. 
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¢ THE GIFT TO HER FIANCE 
THE 


STAR SAPPHIRE RING 


The bestowal of a Gift upon her betrothed 
is a charming custom that breathes the roman- 
tic spirit of the engagement period. 

The Star Sapphire ring is suggested as being 
a particularly suitable gift for this occasion. 
It is a man’s piece of jewelry. 

















LOUIS N. MARX 


& Gems of Fascination 
36 West 47th St. NEW YORK 
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The Livery Companies Treasures of 
Old English Silver at the Victoria 
and Albert Museum 











By W. Augustus Steward* 














ON July 22, Reginald McKenna, chairman 
of the Midland Bank of London, and 
a former President of the Board of Educa- 
tion, opened at the Victoria and Albert 
Museum, South Kensington, an exhibition 
of works of art owned by the Livery Com- 
panies of the City of London, arranged in 
the North Court of the Museum. 

Mr. McKenna, in formally declaring the 
exhibition open, said he was no connoisseur 
of works of art, and could not speak as an 
expert regarding the beautiful pieces on ex- 
hibition. He was there only as a sincere 
admirer of the work of the City companies. 
All the works of art on exhibition had been 
lent by the City Livery companies. The 
largest group consisted of silver given or 
bequeathed by members to the various guilds 
to which they belonged. There were tapes- 
tries, ornaments, and the special instruments 
of different trades in which the story of the 
City could be traced by those who knew 
much about these things. 

It was a great story. The guilds had 
history going back, in some cases, to Anglo- 
Saxon times, but more generally and cer- 
tainly in the present constitution, to the 
reign of Edward III. Certainly they could 
boast a history of some six hundred years. 
The companies were originally founded for 
the protection and advancement of their own 
several crafts, but they fostered and de- 
veloped every industry. The City companies 
had been befriended by kings, and kings had 
also plundered them. Henry VIII. despoiled 
them unmercifully, and Charles I. was even 
more rapacious. The Great Fire, which de- 
stroyed most of the City halls, melted down 
most of the plate which had escaped the 
attention of Charles I. But the devotion of 
the members to their guilds was unshaken, 
and although they had lost their predominat- 
ing influence in trade they did not abandon 
their beneficent work in other directions. 

It was not easy to say how much educa- 
tional advancement owed to City companies. 
They had established free schools, scholar- 
ships, and fellowships to give opportunities 
to the clever children of the poorest parents, 
and had done this at a time when the national 
interest in education was not so great as 
now. 

THE CONTRIBUTORS 


Cripps and other authorities have from 
time to time utilized illustrations for his- 
torical purposes of the plate of the col- 
leges, corporations, and City Livery com- 
panies. This has been the only means 
whereby Corporative plate could be under- 
stood or appreciated. But now, thanks to 
the public spirit which the City Livery com- 
panies have always exhibited, a splendid 





*Editcr_ of the Watchmaker, Jeweler, Silver- 
smith & Optician of London for which tke article 
was originally written. 


collection of ancient silver plate has been 
got together in the North Court of the Vic- 
toria and Albert Museum. Each of the 12 
great Livery companies had contributed by 
the loan of their fine and exceptional pieces, 
while 58 of the lesser companies have also 
materially assisted in making what is a mag- 
nificent collection of plate and other historic 
pieces, including furniture, seals, playing 
cards, tapestry, etc. 

But for our purpose silver plate naturally 
makes the first appeal, and, of course, Paul 
Lamerie is well represented. There is a 
very excellent two-handled cup and cover, 
gilt, bearing the hall mark of 1739, for which 
‘Lamerie was responsible, and a fine gilt 
inkstand, hall mark 1741, made by the 
same craftsman, but probably the gilt salver 
and ewer, bearing hall mark 1741, is a piece 
of smithing by Lamerie which will be more 
appreciated by many visitors. These are in- 
cluded in the 66 exhibits of the Worshipful 
Company of Goldsmiths, and therein one 
may see the work of Paul Storr, Humphrey, 
John and Joseph Payne. A two-handle cup 
and cover, parcel gilt, made in 1677 by 
Thomas Issod, the Rogers - salt-cellar, 
crystal with gilt mounts bearing the hall 
mark of 1601, which was presented to the 
company by Richard Rogers in 1632, a gilt 
standing cup, hall mark 1599, the gift of- 
the company to Sir Hugh Middleton, Bart., 
in 1613; Sir Hugh Middleton, by the way, 
was the famous goldsmith who brought the 
New River from Ware to London; then 
there is the Bowes cup, which was given to 
the company by Sir Martin Bowes, bearing 
hall mark 1554. This is an elaborate speci- 
men of a standing cup and is one of the 
show pieces among the company’s plate; 
it has a crystal body with silver-gilt mounts 
and enameled shield. Then we can go back 
to a gilt hexagonal salt-cellar, bearing the 
hall mark of 1550, and a gilt hour-glass salt- 
cellar, bearing the hall mark of 1522, and 
then the fine Cressner cup, gilt, which bears 
the hall mark of 1503. This is a delightful 
specimen of the work of the period, and 
then the most ancient of all, a diamond top 
spoon of the fifteenth century. But the 
single spoon is surpassed in interest by the 
complete set of apostle spoons, gilt, made 
by Benj. Yates in 1626. These were pre- 
sented to the Company by Col. Geo. Lam- 
bert, who served the office of Prime War- 
den. There are several other spoons which 
will well repay inspection. 


THE SEYMOUR SALT 


Then the Seymour salt-cellar, silver-gilt 
and crystal, of the period of Charles II. 
This was referred to by Pepys. It is a 
handsome-looking piece, and of considerable 
interest, and is termed the Seymour salt- 
cellar because it was given to the Company 
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by Thos. Seymour. Says Samuel Pepys: 
“Visited the Mayor, Mr. Timbrell, our 
anchor smith, who showed us the present 
they had made for the Queene; which is a 
salt of silver, the walls christall, with four 
eagles and four greyhounds standing at the 
top to bear up a dish; which indeed is one 
of the neatest pieces of plate that ever I 
saw.” There is an interesting peg tankard, 
bearing the hall mark 1670, which was 
presented to the Company by Henry C. T. 
Hambro, and an interesting little wine cup 
with the maker’s mark “G. S.” with crozier, 
marked 1657, given by Major E. V. Wellby. 
Among what one might term the etceteras 
is a gilt Waterman’s badge of the company, 
bearing hall mark 1761. Grant of Arms, 
dated 1571, and ivory mallet, 1660, given 
by the famous Sir Robert Vyner, Bart. The 
very interesting figure-head, a full-length 
figure of St: Dunstan from barge. Two oil 
paintings of Waterloo Bridge and London 
Bridge, showing the Company’s barge. And 
yet another one showing the Company’s 
barge by Westminster Bridge. 

The Company of Skinners has loaned the 
interesting Peacock cup, a peahen with three 
chicks. It is dated 1642, and was given by 
Mary, who was the wife to Thomas Smith 
and James Peacock, who were respectively 
Masters of the Skinners’ Company, 1629-30 
and 1638-39. They are also showing two 
interesting loving cups in the form of a 
cock standing on a tortoise, bearing hall 
mark of 1605, and in this case it will be 
observed that the work is a play upon the 
name of the donor, William Cockayne. 

The Merchant Taylors’ Company have 
loaned a very well-formed gjlt rose-water 
dish, bearing hall mark of 1590, and an 
interesting wine cup, the date 1631. And a 
two-handled vase, gilt, made by Paul Storr. 

Among the exhibits of the Haberdashers’ 
Company is a gilt salt-cellar of 1595 and a 
fine wine goblet of 1634. This Company 
also shows the figure-head for a_ barge, 
St. Catherine, carved in wood and gilt; it 
is eighteenth-century work, and, like the 
Goldsmiths’ Company, has loaned Beadle 
staff heads, two of which are of the period 
of Charles II. 

The oldest piece of plate shown by the 
Salters’ Company is a gilt loving-cup made 
by Humphrey Payne, bearing the hall mark 
of 1716, but I presume it is a mistake to 
say that it is “the gift of James Smith in 
1667.” An interesting two-handled cup, 
made by Thomas Mann, hall mark 1726, is 
engraved with the strange inscription, “The 
Society of Protestant Dissenters in Salters’ 
Hail, 1726.” The Salters exhibit the grant 
of Arms, 1530, and a tall case clock in 
walnut made by John London in 1700. 

The Ironmongers’ Company include among 
their exhibit a mazer bowl with plain gilt 
rim, fifteenth century, and another 0° the 
same period with a gilt rim engraved with 
the Angelic Salutation and the boss eriameled 
with the Company’s arms. There is a coco- 
nut cup with gilt mounts, said to date from 
1526. A gilt loving-cup, hall mark 1706, by 
Humphrey Payne. A chocolate pot, 1706, a 
wood figure of St. Laurence, carved in 1740 
for the Company’s barge. A tall case clock 
of walnut, made by Thomas Hill and Henry 
Harper about 1690. 


THE LEIGH CUP 
The oldest piece of plate loaned by the 
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Mercers’ Company is a gilt standing cup 
and cover with enameled enrichments. It 
pears the hall mark of 1449. This has fre- 
quently been referred to as the Leigh cup 
‘after the name of the donor Sir Thomas 
Leigh. It will be seen in Cripps, but in 
order that one may appreciate the excellent 
quality of the technique and the carefulness 
of the maker, every effort should be made 
to inspect it under the excellent conditions 
obtaining in the North Court at the 
Museum. Another well-known piece, through 
illustration, is a gilt beaker with three 
maiden heads applied, and dates from 1604. 
Another piece is a simple silver cup some- 
what Chinese in form, with ring handles, 
hall mark 1616, and was given by Thomas 
Earl of Arundel and Surrey. This is a 
splendid example of simple smithing, al- 
though it is of no great size it nevertheless 
weighs 70 ozs., and those who know what 
plate working means will appreciate the 
raising of such a comparatively small piece 
of work from such a very thick circle of 
silver. Then the Trencher salt-cellar, 1619, 
also the gift of the Earl of Arundel and 
Surrey is well worth inspection. 

Among the loans of the Grocers’ Company 
is a coconut cup with gilt mounts of 1580. 
A standing cup and cover of 1672 and‘a 
tazza, hall mark 1679, which was presented 
by the Bank of England in 1915. A large 
wine cistern, hall mark 1720, made by 
Gabriel Sleath, was purchased at the Red 
Cross sale in 1917, it formerly belonged to 
the fifth Earl Ashburnham -and Sir Ernest 
Cassel. 

Among the loans of the Drapers’ Com- 
pany is a gilt standing cup and cover, hall 
mark 1578, a voiding dish, hall mark 1568, 
and a voiding knife, hall mark 1678, stand- 
ing cup and cover, 1682, and Waterman’s 
badge, 1691. Some Wardens’ chairs are also 
loaned by this Company, and a tall case clock 
by Daniel Quare, made about 1690, and a 
bracket clock in mahogany case, made by 
John Ellicott about 1750, also four Gobelins 
tapestries representing the history of Jason 
and Medea, executed after the designs by 
J. F. de Troy between 1743 and 1746. 

_ WALWORTH’S DAGGER _ 

The oldest pieces in the loan.collection of 
the Fishmongers’ Company is a tafikard with 
the date 1666, and ewer and dish, hall mark 
1670. A Punch bowl, hall mark. 1696, and, 
of interest to the general public, the dagger 
said to be that with which Wat Tyler was 
killed by Walworth, Lord Mayor and Prime 
Warden of the Fishmongers’ Company. A 
tall case clock in walnut, the door of which 
is inlaid with the coat of arms of the Com- 
pany, made by Thomas Stones of Lothbury 
(Loethbery). . 

The Vintners’ Company have not loaned 
any plate, but a portion of tapestry, St. Mar- 
tin and St. Dunstan, dating from 1466, and 
also a tall case clock in walnut, decorated 
with marquetry and, made about 1700 by 
William Speakman of Loridon. 

The Cloth Workers’ Company _have lent 
plate dating back to 1605, and of interest is 
a gilt rose-water dish, with the hall mark 
of that date, and another parcel-gilt with 
the hall mark 1616. A gilt salt-cellar, hall 
mark 1676, and another salt-cellar, hall mark 
1680. A flagon of 1680, a tankard with a 
ram statant on the lid which bears the hall 


mark 1683. A punch bowl with bullhead _ 
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handles, hall mark 1718, by Gabriel Sleath. 
This was given to the Company by Sir John 
Bull. Another item by Gabriel Sleath is a 
gilt two-handled cup and cover, with the 
hall mark 1735. Beadle staves of 1694 and 
1755, and the Barge Master’s badge, hall 
mark 1787, are among the exhibits, like- 
wise a sword stand carved in oak, painted 


_and gilt, it bears the arms of Sir Francis 


Chaplin, who was Master in 1668, a pair of 
cut-glass candelabras, about 1800, were also 
interesting, as is likewise the large—more 
than life-size—carved wood figure of the 
Ram from the Company’s barge, the model 
of which, by the way, is exhibited in a case. 

The Dyers’ Company have loaned a Beadle 
staff head of the period of Charles II, and 
Barge Master’s badge, hall mark 1746. 
Likewise the Barge Master’s crook for 
catching swans. Our readers will recall the 
part which the Dyers’ and Vintners’ play in 
swan upping. 

The Brewers’ Company have loaned a sil- 
ver seal of the Company, dating from 1595, 
likewise a tall case clock in walnut, made 
by John Stiles about 1700. 

The Pewterers’ Company have loaned a 
gilt loving-cup and cover of the period of 
Charles II, which was given by Thomas 
Jackson in 1680, and three other gilt loving- 
cups and covers, one bearing hall mark 1685, 
another 1702, and another 1705. Likewise 
two Puritan spoons, dating about 1650-1670. 
Everyone will .be interested in the tools 
which were used in the manufacture of 
pewter in 1700 by Townsend and Crompton 
of London. 


THE GIFT OF HENRY VIII 


The Barbers’ Company, formerly Barbers 
and Chirurgeons, have one of the show 
pieces in the collection. A silver-gilt stand- 
ing mazer and cover, bearing the hall mark 
of 1523 on the mounts of the bowl. The 
cover and foot are said to be from the 
designs of Hans Holbein the younger. The 
cup was a personal gift from Henry VIII 
to the Company at the time of the union of 
the Barbers and Chirurgeons. Then another 
outstanding piece is the Royal Oak cup pre- 
sented by Charles II in 1676. It was in- 
tended for the Order of the Royal Oak, but 
it was never, established. This is not a 
piece to be taken as an example of what 
silversmithing should be, although much of 
the old work shown should certainly be an 
inspiration to our modern silversmiths. 

The Cutlers’ Company include in their ex- 
hibit a gilt steeple cup and cover, hall mark 
1614, Beadle staff of the period of Charles 
II, a fifteenth-century seal with the arms of 
the Company. An elephant salt, and a 
Poor’s box of iron in the form of an ele- 
phant and castle—the Company’s, crest— 
which was made and presented in .1664 by 
the Company’s smith George Farmer. Sev- 
eral porcelain bowls are included. 

The Bakers’ Company show a gilt wine 
cup, with hall mark, 1606, a porringer, with 
the hall mark 1670, and a tankard engraved 
with Chinese decorations, hall mark 1681. 
A two-handled cup and cover, hall mark 
1759, by Daniel Smith and Robert Sharp. 
Scales and weights formerly used for taking 
the “Assize of Bread,” eighteenth century. 
A tall clock case in black and gold lacquer, 
by Thomas Gardner of the Minories, about 
1720. 

(To.be continued) 
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Ancient Greek Jewelry 





E might term it “Greek Jewelry at a 
glance,” the view of its history as 
given by Herbert Norris, in Costume and 
Fashion (New York: E. P. Dutton & Co., 
1925), and which we here reproduce in the 
following sentences: 

“Jewelry came into use gradually and did 
not assume widespread popularity in Grecian 
society until the increasing skill of crafts- 
men, and the discovery and mastery of new 
processes, began the succession of fashions 
in personal ornaments, which spread, in the 
course of centuries, over the western world. 
The ornament that was primarily a frank 
piece of decoration was produced in time; 
but for a considerable period such things 
were rare. Articles which had a definite 
function, such as pins and the stephane, were 
embellished with decorative work and the 
addition of jewels; but it was after a meas- 
ure of perfection in the finish of such ob- 
jects had been attained that we find a grow- 
ing appreciation of the adornment devoid of 
utility. 

“The work of Greek goldsmiths attained 
perfection during the fourth century B. C., 
and ornaments worn by men and women of 
distinction were magnificent examples of 
metal work. Ornaments for personal adorn- 
ment were made of gold, silver and bronze, 
but prior to the third century B. C., gems 
or jewels were rarely used in them. Pat- 
terns were worked on ornaments of thin 
metal plate by embossing or beating the plate 
into stone molds. These designs were out- 
lined by a series of small points or dots. A 
similar result was obtained by the use of fine 
gold wire twisted together to form lines and 
curves. Fine gold wire was worked iiito 
intricate and delicate network designs, some 
containing beads or globules, a style since 
called filigree. 

“The epoch of Alexander (338-220 B. C.) 
was an age of great splendor. In the course 
of their travels, Alexander the Great and 
his attendant nobles collected large numbers 
of the precious stones and gems which 
abounded in Asia, and these were used later 
to decorate their jewelry-” 
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_ Aristocracy of the Pearl 





THE following strange feature in the 
pearl industry was mentioned in the 
course of a broadcast lecture given by M. 


|Leonard Rosenthal from the Paris Eiffel 


Tower as, published in La Perle’ 

“But in the course of my existence, al- 
ready a long one,_] have made an observa- 
tion which each person can verify for him- 
self. Everyone who obtains a competency 
and intends -that this eompetencé ‘shall be 


‘exteriorly translated by jewels, first buys 


diamonds. It is only later, when the, taste 
becomes refined by frequent association with 
the more elegant, that this same person lets 
go of his diamonds and exchanges them for 
pearls. The pearl, in the jewel scale, ap- 
pears as aristocrat, the most loyely, some- 
thing which cannot be surpassed.”—C. ‘W: C. 








The Phillips Jewelry Co., Dayton, O., 
has, been incorporated with a capital of $15,- 
000. The incorporators are P. ‘Kohn, Ira 
Kohn and Julius Ruminberg. 
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Jerome Fitz Gerald was a business visitor 
in Boston the past week. 

George R. Lucas has removed from 78 
Dorrance St. to 117 Waterman St. 

Louis Darling, of Pollard & Darling, was 
a New York visitor the past week. 

Mr. and Mrs. F. H. Wilde left Saturday 
for a week’s sojourn at East Ridge, N. H. 

John Kelso, of Dorrance St., spent a 
couple of days in New York last week on 
business. 

Gregor Krichbaum was in New York and 
vicinity last week in the interests of L. 
Krichbaum & Co. 

Charles Brier, of the Brier Mfg. Co., is 
enjoying a two weeks’ automobile trip 
through the Adirondacks. 

The Gertsacov Jewelry Co., 158 Pine St., 
has purchased the stock, samples, etc., of 
the Santos Co., Attleboro. 

A mortgage for $5,000 against real estate 
of Daniel A. Scullian has been discharged 
by the National Exchange Bank. 

F, B. White, of the J. J. White Mfg. Co., 
Inc., was in Chicago visiting the firm’s head- 
quarters in that city the past week. 

The plant of O. C. Devereux Co., 224 
Eddy St., resumed last Monday after a 
vacation and general renovation period. 

Eugene Speidel, of the Speidel Chain Co., 
has returned to Germany after a few 
months visit to the factory, 70 Ship St. 

Mr. and Mrs. Frank W. Matteson left 
last Monday for the Wianno Club at 
Wianno, Mass., for a few weeks’ stay. 

LaSalle Ring Co. has filed notice with the 
Secretary of State that its capital stock 
has been decreased from $22,000 to $20,000. 

The tools and machinery of the Universa. 
Tool Co., 158 Eddy St., have been purchased 
by the Gertsacov Jewelry Co., 158 Pine St. 

Harry Lerner left last Friday on an ex- 
tended business trip through the middle 
west in the interests of the Triangle Jewelry 
Co. 

I. Rice, of the New England Glass Co., 
was a business visitor in New York and 
vicinity the past week, calling on the firm’s 
customers. 

The plant of the Arnold & Steere Co. has 
been removed to new and larger quarters 
in the Alfred building, corner of Parsonage 
and South Sts. 

At a meeting of the creditors of the 
Excelsior Mfg. Co. in bankruptcy proceed- 
ings a final dividend was declared payable 
on and after Aug. 3. 

Maurice J. Karpeles, of the Karpeles Co., 
is in Philadelphia this week attending the 
conventions of the wholesale and retail 
jewelers’ associations. 

Mr. and Mrs. Arthur L. Aldred left 
Saturday for the New Waumbek Hotel, at 
Jefferson, N. H., where they will remain 
until after Labor Day. 

Henry G. Thresher, of the Waite- 
Thresher Co., is in Philadelphia this week 
attending the wholesale and retail jewelers’ 
associations conventions. 

Albert Vennerbeck, of the Vennerbeck & 
Clase Co., is spending his leisure time dur- 
ing August with his family at their Sum- 
mer home at Oak Bluffs. 
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L. J. Roehr, of the Bassett Jewelry Co., 
is on an extended western trip for the firm, 
combining business with a needed rest from 
the cares of the home office. 

Mr. and Mrs. William L. Mauran 
arrived at their country place, the Manor 
House, Wakefield, last week, from a cruise 


*to New York on their yacht Gull. 


Mr. and Mrs. Martin S. Fanning have 
returned from a two months’ stay in Europe 
where they have been traveling in England, 
France, Switzerland, Germany and Holland. 

At a special meeting of the creditors of 
Daniel A. ~ Scullian, doing business as 
Scullian Bros., before the Referee in Bank- 
ruptcy, the attorney’s claim for compensa- 
tion was allowed. 


The William C. Greene Co. is now in its 
new plant corner of Parsonage and South 
Sts., having removed thereto from the 
Manufacturers building, 101 Sabin St., dur- 
ing the shut down last week. 

Martin P. Feeney, of the Turks Head 
building, is furnishing several of the 
veteran firemen’s associations in southeastern 
Massachusetts with specially designed metal 
hadges for their past presidents. 

‘The Chicago office of the Star Jewelry 
Co., Inc., 43 Sabin St., this city, of which 
Henry Feinstein is manager, has been re- 
irroved from 12 N. Michigan Ave., to the 
Monadnock building, 53 West Jackson 
boulevard. 


Victor H. King, of the sales department 
of the Ostby & Barton Co., spent the last 
week-end at Fort Wright, New York 
Harbor, where his assistant, John J. Col- 
lins, is on an annual tour of duty as Major 
in the 203rd Coast Artillery Corps. 

At the annual meeting of the stockholders 
of the High Street Bank, on Monday last, 
among the directors elected were: Charles 
F. Irons (Irons & Russell Co.), Charles C. 
Darling, ‘Howard F. Barker (Belcher & 
Loomis Co.), and Samuel J. Greene (Payton 
& Kelley Co.). 

Among the jewelry buyers reported in 
this city and vicinity during the past week 
were the following: Mr. Schem, of Wolff 
Bros. & Co., New York city; Mr. Fay, 
of the Faros Co., New York city, and Mrs. 
Jessie Halo, of the Powers Mercantile Co., 
Minneapolis, Minn. 

Woodward Booth, manager of the New 
England Manufacturing Jewelers’ and Sil- 
versmiths’ Association came back to this city 
after an automobile trip through the White 
Mountains. He is now attending the con- 
ventions of the wholesale and retail jewelers’ 
associations at Philadelphia this week, as 
official representative of the New England 
association. 

A new feature of the Department of Sales 
Development has been established by the 
Gorham Mfg. Co., for the benefit of the 
retail jewelers of the country and will be 
under the guidance of Gordon Lang, director 
of sales development. This department an- 
nounces that it will endeavor to provide in- 
formation relative to the operation of a 
jewelry store and questions pertaining to 
the manufacture of silverware, polishing 
methods, how to repair merchandise, adver- 
tising methods, window display suggestions, 
problems in store operation costs, period 
design, special design, selling, etc., will be 
answered. This service the Gorham Co. 
proposes to render gratis and extends an 


83 


invitation to the retail jeweler to make 
frequent use of it. 

At the meeting of the Board of Aldermen 
on Thursday on recommendation of the com- 
mittee on health, it was voted that no action 
be taken relative to an alleged nuisance on 
the premises of the Hingeco Mfg. Co., Inc., 
manufacturers of jewelers’ findings, 73 At- 
wells Ave. Claiming that their home have 
been transformed into vibrating chambers of 
torture by the constant pounding of a large 
power press in the plant of the Hingeco 
factory, and that one of their number has 
already suffered a nervous breakdown, three 
families living at 15 Tower St. appealed to 
the city authorities for relief. A hearing 
was given the matter but the committee de- 
cided to recommend that no action be taken 
by the city. The petitioners were supported 
in their contentions by the city solicitor, 
who stated at the hearing that he had per- 
sonally investigated the complaint. Because 
the district involved has been zoned under an 
industrial classification, the probable antidote, 
according to city officials, lies in securing 
engineering skill capable of prescribing 
means of absorbing the vibration and lessen- 
ing the noise. 








Plainville, Mass. 





The Whiting & Davis Co. factory resumed 
operations last Monday after a week’s shut- 
down. 

Mr. and Mrs. Chester Anderson and fam- 
ily have returned from a vacation spent at 
Swift’s-Beach. 

Mr. and Mrs. Jacob Englebert have re- 
turned from a sojourn spent at New York 
and Philadelphia. 

Considerable excitement was ‘caused last 
Thursday at noontime when an areoplane 
circled over the center of the town and the 
Whiting & Davis factory several times. The 
plane was very low and made several dips as 
if to land, and for a time people thought the 
occupants were looking for a landing place 
and quite a crowd gathered near the Whiting 
& Davis field. Finally the plane rose, made 
several circles and a complete loop and dis- 
appeared in the direction of Boston, . It was 
found later that Miss Ida Dumas, of Frank- 
lin, employed at the Whiting & Davis Co. 
plant, had received a box of chocolates from 
the plane by a friend. 








Many people of Gloversville, N. Y., have 
commented on the silence of the fire bell 
in the city hall which for 30 years has 
pealed out at 9 o'clock each morning the 
standard time. It was learned that the bell 
was stilled when the jewelry store of H. 
A. Dillon on N. Main St., was discontinued 
before the remodeling of the building owned 
by the Schine Theatrical Corp. Through 
the courtesy of Mr. Dillon this time serv- 
ice and test of the circuit was maintained 
over a period of 30 years, having been com- 
menced about 1892 when his store was lo- 
cated on 17 S. Main St. When he removed 
to the theatre building, the service was still 
continued, and the exact time given each 
morning at 9 by pushing a switch in the 
store. Mr. Dillon vacated the store about 
April 15 and from that date the fire bell 
has been silent. 
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NEW PRICES 


JAS. BOSS, 14 K FILLED, 12 SIZE QUEEN CASES 


Effective July 1, 1926, the following new prices on 
Jas. Boss, 14 K filled, 12 size Queen Cases. 


Keystone List Keystone List 
Green White Green White 
Fancy Center Butler $13.30 $13.30 Border Engraved $14.70 $14.70 
Fancy Center Grey Straight Line 13.30 13.30 Border Butler 14.70 14.70 
Fancy Center P. P. 13.30 Border Grey Straight Line 14.70 14.70 
Bascine P. P. 13.30 Border P. P. _ 14.70 


This reduction in price is of vital interest to every 
retail jeweler. 


It means that you can now give your customers the 
most famous filled case, the Jas. Boss, at no greater cost 
than other cases not so well or favorably known. 


And by specifying the Jas. Bess Case, jewelers are 
making sure of customer satisfaction and good will. 


THE KEYSTONE WATCH CASE COMPANY 
Established 1853 
Riverside, New Jersey 


KEYSTONE 


Watch 
CASES 
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Mr. and Mrs. A. L. Lindroth are enjoying 
a rest at Hampton Beach. 

Mr. and Mrs. Thomas G. Sadler spent the 
past week in New York and vicinity. 

Mr. and Mrs. Albert T. Lenzen are on 
an automobile trip to Washington, D. C. 

Mr. and Mrs. Harold D. Baker are spend- 
ing their Summer at Wynhurst Cottage, 
Touisset Point. 

Mr. and Mrs. C. Raymond Carpenter are 
spending a vacation at “The Breakers” at 
Quonochontaug Beach. 

James F. Murphy, foreman for the R. F. 
Simmons Co., has been spending the past 
week at Hampton Beach. 

The factory of Bliss Bros. Co. resumed 
operations last Monday with a full working 
force on a full-time schedule. 

G. J. Tyndall and family are registered at 
“The Breakers” at Quonochontaug Beach 
on Rhode Island’s south shore. 

Mr. and Mrs. John McCambridge have 
just returned from a 10 days’ automobile 
trip to Montreal, Que., and the Mohawk 
Trail. 

J. F. Sturdy’s Sons plant at Attleboro 
Falls, resumed operations last Monday 
after a week’s vacation and_ renovation 
period. 

Walter B. Ballou, with 68 net, led Class 
A in the final July handicap tournament at 
the Highland Country Club last Saturday 
week. ; 

William J. and S. Charles Macdonald, of 
Macdonald Bros., were called to Halifax, 
N. S., last week, to attend the funeral of 
a sister. 

Mr. and Mrs, Alfred Whittemore, of this 
city, are among the guests at “The 
Breakers” at Quonochontaug Beach, on 
Block Island Sound. 

Joseph H. Rioux and family are making 
an automobile trip to attend the Sesqui- 
Centennial. Mr. Rioux will attend the 
wholesale and retail jewelers associations’ 
conventions. 

J. F. Bride & Co., 44 Union St. have 
been increasing their enameling facilities 
and are adding to their force of chargers, 
stoners, polishers and painters, especially 
on Dresden work. ; 

Miss Lauria M. Charlehois, who up to a 
month ago was employed by Moore Bros., 
and George H. Zilch, associated with Har- 
vey Clap & Co., were married last Monday. 
They will make their home here. 

Zelotis E. Wetherell, Jr., a member of 
the shipping department staff of Leach & 
Garner, was married last Saturday week to 
Miss Marion R. Macdonald and is on a 
honeymoon trip to the Thousand Islands, 

A number of the manufacturing jewelers 
of this city and North Attleboro are attend- 
ing the conventions of the two big associa- 
tions, wholesale and retail jewelers, at 
Philadelphia this week, and incidentally tak- 
ing in the Sesqui-Centennial Exposition. 

The Thomae Co. held its second annual 
picnic when about 50 employes spent last 
Wednesday at Rocky Point. A sport pro- 
gramme was carried out successfully and a 
shore dinner was enjoyed. One of the 
features of the afternoon was a soda drink- 
ing contest for members of the committee 
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in charge of the affair, which was won by 
“Joe” Hunt, with no second in sight. 

Taking the day off from his regular duties 
at the R. F. Simmons Co. plant on Friday, 
George W. Dirk of Attleboro Falls, was 
presented with a large bouquet by the firm. 
The occasion was not suspected, but the 
accompanying card called attention to the 
fact that he had completed 50 years of 
service with the chain concern, but ‘is still 
“going strong” and: still “on the job.” The 
position with the Simmons Co. is the fourth 
in Mr. Dirk’s career. He went to the firm 
when it was first started in the old Robinson 
building in North Attleboro, then transferred 
with it to the present location here. He is 
a wire drawer and considered one of the 
best in the business. 

The employes and officials of ‘the Frank 
Mossberg Corp., numbering about 200, en- 
joyed a very pleasant day at Rocky Point, 
on Narragansett Bay last Saturday, the 
occasion being the annual outing and field 
day, a Mossberg corporation event which 
holds high rank among affairs of its kind. 
_In large motor busses and a fleet of 35 auto- 
mobiles, from which banners and placards 
bearing the familiar firm name and type of 
products stood out, the merry party made 
the trip and attracted much attention 
along the route. At the shore resort a 
dinner in which sea foods and vegetables 
comprised a major portion was served. A 
program of sports and a round of the 
amusement enterprises, not forgetting the 
dance hall, completed the festivities. 











Mr. and Mrs. James Totten are enjoying 
a rest at Oak Bluffs. 

George, Daniel and Joseph Mobriant are 
on,an automobile trip to Canada. 

Mr. and Mrs. George Prefontaine have 
gone on an automobile trip to Canada. 

Louis V. McAdams and family spent the 
past week at Swift’s Beach, Wareham. 

Mr. and Mrs. Lawrence E. Kennedy have 
returned from an automobile trip to Canada. 

Mr. and Mrs. Austin E. Batchelder have 
gone on an automobile trip to Niagara Falls, 
mo 

Mr. and Mrs. Frederick Sears and family 
spent the past week at Plymouth, down on 
the Cape. 

Mr. and Mrs. Lester C. Keyes are so- 
journing at their Summer home in Onset, on 
Cape Cod. 

Mr. and Mrs. Howard Grant have gone 
on an automobile trip through the White 
Mountains. 

The Webster Co. factory was closed the 
past week for the annual vacation and reno- 
vation period. 

Mr. and Mrs. Archibald Battersby and 
family have been spending the past week at 
Provincetown. 

Mr. and Mrs. William D. Batchelder are 
on an automobile trip through New Hamp- 
shire and Vermont. 

The J. F. Sturdy Sons Co.’s plant resumed 
operations last Monday after being closed 
for a week’s vacation. 

John H. Peckham, Jr., foreman for J. H. 
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Peckham & Sons, with his wife spent the 
past week at Pocasset. 

Among the names selected for members of 
the Republican Town Committees for the 
next two years are Frank G. Holbrook and 
Wallace D. Kenyon. 

Congressman Joseph W. Martin, Jr., has 
filed with the Secretary of State the required 
number of signatures to place his name on 
the ballot in the Republican primary for re- 
nomination. 

At the regular meeting of the North Attle- 
boro Rotary Club on Monday a committee 
consisting of Harry W. Fisher, Howard 
Grant and Andrew Morris was appointed to 
have charge of the arrangements for the 
North Attleboro delegation’s trip to the Fall 
conclave of the 3lst district at Poland 
Springs, Me. 

The North Attleboro Rotary Club has 
been assigned the luncheon of Sept. 28 at the 
Fall conclave of the 3lst District of Inter- 
national Rotary which will assemble at 
Poland Springs, Me., on Sept. 26 for a four 
days’ meeting. There are 50 clubs in this 
district and the assignment of a luncheon 
is considered a signal honor. It is planned 
by the North Attleboro Club to take advan- 
tage of the opportunity to advertise the 
jewelry industry and the club will provide 
a well known speaker to talk on “The Ro- 
mance of Jewelry.” Several other special 
features will be introduced. 























Ernest Metcalf, retail jeweler, Magnolia, 
Ark., was in Memphis last week, and while 
here visited the wholesalers. 

Mr. Abernathy, of the Mayfield Jewelry 
Co., Mayfield, Ky., was a visitor in Mem- 
phis buying some jewelry for his store. 

Mr.. Goldner, manager of the wholesale 
department for Perel & Lowenstein, 144 S. 
Main St., is spending a fortnight in Chi- 
cago, accompanied by his family. He will 
visit relatives and call on the jewelry trade 


‘ while in that city. 


Graves-Dix, Inc., 11 N. Main St., are 
holding a sale preliminary to removal to 
their new home on S. Main St., which is 
nearing completion. The new store will be 
ornate and beautiful. The move to new 
quarters has commenced and will likely be 
completed by Sept. 1. 

J. H. Mednikow & Co., wholesalers in 
jewelry, importers, silversmith, optical 
goods have moved from 119 Monroe Ave. 
to a three-story and basement structure at 
83 S. 2nd St., near Union, which is opposite 
the west entrance of Hotel Peabody. The 
fixtures and building are modern. J. H. 


’ Mednikow, after recuperating at a local hos- 


pital, has gone to Philadelphia to attend the 
national convention. Returning, he and 
Mrs. Mednikow will spend several days in 
Atlantic City. Charles Mednikow, of the 
traveling staff of the firm, was at the store 
last week. He is also just out of the hos- 
pital after a minor operation for tonsilitis 
and adenoids. 








C. E. Schiltz has opened a high grade 
jewelry store at 125 S. Main St. North 
Canton, O. 
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Philadelphia Greets Jewelers of the Nation 


Great Conventions of American National Retail Jewelers’ Association and National Whole- 

sale Jewelers’ Association Now in Session—Pennsylvania Retailers Also Convene—Sesqui- 

Centennial and Exhibits Big Drawing Cards— Welcome by City Officials and Others — 
Convention to Continue Until Friday Afternoon. 























PHILADELPHIA, Pa., Aug. 10.—The visitor 
from the jewelry trade arriving in Philadel- 
phia yesterday has much to think about, much 
to get excited over, also much about which 
to rejoice. He has arrived in the city of 
the Sesqui-Centennial, also the city of his- 
torical interest from a Revolutionary stand- 
point but principally the city of many con- 





CONRAD J. BROTHERLY, PRESIDENT 


ventions; for he has before his eyes the 
programs of the gatherings of the Pennsyl- 
vania Retail Jewelers in convention, of the 
National Wholesale Jewelers’ Association, 
which started yesterday morning and con- 
tinues over until Thursday, and last but not 
least, the convention of the American Na- 
tional Retail Jewelers’ Association, which 
begins this morning and lasts _ until 
Friday. 

What between registering, meeting friends, 
planning to take in this session and that, or 
this feature and that feature of the city, it 
is little wonder that some of our visitors 
are a bit confused at the opening of this 
great Jewelers’ Week. In fact, many are 
reminded of their feeling at the first great 
three ring circus that they ever attended, 
and their dread lest they could not take in 
all the features of the three rings at once, 
as well as the side shows and the curiosities. 
_ The three jewelers’ conventions may be 
likened to the three rings; the Sesqui-Cen- 
tennial Exhibition and the various historical 
spots in Philadelphia that must be visited, 
the side shows and curiosities, in addition 
are the many features of entertainment as 
well as the chances of visiting friends and 


acquaintances in the city during the week. 

But we all remember how, despite our 
fears, we were able to see all that the circus 
contained, three rings, platform and every- 
thing else. How we missed nothing of the 
different performances and later nothing of 
the different side shows. And so will the 
visitor here find that with a little energy he 
will be able to take in everything; that the 
seeming overlapping of programs is more 
apparent than real and that particularly he 
will be able to take in all the sessions and 
entertainment, the Sesqui-Centennial, the his- 
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torical spots and even pay a visit or two 
on his own hook before he returns. 

But this will be a busy week both for 
the visiting jewelers and their hosts and it 
has already put Philadelphia on the map as 
a jewelry center, as it is safe to say that 
more members of the jewelry trade are 
gathered within the confines of the city today 
than ever before and the number will in- 
crease greatly on Wednesday. 

Philadelphia began to put on a jewelers’ 
convention appearance Saturday, when the 
officers of the three associations, the heads 
of various trade bodies and the leaders of 
the industry began to arrive, and by Satur- 
day night, the Bellevue Stratford hotel was 
literally swarming with manufacturers, 
wholesalers and retailers from many parts 
of the country. 

Among the vanguard, of course, was sec- 
retary “Andy” Anderson of the A. N. R. 
J. A., and likewise Mrs. Andy and with 
them. Henry Stecher, who for years has had 


charge of the exhibits at the National Con- 
vention. President Brotherly of the National 
Retailers’ Association .and President “Bill” 
Cooper, of the National Wholesale body, 
held a regular levee in the corridors of the 
hotel Sunday night, answering questions as 
to the programs of the association’s pro- 
ceedings. Of course the two Fernleys (T. J. 





A. W. ANDERSON, SECRETARY 


and George), advisory secretary and general 
secretary of the jobbers body, were also in 
evidence giving the glad hand to the whole- 
salers and manufacturers as they arrived. 

In front of the Beltevue-Stratford for some 
distance either side on S. Broad Street, are 
a mass of electric lights which make this 
a Great White Way and as the visitor comes 
to the hotel from City Hall, his eye is 
attracted by a great electric colored sign 
“Welcome Jewelers” which stretches across 
this broad thoroughfare. 

Registration for the big conventions is 
at the roof but the sessions are not all there. 
yesterday (Monday) the Pennsylvania re- 
tailers meet in the hall alongside of the ex- 
hibitors of the A. N. R. J. A. where the 
retailers started their sessions today. The 
wholesalers, however, are meeting downstairs 
in the famous Clover room of the hotel, known 
to the jéwelers who have gathered there in 
times past, just before the banquets of the 
Philadelphia Jewelers’ Club. The enter- 
tainment of the visitors of the three cor- 
ventions is in charge of a committee of the 
Philadelphia trade of which B. J. Doyle is 
president, Robert L. Coates, secretary and 
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Charles H. Hambley, treasurer. It also in- 
cludes George Fernley, T. James Fernley, 
De Forrest Buchman, R. M. Seaman, Joseph 
B. Bectel, Frank L. Davis, Wm. D. Pink- 
stone, F. C. Bode, J. D. Enright, Bayard 
F. Brogan, Ira D. Garman and Messrs. 
Stone, Kind and Alexander. 

They have arranged to take the ladies 
to a luncheon and trip to Valley Forge 











MIDDLE WESTERN REGIONAL 
VICE-PRESIDENT 


E. 0O. 


LITTLE, 


tomorrow and to take them for a boat ride 
on the Delaware River Wednesday and to 
an organ recital at Wanamaker’s Thursday. 
At both of the latter a luncheon will also 
be served. 

Tomorrow evening all delegates are in- 
vited to a vaudeville and dance, and Thurs- 
day evening (Aug. 12) the delegates are 
also invited to witness the spectacle Free- 
dom which will be held at the Municipal 
Stadium. 

This certainly is Jewelers’ Week in Phila- 
delphia with many hundreds of leaders in 
the industry, representing practically all its 
branches gathered at the Bellevue-Stratford 
Hotel for the anual conventions. The 
hotel lobbies, halls and rooms buzz with 
jewelry talk as they foregathered from all 
over the United States. Outside the hotel, 
at night the Court of Honor, columns upon 
columns of brilliant lights on either side of 
Broad St. for several blocks flash radi- 
ance while at its entrance in brilliant 
purple globes flashed the words, “Welcome 
Jewelers.” 

Inside the hotel the reception committees 
of the three organizations give their personal 
welcomes and make everyone feel at home. 
Jeweler met jeweler from far and near and 
it was a decidedly pleasant and home-like 
gathering for everyone present. 

The weather was ideal for sessions, the 
brisk breeze tempering the August heat. 
Everybody was “peppy” and the forenoon 
sessions were pushed along in rapid fire and 
no waste motion style. 
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of the A. N. R. J. A. Convention 





Tuesday Morning Session of A. N. R. J. A. 
The great crowds began to come in this 
morning to attend the national convention 


and the registration desks swarmed with 


delegates and their wives. 

The leaders among the retailers were early 
in evidence, many officers, ex-officers and 
committee men having attended the conven- 
tions of the wholesalers and the Pennsyl- 
vania body yesterday. However, there were 
a number of familiar faces missing. Among 
them that of Joe Mazer, former vice presi- 
dent and usually funmaker extraordinary 
at the national conventions, being detained 
in New York by an infected foot. Last 
night the executive committee held an in- 
formal conference all being present except 





REGIONAL 
SOUTHERN SECTION 


J. A. CAYCE, VICE-PRESIDENT, 


Ellis Gifford and Charles P. Woodbury. Mr. 
Gifford is expected later. 

A slight delay occurred as usual in get- 
ting the delegates into the hall, but with the 
arrival of Mayor Kendrick at 10 a. m. the 
crowd swarmed in. 

President Brotherly asked the delegates to 
rise and begin the twenty-first convention 
of the A. N. R. J. A. by singing “The Star 
Spangled Banner,” with E. H. Quigley at 
the piano. 

Then Rev. Augustus Polman delivered a 
long and beautiful invocation, in which he 
touched on the beauties of jewelry products 
and the meaning behind the trade from an 
ethical religious side. 

Mayor Kendrick was introduced and 
roundly applauded as he proceeded to give 
a hearty welcome and patriotic address. 
Speaking for nearly 2,000,000 patriotic citi- 
zens he was glad to extend the heartiest wel- 
come to the City of Brotherly Love. He 
spoke of the jewelry business as the romance 
of industry, and touched on the romance of 
jewels and the jewelry of history. He 
talked intimately of the industry and told 
of interviews with some of the jewelry ex- 
hibitors at the Sesqui, making comparison 


with watches and other pieces exhibited at 
the Centennial Exposition 50 years ago. He 
hoped the meeting would be one of beautiful 
recollections of a city known for its historic 
traditions and great hospitality. 

He spoke of the signing of the Declara- 
tion of Independence and then went into de- 
tail as to the exposition that is celebrating 
the 150th year of this event. 


Mayor Kendrick finished at 10:30, and 
when the applause subsided Frank L. Davis, 
president of the Pennsylvania association, 
delivered a welcome from the jewelers of 
that State. 

President Davis’ welcome included an ad- 
dress which touched upon all the activities 
of association work and a plea for organiza- 
tions generally as well as an outline of the 
program of the work proposed by the 
Pennsylvania association. He concluded by 
offering the heartiest welcome to the visit- 
ing jewelers. He said: 


ADDRESS OF WELCOME BY F. L. DAVIS, PRESI- 
DENT OF THE PENNSYLVANIA RETAIL 
JEWELERS’ ASSOCIATION 


I do not have to tell you how great is my pleas- 
ure at being selected to greet you members of the 
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GIFFORD, 
EASTERN SECTION 


three great jewelry bodies that can truly be said 
to represent the jewelry industry of this country, 
the National Wholesale Jewelry Association, the 
American National Retail Jewelers’ Association and 
the Pennsylvania Retail Jewelers’ Association, to 
welcome you here cn behalf of the Pennsylvania 
retailers and of the entire jewelry industry of 
Philadelphia, and to express the hope, yes the 
certainty, that all of you and your wives and 
daughters will find that Philadelphia’s far-famed 
hospitality is not a myth and that you will enjoy 
every moment of your stay here during ‘“‘Jewelers’ 
Week.” 


We of the State asscciation and of Philadelphia 
feel proud that you have selected this city for 
your annual conventions this year, and we trust in 
return for this honor to make your stay here both 
instructive and enjoyable. 

You all have seen the program, arranged both 
for your convention sessions and for your enter- 
tainment, and that of :your relatives who have 
accompanied you. At your door is our great Sesqui- 
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M. Sickles & Sons 


900 Chestnut St. 
Philadelphia, Pa. 








Philadelphia’s Leading 
Wholesale Jewelry 
Distributors 


We are especially. well 
prepared to welcome 
you during the week 
of August 9th whether 
you attend the meet- 
ings of the American 
National Retail Jewel- 
ers’ Association, The 
National Wholesale 
Jewelers’ Association 
or The Pennsylvania 
Retail Jewelers’ Asso- 
ciation. 





We bid you a most cordial invitation to call at our offices, 
and to make them your headquarters while in Philadelphia. 


‘International Exposition 
pram - . 
Write us, and permit us to send 


you one of these handy maps 
showing the roads, etc. 


We have secured a number 
of maps of Philadelphia and the 
surrounding territory. 
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Centennial exposition, commemorating the 150th an- 
niversary of the signing here of that immortal 
document but for which there would have been no 
United States of America. You will find it a 
wonderful exposition and well worthy of an ex- 
tended visit. 

We welcome you to the scores of historic shrines 
and scenes of the birthplace of American liberty, 
to Independence Hall, where the Declaration was 
signed; to the Liberty Bell, which first rang out 
the glad tidings of the birth of a new nation; to 
the house where was sewed together the first Amer- 





ARMAND JESSOP, REGIONAL VICE-PRESIDENT IN 
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ican flag, and tc the many other places notable in 
American history. 

We welccme you, both as jewelers and friends, 
to our beautiful parks, our miles upon miiles of 
drives noted for scenic beauty; to Valley. Forge, 
where the ragged and hungry Continentals of Wash- 
ington’s little army suffered while their foes 
revelled in luxury here, and to many other attrac- 
tions in and about our city. I believe that when 
our conventions end and you return to your homes, 
you will admit that Philadelphia is a pretty good 
old tewn after all, and that ycu will be glad 
you held your 1926 sessions here. 


Hewever, as you have seen on your programs, 
we are not in our desire to entertain you, over- 
looking the fact that these are business meetings 
first, and I think you will agree that at no previous 
convention of any of these three bodies has the 
instructive and educational side of these gatherings 
keen so stressed or with a better variety. To the 
best of my knowledge this is the first time that 
these three particular bodies of jewelers have met 
in joint sessicn. ‘This makes “Jewelers’ Week” 
in Philadelphia of all the greater importance, and 
we hope it will benefit every one of you in the 
future conduct of your business. After all that is 
really whet these national conventions are for, to 
aid the individual jeweler solve his problems by 
the joint efforts of his associates in the organiza- 
tion, if it can be done. 

You all know that many ‘problems face the 
jeweler as well as the trade. No organization is 
worth much to a trade or an industry unless it 
is a militant one. You jewelers are fortunate in 
that these three organizations meeting here today 
are of that type. They have been on the firing 
line for years battling the foes and the “snipers” 
of the trade. ‘They have accomplished much, and 
they will accomplish much more if they continue 
to get the faithful and loyal support of the great 
jewelry industry of the United States. With a 
united front to the taxers, the swindlers, credit 
and bankrutcy and cut price “boys,” as well as 
the criminal who preys on the jeweler, much more 
can be dene to proteét the jeweler, and I need: not 





remind you that much more remains to be done 
in those lines yet. 

1 do not think I have to remind you, gentlemen, 
of the benefits of organization. The great majority 
of ycur understand them and know that without 
such organizations as we are meeting with here to- 
today,’ the fraudulent “bankrupt, the. insurance 
swindler, the burglar and the hold-up thug, not 
to speak of the ‘“‘auction faker,’’ would have a far 
easier time preying on the jewelry merchant. 

You all know the work of our two national 
associations in fighting for the elimination of the 
burdensome and unfair taxes imposed during the 
stress of the World War period. As real patriots, 
and not of the “flag-waving’’ kind, we jewelers 
shouldered these and the other burdens of the war 
period withovt grumbling, but we did grouch when 
the emergency for which the burdensome levies 
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were imposed was over, and they were continued 
without justification. : . 

New we are to have a $2,000,000 national ~ pub- 
licity campaign, and this will ultimately benefit 
every jeweler, manufacturer, wholesaler and _re- 
tailer in the ccuntry. It is easy for the individual 
jeweler to say, “how is this going to benefit me, 
how is it going to increase my sales?” And the 
answer is that it will increase his business if he 
‘follows it up. Psychology is one of the greatest 
forces in Americar life, business and political today, 
and if as a result of this publicity campaign a 
jewelry buying movement is started, you will see 
it spread and grow, as much on the basis of 
psychclogy—call it mob psychology if you will— 
because it is an American trait to follow the crowd. 

In our own Pennsylvania organization we have 
much to be thankful for in the way of achievement. 
Our asscciation, to be true, is not the largest one 
in point of membership in the State organizations, 
but we can look back on our record with nothing 
to be ashamed of. In Pennsy!vania we are not as 
well organized as we would like to be or as we 
should be. Our own city of Philadelphia, I regret 
very much to say, has no retailers’ organization, 
but we hope to have one and a good one before 
very long. Sometimes it is very difficult to con- 
vince the average retailer that an organization 
means anything. There is, I am sorry to say, the 
feeling, “what am I going to get out of it?” and 
also the fear that a competitor may get something 
more out of it than we do. But these things can 
and will be overcome. 

We of the Pennsylvania organization are em- 
barking scon on a membership drive with an ob- 
jective of enlisting every retailer in the State be- 
fore it ends. This accomplished we can go before 
cur State legislature, and before the governing 
hodics ef our cities and towns and ask, not beg, 


fcr the enactment of laws we deem necessary for 
the better protection of our industry. 

There is one thing about our Pennsylvania re- 
tailers’ organization, that is, we do not know when 
we are licked. We take our medicine when we 
are licked, but do not acknowledge a “knock-out” 
and. we come hack for more. For instance, there 
is the State auction law. We worked hard to get 
one with teeth through the last session of our 
legislature, and we finally got it, but there was a 
dark person in the woodpile somewhere, and to get 
our bill through we had to submit to an amendment 
that exempted the two largest cities in the State, 
Philadelphia and Pittsburgh. Then our worthy 
governor, Gifford Pinchot, vetoed the bill on the 
ground that the amendment violated the State 
constituticn in exempting these very cities, the 
very ones by the way where we wanted an auction 
ordinance most. Hcwever, we may be down, but 
we are not out by a long shot, for already we 
are preparing to renew the assault on the next 
legislature, and this time we will be on the watch 
fer dangerous amendments. I mention this history 
of the auction law to show you that a trade asso- 
ciation must always be ‘fon the job” if it is to 


_ achieve results for the benefit of the trade. 


There are many other evils in the jewelry trade 





H. F. STECHER, EXHIBIT MANAGER 


that erganizations like ours must fight continually. 
The only way to combat them effectively is by a 
solid organization. Every jeweler in the United 
States should he enrolled. When this is done the 
hattle is half won. 

Now, gentlemen, I trust on behalf of every 
officer and memher of the Pennsylvania Retail 
Tewelers’ Associaticn, that you will accept our wel- 
come for what it is meant, that you will not only 
enjoy your business sessions, but will in the time 
allotted for recreation, visit our city and our 
Sesaui, join with wus in the fine entertainments 
previded by our committee and take in everything 
on the pregram. 

You need not worry about your wives or your 
daughters or other kin who accompanied you here. 
I am proud to say. we have a very capable com- 
mittee of ladies, our wives and daughters, who are 
locking after their comfort and entertainment and 
enjcyment. While you are meeting in the forenoons, 
your ladies will be well taken care of by our Phila- 
delphia women and a fine program, one we are 
certain will interest them, has been prepared. 

Once again, gentiemen, I welcome you and the 
State association welcomes you to Philadelphia. 
Go to it. 


The response to the addresses of welcome 
was made by J. P. Archibald, past presi- 
dent of the national association, whose early 
efforts on behalf of the association were 
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World Wide Reputation 


“A product is as good as the 
Reputation of its Maker.” 


Solid Gold Chains bearing the 
Registered Trade Mark of the 
Automatic Gold Chain Company 
are well known tothe trade for 
their 


Originality in Design 
Careful Workmanship 
Exquisite Finish 

Long Life 


Ask your jobber to show you our 
new fall line of solid gold chains. 
They include many beautiful new 
designs that will sell fast. 


Sold Only Thru Jobbers 
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touched upon by President Brotherly on in- 
troducing him. 

Mr. Archibald began in semi-humorous 
vein, telling many stories and then touched 
slightly on Pennsylvania politics. He 
launched into a eulogy of President Davis 
of the State society and of the Philadelphia 
jewelers. Generally speaking seriously he 
took up seriatum the various problems be- 
fore the jewelry trade and what must be 
done to solve them. He called particular 
attention to the multiple of patterns in 
silver and watches. 

President Brotherly started his address at 
11 a. M. He spoke as follows: 


ADDRESS OF PRESIDENT CONRAD J. BROTHERLY 


It is a great pleasure to greet the members, dele- 
gates and friends of this Asociation who have 
traveled from far and near to celebrate the 21st 
convention of our organization, and to participate 

















THE CONVENTION HEADQUARTERS 


in the 150th Anniversary of American Independence. 

It is altogether fitting that we should meet here. 
The events in which we will take part are signifi- 
cant, not only of the development of a great nation, 
but the progress of one of that nation’s most historic 


institutions, the jewelry industry. 
Special effort has been made to provide an 
unusual business program that will be of much 


value to every visitor at the convention. Com- 
mittees representing the jewelry industry of Phila- 
delphia and the State of Pennsylvania have been 
hard at work for several months preparing an 
excellent program of entertainment which cannot 
fail to make everyone feel that nothing has been 
spared for the enjoyment of his or her visit with 
us. In addition, opportunities will be afforded to 
attend the great Sesqui-Centennial International 
Exposition, with its many exhibits, showing the 
advances made in the sciences, arts, and industries 
by America and foreign nations. 

The exhibits and displays of any exposition such 
as this must all faithfully portray the past and 
its struggles, before the accomplishments of the 
present can he thoroughly appreciated. So it is 
in the annals of our association. Beginning in a 
small way; having faith in their industry and the 
courage to work for its betterment, the founders 
of the Association carved a substantial foothold in 





American industrial life which has since so well 
justified their earnest efforts. 

It is indicative of our growth and strength that 
I am privileged to direct your attention to our 
recent achievement of magnitude—the elimination 
cf Federal excise taxes levied upon articles of 
jewelry. This accomplishment is a_ triumphant 
Ulustration of what organization work can do. Our 
naticn-wide tax campaigns of more than two years’ 
duration were conducted in the face of overwhelm- 
ing odds. During the past two sessions of Congress, 
our association was eminently successful when it 
sought remedial legislation. 

Literally hundreds of jewelers took active parts in 
achieving the results we hcped for. The many 
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KENDRICK, 
THE JEWELERS 


WHO WELCOMED 


personal interviews with Congressmen, the countless 
letters written to others, the co-operation afforded 
to those directing the campaigns; all this is now 
past history, hut it should not be forgotten, be- 
cause it exemplifies what can be done by every man 
putting his shoulder to the wheel with his fellow- 
men, and striving teward a commen goal. 

In 1924, by reason of partial tax reduction, our 
association saved approximately $10,000,000 per 
year for the retail jewelers of the country; this 
year, through complete elimination of excises, the 
organization put another $10,000,000 annually into 
their pockets. I am sure that what you have in- 
vested in time and money in this association activ- 
ity has given you a greater return than any other 
investment you have ever made. 

Tax elimination has demcnstrated anew the futility 
of individua! striving and has shown the need of 
banding together in co-operative effort to handle 
trade problems of a general need. I dread to think 
of the sums we would have continued to pay, and 
the consequent disastrous results to our industry, if 
the hopes and visions of the pioneers who laid the 
foundaticn for this organization 21 years ago had 
not materialized. 

It has heen inspiring to work with Ralph Roessler 
and his committee, Past President Hufnagel, Sec- 
rctary Anderson, and many others, whose labors 
were constantly directed to the task which lay before 
them in Washington. Their reward lies in the 
knewledge and satisfaction of a duty, ably per- 
formed, and in adding another cubit to the stature 
of the organization which each has served. 

It would seem to me that our real gratitude for 
this success might well be expressed by a renewal 
of faith in our asscciation and its undertakings. 
The great work ot tax reduction and elimination 
has benefited each of us. It has meant salvation, 
also, for many hundreds of retail jewelers who do 
not belong to our association. I have been con- 
yinced beyond a reasonable doubt that there are 
large numbers of desirable jewelers throughovt the 
courtry who would join the A. N. R. J. A,, if 


they were but approached. This has been demon- 
strated in the State of New Jersey by a recent 
productive membership campaign which added many 
new members to our roils. 

We have proven that we are competent to do big 
things, legitimate things, which procure visible, 
tangible assets for our members. We are in a 
better position than ever to carry the message of 
organization work to those jewelers who are in 
need of the association’s aid. I would sincerely 
urge that this opportunity be capitalized, by the 
institution of campaigns for new members, by every 
State association at the earliest date. This wil! 
better equip us financially and in the power of 
numbers to take advantage of our opportunities and 
further these activities which properly come within 
our sccpe. 

HARVARD RESEARCH SURVEYS 

Few jewclers realize that the reduction and 
elimination of excise taxes were determined, for the 
main part, by cur ability to prove that we were 
being taxed out cf existence; that we were entitled 
to the relief we sought. In the United States 
Treasury a certain surplus had accrued. This was 
not sufficient to give general relief. Nevertheless, 
every taxed industry was competing with us for 





J. P. ARCHIBALD, WHO RESPONDED TO THE 
WELCOME 


relief. Aithough great pressure was brought te 
tear upon Congress, many industries did not secure 
the desircd relief because their claims lacked the 
convincing evidence which tacked ours. 

Before we could he considered as entitled to 
relief, it was essential that the disastrous effects 
of taxation upon the jewelry industry should be 
shown in indisputable terms. This we were able 
to do through the figures compiled by the Harvard 
Bureau cver a consecutive period of years. We 
have been relintly informed that our case was won 
by this portrayal of our economic situation. 

While other industries were forced to admit that 
they were cperating profitably, in spite of the tax, 
we were able to furnish conclusive proof, with the 
aid of the Harvard reports, that the jewelry in- 
dustry, over a period of six years, made an average 
profit of only one and one-half per cent. 

In spite of the great value of this work, the lack 
of funds compelled us to halt it temporarily. The 
original fund raised for this purpose became ex- 
hausted iast year, and after the trustees in charge 
had paid out the balance in hand, and our associa- 
tion had contributed approximately $2,000 out of 
the general treasury to complete this year’s survey, 
the work had to be suspended. fey. 

Practically every activity which our association 
undertakes in behalf of its members requires con- 
stant reference to our research data. We are in 
the midst of an ever-changing panorama of in- 
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Second Annual 
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One of the foremost advances 
made by the Jewelry industry in the 
past decade, is this great exposition, 
—a premier merchandising event 
that- sells: goods and. good will- in 
great measure. 

Every trade organization recom- 
mends it—every firm should take 
part in it. | 

Don’t miss this valuable oppor- 
tunity just before the Christmas 
buying season. Retailers should wit- 
ness the elaborate Style Revue. 
Space now being assigned. Apply 
at once. 
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dustrial and commercial life. New situations with 
which we are forced to cope face us every day. 
When we seek Federal or State legislation; when 


we strive to legitimately protect the interests of. 


our craft, we should be fortified by these yearly 
compilations of figures, which prove the right ot 
our cause. 

We discovered that this is generally recognized 
in the trade when notice of the suspension of the 
Harvard Research work was given through the 
trade papers. A general demand for its continu- 





revenue from membership dues with which to finance 
this activity. We are going to the jewelry in- 
dustry frankly and appealing for a small sum per 
capita for research purposes. We believe that 
gratitude for tax elimination will lead to the in- 
vestment of the necessary amount for the further 
safeguarding cf the future. The sum raised will 
be deposited in the general fund of the A. N. R. 
J. A. and will be judiciously expended under the 
direction uf the Executive Committee. I would 
urge every retail jeweler, as well as the members 
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ance, backed up by offers of financial support, came 
from retailers, wholesalers, importers and manu- 
facturers. Thus encouraged, a campaign for a new 
four-year fund to finance this and similar activities, 
was started a few months ago, and it is pleasing 
to report that this campaign is meeting with a 
ready and substantial response. 

In order that there might be no break in the chain 
of continuity in the consecutive compilation of our 
research data, one of the large manufacturing firms 
is making negotiations with our association to help 
finance the 1925 survey. This arrangement, if 
effected, will enable the Harvard Bureau to issue 
its questionnaires for the 1925 figures, and it is 
expected that the complete reports for this year 
will be published at an early date. 

Although our excise tax has been repealed, I am 
not convinced that we have heard the last of it. 
During the past year, recommendations dangerous 
to us haye been made to Congress by powerful 
agencies,.to the effect that excise taxes would be 
levied in peace time upon some articles of wide use, 
but not of the first necessity. Fortunately, nothing 
has yet come of this discriminatory suggestion, but 
we are confronted with the danger that these in- 
terests will continue to agitate the question, and 
we must at all times be ready to make a determined 
opposition. If it should arise, all of our combative 
forces must again de enlisted. Constant watchful- 
ness and preparedness is the price our association 
must pay for tax elimination. For this reasor 
and many others, Harvard should continue with 
the compilation of our economic data for a sub- 
stantial period of years. 

The national association does not realize sufficient 





of other branches of the industry, to take part in 
helping to support this most worthy undertaking. 


NATIONAL PUBLICITY 


It is a source of much gratification to report the 
splendid progress that has been made in soliciting 
the fund required to launch cur publicity campaign. 

I believe it will be conceded by every thinking 
person that the success in this directian can be 
attributed to the fact that the American National 
Retail Jewelers’ Association whole-heartedly spon- 
sored the movement and is responsible for its 
promotion. The $800,000 minimum in subscriptions 
needed for the launching of national publicity that 
will stimulate the 1925 holiday business, has been 
raised. We feel assured that the total of $2,000,000 
will very soon have been subscribed. 

This gives me an opportunity to pay a lasting 
tribute to the members of this association who have 
made it pessible te realize the fulfillment of om 
greatest need—the need for an effective modern 
weapon with which tc battle against other competing 
industries for a greater share of the consumer’s 
dollar. 

This work has not been without its handicaps 
and disccuragements. But at all times our faith in 
the retailer’s vision; his forethought, and his present- 
day requirements has sustained us. 

In other industries, the cost of creating a con- 
sumer-demand is borne by the manufacturer and 
absorbed in the cost of his product. That is un- 
questionably the most economical way to secure 
the desired results. Speaking as Treasurer of the 
Naticnal Jewelers’ Publicity Association, it is 
strange to say, however, in our industry, the retailer, 


who is too extensively criticised by the other 
branches for his lack of progress, has taken the lead 
and has contributed the greater part of the fund. 

Why this should be so, is a problem I cannot 
solve. If we succeed in doing what every other 
industry, which has invested in national publicity, 
has accomplished all other branches of the industry 
will profit ir proportion to the retailer, and it is 
therefore astonishing, tc say the least, that it 
required so long a time for so many of them to 
educate themselves to the point where they would 
support this undertaking adequately, if at all. 

It is my firm convicticn that as soon as the 
buy ing public of the United States has been made 
jewelry-conscious and its footsteps have been turned 
back into the retail jewelry stores, there will ensue 
a substantial revival of our business that will be 
pase all along the line from retailer to manufac- 
urer. 


When we analyze the many vexatious problems 
of the retailer such as high overhead, slow turn- 
over, Jimited outlet, compared with the producing 
facilities of our factories, the consequent destructive 
competition, and other@evils, too numerous of men- 
tion, that confront the retailer, we are incontro- 
vertibly forced to the conclusion that the solution 
lies primerily in creating a greater demand for 
our products. Unless we accomplish this, all 
secondary efforts to improve our condition will be 
practically useless. 


As an association, we have grown out of our 
swaddling clothes and have survived the diseases 
incident to childhood. We have spent our youth 
in the school of experience and have taken a course 
in the college of discouragement and hard knocks 
Mistakes and indiscretions characteristic of youth 
are overshadowed by many praiseworthy accom- 
plishments. Now we are 21 years old. We have 
arrived at man’s estate; our accomplishments are 
such as to inspire confidence and trust. We are 
qualified te invite every retail jeweler to join our 
ranks, and, in view of our achievements for his 
benefit, we have a right to expect that he will 
respond. 


Today we can look back to tax elimination for 
which the largest jeweler in-the-country needed 
us,.as well as the..smallest. We can look back to 
the Harvard research work which has been of in- 
calculable benefit to the entire industry. We can 
cite mutual fire insurance with savings that more 
than offset association dues. Our efforts have 
advanced national publicity to the point where a 
minimum of $800,000 has been subscribed, and the 
first extensive program of national advertising has 
been contracted for. To these we can add group 
and wholesale life insurance, the extensive elimina- 
tion of fake auctions, intensive co-operation in the 
formation of National Stamping Laws, the preven- 
tion of crime, the improvement of the jewelry store 
as an attractive establishment and many other 
accomplishments, too numerous to mention. All of 
these have made this Association indispensable to 
every retail jeweler in the country. 


These attainments during cur 21 years of growth, 
carried on with insufficient financial support, were 
accomplished through leaders who had a vision and 
were willing to make the necessary personal sac- 
rifices to bring it to a realization. Even greater 
things can. be done with proper financial support. 
Can any retail jeweler in any part of the country, 


consider these achievements for his benefit, and 
continue to receive these benefits without con- 
tributing bis share toward their attainment? The 


“ ” 


answer must naturally be a positive “no 


If one State could double its membership within a 
few weeks by a comparatively slight effort on the 
part of a few of its present members, it is evident 
that our ecccmplishments can mzke retailers every- 
where responsive to an invitation to join our ranks, 
if someone will extend that invitation. But whether 
or not such 9n invitation is extended, and regard- 
less of the size of the establishment approached, I 
feel that we should merit the support of every 
ethical retail jeweler in the country and that even, 
if not formally invited, all are duty bound to 
join it. 

We are in urgent need of a greater membership, 
with dues more in proportion to the benefits re- 
ceived, so that our income will be increased in 
proportion to the possibilities of our accomplishments. 
While we are proud of our achievements, our pride 
is, nevertheless, tempered with regret for the 
things that might have been done, if we had com- 
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manded the necessary financial means with which 
to do them. 

We should not lave less than 10,000 jewelers in 
our membership. Of this number we should have 
a substantial percentage who are ready and willing 
to pay dues more in keeping with the size of their 
establishments and the benefits received. All this is 
easily possible, with your help and co-operation, and 
I hope it will be an accomplishment of the very 
near future. 

I feel sure that the jewelry industry can be raised 
to proportions far beyond the present limits, if 
you are willing to invest the time and money re- 
quired to elevate this Association to the full extent 
of its possibilities. Such support is fully warranted 
by past attainments and, if given, will result in an 
investment that will bring as great, if not greater, 
returns than any other investment the retail jeweler 
can make. 

At this time I would like to publicly express my 
personal thanks for the splendid co-operation that 
has been rendered to this administration by our 
Regioral Vice-Presidents and other members of ‘the 
Executive Committee, and also our committeemen. 
Their support has always been cheerfully and will- 
ingly offered and I feel grateful for their assistance 
in having helped to carry us over some most trying 
times. 

My term of office has been made much more 
agreeable, much easier and far mcre productive in 
experience and knowledge gained, by reason of the 
splendid harmony that has existed within our 
organization and the co-operation which has been 
given us through the medium of our State presi- 
dents end secretaries and members. I cannot help 
but feel that if the same tenacity of purpose is 
maintained, and if the same ready assistance con- 
tinues to back the future officers of our association, 
there is every reason why we should become stronger 
and better in every legitimate direction. 


President Brotherly’s address was listened 
to with the deepest interest, particularly 
what he said about the value of the survey 
of the Harvard Bureau of Research and the 
part its figures played in getting the jewelry 
excise tax eliminated. Also his exposition 
as to what the retailers had done in mak- 
ing the publicity campaign possible. 

When President Brotherly concluded the 
delegates rose in mass and gave him a veri- 
table ovation. 

Mr. Brotherly then made a plea for a 
full attendance at the business session in 
justice to the important speakers that had 
been asked to address them. He mentioned 
that prizes would be awarded to those who 
attended the sessions regularly. He an- 
nounced that the afternoon would be a joint 
meeting of the retailers, wholesalers and 
manufacturers. 

He read various invitations sent the 
jewelers to attend important jewelry ex- 
hibits at the Sesqui. 

Secretary Anderson then told of the ex- 
hibits on the second and the third floors, 
as well as the exhibits adjoining. the con- 
vention hall. 

Session adjourned until 2.30 p. Mm. and the 
executive committee then went into session. 








A Word About Quality 





DES every manufacturer know what the 

term “quality” connotes? Radford, in 
his “Control of Quality in Manufacturing” 
(New York: The Ronald Press Co., 1922), 
Pretty closely defines the term in the follow- 
ing words: 

“The term ‘quality,’ as applied to the prod- 
ucts turned out by industry, means the char- 
acteristic or group or combination of char- 
acteristics which distinguishes one article 
from another, or the goods of one manufac- 
turer from those of his competitors, or one 
grade of product from a certain factory from 
another grade turned out by the same fae- 
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tory. Quality serves to identify an article. 
it is the characteristic which measures the 
evenness of a specific grade. Quality is used 
in this sense whenever we say that the same 
factory produces the same article in several 
different qualities, or that the output of cer- 
tain factories is graded according to quality. 
It is evident that the group or combination 
of characteristics which form the quality of 
an article includes such elements as design, 
size, materials, workmanship and finish. 

“Uniformity is the essence of quality. The 
purchaser’s principal interest in quality is 
that evenness or uniformity which results 
when the manufacturer adheres to his estab- 
lished requirements. No matter when or 
where the purchaser buys an article, he ex- 
pects the same definite and proper return for 
his money, not only at the time of purchase 
but through a reasonable period of use. He 
is justified, no doubt in expecting a gradual 
improvement from time to time in the quality 
of the articles which he buys, but at any one 
time his chief expectation, as regards quality, 
is that it shall be the same for like articles.” 
—C. W. C. 








Advantages of Considering Quality at 
Outset 





NE of the main causes. of America’s 
great advances in industry as compared 
with the progress of other nations is gen- 
erally overlooked. This, because it is a 
factor outside the busy activities of the fac- 
tory or works. We refer to the consulting 
engineer, the agent who has, by intense study 
of his subject, gained a broader knowledge 
than can the individual manufacturer or his 
manager. His advice is scientific, logical. 
Listen to what Radford (“The Control of 
Quality in Manufacturing,” New York: The 
Ronald Press Co., 1922) says: 

“The idea seems to prevail that, because 
quantity production has been desired, quan- 
tity itself is the proper starting point in at- 
tacking production problems. This idea is 
seemingly supported by the honest belief in 
many industries, both large and small, that 
everything which should be done in regard to 
quality is being done. As a result, quality 
control has been disregarded and the demand 
for quantity has been kept in the forefront. 
Now the fact of the matter is that in con- 
centrating directly on quantity production 
and hence taking quality very much for 
granted, or treating it as a secondary con- 
sideration, we have been overlooking an op- 
portunity ; and the oversight is costly in more 
ways than one. This is proved at once if 
we stop to consider the advantages which 
accrue from approaching management prob- 
lems with quality instead of quantity as the 
primary criterion. There are immense and 
as yet largely undeveloped economies to be 
found when management is critically scruti- 
nized from the quality standpoint. These 
resulting advantages are quite apart from the 
direct advantage of quality for its own sake, 
since they result in better labor relationships, 
increased output, and decreased costs.”—C. 
W. C. 








The Henry Roche jewelry store has been 
opened for business in the Central Hotel 
building, which is located on W. Main St., 
Owosso, Mich. 
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Quality and Quantity 





HE manufacturer, in these days of keen 
competition, must step outside his fac- 
tory to obtain aid in placing his efficiency 
ahead of his rivals, perhaps even to keep up 
their pace. If he be using machinery, or 
only the mechanical work of a large number 
of men, he should call on the “consulting en- 
gineer,” who is actually the guiding power 
which has given the industrial leaders in all 
branches their supremacy. Take, for in- 
stance, this vital subject “quantity” in respect 
to “quality.” Listen to what G. S. Radford 
has to say, in part, on the topic in his “The 
Control of Quality in Manufacturing” (New 
York: The Ronald Press Co., 1922) : 
“There is an erroneous but widespread be- 
lief that quality and high cost go hand -in 
hand. The existence of this feeling is readily 
explained, because it is the general practice 
to advertise quality as something worth pay- 
ing for. From the purchaser’s standpoint 
this is very true, but it does not follow by 
any means that quality is costly to produce. 
Very high-grade ‘quality’ products are often 
high priced, but lower grade and less ex- 
pensive articles also possess their own qual- 
ity standards. In the factory, quality is a 
costly thing to neglect, yet it is the usual 
experience to find a disproportionate empha- 
sis being placed upon quantity of output in 
the effort to effect economies. Often this is 
not so much due to lack of proper intent as 
it is to the failure to realize what the quality 
approach means. To establish and maintain 
definite and sensible standards of quality re- 
quires care and thoroughness. These are the 
very things which remove obstacles to pro- 
duction and thus decrease costs—quite inde- 
pendently of whether the product is high 
grade or low grade, high priced or low 
priced.”—C. W. C. 
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Can You Identify These Shirt Studs? 


Richard C. Murphy, counsel for the 
Jewelers’ National Crime Committee, 285 
Madison Ave., New York, is endeavoring 
to learn the name of the manufacturer or 




















WHO MADE OR SOLD THESE STUDS? 


seller of a pair of dress shirt studs which 
have come into his possession. 

These studs, which are illustrated here- 
with, each bear the scratch number 62433 
but have no trade mark. They are made of 
gold with drop bars and each is mounted 
with an Oriental pearl. 

The manufacturer who made these studs 
or anyone recognizing the scratch number 
should communicate immediately with Mr. 
Murphy or the office of THE JEWELERS’ 
CIRCULAR. 
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Come to Philadelphia tor One of 
the Big Events ot “The House of Service” a 
Sesqui Year 


Pe: to visit Philadelphia for the joint conventions 





of the American Retail Jewelers’ Association, the 
National Wholesale Jewelers’ Association and the 
Pennsylvania Retail Jewelers’ Association—when jewelers 
from every section of the United States will be here to 
meet their brother jewelers as well as to visit the Sesqui- 
Centennial Exhibition, commemorating the 150th year of 
American Independence. 

We heartily invite you to the City of Brotherly Love and 
assure you that it will be a pleasure for us to have you 
visit us at our offices located almost within a stone’s throw 
of the Shrine of American ati Aiea Hall— 

_ while you are in our midst. 


AISENSTEIN & GORDON 
Wholesale Jewelers 
712-14 Sansom St., Philadelphia, Pa. —~ 


WHOLESALE JEWELERS 























We Want You to See Our 
Exhibit at the 
Sesqui-Centennial Exposition 


ALN.R. J. A. Convention 
Philadelphia, Pa. 


We Invite 








Retail Jewelers from Everywhere 


While in Our City 


to get acquainted with 


The Bechtel ‘Service 





Jos. B. Bechtel & Co., Inc. 


729 Sansom St., Philadelphia 


We Specialize in 
Watchmakers’ & Jewelers’ Supplies. 
Jewelry in Gold and Plated. 
Community Silver Plated Tableware. Westclox Products. 
Ingersoll Watches, all grades. 
Keystone-Standard Watches. 


Junghan’s Chime Clocks, Leather Bags, Bill Folds and 
Novelties, high grade. 


Pyralin Toilet Ware (Du Pont Product), 





See our Representatives at Convention Hotel or 
in our store 








where we have a modern and complete lapidary 
shop in operation. Visit the Palace of Liberal 
Arts, and go to Block 32, Section 4, Group 1, 
where you will find our experts in charge of 
machines, cutting the actual stones. 


Come to Philadelphia during the week of 
August 9th, and make yourselves at home in our 
offices on Sansom Street while attending the 
meetings of The American National Retail 
Jewelers Association, The National Wholesale 
Jewelers Association, or The Pennsylvania Re- 
tail Jewelers Association. We bid you a most 
cordial welcome. 


TeSentGacr! PAUL DREHER 


Importer and Cutter of 
Precious and Semi-Precious 
Stones 


719 Sansom St. - Philadelphia, Pa. 





dune | to 1,1920 
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Wholesale Jewelers Holding 19th Annual Convention 








Members from Various Sections of the United States Meet at Philadelphia— 
President Cooper Delivers Interesting Address and Secretary Fernley 
Submits His Report—Discussion of Trade Problems a Feature of the 
Conclave—President Brotherly of A. N. R. J. A. a Speaker 

















PHILADELPHIA, Pa., Aug. 10.—In one of 
the best ‘as well as the snappiest conventions 
in its history the National Wholesale Jewel- 
ers’ Association is presenting at its 19th 
annual gathering a program that keeps the 
interest of the members at high pitch through 
every session. The schedules for the six 
sessions is crowded with matters of interest 
to every member of the organization and to 





WILLIAM R. COOPER, PRESIDENT -° 


every jeweler, wholesale or retail. In fact, 
many retailers present for either the conven- 
tion of their national body or of the Penn- 
sylvania association, drifted into the whole- 
salers’ gatherings and are equally as inter- 
ested in the wealth of interesting subjects 
presented and discussed. At the close of 
the first session, everybody who attended 
was unanimous in saying it was going to be 
the very best ‘convention ever held by the 
national organization. 


Monday 

The .sessions are being held in the Clover 
room of the Bellevue-Stratford, one of the 
pleasantest rooms in that big hotel. Regis- 
tration was on from 8:30 to 10:15, and 
shortly before 11 A. M. William R. Cooper, 
president of the association, rapped his gavel 
and opened the first session. He made a few 
brief remarks, complimenting the members 
on their attendance and alluding to the three- 
in-one aspect of the gatherings scheduled 
here for “Jewelers’ Week.” Then at his 
request’ all arose and joined in the first 
stanza of the national anthem. 


The Wholesalers’ Convention Opens 

While President Cooper and his officers 
endeavored to have the meeting start 
promptly, owing to the delays in registra- 


tion and the many visitors to the exhibit 
room it was nearly 11 a. M. before enough 


gathered in the Clover room to start the - 


proceedings. 

When President Cooper finally started 
the proceedings there were about 45 present 
and among the opening features were the 
smging of “America,” lead by E. L. Hayek, 
and the electing of “Bill” Cooper, Jr., as a 
page of the convention. 

The first important address was that’ of 
the president and was listened to with great 
interest by all who heard it. It was as 
follows: 


ADDRESS OF PRESIDENT W. R. COOPER 
We are today assembled for the purpose of hold- 


_ ing the 19th annual convention of the National 


Whclesale Jewelers’ Association in connection with 
the American National Retail Jewelers’ Associa- 
ticn, and what is more fitting than a joint meeting 
such as we expect to have at this time in Phila- 
delphia, the city of brotherly love, for at no time 


- in the history of our association has there been a 


more friendly, co-operative spirit than exists at the 


present time between our associations. 


All questions relating to the jewelry industry 
will be discussed throughout our sessions, and if, 
when we leave this convention, we have accom- 
plished nothing more than the meeting of friends, 
talking over general conditions and getting the ideas 
of men who are looking into the future for the 
bettermert of general conditions, our time will have 
been well spent. 

It is mot necessary for me to take the time to 
speak of the ideas I have in mind, as this has been 
arranged for the program, with the assistance of 
our secretary, and I believe a very interesting and 
instructive program has been prepared. 

What we need today is more members to take 
an active part in our work, This is your associa- 
tion and you should shoulder some of the responsi- 
bilities. One or two members cannot make much 
headway, but united we can accomplish much. Your 
cfficers are giving their time and best efforts to 
serve you, and it is up to each individual’ member 
to co-operate with them for the uphuilding of our 
crganizotion. There are men, and several of them, 
in our industry who are giving their valuable time 
ard service for the betterment of association work 
for which they receive no compensation other than 
the general results we all profit by, and I hope 
you will give credit where credit is due and assist 
them in their work, which will be of benefit to 
you as well as our association. It is true that it is 
impossible for us to do as we wovld liké in con- 
siderable association work, because of the laws of 
our goveriment, and we, as law-abiding citizens, 
want to live within its limits, but until proper 
legislation is accomplished we will be handicapped. 

Closer co-operation among the various jewelry 
organizations is also imperative. Our petty griev- 
ances must te set aside to make room for the 
greater problems that confront us. Much more 
can be accomplished if we unite in our efforts to 
overcome the obstacles that hinder our progress. 
Let us set a goal and strive to attain it. Even if 
we dv not achieve the mark set, we, at least, shall 
know that we have tried. 

I believe you will agree with me that most im- 
portant in the minds of all of us today is proper 
legislation. . Legislation that will enable us to do 
business in a more satisfactory and profitable man- 
ner is necessary. Many inroads have been made 
in our business, everi in. our time. Twenty-five 
years ago there was little thought that the methods 
of those days could make the changes that really 
exist. and ere brought before- us daily.. A few 
years ago our husiness was run upon certain prin- 
ciples and certain lines of merchandise were car- 
ried, but it has now become necessary to compete 
with manufacturers of other lines of merchandise 
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to procure for the retail jeweler items that take 
the place of those articles which are today immune, 
and it is impertant to us that ways and means be 
found to bring back such articles at a price within 
the reach cf all that the retail jeweler will be able 
te compete with his neighbor druggist, hardware 
store, department stcre and other merchants dis- 
posing of merchandise that should be sold by a 
jeweler. 

Through legislation within the last year the so- 
called luxury tax has been removed, thanks to our 
co-workers, The American National Retail Jewelers’ 
Association, -2nd it was mainly through their ef- 
forts, not ours, that this was eliminated. At the 
present time, as you have all been informed, we 
still have to oppose legislation that has already 
been preposed to put the jewelry business on a 
permanent ‘Peace Time Luxury Tax,” which is a 
fair example of what is in the minds of politicians 
and others nct informed—the idea that everything 
contained in a jewelry store is a luxury. 

In my message to you last year, one of the most 
important subjects was “Public Protection in Re- 
sale Price Regulation,” which was endorsed by 


our association and others under the name of the 
Kelly-Stevens Bill, and quoting from Congressional 
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Record of the 69th Congress, Clyde Kelly, of the 
State of Pennsylvania, stated he believed that this 
bill should be favorably reported to the Interstate 
and Foreign Cemmerce Committee, because it en- 
courages and protects the policy of producing stan- 
dard, guaranteed goods, and makes possible higher 
labor and_ factory conditions with rival producers, 
and because it will hinder the process of monopoli- 
zation of retail merchandising, because it will place 
business on a more honest plane and will stimulate 
the national growth of business and enterprise. 
This bill was favorably received by the committee, 
and, if 1 am correctly informed, a committee has 
been appointed tc present same at the next Con- 
gress. . 

At every session at which I have presided as 
your executive officer we have given by resolution 
our moral and financial support to the Jewelers’ 
Publicity Fund, but I am sorry to say that records 
which will be presented to you during this session, 
also that of ovr brother retailers, prove to us that 
we have not been one hundred per cent with tke 
retailers in the formation of 2 fund that is of more 
vital importance to us than anything we can dwell 
on at this time. Other lines of business from 
oranges to automobiles, candy to flowers, chewing 
gum to almost anvthing and everything we eat and 
wear have been given more publicity in the last 
year than our industry in all its branches has been 
given in its lifetime. let us join forces with the 
retailers. They have proved that a fund suitable 
for our industry can be raised, and it is up to us to 
accord them the co-operation they need and are 
entitled to. We should congratulate a few certain 
manufacturers in our industry, well-known to all,: 
who have within the last five years spent millions 
in placing their merchandise in the hands of the 
consumer, while other manufacturers have done 
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Greetings and Welcome! 
FRIENDS 


OF THE 
National and Pennsylvania Retail Jewelers, 
National Wholesale Jewelers Associations 








1776 Sesqui-Centennial 1926 


THE EYES OF THE WORLD ARE ON PHILADELPHIA 


W. H. LEHMKUHL 








The EYES of the TRADE are on the 


1915— BEIDLER. LEHMKUHL CO. 1926 


929 Chestnut St. PHILADELPHIA 


T_T 


MAZER 
PURCHASES 


Are made in the best markets, from the 
most reasonable and original sources of 
supply. Our prices therefore are low and 
our designs original and exclusive. We 
can always supply you with the best values 
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De Luxe Buses 


Equipped with Balloon. Tires 


A Cool and Pleasant Way to Travel 
Between 


New York and Philadelphia 








in Loose Diamonds and Single Stone 
Diamond Rings. Mazer values are the 
standard of comparison. Our satisfied cus- 
tomers help us to grow and advance, be- 
cause we help them. Let us show you our 
line and explain our plan. 


We will gladly send a memorandum 
selection to any well-rated jeweler. 


Leave Daily from Both Cities at 8, 9, 10 A.M. 
12 Noon, 1, 2, 4, 6, 7 P.M. 
Saturdays and Sundays—every hour from 8 A.M. to 7 P.M. 


Also Monticello Bus leaves New York at 9 A.M. and 3 P.M. 
Pleasure—Comfort—Regularity—Safety 


Fare $2.50 One Way—$4.75 Round Trip 





Antwerp: 11 Rue Van Lerius 
Paris: 11 Rue de Chateaudan 


JOSEPH MAZER CO., INC. 


Importers of Diamonds 


(0 West 47th St., New York 


CABLE ADDRESS—JOMAZER, NEW YORK 


NEW YORK 
203 W. 33rd St. 
Opp. Penn. R.R. Station 


Phone Chickering 3723 
London, E. C.: 22-23 Holborn Viaduct 
Amsterdam: Beurs Voor Diamanthandel 
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TERMINALS 


PHILADELPHIA 
1309 Market St. 
Phone Locust 2697 


New York & Philadelphia Bus Line, Inc. 
NEVIN BUS SYSTEM 











Price $1.00 
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The Jewelers’ Circular Publishing Company, 11 John St., New York 
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Opening Report of N. W. J. A. Convention 


nothing but sit and wait for the tide to turn their 


way. 

What I have had uppermost in my mind since 
I have been associated in an executive way with 
this organization is the up-building of the retail 
jewelry trade, for what have we if the retail 
jeweler is eliminated. If we deal honorably with 
them we wil! be doubly paid. More and more 
manufacturers and wholesalers throughout the 
country are realizing that they must make it easier 
for the retailer to place their merchandise before 
the buying public. The time is now ripe for a 
transformaticn of the wholesale jewelry industry, 
when whclesale dealers use common business ethics 
in conducting their places of business as they wish 
manufacturers to deal with them. Business is a 
fight. Success belongs to the strong. The timid 
and the unprogressive seldom win. Competition is 
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keen, fierce, relentless. You cannot escape it. 
Other firms are waiting and striving to get the 
business that belongs to the legitimate jeweler. The 
successful business man is alert at all times, study- 
ing the activities of his competitors and working 
out new methods of procuring business. 

Directly following my message today a subject 
will be brought up which is of momentary im- 
portance to us. It has crept into our business 
without our knowledge and consent, and has made it 
almost impossible at times for us to carry on our 
business by methods used in the last half century. 
We are all practically obliged to stand guard over 
our merchandise with weapons, and we are obliged 
to pay fabulous sums for insurance for the protec- 
tion of our merchandise. A few years ago insu- 
rence was easily and cheaply obtained, and for 
that reason unscrupulous dealers could make an 
easy sale by being careless in their conversation 
and careless in their actions to such an extent that 
the insurance companies paid the bill, or that is 
what the general impression was, but we ourselves 
have paid those bills by a higher rate of insurance, 
until at the present time it is almost prohibitive. 

Very little publicity has been given the bank- 
ruptey Act Amendment. From reports I have re- 
ceived, while it is not satisfactory, it is the starting 
of an amendment tc our present bankruptcy laws 
that should be given attention by our association. 
This bill, sponscred by the National Association of 
Credit Men, in conjunction with the Bar Associa- 
tion and other associations, has been given con- 
siderable attention. 

wish to take this opportunity to express my 
appreciation to our executive officers, secretary, ad- 
visory secretary, The New England Manufacturing 
Jewelers’ and Silversmiths’ Association, and the 
American National Retail Jewelers’ Association, for 
their support. I am not unmindful, as I have stated 
before, cf the honor you have conferred upon me. I 
assure you it has been a pleasure to serve you, and 
I hope you will continue to build up our associa- 





tion until the National Wholesale Jewelers’ Asso- 
ciation heads all organizations of its kind. Mem- 
bers of our association manifestly can make of this 
a great institution, largely an ordinary instrument 
for the existence and betterment of wholesale prob- 
lems and conditions as they come to us daily 
through our business associations. I know that 
with both moral and financial support we have the 
making of such an institution, and when I hand 
over this gavel of authority I pledge to all my 
most loyal support. 


The address was roundly applauded and 
approved but after its conclusion Marcel 
Mirabeau asked that the part relating to 
insurance be reread, which was done. He 
then objected to the inference contained 
therein that some wholesalers had partici- 
pated in illegitimate robberies and asked it 
be changed. 

Mr. Cooper explained that no such in- 
ference was intended. 

George A. Fernley, secretary of the asso- 
ciation, then gave a summary of the work 
done during the past year in a report which 
read as follows: 


REPORT ©F SECRETARY GEORGE A. FERNLEY 


It is my duty to present at this time an account 
of the activities of the office of your association 
during the past 12 months. 

The routine work of our association covers many 
activities which are brought to your attention from 
time to time throughout the year and to conserve 
space in this report we will refer very briefly to 
such daily activities. 


PRODUCTION AND DISTRIBUTION 


Time and again during the past 20 years it 
has been demonstrated that the prosperity of the 
manufacturer, the wholesaler and the retailer is so 
closely interwoven that one cannot suffer without 
the others being affected adversely, and during the 
periods when the manufacturers have been able to 
show a profit the distributors of the country have 
likewise made money. 

It is, therefore, evident that the interests of the 
producers and the distributors in the jewelry in- 
dustry are interdependent, and that such’ problems 
as proper publicity, over-production, hand-to-mouth 
buying, excessive crime, etc., are as important to 
one as tc the others. 

A deeper realization of this fact on the part of 
all engaged in the industry will materially improve 
conditions. 

APPRECIATION 

It scems only proper that in this report particular 
mention shouid be made of those manufacturers 
wko publicly advertise their belief in the wholesaler, 
for while there can be no doubt in the minds of 
anyone familiar with the facts as to the indispensa- 
bility cf the wholesaler, public recognition: of this 
service is exceedingly helpful. 


OVEKHEAD EXPENSE REPORT 

The report of our overhead expense committee 
covering the year 1925 will be placed in the hands 
of our members at this conventicn, and it is our 
earnest hope that it will be of real interest and 
value. 

At this time we wish to request those members 
who have not participated in this compilation to 
carefully consider doing so next year. 


EFFICIENT AND ECONOMIC DISTRIBUTION 


It has been gratifying to note during the year 
an increased willingness on the part of many im- 
portant factors to recognize the value of the service 
performed by the wholesaler. 

Theorists and demagogues have in the past at- 
tempted to gain the plaudits of the consumer by 
urging the elimination of the middleman and would 
have cne believe it practical for the manufacturer 
to sell direct to the consumer. 

The report of the committee on methods of dis- 
tribution of the National Distribution Conference 
prepared after months of exhaustive examination 
and inquiry into the whole: question of distribution 
contains the following highly significant statement. 

“The middleman (the wholesaler), who 
is often blamed for taking too large a 


portion of the consumer’s dollar, is per- 
forming a necessary function, which is 
performed by some other agency even if 
he 1s eliminated, so that the expense of 
wholesaling remains.” : 
The impartial judgment of this committee, which 
includes in its membership retailers, manufacturers, 
operators of chair stores, mail order houses, house- 
to-house selling and co-operative organizations 
should carry great weight. 
We quote further from the report of the com- 
mittee as follows: 

“The middleman system of marketing 
has developed for the simple reason that 
middlemen are able to perform the mar- 
keting functions in the most economical 
and effective manner. Middlemen achieve 
economies in two principal ways—they ac- 
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guire skill in performing marketing func- 
tions threugh specialization and achieve 
economies by combining products made by 
different producers and manufacturers. 

“The term ‘elimination of Middleman’ 
is slightly misleading, because when a sg0- 
called middleman is eliminated, the pro- 
ducer, cr some one else, has to under- 
take the functions previously performed 
by the eliminated middleman.” 

The whclesale-retail system of distribution is 
built upon the efficient performance of a necessary 
service and will endure despite attempts of theorists 
to undermine it. 

Every manufacturer should wish his products to 
be within the reach of every man, woman and 
child in the United States, and it is only the 
wholesaler who is able to serve this great popula- 
tion of ours in a thorough, economical manner. 

THE INSURANCE SITUATION 


One extremely important question to every 
wholesaler, which will receive considerable atten- 
tion at this convention, is that of insurance. 

The continuance of excessive losses through theft, 
banditry and burglary is placing a serious tax upon 
the industry, and this matter is therefore needful 
of the most careful thought it is possible for us 
to give it. 

SURPLUS STOCK BULLETINS. 

Bulletins listing items of overstock and goods 
wanted by members have been circulated from 
time to time and excellent results have been ac- 
complished, inasmuch as the association has been 
able to locate merchandise desired by members, and 
we have also been able to assist members in dis- 
posing of goods unsalable in their particular terri- 
tories. 

COLLECTION OF DELINQUENT ACCOUNTS 

The association has continued the service in- 

augurated to assist members in the coltectiom of de- 
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This is a striking 3-color window 
display card size 10x13 inches. 
It catches the eye, holds the at- 
tention, and tells the Romany 


Ring story at a glance. 


Request 


a card from your jobber. 


Use our dealer ‘jhelps— 











Romany Rings have a patented re- 
versible top which gives each indi- 
vidual Romany Ring the value and 
advantages of 2 rings. 


A different precious stone is mount- 
ed on either side of the reversible 
top. Either stone can be snapped 
into place instantly. No tools of 
any kind are required. The top is 
pivoted, and just a touch of the 
finger “turns it over.” The effect 
of each side as a separate and dis- 
tinct ring is perfect. 

Romany rings are made in over 200 
different stone top combinations. 
All stones are of perfect quality, 
perfectly cut. Mountings are made 
of 14 or 18Kt. white or green gold, 
all handsomely filigreed. Romany 
Rings «are sold thru jobbers only. 
They re made to retail from $15 up. 


. 





OTHER SIDE 
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At left are six news. 
paper mats that can 
be had in either single 
column 4-inch size or 
double column 8-inch 
size.  Attractively jj. 
lustrated, with copy 
written.in good snappy 
style. Free for the 
asking! 








At left is the Romany 
Ring catalogue con- 
taining complete’ in- 
formation about the 
rings and listing, by 
number, over 200 dif- 
ferent stone top com- 
binations in which 
Romany Rings can be 
had. Get a catalogue 
from your jobber. 












Here is a beauti- 
ful display box 
6%x7inches 
square trimmed 

with embossed leather, and 
containing an inset of 
colored Pearloid. , This dis- 
play box is supplied free 
with orders cf twelve or 
more rings. Your jobber 
can supply you. 


to help sell Romany Rings 


We have prepared a striking three-color window 
card, an attractive twelve-ring display box, six 
cracker-jack newspaper mats and-an efficient little 
catalogue to help you sell Romany Rings. 


Request these helps from your jobber when you 
buy Romany Rings—and put them all to work. 
They’re designed to interest customers in Romany 
Rings and make it easier for you to sell. 


With fall just around the corner and business im- 
proving every day, this ought to be a bigger and 
better Romany Ring season than ever. 


Get your stock, and helps, in early! 


STERN & STERN, Inc. 


Manufacturers of Stone Rings for. over 20 years 


131 LIBERTY ST. NEW YORK 
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Jinquent accounts and the results have been ex- 
tremely satisfactory. ie Uae 

There is no charge for this service and its opera- 
tion is exceedingly simple. Just as you are about 
to place an account in the hands of an attorney 
for collection, ycu send a statement of it to the 
office of the association, and if in 10 or 15 days 
we cannot induce the debtor to make payment then 
you proceed to collect as you ordinarily would. 

A large percentage of the accounts referred’ to 
the office of the association are paid, and thus the 
amncyance, expense and delay of collecting such 
accounts through attorneys is eliminated. 


INSTALLMENT SELLING 


Probably inspired by the enormous sale of auto- 
mobiles on the partial payment plan, an increasing- 





L. P. WHITE, MEMBER NOMINATING 
COM MITTEE 


ly large number of articles are being offered the 
consuming public on the installment basis, and in 
many cases commitments have been made by con- 
sumers for payments in excess of their normal in- 
comes. 

This tendency on the part of an increasing num- 
ber of the population to mortgage their future un- 
earned income, lessens the power of the consuming 
public to purchase, and thus installment purchases, 
even in times when our industrial population is 
fully employed, brings about an unhealthy condi- 
tion. 

Fear has been expressed by many regarding the 
economic soundness of this system of selling, par- 
ticularly as the plan results in extravagamce, ex- 
cessive cost of the articles sold, and, at some future 
time, during a period of depression, such install- 
ment selling would undoubtedly result in a condi- 
tion which would be disastrous, not only to those 
buying on the installment plam and to those en- 
gaged in selling on such a basis, but to manu- 
facturers, wholesalers and retailers generally. 

ARBITRATION 

During the past two years a number of States 
have enacted commercial arbitration laws, the pur- 
pose of these laws being to require that contracting 
parties, whose agreement provide therefor, shall 
resort to impartial arbitration rather than to litiga- 
tion in the event of disputes or differences. 

The Federal Government has likewise enacted a 
law recognizing the same principle, so as to permit 
the use of arbitration clauses in comtracts covering 
interstate transactions 


TRADE PRESS 

The trade press is a constructive force in the 

education of all connected with the jewelry in- 

dustry and our association is indebted to periodicals 

connected with tke industry for the service they 
render the business as a whole. 





AMERICAN NATIONAL RETAIL JEWELERS’ ASSOCIATION 


It is‘ our pleasure at this convention to. meet 
with our sister association, the American National 
Retail Jewelers’ Association, and we believe this 
joint convention should be beneficial to both or- 
ganizations, as the more thoroughly we can. under: 
stand the problems of the retailer and the better 
acquainted the retailer is with the problems of the 
wholesaler and the manufacturer, the more intelli- 
gently we will all be able to conduct the industry. 

It is our pleasure to be able to report that at 
the various State retail conventions considerable 
time has been given to a discussion of the ‘mutual 
problems of the wholesaler and retailer, and such 
discussions bave been very beneficial. 


CODE OF ETHICS 
At the Chicago convention the Code of. Ethics 


presented by the special committee to draft ‘such 


a code was unanimously adopted . : 
Copies have since been forwarded to all con- 
nected with our association. 


STATE TAXES ON “OUT OF STATE CORPORATIONS” | ~ 


During the past year a number of our members 
have been annoyed when endeavoring to do busi- 
ness in the State of Alabama, because: that. State 
has a foreign corporation law requiring all. cor- 


a 














R. J, PETERSEN, MEMBER RESOLUTIONS 
COM MITTEE 


porations to register in order to do business within 
its borders. 

A number cf our members have been of the 
opinion that, inasmuch as they were engaged in 
interstate commerce, it was not necessary for them 
to register in Alabama, and this is true if all 
transactions are confined to those which are clearly 
defined as being interstate, tut sales for cash and 
immediate deliveries by salesmen do not constitute 
interstate business. 

THE RIGHTS OF SELLERS 

Court decisions during the past year have placed 
additional -emphasis upon the rights of manufac- 
turers to supervise the distribution of their prod- 
ucts. 

The United States Supreme Court several years 
ago, in the celebrated Beech Nut Packing case, 
distinctly stated the seller has a right to sell or 
to refuse to sell, as he sees fit. 

In December, we sent to our members an opinion 
prepered for us by Felix H. Levy, Esq., comment- 
ing upon the recent important decision of the 
United States Circuit Court of Appeals in the case 
of the Federal Trade Commission vs. The Ameri- 
can Tobacco Co., in which the court not only re- 
iterated previous decisions to the effect that a 
seller has a right to refuse to sell to a buyer who 
has cut the prices suggested by the seller, but 
that a seller has the right to refuse to sell to a 
buyer where the buyer has cut prices fixed by a 
trede associaticn. It is to be observed that in so 


doing the court did not sanction the right of an 
association te fix prices, for that is clearly unlaw- 
ful; but, in spite of such unlawful act upon the’ 
part of the association, the court upheld the right 
of the American Tobacco Co. to refuse to sell to 
dealers who had cut the prices which had been 
fixed by the Wholesale Tobacco’ & Cigar Dealers’ 
Asscciation of Philadelphia. This is the most im- 
portant decision with regard to this matter that 
has been rendered since the decision of the Beech 
Nut case. It firmly fixes the right. of. a seller to 
refuse to sell to a buyer who has cut the prices 
suggested by the seller, and it does so upon a 
stronger basis than has ever been declared by the 
courts. 
INTEREST ON PAST DUE ACCOUNTS 
The practice of charging and collecting interest 





WILLIAM J. WARD, MEMBER NOMINATING , 
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on past due aecounts is one by which many whole: 
salers ‘realize a sum almost sufficient to balance 
the loss from bad debts: 

We have noticed, on some statements of de; 
linquent debtors received from members, that no 
account is taken of interest; and in this report we 
wish to recommend the charging of interest, as; it 
is only fair and just to customers who meet their 
obligations promptly that those who do not should 
pay interest. 
/ PRICE CUTTING 

A card on the topic of ‘“‘Price Cutting, A Men- 
ace’? was distributed to our membership, and we 
wish to report that thousands of copies of this 
card were distributed by the association. 

KELLY-CAPPER BILL 

At the recent session of Congress the Kelly- 
Capper Bill, HR11, was introduced and given a 
very comprehensive hearing by the Committee on 
Interstate and Foreign Commerce, and in a letter, 
written on June 29th, Honorable Clyde Kelly stated 
that he is optimistic for the chances of the enact 
ment of this price standardization bill at the ses: 
sion convening in December of this year. 

INACCURATE DESCRIPTIONS 

Early this year the. Federal Trade Commission 
inaugurated a campaign having for its purpose the 
elimination of misbranding and the prevention of 
the use of inaccurate or misleading descriptions in 
the jewelry industry. 

Representatives. of the commission suggested té 
arious concerns that care be used in the issuance 
of c:rculars, advertisements, catalcgs, etc., and that 
no words he used which might be inaccurate or 
misleading in any way to the consumer. 

We know that no respensible party . connected 
with the industry would intentionally deceive the 
ultimate consumer, but the rulings of the com- 
mission are such that it is necessary that the ut- 
most care be used, as in a decision several years 
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JEWELERS’ BLOCK INSURANCE 


Do not turn your back to a customer without first removing the goods you 
are showing. 








+ * & +> 


Do not have handles on doors that can be fastened outside. 
* * * * x 


Carelessness increases the cost of your insurance. 














‘is + 2 > 
Do not be fooled by fake telephone calls, late customers or messengers with 


telegrams. 
* * * * * 


Your insurance broker or agent will gladly place your policy with us, as 
our experienced inspection service is at their disposal. 


COMMERCIAL UNION ASSURANCE CO., LTD. 
COMMERCIAL UNION FIRE INSURANCE CO. OF NEW YORK 
UNION ASSURANCE SOCIETY, LTD. 

PALATINE INSURANCE CO., LTD. 


THE CENTURY INSURANCE CO., LTD. 


W. B. Brandt & Co., Inc. 


NEW YORK General Agents SAN FRANCISCO 
110 William Street “All Risks’? Department 315 Montgomery Street 


Member National Jewelers’ Board of Trade 





THE HIGH STANDARD OF INSURANCE SERVICE 














“When It’s More Than Cardboard and Glue” 


It Contains an Idea of a Displayologist 


We Have a New Idea in a 


One Dozen Ring Tray 
Pen and Pencil Combination Box 
Rosary Box 


Ladies’ Wrist Watch Display Box 


Ask to See a Sample. 


YOUNG BROS., Ine. 


“Displayologists ” 
722 Eddy St. Providence, R. I. 
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ago the United States Supreme Court sustained 
the commission where it had prohibited the use 
of the word “Merino,” which had for years been 
used as indicating a certain mixture of wool and 
cotton, but the commission held that Merino should 
only be applied to gocds made from the wool of 
the Merino goat. 

The commission has suggested that the word 
“Jeatherette” be eliminated and that the product be 
termed “imitation leather’ and that the use of the 
word “reccrstructed” as applied to Rubys, Emer- 
alds, Sapphires, etc., be done away with and the 
same be called “synthetic” or “imitation.” 

SIMPLIFICATION 

The work being done by the Division of Simpli- 
fied Practice of the Department of Commerce in 
eliminating unnecessary sizes, styles and varieties 
js meeting with universal approval, and consider- 
able commendation has been heard regarding the 
program edopted by the manufacturers of Sterling 
Silverware under the auspices of the division. 

INADEQUATE DIFFERENTIALS 


As our members are well aware, some manu- 
facturers in suggesting resale prices are apparently 
not well informed regarding the overhead expense 
of the wholesaler, and do not provide a margin 
sufficient te cover the expense involved. ; 

It is our suggestion that members continue to 
draw the attenticn of manufacturers to this situa- 


tion. 
GENERAL 


President Cooper has given freely of his time 
and thought in directing the work of the organiza- 
tion, and we wish to tender our thanks for his 
guidance and advice. ; 

The members of our advisory board and execu- 
tive committee have likewise responded when called 
upon, and, in behalf of the membership, we wish 
to express to them our appreciation. 

Please remember at all times that the office of 
the association is anxious to serve and that our 
primary function is to remedy these conditions and 
problems, which are incapable of sclution by one 
concern individually, but which can be corrected 
through the co-operation of all. 


Much interest was evinced in the topics 
touched and especially that part relating 
to the right of the seller to cut off a price- 
cutter and the opinion rendered by the at- 
torney for the association on this subject. 
Also ‘the rulings of the Federal Trade Com- 
mission as to misleading terms was con- 
sidered of great importance. Discussion of 
the report it was announced would be made 
at the afternoon session. 


CONRAD BROTHERLY’S ADDRESS 


President Brotherly of the A. N. R. J. A. 
was introduced amid great applause and de- 
livered an extemporaneous address on the 
publicity movement. 

He laughingly started by saying he was 
there to give the convention H-l—as to the 
condition of the jewelry business and what 
we are not doing to remedy it. 

He talked plainly and from the shoulder 
and said he was tired of having the blame 
for trade evils laid on the retailer. 

“Times are changing, have changed, and 
the jewelry business has not changed with 
them,” he said. He referred to the new 
competition which is based on the fact that 
the battles for business are not now be- 
tween individuals but between industries 
for the share of the consumers dollar. “We 
have not recognized this but are still com- 
peting between ourselves while other indus- 
tries are united in campaigns to get the 
dollars that heretofore went to the jeweler,” 
he said. 

He spoke of the indifference of our trade 
to the one great effort on our part to meet 





this new competition; the movement for 
publicity. 

“The consumer cannot buy all he desires, 
and is budgeting his dollar so as to buy the 
products that for which a desire is created 
in the public prints,” he added. He analyzed 
the publicity and advertising of the other 
industries as compared to the little that has 
been done for jewelers. 

The jeweler today will find that most of 
the items in his stock are not moving and 
those that are. are watches, silver and ring 
mountings, the only ones that have been put 
before the public. Of the total spent in 
advertising last. year $1,156,000 was spent 











J. E. REAGAN, CHAIRMAN NOMINATING 
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on watches and clocks, $1,297,000 on silver, 
and only $370,000 spent on all lines of 
jewelry. The automobile industry on the 
other hand spent $21,000,000 to get the share 
of the consumers dollar and many other 
industries spent in proportion. Even the 
infant radio industry spent $3,800,000. 

He also spoke oi the publicity in articles 
that are harmful to the jeweler but benefit 
other lines and the necessity of overcoming 
the prejudice thus created. 

The jeweler himself he said, did not show 
his belief in wearing jewelry. “If we want 
the public to buy our products we must set 
the proper example,” he declared. 

President Brotherly then told of the 
failures in starting the publicity movement 
in the past and how the retailers at last 
took it up and has put it across by their 
work and their subscriptions. This is the 
only industry in which the retailers have 
had to do the work of creating consumer 
demand for their products, he said. 

He then told in detail how the retailers 
had taken up the work of getting the sub- 
scriptions to the publicity fund and how 
the minimum of $800,000 had been reached. 

Of the amount subscribed nearly half or 
$395,000 was contributed by the retailers, 
$255,000 by the manufacturers, only $96,000 
by the wholesalers and but $48,000 by the 


diamond and watch importers of the country. 

Of the States where the manufacturers 
and distributors are strong Ohio stood first 
with 68 per cent. of its quota, New Jersey 
next with 60 per cent., and then Pennsyl- 
vania 52 per cent., Illinois 44 per cent.; 
Rhode Island 41 per cent., Massachusetts 40 
per cent., and last, New York, which con- 
tributed 28 per cent. of its quota despite 
the fact that more time was spent in the 
metropolis in getting subscriptions than in 
all other parts of the country. 

President Brotherly then used plain words 
as to the attitude: of the manufacturer and 
diamond importer toward the publicity fund 
and their lack of support, giving in detail 
the smallness of the subscriptions received 
from this source. 

The speaker told of the objections raised 
to the publicity movement and the answers 
thereto and praised the slogan “Gifts That 
Last” as one that appeals to the consumer. 
Most objections raised against subscribing 
were “alibis” by those who are trying to 
get a “free ride” in the wagon that will 
change the condition of the jewelry trade 
and bring prosperity to the industry. 

The applause that followed was very 
strong. Col. S. O. Bigney then asked some 
questions as to the work of the Bureau in re- 
gard to fashions, which President Brotherly 
answered. 

The Nominating Committee then ap- 
pointed consisted of Joseph E. Reagan, 
chairman; L. P. White, Emil Frier, M., 
Schwab, Joseph B. Bechtel, William J. 
Ward and Charles M. Slemmons. 

The Resolutions Committee consisted of 
Marcel Mirabeau, Mr. Petersen and Robert 
L. Coates. 

Secretary Fernley announced that the en- 
tertainment features would be found in the 
program and the morning session then ad- 
journed. 

Monday Afternoon f 


Monday afternoon’s session started with 
discussion of various topics touched on in 
the secretary’s report. ; 
_ Mr. Engel sent a letter touching on the 
installment sales and saying they had come 
to stay. Criticism of the installment plan 
was not important but criticism of the 
methods of the smaller merchants could be 
made constructive. This brought forth 
comments from several members who felt 
that the future of the jewelry business was 
in the installment line. 

Henry G. Thresher talked on the out- 
look for the jewelry manufacturer. He 
said there is a better feeling generally, which 
was most encouraging, and talked optimis- 
tically, citing various reasons why the busi- 
ness should grow better. He backed up the 
work of the National Jewelers Publicity 
Committee. 

W. J. Ward also expressed optimism as 
to the outlook as did Mr. Ballou, Jr., speak- 
ing for the eastern manufacturers of staple 
goods, both speakers expressing faith in the 
forthcoming work of the publicity com- 
mittee. 

R. J. Petersen, of Buffalo, made the re- 
port of the Overhead Expense Committee 
telling of the analysis of the figures reported 
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MIKIMOTO PEARL FARM 
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Rafts to which the oyster-cages are attached 
Gokasho Bay, Southern part of Japan 


MIKIMOTO PEARLS—PEARL NECKLACES 
(CULTURED PEARLS) 


K. MIKIMOTO 
| 
| 2106 PACKARD BUILDING 


Head Office: GINZA, TOKIO 





CABLE ADDRESS 
OSAKA— AWAJI-MACHI NICHOME 


LONDON—p1amonpd House 
HATTON GARDEN, E. C. I. 





Pearl Culture Farms: 


| 
AGO BAY AND GOKASHO BAY, 
MIYEKEN, 
OMURA BAY, NAGASAKIKEN 
| TANABE, WAKAYAMAKEN, 
| NANAO BAY, ISHIKAWAKEN. 
| 
) 
| 





ISHIGAKIJIMA, RIUKIU, JAPAN. 


MIKIMOTO, PHILA. 


See Our Exhibit 


AT THE 


Chestnut Street at 15th Street 
| 


Sesqui-Centennial 
Exposition 
Philadelphia, Pa. 


Japanese Section: 


PALACE OF AGRICULTURE, FOODS 
AND FOREIGN EXHIBIT 
(PALACE NO, 2) 
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by the members. The figures were in the 
hands of each member present. They 
showed the tendency of the cost of doing 
business was upward, said the speaker. He 
thought generally that the diamond end of 
the wholesale business had suffered of re- 
cent years and the watch end had improved. 

Then followed a discussion on price cut- 
ting by jobbers who sold under the manu- 
facturers advertised selling price. 

Joseph Reagan brought up the question 
of the gross margin of profit as compared 
with overhead. Experience of some showed 
that while gross margin had remained sta- 
tionary, the cost of doing business continued 
to increase. 

After more discussion on price cutting the 
president introduced Byron Shinn, counsel 
for the National Better Business Bureau, 
who spoke on the subject of “Fair Play 
as the Better Business Bureau Would Like 
to See It in the Jewelry Industry.” 


ADDRESS OF BYRON SHINN 


Mr. Shinn took the question of proper 
advertising and the returns the business man 
should expect to receive from it. Adver- 
tising, he said, was a silent partner of the 
salesman. To be successful it must create 
confidence on the part of the reader. Busi- 
ness men are not paying sufficient attention 
to this factor of confidence begetting ad- 
vertising. 

The wholesaler was concerned with the 
advertising of articles to the public because 
the reaction from this advertising had a 
definite effect on the amount of a product 
eventually sold. 

The jewelry industry deserves much 
praise for the work they have already done 
to restrict and eliminate the improper an- 
nouncements of both manufacturers and 
retailers of the N. J. B. T., the Jewelers 
Vigilance Committee and other bodies. 

But the industry, he said, could even go 
further in creating public confidence in 
jewelry products. 

The speaker told of the demoralization 
of the battery business through the prac- 
tices of unscrupulous manufacturers and 
how the Better Business Bureau met the 
situation and put the “gyp” battery seller 
out of business. 

Price-cutting does not do as much harm 
as does the sale of articles of inferior 
quality under misrepresentation and _ the 
Better Business Bureau would like to see 
the trade do more to build public confidence 
in jewelry products by differentiating be- 
tween articles of high or of low quality. 

Major Foote, of the Department of 
Simplified Practices of the Department of 
Commerce, could not be present and dis- 
cuss the questions which he was down on 
the program to talk about so President 
Cooper called for the views of the members 
on some of the subjects. 

A. C. Becker, Jr., said there were too 
many kinds and qualities of watch cases 
made today and that the line could be cut 
in two with benefit to all. “Multiplicity 
of wrist watch cases alone have meant a 
big increase in the amount of capital re- 
quired by wholesalers and retailers alike. 





Many new styles have been beneficial but 
manufacturers should get together and 
eliminate a large number of unnecessary 
styles,” he said. 

This lead to a general discussion on the 
subject as well as the cutting of prices. 

Fred Hyatt, of the Keystone Watch Case 
Co., said that he agreed there were too 
many grades of cases, but the manufacturer 
was compelled to supply the demand and 
the demand for these continues. 

Mr. Engel made a plea for the retention 





A. C. BECKER, JR., WHO PARTICIPATED IN THE 
DISCUSSIONS 


of the time guarantee on watch cases under 
proper restrictions as laid down by the 
‘Federal Trade Commission. 

Monday afternoon’s session adjourned at 
4:15 Pp. M. 

Tuesday Morning 

The Tuesday morning session was 
called to order shortly after 10 a. M. and 
after some preliminary business and dis- 
cussion on trade matters, A. B. Jackson, 
of the St. Paul Fire and Marine Insurance 
Co., delivered an address on “The Insurance 
Company’s Point of View.” He said: 


ADDRESS OF A. B. JACKSON 


“The main point which I am going to 
endeavor to get across is that the American 
companies are handling this business in a 
way which eventually will work for the best 
interests of the jewelers. We realize that 
we are just starting in writing this class of 
insurance and that we have much to learn. 
We have been given the benefit of Lloyds’ 
experience and we already see some of their 
difficulties. Being located on the ground and 
equipped with large forces of field men it 
is possible for us to give the risks very 
careful selection. We do not see any im- 
mediate prospects of making much money on 
this class of insurance and our main idea 
at the present time is to keep the business 
from going into the red. 


“We are, therefore, not in the position of 
seeking the business, but rather of endeavor- 
ing to select the best risks from those sub- 
mitted to us. We investigate the financial 
and moral standing of all concerns and go 
into their previous loss records carefully. 
In cases where a great deal of jewelry is 
carried by various persons the character of 
these individuals is investigated and if any 
one of them is unsatisfactory the risk is 
declined or accepted excluding any coverage 
on jewelry in the hands of that person. 

“We have made it plain to those submitting 
business to us that we do not want the smail 
risks and that risks without some .jorms of 
protection will be considered only in excep- 
tional cases. In spite of this fact we find 
that we actually turn down or cancel policies 
for a fourth of the risks submitted to us; 
many others we discourage with a high 
rate so that it can safely be said that we 
do not accept more than 50 per cent. of the 
business submitted to us. 


“Of course, the main concern of the 
jewelers at the present time is the high 
rates. It was discouraging to them to have 
the rates increased materially soon after the 
American companies commenced writing 
this business. Considering the past ex- 
perience there was nothing else to be done 
and we are certain that no American com- 
pany finished the first year of Jewelers 
Block business with a very attractive record. 
The American companies are trying by con- 
stantly revising the rate scale to put this 
increase where it belongs. There is no 
doubt but that certain risks should be rated 
much higher than others. The tardest 
hazard to cope with is the traveling hazard 
and the merchandise most easily disposed of 
is loose diamonds. Naturally, therefore, a 
concern specializing in loose diamonds and 
doing a great deal of traveling shouid pay 
a much greater premium for a policy than 
a concern dealing in mounted jewelry doing 
little traveling. 


“Under the American system of rating 
this is exactly what happens. We know 
that there are mistakes in our rating system; 
we know that jewelers in some of the siualler 
cities are paying too much premium com- 
pared with those in New York or Chicago. 
The jeweler in the smaller city ‘does rect.ive 
a decided credit even now, but in many 
cases we do not believe this credit to be 
adequate. The practice of entrusting any 
one individual with jewelry of great vaiue 
must be discouraged to the extent that the 
amount of this jewelry be kept within 
reason; even then the premium must de- 
cidedly reflect the high value carried. 

“We doubt if this is done enough at this 
time. Our classifications for rating are 
not fine enough and further experience will 
have to develop more minute classes of 
jewelry concerns. We realize that we have 
a lot to learn, but we feel certain that we 
are on the right track in restricting the risks 
which we write to those where we feel 
there is no moral hazard and in using a 
merit system of rating throughout. The 
premiums are undoubtedly high at this time 
but the insurance companies are not paying 
dividends out of their Block Policy business.” 
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Richard C. Murphy, counsel for the 
Jewelers’ National Crime Committee, read 
the report of G. H. Niemeyer, vice-chair- 
man of the committee. It follows: 


It took some time for the jewelry trade to realize 
that the increase in crime was a real menace to its 
welfare. 

After several men in the trade had been killed 
protecting their property and the losses had in- 
creased to an alarming total, there was much talk 
that “‘somebody ought to do something,’ yet it 
wasn’t until the Jewelers’ National Crime Commit- 
tee was formed in May, 1926, that any organized 
effort was made to meet the situation. 

Several years ago, a few far-seeing men in our 
industry, anticipating the economic effect of the 
epidemic of holdups and robberies, formed the Jew- 
elers’ Survey Bureau. Its object was to eliminate 
the questionable insurance risk and if possible to 
stem the increases in insurance premiums. 

While some losses were undoubtedly avoided by 
the efforts of this bureau, a conservative estimate 
indicates that the jewelers in the U. S. have paid 
an increase of $1,500,000 per year in insurance 
premiums during the past two years and private 
owners a great deal more. This does not take into 
account the tremendous losses in sales directly due 
to the apprehension of the public and the unwill- 
ingness of the individual to pay the higher rates. 

In the City of New York from Jan. 1, 1925, to 
March 15, 1926, there were 92 jewelry robberies. 
Four jewelers were killed, three wounded and the 
rest assaulted by robbers armed with loaded re- 
volvers. The estimated value of the jewelry stolen 
in these robberies was about $2,000,000. In the 
City of Chicago from Jan. 1, 1925, to June 6, 
1925, there were 98 jewelry robberies committed 
and the estimated loss sustained in these robberies 
exceeded $1,125,000 and in the different cities of 
the United States jewelry robberies were being com- 
mitted in the ‘same proportion to the population as 
were committed in New York and Chicago. 

In Chicago the Good and Welfare Committee of 
the Chicago Jewelers’ Association in June of 1925 
started a crusade against the gunman robber by 
offering a $1,000 reward for the person killing a 
robber in the act of holding up a jeweler and there- 
after employed counsel to assist the authorities in 
the prosecution of handits. 

In May of 1926 some of the leading jewelers in 
the City of New York realizing that crime was or- 
ganized and that the robbers seemed to have un- 
limited funds at their disposal, and that the loot 
furnished the basis for advances from fences to pro- 
cure bail through professional bondsmen, and pro- 
vided fees for lawyers, who could obtain thier ulti- 
mate escape from prosecution, combined and 
formed the Jewelers’ National Crime Committee to 
combat this extremely critical situation. Since that 
time robberies have been on the wane. 

In the face of the terrific onslaughts of the gun- 
man bandits, it became necessary to wage a cru- 
sade not alone to encourage the public to wear 
jewelry, but to make the jewelry trade safe for 
jewelers. 

One of the first steps taken by the Jewelers’ Na- 
tional Crime Committee was to draft and have 
passed by the New York State Legislature, a law 
making it compulsory for physicians or other per- 
sons treating individuals for gunshot wounds to 
report the same to the police authorities and mak- 
ing the violation thereof a misdemeanor. 

The existing jewelry organizations are limited by 
their constitutions and by-laws in the offering of 
rewards and other action, except in the cases in- 
volving their own membership, so the Jewelers’ Na- 
tional Crime Committee offers a general reward, 
for any information relating to a crime committed 
against any member of the jewelry trade at large 
which has already borne fruit. A friendly and co- 
operative spirit exists between the Police Depart- 
ment, the District Attorney’s Office and the Com- 
mittee by the choice of its Counsel who was a 
former Assistant District Attorney. 

The authorities are very appreciative of the assist- 
ance being rendered by the Committee which prob- 
ably could not be obtained by the authorities unless 
they specialized in cases involving the jewelry in- 
dustry as does Counsel to the Committee. 

During the period within which the Committee 
has been functioning, there have been 14 individ- 
uals convicted, 22 indicted, five held by the magis- 
trates and one who had been arrested for robbery 





killed while out on bail. Of these, 14 were charged 
with criminally receiving stolen property, 15 with 
robbery, seven with larceny, one with burglary and 
three others indicted in the Federal Court for con- 
cealing assets, in all of which assistance was given 
by Counsel to the Committee and illustrated in the 
following case: 

Information was given to Counsel for the Com- 
mittee that a certain man was endeavoring to buy 
some watch movements from a combination of three 
individuals. Counsel knew who one of these indi- 
viduals was and immediately had a detective follow 
this man and when the meeting took place all were 
arrested and in their possession were found watch 
movements which were some of the contents of a 
trunk of the American Watch Case Company which 
had been switched by means of exchanging the bag- 
gage check on the trunk and the contents stolen. 
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These men are now under indictment for criminally 
receiving stolen property. Another illustration is as 
follows: 

A private detective knowing that the Committee 
was willing to pay a reward for good information, 
advised Counsel that a man who was wanted for 
having committed a jewelry robbery in the Bronx 
was in a certain place in Detroit. A detective was 
immediately sent to Detroit and this man was ar- 
rested. This robber while cut on bail awaiting 
extradition to New York was killed. Another in- 
stance to demonstrate the necessity for having 
someone follow up every prosecution is shown in 
the following: 

A man arrested for robbing a Maiden Lane jew- 
eler was indicted as a first offender. Counsel for 
the Committee ascertained the fact that this man 
had previously been convicted in Chicago and had 
the District Attorney of New York County procure 
his record of conviction and again indict this rob- 
ber as a second offender, thereby insuring a longer 
sentence after conviction. 

When arrests have been made in New York City 
of men charged with crimes in other States, the 
Committee has co-operated and assisted the authori- 
ties of the other States in securing the extradition 
of the fugitive. In the regular routine of business 
in the criminal courts, one class of cases ordinarily 
is not treated any different from any other class 
but since the organizing of the Jewelers’ National 
Crime Committee, Counsel has always insisted upon 
high bail in cases relating to the jewelry industry 
and generally the magistrate or judge then sitting 
fixes the amount of fail requested. 

Contact has been established with many organi- 
zations which have as their aim the prevention and 
eradication of crime and much valuable information 
has been exchanged which leads to the tracking 
down of the culprits who prey on the jewelry trade. 

Insurance companies have become interested in 


the work being done and the results already ob- 
tained by the Jewelers’ National Crime Committee 
and have selected a committee to organize a bureay 
to be a central clearing house of crime along the 
same lines of the Jewelers’ National Crime Com. 
mittee. This is a step toward the reduction of 
premiums paid by jewelers for protective insurance 
the cost of which has been made almost prohibitive 
by the depredation of the gunman against the 
jewelry industry. Salvage is the byword of the 
insurance company. To recover merchandise, the 
fence who pays only a small amount of the value 
of the loot must be arrested and convicted. 

Our ambition is to convict the receiver of stolen 
jewelry and it is the most difficult task a prosecutor 
undertakes. The receiver is the one who makes 
crime profitable and who does not as is sometimes 
supposed wait until a crime has been committed to 
pay the thief for his loot, but often advances money 
to the thief to go out and commit a crime. 

Does anyone recall when a receiver of stolen 
jewelry was convicted cor even indicted. Fourteer 
receivers have been indicted since the inception of 
the Jewelers’ National Crime Committee and they 
will be convicted. 

The Jewelers’ National Crime Committee is almost 
daily coming into possession of stolen jewelry which 
is being used as evidence against the receiver. 

The Jewelers’ National Crime Committee has paid 
rewards to the detectives who captured the Whitte- 
more gang and to the detectives who within 48 
hours after the robbery of a Maiden Lane jeweler 
arrested two men who confessed to Counsel of the 
Jewelers’ National Crime Committee, the commis- 
sion of three jewelry robberies. The payment of 
these rewards was made a departmental matter of 
the Police Department and was thus brought to 
the attention of all the police. This stimulates the 
members of the department to make arrests in 
jewelry cases so that they will be rewarded. The 
jewelry trade thereby gains a wholehearted support 


of the jolice. ; 
Let our aims be united, co-operate, convict the 


robber and receiver. 

He followed the paper with a few remarks 
on his own experience as counsel for the 
Jewelers’ National Crime Committee and 
spoke of experience during his 10 years in 
the District Attorney’s office in New York 
County, where he came in contact with many 
criminals. 

He urged the jewelers to unite and co- 
operate in their fight against the underworld 
if they hoped to be successful in combatting 
the gunmen, and “yeggs.” 

Mr. Murphy also told how the Whitte- 
more gang operated. He described how 
they followed Goudvis, an uptown, New 
York, diamond dealer, for a week, trailing 
his every movement. He then told about 
the robbery and how he made Palladino, a 
member of the gang, weaken and how this 
prisoner’s confession aided in the prosecution 
and conviction of the holdup men. 

Pierpont B. Noyes, president of the 
Oneida Community, Ltd., was a speaker at 
this session. 

Joint Session Tuesday Afternoon 

At the joint meeting Tuesday afternoon, 
President Cooper opposed elimination of the 
wholesaler, saying that by maintenance of 
complete open stocks and prompt delivery, 
it makes it possible for retailers to operate 
efficiently on smaller inventory, to maintain 
greater merchandise sales appeal and enjoy 
more frequent turnover and greater net 
profit. 

B. J. Doyle, Philadelphia, also addressed 
the joint session which was one of the best 
attended sessions of the entire week. The 
convention hall was filled with jewelers who 
were interested listeners at this session of 
the conclave. 
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Jewelers from All Parts of Keystone State Convene in One Day Session at 
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CONVENTION HALL, BELLEVUE-STRATFORD 
HoteL, PHILADELPHIA, Pa., Aug. 10.—The 
21st annual convention of the Pennsylvania 
Retail Jewelers’ Association, held yesterday, 
was well attended by members of the asso- 
ciation and visitors to the convention city 
who are here for the A. N. R. J. A. and 
National Wholesale Jewelers’ conventions. 
Officers were re-elected, resolutions adopted, 
reports submitted, interesting addresses and 
discussions enjoyed and other business trans- 
acted. 

So far as the Pennsylvania retailers were 
concerned, things opened up on Sunday after- 
noon on the Bellevue roof when President 
Frank L. Davis, aided by the other officers 
of the association and members of the Phila- 
delphia reception committee assembled, 
established headquarters and greeted the 
early arrivals. The registration tables were 
established and other last minute arrange- 
ments made to meet the onrush of delegates 
and visitors in the morning. Meantime, 
workmen were busy arranging the exhibit 
booths in adjoining rooms, but none of the 
exhibitors had placed any goods, postponing 
that until early Monday forenoon. Early 
arrivals strolled about the roof, admiring the 
exhibit booths and looking from the bal- 
conies at a fine view of the Navy Yard and 
of the Sesqui-Centennial Exposition grounds 
which were plainly visible from the roof. 

The “convention hounds,” as the old-timers 
who take in every convention of the State 
association and usually of the national asso- 
ciation are named, foregathered and talked 
over previous gatherings at which they had 
met, some of them drifting off into cor- 
ners for their “gab-fests” while others just 
lolled around, meeting friends and discussing 
this and other conventions they had attended. 

President Davis was assisted in receiving 
by William Sutton, secretary of the Penn- 
sylvania association; Ralph Seaman, Ira D. 
Garman, John D. Enright, William Pink- 
stone, David Greenburg, and Robert L. 
Coates of the local committee. Mr. and 
Mrs. Joseph B. Bechtel and Mr. and Mrs. 
Byard F. Brogan were also among those 
present. 

Among the earliest arrivals were Conrad 
J. Brotherly, president of the A. N. R. J. A., 
and Mrs. Brotherly, and Secretary A. W. 
Anderson, who came all the way from Nee- 
nah, Wis.; W. W. Appel of Lancaster, who 
never misses a convention, and Mrs. Appel 
were also on hand early. 

Morning Session 

Proceedings got under way on schedule 
time on Monday morning. Registration 
started off with a rush the moment the desks 
were manned, and those in charge were kept 
busy until after the opening of the conven- 
tion, the beautiful hall, with a delightful 
breeze sweeping in through the windows of 
the 18th floor. 

President Davis rapped for order on the 
stroke of 10:30, and called on the assemblage 
to stand while all joined in singing the first 


verse of “The Star Spangled Banner.” 

The president then called upon Rev. Dr. 
Augustus Pohlman, pastor of Christ Luth- 
eran Church, Philadelphia, who gave the in- 
vocation, asking Divine guidance on the de- 
liberations of the jewelers. 

President Davis then delivered his ad- 
dress, which was as follows: 


ADDRESS OF PRESIDENT DAVIS 


Once again. fellow members of the Fennsylvania 
Retail Jewelers’ Association, it is my pleasure and 
privilege to welcome you to our annual convention, 
the 21st in the history of our organization. 

Last year we met at the other end of the State, 
this year we -are here in Philadelphia, meeting 
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with two of the great national organizations in 
our great industry. Philadelphia welcomes you 
also, and her jewelry merchants, manufacturers, 
wholesalers and retailers have co-operated in wel- 
coming you and seeing that you are to have a 
royal good time while you are here. 

Philadelphia is a hospitable city, and, while we 
have no retail organization of jewelers here as 
such, the merchants will see to it that when you 
depart you will be glad you came to Philadelphia 
for this convention and to join in the proceedings 
of the rational organization. 

The past year has been one of steady growth 
in our owr organization and of constructive plans 
fer the benefit of every jeweler in the State, ne 
matter whether he is a member of our organiza- 
tien or nct. And, right here, I want to say, I 
know ef no more unselfish trade organizations than 
ours, local, State or national, for what they do is 
done for the benefit of the whole trade and not 
merely for their own organization. 

Now this is very fire and altruistic, but the 
ncn-members of the jewelry trade organizations 
owe it to these organizaticns and to their own 
self-respect as well to join us. We do the work. 
and often it’s mighty hard, too; they share in the 
benefits withent a cent of dues, a moment of time 
or any aid whatever. 

‘his is neither just nor American. No one 
should realize this more so than the non-members 
themselves. So it is up to every one of you to 
become “salesmen” for this organization of ours 
and see tc it that you “sell it’? to every jeweler 
in your town or city, who is not already on the 
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tells. Your officers have worked hard since out 
last convention to this end, znd are planning to do 
more, but we must have your aid. You are the 
soldiers in the ranks, and unless you aid your 
officers in this and every other respect the battle 
is lost. 

We will also require your active aid when the 
next Legislature meets and we intreduce agait 
cur anti-auction bill. ‘You know the legislators in 
your immediate vicinity and know how to get at 
them. We will ask you to do this and enlist their 
support of our measures. 

Of covrse you have read, “The Three Mus- 
keteers” when a hoy, or later. You remember 
their famous slogan, ‘‘All for one, one for all.” 
So should it be in the jewelry business, for, as 
you well know, an injury to one jeweler is 
usually an injury to all, either in credit, in his 
business or in his finances. I would ask you to get 
that s)irit and help imbue every retailer in this 
great State of Pennsylvania with it. Once you 
have done that, you will have not only the largest 
but the best retail organization cf any State in the 
Union. 


President Davis called on three of the 
active members of the association for brief 
talks on present conditions in the retail busi- 
ness and the result was some straight-from- 
the-shoulder views on what is needed to 
brace the retail trade up. J. F. Archibald 
pointed out the danger to the business due 
to so many retailers getting into a rut and 
carrying on business the same way their 
fathers and grandfathers did when jewelry 
had no special competition as a business. 
Now with the competition of department 
and other stores, the jeweler must expand 
his lines. He quoted from Federal reports 
to show the very small turnover the average 
jeweler has and the dangers of such a course. 
There must be a large turnover. The busi- 
ness is slipping away from the retail 
jeweler and unless he faces this condition 
and overcomes it the business is doomed. 

“The retail jeweler cannot survive on 
watches and diamonds alone,’ went on Mr. 
Archibald. “He must put in novelties and 
gifts. He must meet competition with com- 
petition. He must branch out. He must 
have a turnover at least three or four times 
a year if he hopes to make a profit.” 

Treasurer Evans, of the A. N. R. J. A,, 
happened in and was called upon for a few 
remarks. He complimented the Pennsyl- 
vania association for its activities and for its 
good work during the past year and pre- 
dicted a greater growth and even more 
effectiveness for it. 

Ira D. Garman, past president of the asso- 
ciation and veteran retailer of Philadelphia, 
pointed out that the association was stronger 
than ever and that so was the retail jeweler 
business if one got right down to rock bot- 
tom. He stressed the point that the jewelry 
business is at present no worse than the 
majority of industries but that as a matter 
of fact it is down to bed rock and really on 
a stronger basis now than many other lines 
of trade. It is better organized and becom- 
ing better known. 

Mr. Garman, however, emphasized that 
with all this, the retailer must not blind 
himself to the fact that he cannot stand still, 
that he is facing the competition of depart- 
ment stores and others, who should not be 
in the jewelry business and that it is up to 
the jeweler to meet this competition by mak- 
ing the public understand they cannot entrust 
their jewelry purchases to irresponsible per- 
sons, who because they are behind the 
counter of a department store and can tell 
the difference between a diamond ring and 
a watch, imagine themselves qualified -to 
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advise purchasers. The department store 
cannot sell good diamonds or good watches 
any cheaper than the legitimate jeweler. 
The jeweler knows what he is selling. He 
knows its quality and its value. Discerning 
buyers of jewelry know this and have confi- 
dence in their jeweler. If he tells them a 
diamond is of a certain quality, they are 
satisfied to take his word for it. They can- 
not do this in a department store or a novelty 
shop or a syndicated drug store. 

“What the jeweler needs now,” said Mr. 
Garman, “is a message to the public. He 
must extend this confidence, must make it 
clear to the public that their best interests 
lie in patronizing the legitimate jeweler 
rather than some place where jewelry is a 
side line. Also, the jeweler is entitled to a 
fair profit. He should charge for it. He 
should do away with a lot of this free work, 
‘this long guarantee business, something 
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which no dealer in any other line of business 
gives. In short he should run his business 
as a business and not as a mere accommoda- 
tion to the public.” 

Secretary Sutton then read the minutes of 
the 1925 meeting at Pittsburgh, which were 
approved, and then President Davis an- 
nounced appointment of the following con- 
vention committees : 

Finance—Charles H. Hambly, chairman; 

B. J. Doyle, William Sellers. 


Reception—Ira D. Garman, 
Thomas D. Apryle, J. A. Smyth. 

Membership—R. B. Grammer, chairman ; 
August Loch, Paul Roth, Robert C. Green, 
Jr., R. J. Henne. 

Registration—W. L. Clark, 
W. W. Appel, Paul D. Harbach. 

Resolutions—A. C. Graul, chairman; 
David Greenburg, John D. Enright. 

Entertainment—William Bode, chairman; 
Charles Muth, W. F. Rexford. 

Legislation—James Smyth, 
Paul D. Harbach, Robert Tyack. 

Program—Ralph M. Seaman, chairman ; 
Harry Haas, Fred J. Cooper. 

This concluded the morning business of 
the convention and adjournment was taken 
for lunch, when all the jewelers gathered 
for the three conventions were guests of the 
Pennsylvania association. 


chairman ; 


chairman ; 


chairman ; 
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The Luncheon 


The luncheon which followed the adjourn- 
ment of the forenoon session was an enjoy- 
able function, attended as it was by many 
of the wives of the delegates. It was held 
in one end of the convention room, and 
while the menu was simple it was enjoyed 
thoroughly. After the diners had _ finished, 
President Davis introduced the “celebrities” 
at the head table, alluding to all of them 
facetiously as “crooks,” most of those thus 
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referred to taking the opportunity, including 
one minister, to “get back” at him in their 
responses. 

The speakers included Bartley J. Doyle, 
who spoke in his usual vein; Conrad J. 
Brotherly, president of the A. N. R. J. A, 
and Rev. Dr. Pohlman of this city. Mr. 
Brotherly stressed the benefits of organiza- 
tion work and won the support of the wives 
of the jewelers by urging them to see to it 
that their husbands supplied them with plenty 
of the best jewelry to wear, not only to help 
“hubby’s” business but for their own satis- 
faction as well. He pointed out that the 
jeweler’s wife should be in a sense a “walk- 
ing advertisement” of her husband’s business. 

Mr. Brotherly complimented the Pennsyl- 
vania association on its effective work, but 
expressed the opinion that its dues were alto- 
gether too low. He failed to see why any 
member should consider the present dues. too 
high, pointing out that the national associa- 
tion through its successful labors for the 
elimination of the 5 per cent. tax had saved 
the jewelers of the nation $25,000,000 in a 
year, and that the dues, no matter how high, 
presented a puny appearance in contrast to 
this great benefit. He urged the membership 
dues as a good business investment. 

Speaking of several other evils that beset 
the jewelry trade, he pointed out that the 
average retailer is not constructive in his 
criticisms. 

“If you want anything bad enough to get 
after it, you usually can get it,’ observed 
Mr. Brotherly, citing the way the associa- 
tion got the 5 per cent. tax put aside. 

Dr. Pohlman, who is pastor of Christ 
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Lutheran Church here, and by way of being 
a humorist, “got” the jewelers at the start 
by telling of the golden streets and pearly 
gates of Heaven, making it an ideal place for 
jewelers. Then he instanced the formation 
of a pearl, first as an irritation in the oyster. 
then the formation of layer upon layer in the 
attempt of the shellfish to overcome the ir- 
ritation. He drew a parable between this 
and the development of human character 
irritations being covered by patience. He 
displayed a considerable knowledge of gems 
and jewelry, which may be accounted for in 
a measure by the fact that he is the pastor 
of Frank L. Davis, president of the Pennsyl- 
vania retailers. 


MONDAY AFTERNOON 


Following the luncheon the session was 
resumed with an address by Robert M. 
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Lovell, in charge of the Better Business Bu- 
reau of Philadelphia on “Selling It For 
What It Is.” Mr. Lovell said: 


ADDRESS OF ROBERT M. LOVELL 


It is possible that some of you, observing that 
I am scheduled to speak on the subject, “Selling It 
for What It Is,” have formed a wrong impression. 
I am not going to tell you anything about jewelry. 
Rather, I am going to ask you to tell me and the 
public more about the jewelry you sell. Although 
my knowledge of jewelry itself is very limited, I 
have had an opportunity to observe from many 
angles the situation in the retail jewelry industry. 

Some of you, I hope, are familiar with the Bet- 
ter Business Bureau movement with which I am 
associated. So that you may better understand the 
situation which I am going to discuss, I will 
briefly outline the work of the Better Business 
Bureau. 

This movement was developed from the vigilance 
committee of the Associated Advertising Clubs of 
the World, and was first recognized as the advocate 
of “Truth in Advertising.” 

This is now only one of several phases of their 
activity. Bureaus are not forced upon a community 
—they only exist where the merchants recognize 
their need and subscribe for the support. They 
operate impartially and without charge. At the 
present time 44 Better Business bureaus are scat- 
tered among the principal cities of the United 
States and a national bureau co-ordinates their ac- 
tivities and deals with cases of a national, rather 
than a local, interest. 

The bureaus are concerned with cases of mislead- 
ing and untruthful advertising, but also instances 
of unethical practice, the misuse of trade names, 
unfair competiticn, unjustified claims of manufac- 
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turers and wholesalers, and complaints from the 
public—all come within the scope of their activity. 
In this manner is gained a broad and varied per- 
spective of trade conditions. 

Possible those of you who have known previously 
of bureau-work consider the movement one which 
combats illegal auctions, prosecutes outstanding ex- 
amples of misrepresentation and gives publicity to 
the sharp practices of “‘gyp dealers.” There is 
another part of the bureau’s work which is becom- 
ing of greater importance. There are two types of 
misrepresentation which destroy public confidence 
in any business. One is deliberate and intentional 
deception, and the other which is, perhaps, more 
destructive—is the unintentional inaccurate state- 
ment of the reputable merchant who is respected 
by the community. It is by increasing the quality 
of reputable advertising that unethical practices 
are made more obvious to the public. 

The honest dealer is indirectly injured when an 
unscrupulous competitor engages in practices which 
destroy public confidence. He is directly injured, 
however, when an incorrect statement of his own 
loses a customer and consequent good-will. It is 
for this reason that the bureau works not alone to 
decrease intentional misrepresentation, but feels that 
it is rendering business the greatest service when it 
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can correct in a constructive manner an inaccurate 
statement which inadvertently appears. 

It is my belief that no branch of industry is 
more susceptible to misrepresentation and more in 
need of internal co-operation than the retail jewelry 
trade. I have several reasons for making that 
statement. Misrepresentation is only possible be- 
cause of the ignorance of the consumer. No amount 
of sales talk will convince one of you that an im- 
perfect stone is perfect. Misrepresentation defeats 
itself when the customer detects it. 

It is true, however, that jewelry closely resem- 
bling the genuine is a stable product with a legit1- 
inate demand. Its value depends upon the clever- 
ness of the imitation, and this fact presents a 
great opportunity for misrepresentation. 

There is cnly one solution to the problem. The 
public must be taught to distinguish the genuine 
from the imitation. If that percentage of the pub- 
lic which enters your stores and reads your ad- 
vertising is carefully told the true facts about 
jewelry, the unscrupulous dealer will have to tell 
the truth in self-defense. If his selling tactics and 
general statements are brought into sharp contrast 
with your straightforward methods, the reflection 
will be so damaging that he will be forced to imi- 
tate in order to compete. 

It is for this reason that I say—‘Sell It for 
What Tt Is.” Tell me and every other member 
of the public the true facts so that I can detect 
the misrepresentation of the unscrupulous dealer. 
It is no reflection upon the beads that you sell 
for a few dollars that they are not oriental pearls. 
The public wants them and will buy them, and 
dces not ask you to give them a name to which 
they are not entitled. 

The customer to whom you explain that a certain 
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pair of candlesticks have a sterling silver shell 
but are filled with cement will be impressed with 
your honesty, and will not be disappointed when 
he knows at a later date of their true construction. 

A customer is impressed when you tell him a 
watch has 17 jewels. If-you refer to it as “‘full- 
jeweled,” a question remains in his mind. 

“Perfect Cut Diamonds” may be a clever selling 
phrase, but if you could listen, as I have, to the 
purchasers of these stones after they have learned 
what they have received, you would be convinced 
that it does not build repeat-business. 

Some people enter a store once to select a wrist 
watch from the large selection offered at ‘$2.98 
up,” or “from $3.75,” but if they finally allow 
themselves to be sold at around $15, they usually 
make up their mind to avoid a similar experience 
in the future. 

The “Elgin and cthers’” commonly offered are 
mostly ‘‘others” offered at prices which are higher 
than those asked by dealers who rely on a repeat 
trade instead of hoping to catch an occasional sucker 
who never comes back. 

I wish you could listen to the stories of the 
dissatisfied customers who enter my office. In 
some instances the prices they have paid for mere 
“junk” are almost criminal. Their parting words 
are usually one of two comments. Either “I'll 
never go there again,’’ or “‘No more jewelry for 
mine.” 

It is for this reason that the reputable dealer 
must be concerned with the practices of the “gyp” 
whom he does not recognize as an actual com- 
petitor. Those practices are having a very notice- 
able effect on the demand for jewelry. People who 
have been stung are now buying as gifts, clothing 
and other commodities instead of jewelry. 

The dealer who misrepresents is hurting his 
own business most of all, but at the same time he 
destroys confidence in the entire trade. 

I am coming into daily contact with instances 
of both wilful and unintentional deception. My 
argument is not ethics or fair competition. I do 
not talk truth in advertising or the legal penalty for 
misrepresentation. I talk the cash-drawer-value of 
being honest and accurate. I can cite any success- 
ful business as my example and ask my listener 
to copy those practices which have made it a success. 

I you call “gold plated’ articles “gold filled,” 
how can you describe real gold-filled mechandise? 
If a second quality diamond is described in your 
advertising by a long list of superlatives, what 
language have you left with which to talk about a 
perfect stone? Each has a demand and will sell. 
Each sells at a certain price because of certain 
characteristics it possesses. An exaggerated value 
claim or mark-down price carries little conviction 
and destroys confidence. Special sale prices are 
often featured. Sometimes a dealer runs one sale 
after another continuously throughout the year. 
The poor public is left to wonder who established 
those regular prices which are now being so freely 
“sacrificed,” “cut” and “slaughtered.” 

You know more about the situation than I do. 
I am here merely to suggest a definite proceedure 
te -help correct the evils which exist. Here in 
Philadelphia as in other bureau-cities, the bureau 
works by trade groups. We have been established 
only a few months, and as yet no co-operative work 
has been done in the jewelry field. The bureau 
will impose no standards or build no codes of 
ethics. If the jewelers of Philadelphia desire to 
create for themselves such standards as exist in 
the trade in some cities, the bureau will be most 
glad to assist in presenting such information as is 
available and to co-operate in seeing that standards, 
once subscribed to. are observed. Our physical ac- 
tivity is at present limited to this city, but such 
informaton as we can supply is avalable to jewelers 
cvery where. ’ 

Co-operative action is needed, but more important 
than that is the individual impression which each 
of you members of the jewelry trade create upon 
the public. Tell your customers all you can about 
the merchandise vou sell. ‘Sell it for what it is’ 
and better business will be your reward. 


The annual reports of Secretary Sutton 
and Treasurer Bode were then read and ac- 
cepted. Next came reports of the standing 
committees outlining features of the asso- 
ciation’s activities in 1925-26, which also 
were accepted. 

The report of the resolutions committee 
precipitated a long debate on one clause re- 
lating to the practice of wholesalers and 
jobbers selling at retail at wholesale prices, 
but on suggestion of President Brotherly, of 
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the National Retailers, who was present, the 
matter was dropped for the present. The 
resolutions as adopted read: 


Resolutions 


; The conditions of service and function are similar 
in many respects under which all industries and 
mercantile groups must unfold their activities. 

Individuals and groups compete; great industries, 
only recently come into existence, have carved for 
themselves and their constituencies important places 
in the economic structure of society. 

A generation ago the usefulness of auto-service 
was much in question; the airship was a joke; 
radio was for most people unheard of, and motion 
pictures were in their earliest babyhood. 

“A generation ago” is too long in the past for 
the foregoing, for at that time (about 50 years 
ago) only few dreamers, who were classed with 
perpetual motion cranks, thought of ‘such factors, 
and today they are factors of far-reaching import 
in the relationship of human society, in economics, 
in morals and sentiment. Religion and politics are 
influenced, and we know not the end. ‘ Each in- 
dustry, trade and profession have special problems, 
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and their subdivisions have difficulties which seem 
to overtop all others. 


The jewelers have made war on fraudulent 
stamping. 

We have made war on fraudulent guarantees. 

We have made war on misleading advertise- 
ments, 

We warred on fake auctions. 

We protested against wholesalers selling at 
retail. 

We endured guerrilla-warfare from mail- 
order houses. 

We were confused by the tactics of depart- 
ment stores. 

We were harassed by the Government’s tax 
policy. 

We were confounded by crooks and bandits. 

We called each other bad names; our nearest 
neighbor we spoke worst of. 


The association movement led to better things. 
The associations taught that we had our troubles 
in common: All jewelers were shown to be favor- 
able to more just conditions and practices. 

We learned that we needed a wider knowledge 
of our trade, our social usefulness and our pro- 
fessional services. 

non * * 

The Horological Institute of America was gen- 
erated in large part by the association activities, 
arousing the interest of the Government in correct 
and synthetic time service. The responses were: 
Larger information service by the organizations; 
research work by a great university; protection by 
the Jewelers Security Alliance; the Protective 
Union; the National Mutual Insurance Co. and 
other similar agencies. We are now friends with 
our neighbors; we are cultivating friendship with 
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wholesalers and manufacturers. There is further 
need of more technical knowledge of watches and 
jewelry of all grades; more competent and en- 
thusiastic workmen; more local societies with in- 
structive programs at meetings, bringing to front 
doer and back door the fruits of research work; 
better pay for our workers; better service for our 
customers; high regard in public esteem; a more 
intense co-operation with other sciences, industries 


and arts. 
* * 7 


We are gratified and hopeful at the move to 
push the proposed Jewelers’ Publicity Campaign; 
the slogan, “Gifts That Last,’? should be part of 
all our publicity whether general or personal. By 
all means support the publicity with cash and per- 
sonal influence; $250,000 more needed NOW. 


* * * 


We thank the council of Philadelphia for enact- 
ing the ordinance, To Curb the Auction Faker. 


* * * 


We also thank the Philadelphia Chamber of Com- 
merce for its greeting and hearty welcome. 


* * * 


Our greatest measure of success comes through 
co-operation; therefore, further co-operation is ad- 
visable. 

* * * 

We will show that jewelry, the jeweler’s art 
and the growing love of jewelry, generating beauti- 
ful thought and purpose, is an active, forward and 
upward movement in civilization for the good otf 
humanity. 

* * * 

Let us all earnestly resolve that it is not only 
our interest, but our duty te promote the love of 
jewelry and all cther things of beauty. 


* * * 


We feel enthusiastic in uttering the praise of the 
Sesqui-Centennial Exposition, and urge all persons 
everywhere to observe the opportunity of taking 
part in this great patriotic and educational under- 
taking. 

* * * 

We appieciate fully the great help and generous 
welcome extended us by his honor, Mayor W. 
Freeland Kendrick. 

* * 

We appreciate the kindness of Philadelphians and 
the courteous publicity given us by the Philadelphia 
newspapers. et 


We extend our heartfelt thanks to Bartley J. 
Doyle for his wonderful entertainment of the ladies 
who have attended this convention because they 
know jewelers are good company—you know each 
one of these ladies knows from personal experience 
that they are gocd company. 


* * * 


We are grateful for the help and support received 
from Tue JeEwevers’ Circuar, the Keystone and 
other trade papers. 

* 

We recognize the great services of our Presi- 
dent Davis and his staff, also President Brotherly 
and his staff. We appreciate the cordiality of the 
Fhiladelphia jewelers and the helpfulness of the 
Bellevue-Straiford hotel. 


* * * 


hearty handshake to all 


Finally, we offer a 
or elsewhere. 


jewelers in Pennsylvania 


* * * 


Addendum: The Elgin Watch Co. is also issuing 
some co-operative advertising for promoting jewel- 
Everybody’s help is appreciated. 

A. C. Gravt, 
Davip GREENBERG, 
Joun D. EnRIGuHrT. 


ers’ publicity. 


When it came time for the nominating com- 
mittee to report, Ira D. Garman, its chair- 
man, stated that the committee, ascertaining 
the sentiment of the members, recommended 
the renomination and election of the present 
officers in toto. On the motion to accept 
the report, President Davis yielded the chair 
to President Brotherly of the national body, 
who put the motion that the secretary be 
instructed to cast one ballot for the entire 
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list of officers, and this was voted unani- 
mously. The officers are: 

President, Frank L. Davis, Philadelphia; 
vice-presidents, J. P. Archibald, Blairsville; 
Paul D. Harbach, Reading; William W. 
Appel, Lancaster; J. Clare Crawford, and 
George C. Kelty, Pittsburgh; John B. 
Smyth, Renovo; secretary, William Sutton, 
Philadelphia; treasurer, William M. Bode, 
Philadelphia; executive committee—William 
F, Sellers, Altoona; Charles H. Hambly, 
Philadelphia; Thomas J. Apryle, Johnstown. 

Selection of the meeting place for 1927 
was left to the executive committee after 
Meadville retailers and civic bodies of that 
place had put in a strong bid for Conneaut 
Lake. 

Just before adjournment came a vigorous 
debate on the question of increasing the an- 
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nual dues, which brought forth much argu- 
ment. It was pointed out that the present 
fixed dues of $10 a year were altogether too 
low to properly finance the association’s many 
activities, and a sliding scale, based on a 
member’s business during the year was fa- 
vored. However, it was discovered that the 
constitution stood in the way of any change 
being made at this session, and the matter 
was referred to William Pinkstone, John D. 
Enright of Philadelphia and Mr. Tyk of 
Reading. 

Among the earliest arrivals for the State 
retailers convention were the following: 

Appel, W. W., Lancaster; Harbach, Paul 
D., Reading; Wickmiller, H., Albion; Sut- 
ton, William, Philadelphia; Clark, W. L., 
Philadelphia; Smyth, James A., Renovo; 
Seaman, Ralph, Philadelphia; Schwemmer, 
A., Reading; Tyack, Robert, Reading; Kal- 
bach, James W., Reading; Manwiller, Dan- 
iel, Reading; Kelty, George C., Pittsburgh; 
Appel, Carl W., Allentown; Armitage, 
James, Reading; Archibald, J. P., Blairs- 
ville; Apryle, Thomas J., Johnstown; Gar- 
man, Ira D., Philadelphia; Bode, William 
M., Philadelphia; Cohen, A., Allentown; 
Davis, Frank L., Philadelphia; Haas, Harry 
A., Philadelphia; Hirsch, Rudolph H., Har- 
risburg; Kappel, William J., Pittsburgh; 
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Greenberg, David, Philadelphia; Cooperman 
George, Pittsburgh; Sauter, Albert Cc. 
Philadelphia; Hambly, Charles, Philadel. 
phia; Roth, Paul S., Reading; Graul, A. ¢ 
Sharpsburg; Muth, Charles, Philadelphia. 
Kind, Frank, Philadelphia; Levit, Solomon, 
Shenandoah; Pinkstone, William D., Phila. 
delphia ; Enright, John, Philadelphia; Gsand 
William S., Philadelphia; Hamer, Charles 
H., Philadelphia; Caplan, P. H., Harris. 
burg; Limegrover, G. P., Swissvale; Katz, 
George, Philadelphia; Duppstadt, O. A. 
Vandergrift; Mumma, J. C., Reading. 

Monday evening was left open for the 
individual desires of the delegates and visit- 
ors, it having been felt by the local com- 
mittee that the majority would prefer one 
“free night” in which they might go where 
they pleased instead of being bound by a pre- 
viously arranged formal program. Many 
groups joined together and took brief trips 
to points of interest about the city, others 
organized theatre parties and still others 
took advantage of the opportunity to see the 
Sesqui on their own hook. 

Although members of the ladies committee 
assisting the Pennsylvania retailers were 
not supposed to be on duty Sunday after- 
noon and evening, many accompanied their 
husbands to the Bellevue and there took 
upon themselves the task of making things 
pleasant for the wives of the early visitors. 

The local ladies’ committee was composed 
of: Mrs. William Bode, Mrs. M. M. Bovard, 
Mrs. John G. Buseman, Mrs. William L. 
Clark, Mrs. Frank L. Davis, Mrs. William 
H. Doeble, Mrs. William F. Englehart, Mrs. 
John D. Enright, Mrs. Ira D. Garman, Mrs. 
Edward J. Geible, Mrs. David Greenburg, 
Mrs. William Gsand, Mrs. Haas, Mrs. 
Charles Homer, Mrs. Charles Hambly, Mrs. 
George S. Katz, Mrs. D. W. Lawbach, Mrs. 
William Lehmkuhl, “Mrs. William J. McKee, 
Mrs. Samuel Mellin, Mrs. Robert Milner, 
Mrs. Charles Muth, Mrs. William O’Don- 
nell, Mrs. James Parker, Mrs. R. Pinkstone, 
Mrs. Laura Reany, Mrs. Frederick Sauter, 
Mrs. John Schoeller, Mrs. Ralph Seaman, 
Mrs. Samuel Sitkin, Mrs. George Spoerhase, 
Mrs. Frederic Straub, Mrs. J. D. Trudell, 
Mrs. Robert Wilson, Mrs. Caldwell Strong, 
Mrs. E. G. Lawfler, Mrs. H. P. Bridge. 








Because of the number of inquiries they 
have received from retail jewelers through- 
out the country inquiring if they would re- 
finish their yellow and green gold stocks of 
goods, the Nuwite Co., 40 W. 48th St., New 
York, has decided to assist the retail jewelers 
by refinishing their yellow and green gold 
jewelry with “Nuwite,” thus releasing huge 
quantities of merchandise that the retail 
jeweler can no longer sell because of its 
color or finish. Nuwite when applied on yel- 
low or green gold jewelry gives that jewelry 
a very beautiful blue-white color which the 
company maintains will never wear off by 
ordinary, or even extraordinary wear. 
Nuwite will never tarnish, and will keep 
its high polish indefinitely. The company 
admits that Nuwite is neither white gold 
nor platinum, but is a patented proposition 
of its own invention which cannot be at- 
tacked by nitric acid. A number of retail 
jewelers have already availed themselves of 
this service and have refinished such 
jewelry that they could not move out of 
their stock at any price. 








—— 
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Employer’s Liability for Slander Committed by an Employe* 











By Elton J. Buckley 














_ is a situation which it may be use- 
ful to lay before the readers of these 
articles. It shows what may happen when 
we indulge in loose talk about a former em- 
ploye; a thing all of us are very likely to 
do, especially where he has left us under cir- 
cumstances that leave us resentful. 
A concern that I will call the A Co. had a 
branch store under the charge of a man 
named Mount, who acted as head salesman. 
Working for Mount was a man named B, 
who also acted as outside salesman. Dis- 
putes arose and B got out, but immediately 
set up for himself, soliciting business from 
the people Mount had been accustomed to 
‘solicit. Mount was naturally incensed and 
set about killing B with the trade. His 
method was possibly logical and would have 
been very effective had it been founded on 
the truth. Whenever he would call on a cus- 
tomer and find that B had been there before 
him, he would say something like this: 


I can show you that B does not deserve 
the confidence you have in him. He has 
been guilty of forgery. He forged my 
name to a check and got the money. He 
is also short in his accounts, and I want 
you to read these affidavits, which will 
show you that he has been guilty of other 
crimes, and that you should not, and I am 
sure, after reading them that you will not 
continue having confidence in him or do 
business with him. He was also mixed 
up in some money that had recently been 
stolen from the company by one Hartnett. 


Pretty strong stuff, but no stronger than 
many another business man uses under simi- 
lar circumstances. Let me say here that the 
only time it is absolutely safe to use such 
statements is when you have a signed and 
sealed confession from the employe admitting 
the charges. If he has given you that he 
has no answer, but many a man who believed 
he had sufficient evidence that an employe 
has been guilty of dishonesty, has found him- 
self utterly impotent to prove it when 
brought into court. Better not say it unless 
you have proof that cannot be assailed. 

Just as in this case. B, contending that all 
the charges were false, sued the A Co. for 
several thousand dollars damages on the 
ground that Mount had slandered him, and 
that Mount’s employer, the A Co., was re- 
sponsible for the acts of its agent. The A 
Co. defended vigorously, pleading all man- 
ner of legal alibis, mainly that it had not 
authorized Mount to malign B and did not 
know he was doing it. 

The defense failed. The jury rendered a 
verdict against the A Co. for $5,000, which 
the Appeal Court cut down to $3,000, but 
think of $3,000 for the mere pleasure of 
slander. 

Apparently at the trial no serious effort 
was made to prove the charges against B 
true. No doubt it was another of the cases 
I have so often seen, where business men 
make serious charges on what they think 
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good evidence, but the evidence goes to pieces 
when subjected to legal rules. 

Here’s an extract from the decision of the 
Appeal Court in this case, which can be 
added to the business man’s “Don'ts”: 


It is settled law “that for acts done by 
the agents of a corporation, either in con- 
tractu or in delicto, in the course of its 
business, and of their employment, the cor- 
poration is responsible, as an individual is 
responsible under similar cir-umstances.”’ 
This doctrine has been approved and re- 
affirmed by the Supreme Court in many 
cases. “It necessarily follows that a cor- 
poration is liable in slander if slanderous 
words are uttered by an officer, agent ‘or 
servant of a corporation in the course of 
his employment, as well as when slander- 
ous words are uttered by the direct au- 
thority of the stockholders or directors.” 
In Mills vs. Grant Co., 233, Mass., 140, 
“Plaintiff was in charge of one of defend- 
ant’s stores, and while defendant’s manager 
was making an inventory left the store 
without explanation. M, a friend of plain- 
tiff, stopped at the store and inquired for 
him, and the manager told him that plain- 
tiff had acted in a very peculiar way and 
went off without saying anything, and that 
his stock and cash were short. Held, that 
defendant was liable for the manager’s 
language, as he was engaged in its busi- 
ness and acting in its behalf when the 
words were spoken, and they referred to 
plaintiff's acts in the work for which he 
was employed.” 


In this case the A Co. was a corporation 
and that is why the court spoke of a cor- 
poration. The rule would have been the 
same if the employer had been either a part- 
nership or an individual. 








Anent Amethyst and Volstead Act 





[TF sobriety of the populace be the aim of 

the Volstead Act, then it has an impor- 
tant adjutant available in the amethyst. 
Harriet K. Fobes, in her “Mystic Gems” 
(Boston: Richard G. Badger, 1924), tells her 
readers as follows: 

“This is the precious stone dedicated to the 
Bishops, and, curiously enough, to the heath- 
en Bacchus as well. The Book of Seals says, 
‘A bear, if engraved on an amethyst, will put 
to flight demons, and preserve the wearer 
from drunkenness.’ The name of the stone 
in Greek is ‘amethustos,’ meaning ‘not to in- 
ebriate,’ and thence the merry tales of Bac- 
chus and Diana. There is a pretty legend in 
French verse which tells of the god Bacchus, 
offended by some neglect of Diana. ‘He was 
determined to avenge himself, and declared 
that the first person he met should .be de- 
voured by his tigers. So by the forest path, 
in the company of his friends and animals, 
he gayly traveled. Fate willed it that the 
beautiful maiden called Amethyst was on her 
way to worship at Diana’s shrine when Bac- 
chus saw her. In fear of the tigers, Ame- 
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thyst called to Diana to save her, and there, 
before his eyes, Bacchus saw the beautiful 
maiden changed to a pure white sparkling 
image of stone. With regret and repentance, 
Bacchus poured the juice of the grape as a 
libation over the stone, thus giving it the 
exquisite violet shade for all time to come.’ 
So, according to the legend, we owe the color 
to Bacchus, and it is said that he also prom- 
ised to all who drank wine from cups of 
amethyst that they could by no chance be- 
come intoxicated.”—C. W. C. 








Quality Advancement Easiest 





DS tackling one’s fundamentals in manufac- 

turing, the calm, unbiased views of the 
consulting engineer are often “eye-openers.” 
Take, for instance, the following short state- 
ment by G. S. Radford in his “The Control 
of Quality in Manufacturing” (New York: 
The Ronald Press Co., 1922) : 

“Let us consider the point of labor rela- 
tionships. These present an ever and most 
pressing factory problem. The moment you 
endeavor to get an increase in output (which 
is attacking the problem from the standpoint 
of quantity), the question of bargaining en- 
ters and provides an occasion for dispute. 
On the other hand, if the workman is taught 
to better his product, and is urged to be more 
careful, and to be sure that his work is per- 
formed correctly, a common meeting ground 
is provided. It is a poor mechanic indeed 
who does not take sufficient interest in his 
work to join you in improving the results 
of his craftsmanship. 

“Suppose now for the moment that this 
greater attention to quality, requiring thor- 
oughness and attention to detail as it does, 
wil] result in an actual increase in output 
for the same effort. I say ‘suppose’ that it 
does, although as a matter of fact it will be 
proved presently that there is no supposition 
about it. But assuming that more attention 
on the part of the workman will bring about 
an increase in output, have we not secured 
that increase in a much pleasanter, more ef- 
fective, and more permanent way than if we 
had made a direct request for increased pro- . 
duction? It is in every way more satisfac- 
tory to discuss a factory problem on a basis 
in which both sides are mutually interested 
and moving in a common direction which 
brings them closer together. In order to 
carry out such quality discussions intelligent- 
ly, the management must be informed, and 
very thoroughly informed at that, about the 
technical side of the business. Certainly this 
alone is a desirable thing. This method of 
approach is bound to lead into a study of the 
technical details of the business to the mu- 
tual edification of management and men.” 








The Flieguaf jewelry store was opened 
the first week in August in the new Jensen 
building on W. Washington Ave., Wash- 
ington, N. J. Oscar Flieguaf is proprietor 
of the establishment. The store also car- 
ries an up-to-date watch repairing shop, and 
examines and fits glasses. Special induce- 
ments were offered on the opening day, and 
there was a brisk trade. Mr. Flieguaf, who 
is a stranger in Washington, was greeted 
by a large number of residents. Some of 
these made purchases, while others paid a 
special vistor to welcome the new jeweler. 











Mr. and Mrs. Arthur Kelley have gone 


to northern Vermont. They are touring by 
automobile. 

J. M. Kirby has gone to Philadelphia for 
a week to visit the Sesqui-Centennial Exhi- 
bition and to attend the A. N. R. J. A. con- 

- vention. 

Heller & Atkins are having extensive al- 
terations made to their offices in the Wash- 
ington building. Among the more important 
additions is a large diamond room partitioned 
off in oak. 

Marriage bells rang last week for the wed- 
ding of Helen E. Nathan, daughter of Mr. 
and Mrs. F. N. Nathan, and George War- 
rin Bird. The nuptial ceremony took place 
at the bride’s home in Newton. After a 
matrimonial trip they will probably make 
their home in Newton. 

A charter of incorporation has _ been 
granted to the Esther M. Barlow Jewelry 
Shop, Inc. The incorporators are Grace 
Whittemore, Methuen; Esther M. Barlow, 
Methuen, and William H. Barlow, Law- 
rence. The place of business is in Law- 
rence, and the capital is $20,000. 

Nelson H. Smith, vice-president of the 
Smith Patterson Co., has gone to Europe 
for several weeks. While there he will visit 
the capitals for the sights and pleasures, and 
at the same time keep an eye open for new 
ideas in the jewelry stores. H. A. Martin 
and A. P. McMullen, of the same company, 
entertained P. Zeitung and W. H. Race, of 
the International Silver Co., last week with 
a day’s golf at the Belmont Springs Country 
Club. Martin and McMullen were the win- 
ners in keenly contested games. 

Reed & Barton cast the statue from pen- 
nies contributed by newsboys in memory of 
their friend, Warren Gamaliel Harding, late 
President of the United States. The bronze 
statue is of “Laddie Boy,” President Hard- 
ing’s Airdale terrier, and it will be placed 
in the Smithsonian Institution at Washing- 
ton. It is in recognition of President Hard- 
ing’s interest in the memorial at Brookline 
to “Scotty,” who was killed in action at 
Epieds, France, while defending a pass 
single-handed and after taking a toll of 31 
Germans. The collected pennies weighed 103 
pounds, representing 19,314 individual dona- 
tions. 

Three youths arrested Aug. 4 on Camden 
St., near Columbus Ave., were turned over 
to police and held as suspicious persons in 
connection with the robbery at the Back Bay 
Jewelry Co., 230 Massachusetts Ave., during 
the night of May 13. The three gave the 
names of Clarence A. Johnson, 48 St. Ger- 
main St.; John Hubbard, 24 St. Germain 
St., and John Silver, 59 Kendall St. John- 
son and Silver are negroes. They were ar- 
rested by Patrolman Oliver of the Matta- 
pan station while they were sleeping in an 
automobile bearing Rhode Island number 
plates. According to the police, they had 
fountain pens and articles of jewelry in their 
possession. They were held at station 5 
during the day and the Providence police 
notified. It is thought that they may have 
been implicated in a $4,000 jewelry robbery 
there recently. 

The suit of Edwin H. Abbot, Jr., against 
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the Waltham Watch Co. came before Judge 
Braley of the Supreme Court last week on 
a motion of Charles F. Choate, Jr., counsel 
for the respondents that the report of Ed- 
ward F. McClennen as master be affirmed; 
and also on a motion of J. Weston Allen for 
the plaintiff, that the case be recommitted to 
the master, who should be directed to re- 
port certain parts of the evidence. Mr. Al- 
len said that before hearings began, a stipu- 
lation was prepared and agreed to that all 
the evidence in the case should be reported. 
He said he had acted on that stipulation and 
had not discovered until the case was nearly 
ended that an interlocutory decree, made by 
Judge Wait, contained no mention about hav- 
ing the evidence reported by the master to 
the court. Judge Braley said he could not 
disturb the decree of Judge Wait, who had 
followed an almost invariable custom of not 
ordering all the evidence reported. The 
judge also said he would not at this time 
pass on Mr. Choate’s motion, but would re- 
port the case to the full court on the plead- 
ings, the master’s report and exceptions of 
the plaintiff to that report. 











Robert E. Jones has oe his stock 


from 610 9th St., N. W. 

a Salstein has recently moved his 
jewelry establishment to 818 9th St., N. W. 
He has been in business since 1886. 

E. W. Persons, manager of Goldsmith 
& Co., jewelers, leaves soon for Cleveland, 
O., Buffalo, New York, and other points. 

H. P. Petersen, dealer in antique jewelry, 
at 1421 F St. N. W., has closed his store 
until some time in the early part of Sep- 
tember. 

Rufus L. Oden has accepted a position 
with the jewelry firm of Hudson & Bell, 
25 N. Market St., Frederick, Md. Mr. 
Oden is a competent watchmaker. 

Isadore Kahn, proprietor of the optical 
department of Kahn Optical & Jewelry Co., 
of 7th and G Sts., N. W., is spending some 
weeks in Hot Springs, Va., on account of 
ill health. 

M. Wurtzburg & Co., formerly located at 
1817 G. St, N. W., have moved their 
jewelry establishment to 742 9th St., N. W. 
They had been in business three years at 
the other place. 

A. A. Weiss, salesman for S. Teitel- 
baum Co., is in Washington this week call- 
ing on the trade. He has been coming to 
Washington for about 20 years, and says he 
finds business good in his territory. 

S. Mitchell, of 711 9th St., N. W., is 
building a larger window for display pur- 
poses, and also having his entire store re- 
modeled. His business is such that the 
space he now occupies is not quite large 
enough, but he will be able to take care of 
the trade much better when the alteration 
is complete. 

C. J. Buxbaum, of Charles & Co, 
jewelers, 943 Pennsylvania Ave., spent last 
week-end at a camp not far from Washing- 
ton. While engaged in target practice, he 
blew the barrel off of a 45-caliber gun and 
narrowly escaped being killed. He decided 
he had better return home, and while en 
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route, the car skidded and again he was 
almost killed. He has almost decided to 
stay at home. 

Archie D. Engel, optometrist, formerly 
manager at the optical store of Roe Fulker. 
son & Co., is now located at 615 15th St, 
N. W., having established his own business, 
Mr. and Mrs. Engel and daughter wif 
motor to Bar Harbor, Me., soon, where 
they will be the guests of E. W. Goss and 
family, of Washington, but Summering at 
They will be accompanied by 
Mr. and Mrs. Charles E. Tribby, Jr., and 
infant. 

There have been in the window of Pear- 
son & Crain this week four handsome loy- 
ing cups to be awarded to baseball teams 
made up from the various railroads of 
Washington, for the year 1926. The cups 
are donated by Pearson & Crain, Raleigh 
haberdashers; A. G. Spalding & Bros., and 
Clark Griffith, president of the Washington 
Baseball Club, and are engraved with the 
names of the donors. Pearson & Crain are 
having made two silver loving cups to be 
awarded by the United States Marine 
Corps in athletic contests. Eight cups are 
ready for shipment to Eaglesmere, Pa., as 
trophies in swimming, tennis and golf con- 
tests. A magnificent cup was shipped this 
week to the Philadelphia Canoe Club as an 
award in a regatta in connection with the 
Sesqui-Centennial. Mr. Crain is on his 
vacation and will visit Tennessee before 
returning. 








Allentown, Pa. 





Russell Lambert, Nazareth, and his wife 
are spending the week at Niagara Falls. 

J. C. Holtzman, Pennsburg, has just re- 
turned from a pleasure trip to Ocean City 
and Wildwood. 

Robert J. Beitel, Catasauqua, and his fam- 
ily are spending the month of August in 
their cottage at Saylor’s Lake. 

Jeweler Fred W. Rex, Lehighton, went to 
New York on Thursday to attend a Rotary 
meeting on one of Uncle Sam’s big steam- 
ships. 

James Kuhns and Edward Fox, of the 
jewelry firm of Fox & Fulmer, Inc., Easton, 
and Carl H. Schnurman, with the Allentown 
Jewelers’ Supply Co., spent a day fishing at 
Fortescue, N. J., bringing back 58 fish with 
them. 

E. J. Faust, the jeweler and optician, is 
making extensive changes and alterations in 
the rear of his store. A new optical parlor 
and lens grinding shop will provide more 
room for Mr. Faust’s increasing optical 
business. 

The following traveling men are calling 
on the trade in this locality: Herbert Cohen, 
Lewy & Co.; Robert Frain, H. O. Hurlburt 
& Sons; Godfrey Weidlich, the Weéidlich 
Bros. Mfg. Co.; Charles S. Foose, Non- 
Retailing Co.; Miss Lillian Corbett, Moore 
Pen Co., and Ralph Bouchard, F. H. Noble 
& Co., Inc. 








Novelties for gift shop are called for by 
a concern in Sarnia, Canada, according to 
the Bureau of Foreign and Domestic Com- 
merce. Those interested may write to the 
Bureau at Washington, D. C., or any of its 
branches, referring to File No. 21500. 
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Fink Jewelers, Inc., at Euclid near E. 
105th St., has just put up a modern electric 
sign and large clock. 

Gilbert L. Sigler, of the Sigler Bros. Co., 
will attend the national convention at Phila- 
delphia as representative of the company. 

E. L. Aukerman, Norwalk, accompanied 
by M. E. Holman, were among the out-of- 
town jewelers who made a special trip to see 
the ball game. 

H. Chaffee, Garrettsville retail jeweler, 
was brought to Cleveland last week for an 
operation on his throat and from which he is 
recovering nicely. 

Harry Bernon is visiting ‘Quebec, Mont- 
real and other Canadian cities at present with 
his family as part of his vacation. He is ex- 
pected back about Aug. 15. 

W. H. Cohn, A. E. McKay, Joseph S. 
Foss and W. H. Arnold, all of the Wagner, 
Gilger, Cohn Co., have all started on their 
Fall trips in their respective territories. 

Russell Hays, representative of the Deuber 
Hampden. Watch Co. and president of the 
Cleveland 24 Karat Club is back in the city 
after a six weeks’ business trip to the Pacific 
Coast. 

S. Liebowitz, who has a jewelry and opti- 
cal store at Woodland and E. 55th St., has 


opened a branch store which will be de- . 


voted to optical goods at E. 105th St., near 
Massie Ave. 

The Guy C. Fitz Jewelry & Optical Co., 
Zanesville, O., has been incorporated, 500 
shares no par value. Incorporators: Guy. C. 
Fitz, Abbie D. Fitz, R. Fitz, D. R. Fitz and 
Josephine R. Fitz. 

A letter received from J. A. Conn by 
friends in the trade states he will be back in 
Cleveland from his home in Florida about 
Aug. 10. He states that. he has enjoyed 
some excellent fishing. 

W. J. Higgins, Shelby, O., accompanied 
by his wife and his son Frank, the latter of 
Portland, Ore., stopped off in Cleveland last 
week, They are on a month’s automobile 
tour to various points of interest. 

Members of the Jewelry Crafts Associa- 
tion are making preparations for their annual 
big celebration that takes place early in the 
Fall. According to plans it will be the most 
elaborate affair ever staged by the associa- 
tion. 

F. E. Benjamin, Geneva, has sold out his 
optical and jewelry business to G. Markham 
Gates, who was formerly in business at Fal- 
conier, N. Y. Mr. Benjamin is retiring from 
business after a lifetime spent in the trade. 
He is taking up his residence at Jeffer- 
son, O. 

Miss Louise Montgomery, manager and 
buyer of the silver department opened in 
May at the Sterling & Welch Co., Cleve- 
land, O., and Miss Anna Peak, who opened 
a new department of china and glassware, 
accompanied by Mrs. Harriet Humphrey, 
are on a buying trip to France, Switzerland, 
Italy, Germany, Czecho-Slovakia, Belgium, 
Holland and England, and expect to return 
Sept. 1 on the Olympic. 

Activities of the Cleveland 24 Karat Club 
will be resumed early in September. The 
first general meeting is scheduled for Friday 
evening, Sept. 3rd. There will be a meeting 
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of the board of trustees this month. They 
will consider plans for the Winter’s activities 
which will probably include a_ banquet. 
President Hays has just returned from a 
trip to California, and no meetings have been 
held throughout the Summer. The club has 
an excellent membership and is in fine shape 
financially, and during the coming Fall and 
Winter will undoubtedly put on a progressive 
program. 

One of the most important events in local 
jewelry circles for some time took place on 
Aug. 3 when the Sigler Bros. Co. voted to 
increase its capital from $175,000 to $325,000 
and elected Lawrence B. Bach general man- 
ager of the company. Sigler’s is one of 
Cleveland’s pioneer jewelry concerns and 
has been continuously in business since it 
was founded, in 1874, by Lucius M. Sigler. 
The following are the officers of the corpora- 
tion: L. M. Sigler, president; W. H. Ken- 
non, vice-president ; G. L. Sigler, treasurer ; 
L. B. Bach, secretary and general manager. 
L. M. Sigler is not active in the business 
any more, due to illness. Lawrence B. Bach 
has been acting general manager since the 
death of Dewey T. Sigler, some time ago. 
He became associated with the company as 
a traveling salesman nine years ago, and due 
to his ability was rapidly advanced to posi- 
tions of an executive nature. The company 
is located at 1017 Euclid Ave., in the Wur- 
litzer building, and occupies the entire second 
floor. Besides being one of the oldest 
jewelry concerns in the city it is one of the 
largest also. 








Repairing Old Pewter 





THE above topic is a sore one with all 

those owning old pewter. It has been 
discussed many times in print but, for the 
most part, the advice of the expert is to 
leave the injured piece as it is lest worse 
occurs in the curing. Some recommend that 
the piece be placed in the hands of expert 
repairers, but offer little hope of real im- 
provement in appearance. Malcolm Bell, in 
his “Otp Pewter” (New York: Charles 
Scribner’s Sons) gives a good epitome of 
the things which can be done to reduce the 
blemishes in a piece of this ware. He says: 
“With regard to repairs, unless these are 
absolutely necessary it is better as a general 
rule to refrain from the attempt, but if such 
must be undertaken, the judicious lover of 
his pewter will be at the slight pains of 
learning to execute them himself. The use 
of a blow-pipe and soldering-iron for patch- 
ing up holes and rents, though calling for 
differences of manipulation under differing 
circumstances, and not easy, therefore, to 
make clear in words, is not in actual prac- 
tice difficult to acquire. 

“A few experiments on objects of no im- 
portance will soon lead to dexterity, and the 
owner of some neatly mended treasure will 
feel himself well rewarded should he subse- 
quently encounter in some rival collection 
the ghastly results of confiding such a deli- 
cate operation to the clumsy mercies of the 
average British workman. For the dents, 
which few hollow vessels altogether escape 
in the chances and changes of life, pressure 
applied artfully, and above all very gently 


and gradually, inside with the round knob 


of a poker, the head of a curtain-pole, or 
even a wooden spoon will usually be found 
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effective, but in more obstinate cases it may 
be needful, after placing a hard object of 
the right shape inside to beat very lightly 
with a curved-faced hammer outside all 
round the circumference of the bulge, which, 
if done with caution, will restore it to its 
former level. 

“Slight scratches are easily removed by 
rubbing with fine emery-powder, but no at- 
tempt should be made to eradicate the deeper 
knife-cuts which will generally be found on 
plates and dishes which have been much 
used. It is not, after all, advisable to en- 
deavor to render old pewter indistinguish- 
able from new.”—C. W. C. 








Celtic Jewelry 





b hare jewelry student should keep- ever 

before his eyes those fashions prevailing 
in the different historic periods. Herbert 
Norris, in his recent work, “CostuME AND 
FasHion” (New York: E. P. Dutton & 
Co., 1925) affords us a good recapitulation 
of the characteristics of the ancient Celtic 
jewels in the few following lines: 

“The jewelry of the Irish Celts was of 
considerable merit, combining excellent 
workmanship with beauty of design. Cel- 
tic ornament is characterized chiefly by. the 
particular type of pattern known as ‘ver- 
miculate,’ or interlaced. This is an intri- 
cate plaiting, twisting and knotting of more 
different-colored, yet sometimes monochrome, 
bands, interwoven so as to cover the entire 
surface with a symmetrically disposed de- 
sign. f 

“Two other features predominate in Cel- 
tic ornament—the spiral and the use of con- 
torted and fantastic figures of human beings 
and animals. Early chieftains and later 
kings wore an ornamental gold band or 
fillet as a diadem. Personal ornaments 
worn by the wealthy comprised necklaces, 
ear-rings, bracelets, torques, fibulz, 
brooches, rings, buckles and pins. They 
were of elaborate design and set with 
precious stones and polished pebbles. Or- 
namental pins or bodkins were used for 
fastening garments, as well as for ladies’ 
hair. 

“It was the custom for men of position to 
wear in their ears not only rings of gold, 
but frequently a large single pearl.”— 
ji FF. 








Business Troubles 

C. E. Ulery, Terrell, Tex., is reported to 
be in bankruptcy. 

Goodwin & Co., Boston, Mass., have as- 
signed for the benefit of creditors. 

An involutary petition in bankruptcy has 
been filed against the Continential Watch 
& Jewelry Co., Chicago. 

The Wiener Jewelry Co., of which Isaac 
Wiener is the proprietor, Port Arthur, Tex., 
is reported to be in bankruptcy. 








Will -A. Haygood, a well-known business 
man who has spent the past several years in 
Lakeland and Tampa, has recently become 
connected with Myron E. Freemon & Bro., 
jewelers on Peachtree St., Atlanta. For 
many years Mr. Haygood has. been identi- 
fied with jewelry interests of Atlanta and 
has been popular with the trade. 
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Gm) TREASURE 
SOLID SILVER 


WE modern Americans are turning 
again to our past for a new period 
of design for our homes and their 
furnishings. 


























That American women may have for 
their tables, silverware in all the 
decorative charm and beauty of our 
early American days, we have de- 
signed and wrought this new pattern 
in “TREASURE” Solid Silver. 


Going back to the very silver itself 
for its inspiration, the EARLY AMERI- 
CAN STYLE, which embraces the 
delightful and distinctive features of 
the spoons made by our early silver- 
smiths, provides the ideal design 
for the many who are demanding 
house furnishings of Early American 
traditions. 


RoGeErRs, Lunt & BOWLEN 


CSIDVERSMITHS 
Peace ar ‘MOats> *) 
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Trade’s Great Con- HIS is distinctly 
, Jewelers’ Week at 
ventions Start at ; : 
; i Philadelphia, as the 
Philadelphia Sesqui-Centennial city 
is now housing a greater number of mem- 
bers of our industry from every section of 
the country than have ever before visited 
the City of Brotherly Love at one time. 
Manufacturers, jobbers, wholesalers, im- 
porters and the employes of such concerns 
are swarming the city by the hundreds as 
guests of the Philadelphia jewelers, in at- 
tending the great conventions which this city 
is housing. Monday was the scene of the 
starting of two conventions, first, that of 
the Pennsylvania Retail Jewelers’ Associ- 
ation and, second, of the National Whole- 
sale Jewelers’ Association, the latter con- 
tinuing over yesterday and today. Yester- 
day morning started the great convention 
of the American National Retail Jewelers’ 
Association which, according to program, 
will continue up until Friday afternoon. 

A full report of the State association, the 
first and second sessions of the wholesale 
jewelers’ convention and the opening session 
of the A. N, R. J. A. appear on other pages 
of this issue, while the complete report of 
the conventions of the wholesalers and re- 
tailers with the speeches and addresses in 
detail will appear in the issue of Aug. 18. 

The attendance so far at all these con- 
ventions has been most satisfactory and 
from present appearances it would seem that 
the work of these bodies this week will 
mark an epoch in convention history, not 
only for the attendance and the interest 
taken in the proceedings but for the impor- 
tance of the trade questions discussed and 
the vast amount of real information given 
by the speakers and brought out in the 
discussions of the members. This is, as 
previously said, a true jewelry trade forum 
which no progressive member of our indus- 
try can afford to keep away from if it is 
possible for him to attend. Those who have 
not yet arranged to go to the convention 
(particularly that of the retail jewelers) 
should make every effort to do so while there 
is still time. The program of tomorrow 
morning and afternoon as well as the pro- 
ceedings on Friday are alone worth the 
trouble and expense of the trip to Philadel- 
phia many times over and it is sincerely 
hoped that many who were unable to take 
in the sessions up to today will at least give 
themselves the opportunity of benefiting by 
those of the next two days. 

Don’t hesitate, but come! 





UGUST has 
opened with pros- 
pects for the jewelry 
trade far better than 
was believed possible even by the optimistic 
a month or so ago. The reports of the 
travelers from our industry who started out 
after July which are now coming in from 
most sections of the country bear out this 
statement to a strong degree. As the busi- 
ness bulletin of the La Salle Extension Uni- 
versity puts it in the head of its leading 
article, “The Road Ahead Inclines Upward.” 
“It is now more certain that business during 
the Fall months will travel to higher grounds 
than its present plateau with satisfactory ad- 
justment to changed conditions.” 
An analysis of the general situation shows 


Good Prospects 
Apparent for Fall 
Business 
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that the present growing satisfaction as to 
agricultural production is due largely to a 
distinct change in the weather which was un- 
favorable for a long period in the Spring 
but suddenly became most beneficial to grow- 
ing crops. Under these changed conditions, 
the pessimism of the farmer has given place 
to optimism, and this has been reflected first 
through the small communities to the local 
dealers, and later to the larger communities 
who feel assured of generally good and well 
ordered harvest with no shortages of other 
than a local nature. The market reports as 
to wheat, corn, live stock and other farming 
products (with the exception of cotton) 
have served to bear out the optimism mani- 
fested in the farming communities. Jewelers 
in many sections of the country are already 
feeling the effect of this change of feeling 
on the part of the public generally, and en- 
couraging reports are coming back from the 
retailer to the wholesalers and to the manu- 
facturer. 

While the jeweler as a whole has not suf- 
fered proportionately as much from the de- 
pression of this Spring as was manifested in 
many other industries, he is feeling the bene- 
fit of the changed conditions equally with 
them, and unless all signs fail, can look for- 
ward to a Fall and holiday business of sub- 
stantial proportions that should bring the 
business of the year more than up to the 
average. In fact, what the jeweler has suf- 
fered from in the past has been the pessimism 
and gloom of his customers caused by con- 
ditions in other industries, and these clouds 
now seem to have completely disappeared. 





ANY members of 
Again Making the industry were 
Jewsey: Suey pleased to receive 
word from the Bureau 
of Business Research of Harvard University 
that the Bureau is continuing its study of 
operating expenses in the retail jewelry trade 
and inviting co-operation in the work. The 
letters and forms sent out are intended to 
cover the year 1925. This will be the seventh 
consecutive year the Bureau has devoted its 
attention to the every day problems of retail 
jewelers, and it is hoped that in view of 
the great value to the jewelry trade of the 
former reports the co-operation by the retail 
jewelers with the Bureau will be greater 
this year than ever before. Last year 390 
retail jewelry stores with a total value of 
receipts amounting to $35,000,000 took ad- 
vantage of the Harvard Bureau’s invitation 
and sent their profit and loss statements for 
1924. This year it is hoped that the number 
will more than double and it should be real- 
ized that as the number of merchants who 
send in the questionnaire fully filled out in- 
crease, the accuracy of the statistics grows 
greater and greater and their value to the 
jewelry trade increases in proportion. 

The jewelers who have received the letter 
and questionnaire of the Bureau should un- 
derstand that the facts given this Bureau 
are absolutely confidential and are not avail- 
able for creditors, competitors or mercantile 
agencies; that they are only used in comput- 
ing the totals necessary to make a proper 
analysis of the situation in the retail jewelry 
field. Retailers understanding this should 
fill out the blanks completely and send them 
to the Bureau at the earliest possible moment 
that the bulletin of 1925 operating expenses 


Harvard Bureau 
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in the jewelry trade may be ready even 
earlier than usual. Complimentary copies of 
the bulletin will be sent to all firms sending 
the profit and loss statement for 1925 and 
with this they will receive a comparative 
report showing the firm’s: own figures and, 
in a parallel column, the common figures for 
all firms reporting. This will give the 
jewelers so reporting the opportunity to see 
whether or not they are operating their 
business as economically as are others. 
Typical figures for expense, margin, profit 
and stock-turn for all firms reporting wil] 
be given in the summary. Separate tabula- 
tions of figures will be made where feasible, 
according to the volume of sales, size of city 
and rate of stock-turn. ‘ 

Whether or not the jeweler receiving the 
questionnaire has been making little or miuch 
use of the summaries and reports of the 
Bureau, he should. feel that he -m@St do his’ 
part to contribute to the cause of more 
economical management in the jewelry trade 
by sending in the information réquested. The - 


value of' this information and the deductions 


made therefrom are fully recognized by -the : 
leading and progressive merchants, who have 
been able to capitalize the knowledge they 
gained from these reports in stopping leaks 
and decreasing losses generally, and: the. 
trade must never forget that it was due to 
the accurate information supplied to Con- 
gress by means of these reports of the Bureau: 
of Business Research of Harvard University, 
that made the Ways and Means Committee- 
of the House understand that the jewelry 
tax was an unbearable drag upon the retail-. 
ers, and -for that reason they consented to 
its repeal. 

“If any readers of Tut Jeweters’ Crir-, 
CULAR who are interested in co-operating 
with the Bureau have not received copies. 
of the schedule sent out, they should~write 
at once for blanks, addressing the Bureau 
of Business Research, Graduate School of 
Business Administration, Harvard Univers- 
ity, Cambridge, Mass., and send their letters 
to the attention of M. P. McNair; assistant 
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Jewelers Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Aug. 7, 1926 

The U. S. Assay Office reports : 


Gold bars exchanged for gold coin.... $798,486.08 
Gold bars paid depositors 76,582.04 


pu ceh ae won ab eben esse eet $875,068.12 


Of this the gold bars exchanged for gold 
coins are reported as follows: 





Total 


Date Exchanges 
MED Qcc6kcanenhasowsciseguesess $281,763.50 
ia BS Gvsbuy sev euo ec aewe eas an viele. 116,409.06 
NS err rer 97,800.69 
pO ee Oo er ee 112,238.00 
ES a yr ree nT ye Ce Tr ree 159,280.54 
ie Meer ie ttre ee eye tee a 30,994.29 

DORR 5.55055 6054506505005 69 esse ses $798,486.08 








A time-worn fraud was worked at Bangor,’ 
Me., recently when a strange car stopped 
near a jewelry store. A young man got out 
and went into the store and said he desired 
to look at some watches. After an inspec- 
tio, he selected a valuable one and asked 
permission to show it to his father in the 
car. Permission was granted, but neither the 
watch, the young man, nor the “father” has 
since been seen. 
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William Roman, 22 W. 48th St., returned 
on the Berengaria from an extensive buying 
trip abroad. 

Hugo Lehrfeld, of Kastenhuber & Lehr- 
feld, refiners, 24 John St., will sail for 
Europe about Aug. 14 to meet his family. 

Julius Dinhofer, of Dinhofer Bros., 150 
Lafayette St., sailed on Aug. 4 on the George 
Washington for a two months’ buying trip in 
Europe. 

B. N. Nelson, of the D. & N. Mfg. Co., 
Providence, R. I., visited the concern’s New 
York office last week, and while here called 
on the trade. 

B. B. Guth, representative of the Hercules 
Chain Co., of Long Island City, has left on 
a four weeks’ trip through the west in the 
interest of his concern. 


Henry Mandelbaum, 71 Nassau St., will 
return from Europe Aug. 16 on the Levia- 
than following a purchasing trip to the 
European diamond markets. 

Nat Hirschhorn, representing J. Gottlieb, 
Swiss watch importer, 66 Nassau St., left 
Sunday on an extended middle western trip. 
Mr. Hirschhorn anticipates a_ satisfactory 
business trip. 

Norman M. Morris, importer of watches 
and folding clocks, 542 Fifth Ave., returned 
from Europe last Friday on the Berengaria. 
Mr. Morris was away for 6 weeks on an ex- 
tensive purchasing trip. 

Louis Sacks, watch and diamond im- 
porter, 12 John St., is now recovering from 
a minor operation at the Lebanon Hospital 
in this city. He expects to return to his 
office in about one week. 

Friends of Stephen Varni, precious stone 
importer, 15 Maiden Lane, who is now in 
Europe have received cards from him from 
Munich, Bavaria, whose art and musical 
centers he has enjoyed visiting. 


I. Polyatchek, member of the firm and 
representing Delahay & Astor, Inc., in Ant- 
werp, Belgium, will arrive here about Aug. 
15 to take charge of polishing rough dia- 
monds for the Fall trade and will remain 
about six weeks. 

B. Morris, a retail jeweler, has remodeled 
his store at 497 Sixth Ave., and has in- 
stalled a new store front and new fixtures. 
The alterations also afford Mr. Morris 
additional space. Mr. Morris has _ been 
engaged in the jewelry business for 15 
years. 

Irving Garfunkel, of Rogoff & Garfunkel, 
manufacturing jewelers, 32 Fulton St., is re- 
ceiving congratulations of his many friends 
on his recent marriage. Mrs. Garfunkel will 
accompany her husband on his western trip, 
leaving New York about the middle of 
August. 

J. W. Owsley, 322 Chickasha Ave., 
Chickasha, Okla., was one of the visitors at 
the offices of THe JEWELERS’ CrRCULAR last 


He was accompanied by William 
F. Seitz, Norman, Okla., who is with Finks 


Thursday. 


& McCurley. 
buying trip. 

Mrs. Leveridge, wife of A. D. Leveridge, 
diamond dealer, 22 W. 48th St., returned to 
the office on Monday after enjoying a 
month’s rest af the seashore and mountains, 
including a week spent at the Edgewater 
Beach Hotel in Chicago, where she remained 
during Mr. Leveridge’s trip to that city. 

Henry Freund, member of Henry Freund 
& Bros., dealers in watches, fraternity 
jewelry, etc., at 20 W. 47th St., who died 
April 9, 1926, left an estate appraised on 
Friday last at $145,611, all of which went to 
his brother Louis. His interest in the part- 
nership amounted to $117,176, and he had 
insurance of $11,208. 

George Cohen and Solomon Brofman who 
are charged with holding up and robbing 
Abraham W. Faigin, diamond dealer, 15 
Maiden Lane, this city, and who have 
pleaded not guilty to indictments, were 
scheduled to be placed on trial last Monday 
in Part 4, Court of General Sessions. The 
trial, however, was postponed until Thurs- 
day. 

It was announced last week that the firm 
of Sofe & Kuhnle, diamond setters, 71 Nas- 
sau St., has been dissolved. Mr. Kuhnle will 
remain in the same office, and according to 
the announcement made by the firm, will as- 
sume all liabilities and will receive all debts 
payable to the firm. Mr. Sofe has also taken 
an office at 71 Nassau St., in Room 1605B, 
where he will conduct business as heretofore. 
Both former partners will conduct business 
under their own names. 

Platinum prices retrained firm during the 
nast week with business reported as normal 
for this time of the year. The soft metal 
was quoted on Monday at $116 an ounce, 
while platinum hardened with five per cent. 
iridium was demanding $118 an _ ounce. 
Platinum containing 10 per cent. iridium 
was selling at $120 an ounce. Palladium 
was being bought for anywheres from $70 
to $72 an ounce while the price of iridium 
ranged from $125 to $135 an ounce. 

The Brooklyn Jewelers’ Association is 
preparing for a field day and outing to be 
held at the Edward Haarmann Mansion, 
Babylon, L. I., Aug. 22 and it is expected 
that the affair will be attended by about 200 
jewelers and their guests. Running races 
and other athletic events will take place in 
the morning. A buffet lunch will be served 
and in the afternoon there will be a base- 
ball game followed by a dinner at 6 Pp. M. 
The crowd will make the trip in de luxe 
buses. Samuel Feldman, president of the 
association, is chairman of the committee, 
assisted by A. L. Schiff and P. Peters. 

Alan Brown, son of A. L. Brown, and a 


They are in this city on a 


member of the watch house of that name, 15 
Maiden Lane, returned recently from New- 
foundland, where he had spent a month 
salmon fishing. Mr. Brown spent most of 
his time at Daniel’s Harbor, on the west 


of the island, 30 miles across from 
Labrador. Despite the fog, high wind, 


rain and other disadvantages of this bleak 
coast, he managed to do some very good 
fishing as was evidenced by the photographs 
which he brought back; particularly one 
picture showing a salmon of 19 pounds 
which he just captured after it came up 
from the ocean in one of the small streams. 

Among the visitors to THE JEWELERS’ 
CIRCULAR offices last week was Robert M. 
Shipley, president of the Vail Jewelry Co., 
Wichita, Kans., former president of the 
Kansas Retail Jewelers’ Association and 
vice-president of the American National Re- 
tail Jewelers’ Association. Mr. Shipley who 
has been in New York for about three 
weeks, accompanied by five of his buyers, 
left for Chicago later where he expected to 
arrive last Saturday, and will visit St. Louis 
on his way to Wichita. Owing to the press 
of business which called him home, Mr. 
Shipley was unable to attend the convention 
of the national association at Philadelphia. 

Just as he was about to sail for the south 
last Saturday, Harry J. Sternberg for more 
than 25 years a traveling salesman for the 
L. E. Waterman Co:, dropped dead on Dey 
St. Mr. Sternberg had apparently been in 
good health but was suddenly stricken with 
what is believed to have been heart trouble. 
His body was sent to the home of his 
daughter in Corning, N. Y., on Monday, 
from which place it will be buried. Mr. 
Sternberg had been visiting the trade through 
the south for many years and was well 
known to jewelers in that part of the coun- 
try. He had made his boat reservation and 
had come to the office for his samples when 
he dropped dead. Deceased is survived by 
two daughters and one son. 

A man posing. as a customer came into the 
store of Morris Krusher, 2019 Seventh Ave., 
this city, last Thursday and, after attempting 
to steal a watch, ran from the store and was 
captured in the subway. The chase after the 
man was marked by pistol shots which threw 
pedestrians into a panic. According to the 
complaint filed against the prisoner, who is 
described as Hilliard Butchman, the man 
came into the jewelry store and asked to see 
some watches. A tray was placed before 
him, and while the jeweler had his back 
turned, it is charged, the,supposed customer 
seized a watch and ran out. The>jeweler 
followed the man, and as the pedestrians 
heard the cries of Mr. Krusher, they took 
up the pursuit. The man ran to 125th St. 
and was followed by a number of policemen, 
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who fired several shots over the suspect's 
head. The prisoner continued running until 
he reached Lenox Ave., where he disap- 
peared into the subway and where he was 
later found. 

Milton Rosenberg, of M. & A. Rosen- 
berg, diamond importers 37 Maiden Lane, 
returned from Europe on the Berengaria 
July 6, having been in the diamond markets 
for six weeks. 

H. A. Maier, Jr., son of H. A. Maier, 
president of Maier & Berkele, Inc., Atlanta, 
Ga., has become associated with Joseph D. 
Little, manager of the Sterling Silver Gal- 
leries of the International Silver Co., 15 
Maiden Lane, New York. 

Katherine E. Fradkin, trading as K. E. 
Murphy, dealer in jewelry, novelties, mil- 
linery, dresses, etc., 18 E. 52nd St., filed 
schedules in bankruptcy in the United States 
District Court, last week, listing her liabili- 
ties at $13,740 and the assets at $5,314. 

William Wise & Son, weil known jewelers 
af Brooklyn, who for 34 years were located 
at the corner of Flatbush Ave. and Nevins 
St., have moved to new and larger quarters 
iat 440 Fulton St., Brooklyn. The new store 
of the concern is located at the corner of 
Hoyt and Bridge Sts., where the firm occu- 
pies four floors and the basement of the 
building. 

Jewelers along Fifth Ave. were much in- 
terested in several articles appearing in the 
newspapers last week dealing with the park- 
ing of private automobiles on the thorough- 
fare. These articles were inspired by let- 
ters sent out by William J. Pedrick, vice- 
president and general manager of the Fifth 
Avenue Association, who insists that the one- 
hour parking regulation now in existence be 
continued. Mr. Pedrick points out the im- 
portant part the private automobile plays in 
the business of Fifth Ave. concerns. In one 
of his letters he says in part: “The exclu- 
sive specialty shops, art galleries, jewelers 
and other types of business which contribute 
considerably to the growth of this city and 
to its commercial supremacy, would be very 
hard hit by any curtailment of the parking 
privilege beyond reasonable limits. Our 
studies thus far indicate that automobile 
trade comprises in the neighborhood of 75 
per cent. of their business, and that in the 
case of the art dealers and similar estab- 
lishments the proportion represents more 
nearly their entire turnover. The financial 
and investment firms make similar reports, 
as do real estate brokers and others who 
deal in the necessities and luxuries that have 
contributed not only to the commercial and 
shopping prosperity of the city of New York, 
but also to its growing prestige as a center 
of art and culture.” 

Miss Martha S. Wittnauer, president of 
the A. Wittnauer Co., 30 W. 36th St., New 
York, returned Sunday on the Cameronia, 
which just averted a collision with the 
Samaria off the Nantucket lightship, from 
an extended European trip, during which she 
visited Switzerland, Italy, the Riviera, 
France, England and Scotland. While in 
Switzerland she visited, as usual, the Lon- 
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gines factory, for which she is sole agent in 
the United States and Canada, and she re- 
ports the factory working to full capacity. 
She also visited the new Agaassiz factory. 
Miss Wittnauer reports a very interesting 
visit in Locarno, the scene of the Peace Con- 
ference. She was shown through the Peace 
Conference Hall and the room in which the 
several representatives held their sessions. 
During the week of the Conference, Miss 
Wittnauer says that the church D’Elsasso, 
located high on a hill in the vicinity, was 
illuminated every night with the impressive 
inscription, “Peace.” The clock was stopped 
at the moment of signing of the peace treaty. 
Miss Wittnauer says she was much im- 
pressed by the order, cleanliness and system 
prevalent in Italy. Everyone, she says, finds 
the Mussolini regime a beneficial influence, 
and the Italians have made remarkable prog- 
ress under the leadership of Mussolini, for 
whom all seem to have the greatest respect. 
Europe, as a whole, she observes, is in a 
state of transition, somewhat hampered be- 
cause she does not enjoy the full confidence 
of her neighbors. This lack of harmony, 
Miss Wittnauer observes, is holding back 
the respective countries of Europe and pre- 
venting them from forming one united coun- 
try with its tremendous opportunities. 
Europe would recuperate quickly and pros- 
per much by receiving and giving service, she 
believes. 











Edward P. Kohn, of Kohn & Co., 26 
Camp St. is at the Hotel Griswold, New 
London. Before returning to Newark early 
in September, he will motor to Maine for a 
tour of a number of fishing camps. His 
brother, Oscar W. Kohn, is back from 
Saranac, where he was staying for several 
weeks at Saranac Inn. 

The New Jersey Retail Jewelers’ Associa- 
tion is attending the national convention at 
Philadelphia in a body. President Jean R. 
Tack of Newark, met the New Jersey 
group at the Bellevue-Stratford Tuesday 
morning, in accordance with a formal reso- 
lution adopted at the July meeting of the 
association at the Newark Elks’ Club. 
President Tack, in urging a full attendance 
of New Jersey retailers said, “Everyone so 
doing will be more than repaid in the new 
ideas which he will bring back from the 
meetings.” Conrad J. Brotherly, national 
president, who has been attending State 
conventions throughout the country, and P. 
J. Coffey, president of the National Jewelers 
Board of Trade, went to the convention a 
day earlier than most of the New Jersey 
delegates. On the eve of his departure for 
the convention Mr. Brotherly said the stand- 
ards of jewelry retailers have advanced to 
the point where the ancient mot, “Let the 
buyer beware,” is no longer pertinent. The 
buyer need only choose his jeweler with 
care. 








Frank Rogers, a jeweler at 22 Bleecker 
St., Gloversville, N. Y., reported that two 
gold watches had disappeared from a show 
case in his store. The watches were missed 
a few days ago and Mr. Rogers suspects 
entrance was gained through a rear door. 





C. C. Bradley, Batavia jeweler, returned 
Friday from a week’s business trip to New 
York city. 

Harry M. 
maker and jeweler, has deferred for a month 
his removal from the Commercial building 
to the Dellinger building at Main St. and 


Ingraham, Batavia watch- 


Jefferson Ave. He will occupy his new 
location on Sept. 1. 

Harry D. Spero, of the Spero Mfg. Co., 
31 Court St., is touring Maine and New 
England, and reports the business outlook 
to be excellent. Mr. Spero’s wife and 
family are at present Summering at the 
Canadian Beach resort, Bay Beach Park. 

Frisch Bros., 13 E. Genesee St., have 


purchased the three-story building at 7 E. 
Genesee St., three doors nearer Main St., 


and after necessary alterations have been 
made will occupy the new store about May 
1, next. Frisch Bros. is one of the oldest 
firms in the city. They have been in their 
present location six years and prior to that 
time were a quarter of a century at 443 E. 
Genesee St. Gustave A. Frisch, one of the 
partners, is a former president of the Buftalo 
Retail Jewelers’ Association and of the New 
York State Retail Jewelers’ Association. 
Alvin A. Wilcox, 70 years old, who con- 
ducted a watch and clock repair business in 
the Bramson building, was found dead in his 
room at the Men’s Hotel Saturday night. 
Death was caused by heart disease. Mr. 
Wilcox had been in business for years in 
this city. At one time he was employed by 
Aaron E. Sipe, when the latter’s store was 
in Chippewa St. Later Mr. Wilcox entered 
business for himself on the same street and 
about 10 years ago he moved into the Mar- 
ket Arcade building. About a year ago te 
moved his shop to the Bramson building. 
He had apparently been in good health ana 
had been in his shop on the day of his death. 








Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 
for the past week: 


Selling Price 
London U.S. Gov’t New York 
Date Official Assay Bars Official 
a 295 65% 63% 
, a Se 29% 65% 63% 
Ae Soe 2975 65% 62% 
Ate 6. se<% 28% 64 61% 
1. ay eee 28% 64% 61% 
Ate 9 a25 2843 4% 62% 








On Friday, Aug. 6, the Lanz Jewelry Co., 
Norristown, Pa., opened the doors of its 
newly equipped jewelry store in the Valley 
Forge Hotel, corner of Main St. and Straw- 
berry Place., to the public. A large repre- 
sentation of citizens attended the opening and 
inspected the new addition to Norristown’s 
mercantile progression. For close to half a 
century the Lanz Jewelry Co. has been a 
dominant feature of the Pennsylvania city’s 
business and in the establishment and equip- 
ment of the new store, Ralph L. Lanz, man- 
ager of the Lanz Jewelry Co., has added a 
business enterprise of which the town | is 
justly proud. 
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Louis B. Horwitz & Son have opened a 
retail jewelry store at 39 S. 13th St. 
Carltons is now located in a new home at 


1503 Chestnut St. The concern for- 
merly at 1414 Chestnut St. 

Louis Sickles, 1015 Chestnut St., accom- 
panied by Mrs. Sickles, is spending the 
months of August and September at Bel- 
grade Lakes, Me. 

The Waltham Watch Co.’s interests were 
looked after here last week by Sales Man- 
ager Williams and “Jack” Kelsey, who made 
many calls on the trade. 

Michael Ballen, diamond broker and presi- 
dent of the Sansom Street Business Men’s 
Association, will soon join Mrs. Ballen at 
Saratoga Springs, N. Y., where she is 
spending the Summer. 

William Flick, formerly with Thomas 
Lyons, jeweler, Doylestown, Pa., has been 
graduated from the Pennsylvania State Col- 
lege of Optometry in Philadelphia and has 
opened an office for the practice of optom- 
etry in that town. 

D. S. Bellamy, retail jeweler, Hammon- 
ton, N. J., has purchased the stock of George 
Rogers, who recently failed and has moved 
his stock into the former Rogers store, 
consolidating it with his purchase and re- 
modelling the store into an up-to-date one. 

Howard F. Bauer, for several years con- 
nected with his uncle, George F. Snyder, 
in the jewelry business at Jersey Shore, 
Pa., has opened an optometric office at 100 
Bank Ave., there, having graduated last 
June from the Pennsylvania State College 
of Optometry, Philadelphia. 

I. Press & Sons, are holding a rebuilding 
sale while workmen are transforming the 
interior of their building at Chestnut and 
Eighth Sts. The new quarters of the firm 
will be much smaller as much of the present 
space will be made into stores for other 
lines of business. 

The Lanz Jewelry Co., one of the oldest 
houses in Norristown, Pa., which has been 
conducted by Ralph and “Gus” Lanz, follow- 
ing the death of their father several years 
ago, is now established in handsome new 
quarters in the Hotel Valley Forge. For 
many years the store was on DeKalb St. 
The opening was made notable by the dis- 
tribution of souvenirs, and attracted a large 
crowd. 

William Sutton, secretary of the Pennsyl- 
vania Retail Jewelers’ Association, is hav- 
ing the sort of a vacation from his duties in 
the jewelry department of Strawbridge & 
Clothier, that makes “Buddy” Robertson and 
others of his friends in the business envious. 
His vacation runs from Aug. 1 to Oct. 1 
and after the convention closes, he will hie 
himself to “Pennypot” in the sandy section 
of New Jersey and spend his time commun- 
ing with nature, etc. 

S. Lesse & Sons. manufacturing jewelers 
for many years on Sansom St., are nicely 
established in their quarters at the southeast 
corner of Chestnut and 8th Sts., where on 
the second floor they have a modern type 
plant, with plenty of light and air as well 
as much more room than in their previous 
location. New office equipment has been 
installed and the partitions shutting off the 


was 
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private offices and diamond rooms are of 
mahogany and ground glass. The factory 
has considerable new equipment and it is 
intended to enlarge the working force to 
meet increased business. William Lesse, of 
the firm, and “Nat” Lichtenstein, of 
Lichtey’s retail jewelry store on N. 11th 
St., are returning from an auto vacation 
trip through Maine and Canada. 

A man, yet uncaptured by the police, 
worked an old trick on a clerk in the em- 
ploy of Louis Mande, retailer at 1326 Co- 
lumbia Ave., the other day and escaped with 
four diamond mounted stick pins, valued by 
Mr. Mande at almost $500. The man, who 
was well tailored and of impressive appear- 
ance, came into the store while the clerk 
was alone, Mr. Mande having gone out on 
a business errand, and asked to be shown 
the pins. He lingered over the tray for 
some time, finally. making a tentative selec- 
tion and suddenly asked the clerk to get him 
some pieces of silverware he said he had 
noticed in the rear of the store. As the 
clerk started for the silver, the man seized 
four of the pins and ran from the store. 
The clerk pursued him but the thief was 
soon lost in a maze of alleys in that section. 
The clerk gave the police an excellent de- 
scription of the man. 








Atlanta, Ga. 


W. W. Turner, Cedartown, Ga.; Paul 
Faison, West Palm Beach, Fla.; A. Levy, 
Lakeland, Fla., and J. Tom Smith, New 
Smyrna, Fla., were visitors in Atlanta dur- 
ing the past week. 

One of the best exhibits made at the 
Atlanta Industrial Exposition, held at the 
auditorium, Aug. 2 to 7, in connection with 
“Merchants and Manufacturers Week,” 
was that of the Lapping Jewelry Co., 
located in the Silvey building. The exhibit 
proper consisted of a work-shop for the 
manufacture of rings, in which the Lapping 
company specializes, and it formed the 
center of attention for hundreds through- 
out the exposition. In the center front of 
the booth was placed a well-lighted show- 
case showing the different types of rings 
and other work done by the company. On 
either side of this were work benches. And 
in the rear of the exhibit was the necessary 
machinery for manufacturing dinner and 
other rings. 

Jewelry stores in Georgia have just had 
their basic rate on compensation insurance 
increased from .11 to .15, or approximately 
36.3 per cent in an order given by Insur- 
ance Commissioner William A. Wright. 
The change in rate was made at the request 
of the National Council on Compensation 
Insurance, which claimed losses were too 
heavy under the old basic rate. However, 
Commissioner Wright ordered insurance 
companies in the State to reduce their over- 
head loading of the pure premium from 43.5 
per cent. to 34.5 per cent. and this, if the 
order is obeyed, will mean some reduction 
in the new rates. The insurance companies, 
though, have announced that they will not 
accept the reduction in overhead loading 
ordered, but will carry the question into 
court first. So it remains to be seen 
whether Commissioner Wright can make his 
order reducing overhead stick. It is a 
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question of more than local importance for, 
if the courts uphold Commissioner Wright’s 
authority to lower overhead loading on 
compensation insurance, manufacturers in 
many other States are going to demand de- 
creased overhead charges as a means of 
counteracting the increasing cost of their 
pure premiums for this class of insurance. 








Notes from Virginia 





J. D. Moose & Co., Inc., Lynchburg, which 
recently obtained a charter from the State 
corporation commission authorizing it to 
conduct a jewelry and silverware business, 
has leased a site in that city at 814 Main St., 
and plans to open in a week or so. Maxi- 
mum capital stock is limited to $50,000 and 
minimum to $20,000. Incorporators are: 
E. C. Ivey, president; J. D. Moose, vice- 
president, and J. D. Moose, Jr., secretary, all 
of Lynchburg. 

Police have been endeavoring to locate the 
owner of a woman’s platinum ring set with 
an elliptically shaped diamond, which was 
found in possession of a negro couple, en 
route from Atlantic City to their home in 
Rockingham, N. C. The stone is estimated 
to be worth $4,000. The couple were trying 
to pawn it here for $150 when it was taken 
from them, and they were held pending 
investigation. They claim that they found 
it at Atlantic City. Police have received 
many inquiries regarding the gem since they 
took possession of it, the queries being from 
persons who have either lost rings or have 
been robbed of them. Atlantic City authori- 
ties are co-operating with local police in the 
effort to find the rightful owner, although 
they have no report there of such a ring 
being lost or stolen. Meanwhile the negro 
couple continue to be held here. 








Canada Notes 





R. Delalande, Lloydminster, Sask., has 
discontinued business. 

Hutt & Brooks, manufacturing jewelers, 
are registered at Montreal. 

Park & Son have purchased the jewelry 


business of D. A. Fowlie, Midland, Ont. 








When the Retail Merchants’ Association 
of Columbia, S. C., recently reorganized, 
there was not a single business any better 
represented than the jewelers. All of those 
who helped sponsor the reorganized asso- 
ciation, whose purpose is to advertise the 
city and to create good will among its citi- 
zens, took prominent parts in the meetings 
that formed the association into a compact 
organization. Joseph B. Sylvan, president 
of the South Carolina Retail Jewelers’ Asso- 
ciation, H. E. Russow, former president of 
the association, and W. E. Avery made their 
presence known in the reorganization of the 
merchants association. Mr. Sylvan and Mr. 
Russow were both elected on the board of 
directors. Mr. Russow was placed on 
several committees also, including the mem- 
bership committee. The interest shown by 
the Columbia jewelers reflects credit on the 
South Carolina Retail Jewelers’ Association, 
for it shows that the men are wide awake 
and taking steps to expand. their own 
business. 
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EVEN score and ten years 

ago Liberty saw the dawn 
of light, and this year we fit- 
tingly celebrate the first ringing 
of the bell that meant Freedom 
to this Nation. 


Three score and one years ago 
saw the beginning of this Or- 
ganization. 


As our Country grew, so we 


grew—until today we are 
among the leaders in our field. 


This growth was due to the 
helpful service we gave the 
thousands of Dealers using 


BLUE BOOK SERVICE. 


Again we want to emphasize our 
“Declaration of 1865’’ to ever 
serve the retail Jeweler to our 
best ability. 
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Chicago Notes 





Milton Sandfelder, representing the D. F. 
Briggs Co., is making a two weeks’ business 
trip to St. Louis and other cities in the 
middle west. 

Harold K. Green, of Williams & Green 
Co. is spending some time in Chicago 
calling on the wholesale trade and visiting 
with his father and mother. 

Ben Gross, of Benjamin and Edward J. 
Gross Co., Inc., manufacturer, New York, 
was a visitor in Chicago during the past 
week calling on the wholesale trade. 

Emil Braude, of Emil Braude & Sons, 
wholesale jewelers, returned this week 
from Lake Geneva, Wis., where he spent a 
week resting and devoting some time to 
fishing. 

Gene Abbott, Potter & Buffington Co., 
Providence, R. I., was a visitor in Chicago 
last week calling on the trade. Mr. Abbott 
is on his way to visit the trade in the 
middle west. 

Reuben W. Cohen, manager of the Chi- 
cago office of the George H. Cahoone Co., 
left last Sunday night for a two weeks’ 
business swing through the larger cities of 
the northwest. 

V. B. Hume, manufacturers’ representa- 
tive, left last Wednesday evening for 
Kansas City, St. Louis, and cities in 
southern Illinois where he will visit with the 
retail trade for several weeks. 

Howard Seebeck, representing Barnett 
Daniels & Co., and the Armbrust ‘Chain 
Co., is making a business trip to Detroit, 


and larger cities of Ohio and Missouri. He 
will be away for about 10 days. 
J. Vincent Huber, representing the 


George H. Fuller & Sons Co., returned to 
his desk last week after spending a couple 
of weeks at Peru, Ind., with relatives and 
getting in a game of golf each day. 

Martin Lesch, of Charles Weston & Co., 
W. Madison St., returned last week from 
Lake Owen, Wis., where he spent three 
weeks with friends. Harry Lesch, of the 
same concern, is now at Cable, Wis. 

George Fleming, representing the Wads- 
worth Watch Case Co., returned last week 
with his wife and family from a trip to the 
west as far as California. He was gone for 
about a month and visited all places of 
interest. 

I. Lachman, of I. Lachman & Sons, whole- 
sale jewelers at Seattle, Wash., passed 
through Chicago last week on his way home 
from New York and. the east where he spent 
some time visiting the markets and making 
some Fall purchases. 





Frank and George Van der Zanden, of 
Jacob Van der Zanden, retail jewelers of 
Green Bay, Wis., arrived in Chicago last 
week by motor. They spent a week here 
visiting the gift shows and calling on the 
various wholesale houses. 

Members in the trade are happy to see 
that Axel B. Paulsen, manager of the 
Chicago office of the Waite-Thresher Co., 
is now able to resume his duties again. Mr. 
Paulsen has completely regained his health 
after being ill for more than five months. 

“Billy” Little, in charge of the New 
York office of the George H. Fuller & Son 
Co., returned home last week via his auto- 
mobile, after spending three weeks at Lake 
Bluff, visiting with his wife’s parents. He 
was accompanied on this trip by his wife and 
son. 

Failure of several creditors to accept the 
30 per cent. settlement tendered by the at- 
torney of the widow of the late Hyman 
Botkowsky, retailer at 1512 Fullerton Ave., 
the business has been sold. After the widow 
and orphans award has been made there will 
be nothing left for the creditors. 

Christ Brodersen, formerly employed by 
Emil Braude & Sons as a watchmaker, re- 
cently opened a retail jewelry store at 914 
Chicago Ave., Evanston. Mr. Brodersen 
has been associated in the jewelry trade for 
many years and has gained many friends 
and they are happy to see him make this 
venture. . 

I. S. Richter and E. S. Heller, manufac- 
turers’ representatives, with headquarters on 
the seventh flocr of the Heyworth building, 
left this week on a business trip through the 
middle west. Mr. Richter will return home 
in about two weeks and Mr. Heller will 


be gone for about a week longer, as he will’ 


call on the trade in the south before re- 
turning. 

“Bill” Rindt, one of the best known retail 
jewelers of Indiana, stopped off in Chicago 
last week for a few days to attend the gift 
show, on the way to his home at Richmond, 
Ind., after spending three weeks at Michi- 
gana, Mich., with his family. Before re- 
turning home he spent some time with 
friends motoring through Canada as far as 
Toronto. 

J. H. Schwartz, of Louis Schwartz & Son, 
wholesale jewelers, located in suite 302 Hey- 
worth building, returned last week from a 
two weeks’ business trip through the south. 
Mr. Schwartz completed the trip for his 
father, Louis Schwartz, who met with an 
accident while at Oklahoma City, Okla. Mr. 


‘Louis Schwartz has, recuperated sufficiently 


to attend to his duties again. 


“Count” Hanni, Pacific Coast representa- 
tive for Sussfeld, Lorsch & Schimmel, im- 
porters, with headquarters at New York, 
passed through Chicago last week, and 
while here looked up some of his friends 
*n the trade. Mr. Hanni was on his way 
to the Coast, after spending several months 
in Europe visiting all places of interest. He 
was accompanied on his trip by his wife. 

“Jim”. Peters, of the Bauman-Massa 
Jewelry Co., St. Louis, Mo., made his 
annual visit to Chicago during the past 
week, to visit his many friends here and 
to look over the gift market. He was 
accompanied on this trip by R. Keith Hub- 
bell, of Hubbell’s retail jewelers at St. 
Louis, and Milton Meyers, of St. Charles, 
Mo. They made the trip by motor and had 
a happy time. 

Frank Sickle, of Priban & Sickle, manu- 
facturing jewelers, at 27 E. Monroe St, 
returned home last week from Moston, 
Wis., with seme good fish stories. Mr. 
Sickle was away for about two weeks. M. 
Priban, of the same concern, returned last 
Monday from Eagle River, Wis., where he 
took his family for the balance of the 
Summer. Mr. Priban will spend the last 
weeks of this month there. 

Sympathy was extended to Jerry Olson, 
manufacturing jeweler, located on the 10th 
floor of the Mallers building, 5 S. Wabash 
Ave., on account of the death of his father, 
John Olson, which occurred on Monday — 
morning of last week. Mr. Olson was about 
70 years of age and had been ill since the 
first part of this year. Funeral services 
were held on Wednesday, Aug. 4, from his 
late residence, 809 N. St. Louis Ave., and 
interment was ae Mt. Olive Cemetery. 

H. M. Heymann & Son, manufacturers’ 
representative, with headquarters in room 
801 Heyworth building, announced to the 
trade last week that they have again made 
arrangements with Joseph H. Meyer Bros., 
of Brooklyn, N. Y., to be their sole dis- 
tributors of the Richelieu pearls and 
pearloid toilet sets, in Chicago. H. M. 
Heymann & Son, represented this firm in 
Chicago for many years until Jan. 1, of this 
year, and now they will again visit the trade 
with this line and carry a complete stock 
in their Chicago office. 

Frank Bangs, of F.. Bangs & Co., retail 
jewelers of Dodge City, Ia., and Salina, 
Kans., was in Chicago last week visiting 
with the trade and looking over the dis- 
plays at the gift show. Mr. Bangs left 
here for Philadelphia,. where he will attend 
the convention of the A. N. R. J. A. asa. 


(Continued on page 120) 
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delegate of the Kansas Retail Jewelers’ 
Association. 

J. J. Lynagh, special representative for 
the Eisenstadt Mfg. Co., St. Louis, Mo., 
arrived in Chicago last week and spent some 
time at their local office in the Heyworth 
building. 

Charles Ernberger, of St. Louis, Mo., 
spent a few days in Chicago last week with 
his family on their way home from Elk- 
hart Lake, where they spent several weeks 
enjoying a rest. 

Ed L. Meyer, St. Louis, Mo., accom- 
panied by his daughter Mazie, spent the 
past week in Chicago looking over the gift 
shows, and new Fall goods at the various 
wholesale houses. 

H. P. Juergens, of Juergens & Andersen 
Co., left this week with his family for Lake 
Louise and Banff. He will make a trip 
through the west and part of Canada, and 
will be gone for about a month. 

A. C. Becken, Jr., of A. C. Becken & 
Co., accompanied by his wife, left Sunday 
night for Philadelphia to attend the annual 
convention of the N. W. J. A. Before 
returning home Mr. Becken will go to New 
York and visit with friends for a few days. 

Fred Goldman, retail jeweler of Kansas 
City, Mo., accompanied by his wife and 
family, arrived in Chicago last week to 
spend a week here visiting with relatives 
‘and friends. While at Chicago Mr. Gold- 
‘man visited the markets and did some of his 
Fall buying. 

E. L. Martin, of the firm of Crothers & 
Martin, engravers, located at 5 S. Wabash 
Ave., left last week with his family on a 
motor trip through the nearby States. T. 
R. Crothers, of this same firm, returned 
recently from a two weeks’ sojourn to 
Diamond Lake, Ill., with his family. 

C. A. Tucker, of the retail jewelry firm 
of Tucker & Sheen, at Lincoln, Nebr., and 
president of the Nebraska Retail Jewelers’ 
Association, was a visitor in Chicago dur- 
ing the past week. Mr. Tucker looked over 
the gift shows, and left for Philadelphia to 
attend the convention of the A. N. R. J. A. 

William R. Cooper, of S. H. Clausin & 
Co., Minneapolis, and president of the 
N. W. J. A., stopped off in Chicago last 
week to call on some of his friends on his 
way to Philadelphia, where he will attend 
both the convention of the A. N. R. J. A. 
and the N. W. J. A. He was accompanied 
on this trip by his son, “Billy, Jr.” 

Jensen & Co., retail jewelers at 5030 W. 
Madison St., was a victim of the window 
smashers last week. At 3:30 last Wednes- 
day morning the large display window was 
broken and merchandise amounting to $345 
was taken. The loot consisted of men’s 
watches, ladies’ stone rings, white gold 
mountings, Waldemar chains, knives and 
two cut steel bags. 

An involuntary petition in bankruptcy was 
filed last week against the Continental 
Watch & Jewelry Co., located on the fifth 
floor of the Capitol building, 159 N. State 
St. The motion for a receiver is pending 
and a hearing will be held some time this 
week. Liabilities are estimated ‘at about 
$20,000, with assets at $10,000. The part- 
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ners in this firm are Mayer Goldin,’ Joseph 
F. Goldin and Sidney S. Goldin. 

I. B. Mi‘ler, representing the Fillkwik 
Co., returned last week from Attleboro, 
Mass., where he spent some time at the 
home office of this concern and visited with 
his son Felix Miller, who is located there. 
Before returning home he stopped at some 
of the principal citics in the east to visit 
his trade. After spending a few days in 
Chicago he left with his family for a motor 
trip through northern Wisconsin, and will 
be gone for 10 days. 

l.<Iville A. Miller announces to the trade 
ihat he has resigned as president of the 
Bruns-Mill Co., Pittsfield, Ill., and has no 
further connections with the company. He 
is again, however, associated in the same 
line of business with his father, I. B. Miller, 
who was formerly a traveling representa- 
tive for the Bruns-Mill Co., I. B. Miller 
now represents the Fillkwik Co., Attleboro, 
Mass., with a Chicago office at 1578 
Jewelers’ building, 35 E. Wacker Drive. 
Melville A. Miller will remain at the “Chi- 
cago office looking after the local trade and 
I. B. Miller will continue to call on his trade 
in the middle west territory. 

James E. Harrison, diamond dealer, with 
offices at 7 W. Madison St., reported to 
the insurance company last week that he 
had lost diamond set jewelry amounting to 
$15,000. Mr. Harrison states that on the 
day he and his family left for a vacation 
at Eagle River, Wis., he wrapped his wife’s 
jewelry as well as his own _ personal 
jewelry together preparatory to taking it 
to the vault. He put it in his coat and 
forgot all about it. During the day he had 
visited the barber shop in the Morrison 
Hotel and hung up his coat and while on 
_the train had leaned over the back of the 
observation car. He discovéred his loss 
while in a boat fishing. Pinkerton detectives 
are investigating. 








Salt Lake City 


T. S. Jenson, of Jenson & Sons, is on a 
trip to California. 

The Cardon Jewelry Co., Logan, has been 
headquarters for the gladiolus exhibit of 
that city during the past week or 10 days. 

The large clock in the tower of the city 
hall of Ogden is out of commission, a cable 
holding one of the large weights having col- 





_ lapsed. A jewelry firm has been commis- 


sioned to repair the damage. 

One of the watchmakers at the Leyson- 
Pearsall Co. suffered painftl injuries to his 
hands the other day as the result of pouring 
gasoline into a container. The liquid came 
into too close contact with heat. The in- 
jured man decided to take his vacation at 
this time and has gone to Canada, accompa- 
nied by “Billy” Saddler, jeweler of the com- 
pany. 

The annual outing of the employes of 
Parry & Parry, Ltd., manufacturing jewel- 
ers, occurred at Brighton, resort in Big Cot- 
tonwood Canyon, last week, a most enjoyable 
time being reported. Thomas Baxter, presi- 
dent of the employes’ association, was in 
charge of the party. A chicken dinner was 
served at the hotel at Brighton, a scenic trip 
was enjoyed and there were games and good 
fellowship. Richard G. Parry and Clarence 
R. Parry, heads of the firm, and- their wives 


department. 
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were among those. present. 
made by bus. 

Charles N. Fehr, president and genera] 
manager of the Western: Optical Co., whole- 
sale concern in the Kearns building which 
he founded about 16 years ago, has been 
chosen to fill a vacancy on the Board of City 
Commissioners. Mr. Fehr, who is 40 years 
of age, was selected by the board out of a 
long list of eligible business and professional 
men of the city. He goes to the Finance 


The trip was 
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Ralph Roessler, Marion, Ind., recently 
awarded the Roessler medal for the best all- 
round camper at the annual outing of the 
boys’ department of the Y. M. C. A. Mr. 
Roessler gives a-gold medal each year. 

Charles B. Sipe, of the J. C. Sipe store 
in Indianapolis, jewelers and diamond im- 
porters, sailed July 7 for England, Holland 
and France to make diamond purchases, 
The store provided that all orders for gems 
of fancy colors and cuttings might be 
cabled to him from the store until July 20. 

Announcement was made in New York 
city of the marriage of Leon L. Levy, 35 
years old, manager of the Kay Jewelry Co., 
137 W. Washington St., Indianapolis, to 
Miss Marie Sugarman, 31 years old, 400 W. 
145th St. New York. The marriage oc- 
curred in New York, and Mr. and Mrs. 
Levy expect to return to Indianapolis soon. 

Pearls continue to be one of the best sell- 
ers in Indianapolis, particularly made up 
into necklaces. Everything from chokers to 
strands 72 inches long, appear:to-te selling. 
Tie smaller sizeu strands appear to be the 
best sellers for afternoon wear, but long 
strands are popular for evening wear. It 
was thought that the era of high necked 
dresses would hurt the sale of necklaces, but 
this has not been the case. 

If reports received by the t-wrship as- 
sessors in Wabash county, Indiana, during 
their Spring work are true, mighty few 
women in that county, one of the richest per 
capita in the State, have engagement or din- 
ner rings. In fact, there is a terrible short- 
age of diamonds in the county. The popula- 
tion of the county is more than 30,000, yet 
the report submitted to the State by the 
county auditor shows that only 141 diamonds 
were listed for taxation. 








Consular Notes 





A concern in Madrid, Spain is in the 
market for imitation jewelry according to 
an announcement by the Bureau of Foreign 
and Domestic Commerce. Further partic- 
ulars will be given by the Bureau at Wash- 
ington, D. C., or any of its branches, if 
when writing reference is made to File No. 
21491. 

* * * 

The Bureau of Foreign and Domestic 
Commerce announces that a concern in 
Calgary, Canada, is in the market for watch 
bracelets, watch cases and bracelet ribbons. 
Further information will be furnished by 
the Bureau at Washington, D. C., or any 
of its branches by referring to File No. 
21405. 
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“Charles Schiebel has opened up a jewelry 
store in his home at 408 Western Ave., 
Watertown, Wis. 

Robert Waldeck, well known jeweler in 
Milwaukee, has returned to Milwaukee after 
visiting at Silver Lake in the northern part 
of Wisconsin. 

E. Wegener, Jr., son of E. Wegener, 
prominent retail jeweler at Beaver Dam, 
Wis., is in Milwaukee, and while here is 
visiting the wholesale jewelry houses. 

Henry L. Tanezer, of the Henry L. Tan- 
ezer Co., wholesale jewelers at Milwaukee, 
has returned to the office after being ill and 
confined to his home for the past three weeks. 

H. D. Johns, retail jeweler at La Crosse, 
Wis., made a trip to Ishpeming, Mich., re- 
cently to bring his wife and family back 
home after they had spent several weeks 
visiting in that city. 

John Schilz, treasurer of the O. H. Bing- 
enheimer Co., wholesale jewelry and supply 
house at Milwaukee, is touring through the 
lake region of northern Wisconsin and the 
Upper Peninsula of Michigan with his 
family. 

S. T. Whitnall, representative of the Kue- 
sel Bros. Co., wholesale jewelry house at 
Milwaukee, in Wisconsin and Michigan, and 
J. F. Rehfeld, representative in Iowa and 
Minnesota, have started on their Fall trips 
with new lines of merchandise. 

Among the jewelers who visited the Mil- 
waukee wholesale houses during the past 
week were: L. J. Sieger and W. Earl Trau- 
ger of Racine; M. Schneider, Burlington; 
vE. F. Waldhier, Beaver Dam; Emil Meiners, 
Mayville, and Mrs. Wiiham Liulevieh,“Ra- 
cine. 

Mrs. Rose Graham, mother-in-law of John 
T. Montgomery, president..of the Reliance 
Silver Co. at Milwaukee, died at Mr. Mont- 
gomery’s home last week. She was in her 
‘92ed. yearu: Mrs. Graham had made her home 
with Mr. and Mrs. Montgomery for the past 
20 years. 

O. R. Pelzer, retail jeweler at Waupun, 
Wis., has completed his auction sale and bas 
started to purchase a new line of jewetry. 
He and Mrs. Pelzer visited the recent gift 
show in Chicago, and they stopped in Mil- 
waukee on their return trip to visit the Mil- 
waukee wholesale houses. 

W. H. Dummer, retail jeweler at Ocono- 
mowoc, Wis., won first prize during the 
Summer carnival parade in that city by hav- 
ing the most beautiful float in the parade. 
Displayed on the float was a dove of peace 
holding a wedding ring, and a large Kewpie 
doll riding on the back of the dove. 

M. J. Kalin, watchmaker at Milwaukee, 
has purchased the fixtures and some of the 
stock of the Marlo Jewelry Sales Co. shop, 
which was located on the seventh floor of the 
Security building on Grand Ave. Mr. Kalin 
has moved his shop from his former location 
on the sixth floor of the same building. He 
has announced that Elmer Girondale has re- 
signed as watchmaker with him and returned 
to Green Bay, Wis., and that John Groth, 
formerly with David Goldman, Inc., is now 
in his employe. 

The annual picnic of the Milwaukee Retail 
Jewelers Club was held last week at Terrace 
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Gardens, Brown Deer, north of Milwaukee, 
with about 40 retailers and wholesalers at- 
tending. The annual ball game between the 
wholesalers and retailers was won by the 
retailers this year, the score being 15 to 14. 
“« horseshoe, pitching contest was held dur- 
ing the day and Adolph Possin, of the Bosz- 
hardt-Possin Co., was acclaimed champion. 
Otto Glahn was second, and Fred Thelem 
and Tom Platzer were runners-up. Lunch- 
eon and dinner were served at the hotel 
there. Music was furnished by noted ac- 
cordion players. Fred Buege, retail jeweler, 
was chairman of the picnic committee. 
Robbers entered the manufacturing estab- 
lishment of Fred J. Theleman Co., manufac- 
turing jewelers located on the third floor of 
the Manhattan building, 133 2nd St., Mil- 
waukee, some time on Saturday night, July 
31, and took jewelry valued between $1,500 
and $1,800. The loot consisted of pearl rings 
and mountings, ladies’ and-men’s mountings, 
and class pins and rings. They were all 
taken out of one case in the office. The safe 
in another room was scratched in several 
places where the robbers tried to jimmy it 
open, and the combination lock was battered 
by a hammer. Entry was gained through the 
main door by breaking the glass just above 
the doorknob and opening the door from the 
inside. The lock on the door is one which 
permits opening in this way. The robbers 
overlooked other trays of pearl and diamond 
rings and mountings valued at more than 
$6,000 which were in the same case. Pinker- 
ton detectives are working on the case. As 
yet no trace of the robbers has been found. 











F. B. Gleichmann, of the Gleichmann 
Crystal Co., in the Metropolitan building, 
has recently installed a complete watch re- 
pair department. 

L. Blake, of Northville, is making regular 
weekly buying trips into Detroit this Sum- 
mer. The retail jewelry business in his 
territory has been favorable for a long time. 

Al. Philips, of the O. I. Baker Co., whole- 
sale jeweler in the Metropolitan building, 
is taking a vacation trip into the beauty 
sections of Canada. He expects to be gone 
about two weeks. 

Scribner & Loehr, wholesale jewelers in 
the Metropolitan building, have recently 
added a new service car to their facilities 
for rendering prompt service to the trade 
throughout the city. 

Simmons & Clark, retail jewelers, on 
Broadway Ave., have recently opened an 
optical department which both Mr. Clark 
and Mrs. Simmons declare is meeting with 
more success than they had expected. 

Ralph Gregory, manufacturing _ silver- 
smith, Providence, R. I., and Mrs. Gregory, 
were dinner guests of Mr. and Mrs. Edward 
R. Roehm, emblem jewelry manufacturer, 
at the Detroit Boat Club, on a recent even- 
ing. 

Edward Berg, of E. H. Pudrith Co., is 
now on a trip through-the lower Michigan 
peninsula. He reports the retail jewelry 
business has exceedingly bright prospects in 
the sections he has visited. Crops are good 
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and there seems to be plenty of available 
money. 

Reid Berkey, of the Charles E. Berkey 
Co., manufacturing jeweler, left this week 
on an extensive trip that will take him 
through a number of the western States. 
He does not expect to return until early 
in the Fall. 

Russell Schaefer, of Luths, Dorweld, Hal- 
ler Co., has returned from a _ two-weeks’ 
vacation trip into the northern part of the 
lower Michigan peninsula. He is now “all 
set” as he says, to take part in handling 
a heavy Fall business that most wholesale 
jewelers are anticipating. 

W. H. Horton, Flint, was in Detroit last 
week on a buying expedition. He anticipates 
a good run of business for the late Summer 
and Fall. The big motor car plants in his 
territory are operating extensively and he 
sees no reason why the retail jewelry trade 
should not be favorable for an indefinite 
period. 

The Retail Merchants’ Association, of 
which a considerable number of retail jewel- 
ers are members, has moved from the Free 
Press building into the old remodeled struc- 
ture on Lafayette boulevard which it for- 
merly occupied for so many years. With 
the merchants’ organization goes the Board 
of Commerce executive offices. The Retail 
Merchants’ Association now has larger and 
much better quarters than it ever had be- 
fore. 

Detroit jewelers, both wholesale and re- 
tail, have nearly completed their vacation 
periods and now are arranging for a strenu- 
ous Fall sales campaign. Many of them 
are planning to push their sales extensively 
this year through direct mail methods, which 
they are discovering are exceedingly effec- 
tive in building up business. Newspapers 
will be used none the less, the more agres- 
sive sales seekers declare, but it is planned 
to make a closer contact with prospects 
through the direct mail method. 








Pacific Coast Notes 





Al DeKay, of A. I. Hall & Son, has been — 
spending 10 days at the Seattle braneh of 
the firm in the interest of diamonds. 

The firm of Wallace & Co., jewelers, has 
announced its opening at 26 S. Marengo 
Ave., Pasadena, Cal., for Aug. 10. J. M. 
Wallace and H. B. Wallace have been in the 
east looking fer new and unusual lines of 
jewelry. H. W. Twogood, resident partner, 
has been in charge of the designing and fit- 
ting up of the store. 

Frank H. Reynolds has secured a lease on 
a location in Escondido, Cal., and is having 
it remodeled. He plans to open a well- 
equipped jewelry store, it is stated. He was 
at one time in the jewelry business in Es- 
condido, and conducted his store for 10 
years. After that he sold out and was for 
seven years in another line, but he is now 
returning to jewelry. 








An explosion, the origin of which has not 
been determined, occured in the basement 
beneath Harry Marshall’s jewelry shop at 
326 Bond St., Asbury Park, N. J., on Aug. 
2. Considerable damage was caused in the 
jewelry shop and in the candy store and 
pawnbroker’s shop adjoining. 











Stafford Rushart is again sorting and sell- 
ing jewelry for the Wallenstein, Mayer Co. 
in the: Harrison building after a pleasant 
trip to Manitou, Mich. 

R, Madden, Lebanon, Ky., jeweler and 
watchmaker, has registered in the watch 
making school at the Ohio Mechanics Insti- 
tute for a course in the art of watch mak- 
ing. He is taking a post graduate course. 

Julian G. Schwab, of A. G. Schwab & 
Sons, left during the week for Charlevoix, 
Mich., where he will visit his family. Mrs. 
Schwab and their child preceded the whole- 
sale jeweler by several weeks and will re- 
main after he returns to the city. 

Earl B. Davidson, watchmaker, has taken 
part of the office of Walter H. Wilkening 
in the Andrews building, Fifth and Race 
Sts., for headquarters. Mr. Davidson for- 
merly was located at 704 in the Andrews 
building but moved next door to 703. 

J. Clarence Raisbeck, diamond broker in 
the Provident Bank building sold a lot on 
Fairfield Ave., Bellevue, Ky., to Charles 
Andejeski, plumber, for an apartment house. 
The lot sold for $3,500. Raisbeck has in- 
vested in a number of pieces of real estate 
in and around Cincinnati. 

A charter was granted to the Guy C. Fitz 
Jewelry & Optical Co., Zanesville, O., by 
the Secretary of State at Columbus, Tues- 
day. The new concern certainly will be a 
family affair as those signing the incorpora- 
tion papers include; Guy C., Abbie D., David 
R., Josephine A. and R. Fitz. Capital of the 
company consists of 500 shares of no par 
value stock. 

John A. Gerwe, president of Frohman 
& Co., only remained in Cincinnati long 
enough to arrange his affairs following a 
seven weeks’ trip through the south and 
left the Queen City, Thursday, for the 
cooler regions of Michigan. Mr. Gerwe, ac- 
companied by Mrs. Gerwe and child, motored 
out of the city with Clarks Lake as their 
goal. 

Louis Noelcke, jeweler on McMillan St., 
near Kemper Lane, Walnut Hills, was one 
of the members of the committee that had 
charge of the bathing beauty contest during 
the outing of the Walnut Hills Merchants 
Association at Coney Island, Thursday. The 
outing was known as “Peebles Corner Day” 
and marked the first picnic given by the 
newly created association. Noelcke was one 
of several men who served on the committee 
along with a number of women. 

A. S. Workum, president of the diamond 
cutting firm of that name returned to Cin- 
cinnati, Saturday, from a motor trip through 
the east. While in New York Mr. Workum 
bought some new equipment for his work- 
shop in the Sehmidt building. With the 
new devices he will be able to cut stones 
of the emerald, marquis and bagattes type. 
The square cut vogue is just beginning to 
make itself felt in this section, although 
some of the stores have been showing them 
for some time. 

Joseph Donnelly, who was a salesman for 
Barker &. Freisens in Cincinnati for a num- 
ber of years, will probably start a jewelry 
store in Los Angeles,’ Cal. Mr. Donnelly 
told Miss Mary Lee of the Richter & Phil- 
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lips firm that he had lined up a number of 
persons as clients and would start the store 
as soon as he received his goods. Mr. Don- 
nelly is working for the Pacific Bank at the 
present time. He is thoroughly acquainted 
with the jewelry profession and thinks he 
will be successful in.the western city. The 
jeweler entertained Miss Lee while she was 
on tour of the west and took her through 
Hollywood to see how motion pictures are 
filmed. 

The house of Richter & Phillips will be the 
only wholesale jewelry establishment to dis- 
play articles of jewelry at the Fall Fashion 
pageant, Zoological Gardens, beginning Mon- 
day, Aug. 16. The Fall fashion pageant will 
be in swing for two weeks and is being given 
by merchants of the Chamber of Commerce 
to attract out-of-town buyers. It is expected 
that because of the vast success of the Spring 
Pageant the one to be given this month will 
surpass everything attempted before. The 
Richter & Phillips firm will not display as 
many articles this time, but the assembled 
value will be of greater value as more atten- 
tion has been given to diamonds for this 
event. There will be a number of valuable 
diamond pieces to be worn by Miss Rosita 
Blanco. Miss Blanco will be known as the 
“Jewel Girl.” She will wear a diamond 
tiara, similar to that worn by Miss Elsie 
Goecke in the preceding session; a new dia- 
mond anklet and one diamond bracelet that 
has an estimated value of $22,000. The new 
bracelet has been assembled and is awaiting 
the opening of the pageant. Those are the 
three most important articles to be worn by 
the model, and she will also show jewels for 
different occasions. A special gown of claret 
colored velvet, the newest mode in gowns, is 
being made tor Miss Blanco at the Richter 
firm’s expense, and when the pageant is over 
the model will be given the gown for her 
own use. The firm will also supply all the 
compacts, mesh bags and other articles ta be 
worn by other models. The pageant will be 
held every afternoon and evening in the band 
shed of the Zoo. 
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Mrs. A. F. Smith, wife of A. F. Smith, 
head of the A. F. Smith Co., Omaha, has 
gone to California to spend a month with her 
parents at Hollywood. 

Gordon Smith,:son of A. F. Smith, Omaha, 
won first prize in the golf play the day the 
new Country. Club course was opened at 
Omaha. This is considered one of the hard- 
est courses in the west. While Gordon is 
daily working at the jewelry business and 
getting his exercise playing golf, his brother, 
Frank, is running a hay stacker on the 
10,000-acre Metz ranch near Cody, Neb., 
where already 600 stacks of hay have been 
put up this summer. Frank is a football 
player at Creighton High School, Omaha, 
and boasts to his dad that he is getting in the 
hay fields of Cherry County as much exercise 
as Red Grange gets lugging ice. 








i = Harmon recently opened a jewelry 
store in the Pioneer Drug Co.’s store, Hay- 
ward, Wis. 
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TRADE CONDITIONS 


Local retail jewelry dealers say that trade for 
August has held up very well, and that in fact the 
vclume of business has been as good as they had 
anticipated. General business conditions are getting 
better gradually, and collections are somewhat better 
than they were a few weeks ago. Heavy rains in 
the rural sections of southern Indiana have given 
the farmers new hope and crop conditions now are 
mere premising than they have been for some time 
pist. The general belief is there will be quite an 
improvement in trade in the rural sections by the 
first of September. Coal mines ir southern In- 
diana, southern Illinois and western and northern 
Kentucky are getting ready to resume in a short 
time, and this will give great stimulation to the 
retail trade in many lines, it is believed. 


Floyd Nester, of MHeinzle & Nester, 
Zoonville, Ind., is one of the prime movers 
in arranging for the Boonville Fair this 
year, which event will be held the last week 
in August. 

Hovey H. Tislow, retail jeweler at 
Petersburg, Ind., who, with his family, is 
camping on the lakes up in Wisconsin, is 





expected to return home some time in 
September. 
Ben Kruckemeyer, of Kruckemeyer & 


Cohn, retail jewelers here, had charge of 
the meeting recently at the Evansville 
Optimist Club and introduced the speaker 
of the day, William Carleton, Jr., son of 
William B. Carleton, local correspondent of 
THe JEWELERS’ CircuLar. The young man 
spoke.on “The World Optimist.” 

Local retail jewelers will co-operate with 
the other business men of Evansville in 
holding another “Good Will” tour into 
western and northern Kentucky in a short 
time, when a number of the towns’ and 
cities in that section will be visited. The 
tour will be given under the auspices of the 
jobbers’ bureau of the local Chamber of 
Commerce. 

Theodore Bitterman, of Bitterman Bros., 
retail jewelers of 204 Main St., who is one 
of the charter members of the local 
Kiwanis Club, is one of the main boosters 
for Robert W. Chamber, business man of 
this city, for the position of governor of 
the Kiwanis Clubs of this State. Mr. Bitter- 
man, along with several others, will go to 
the State Kiwanis convention at Marion, 
Ind., on Sept. 1. 

The new button factory at the corner of 
3rd and Bayou Sts., Vincennes, Ind., is 
nearing completion, according to late re- 
ports from that city. The walls of the 
building have been completed and the roof 
soon will be done. The walls are of con- 
crete blocks, making the structure absolutely 
fire-proof. The company operating the 
plant manufactures pearl buttons from 
mussel shells taken from the beds of the 
Wabash and White rivers. Many of the 
pearl button factories in southern Indiana 
and southern Illinois are being operated on 
full time and this has been quite a busy 
season for them. 








The Spritz Co., has leased the ground 
floor store at 305 E. Water St., Elmira, 
N. Y., and will open a retail jewelry store. 
C. M. Jim Shield, secretary of the firm, 
will manager the store. 
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A. G. Kahn, Pine Bluff, Ark., was in St. 
Louis during the week to call on the local 
wholesalers. 

Miss Hess, buyer for the G. W. Haltom 
Co., Ft. Worth, Tex., was in the St. Louis 
market last week. 

George L. Hale, Wood River, IIl., was 
one of those visiting retail trade here dur- 
ing the past week. 

C. Fe Ragsdale, retail jeweler of Smith- 
ville, Tex., was in the local wholesale mar- 
kets on business recently. 

Fred Nielsen, retail jeweler, was down 
from Chicago during the past week to visit 
the local wholesale market. 

Leo. C. Phegley, manager of the credit de- 
partment of the Eisenstadt Mfg. Co., re- 
turned recently from a 10-day trip to Chicago 
and Milwaukee. 

J. L. Guard, jeweler, Blytheville, Ark., 
was a recent trade visitor and spent several 
days among the local trade visiting the 
wholesale houses. 

L. A. Rosen, president of the Rosen 
Jewelry Mfg. Co., 7th and Pine Sts., is 
back to business again after having a short 
vacation automobile trip to Chicago. 

L. J. Vogt, vice-president of the Hess & 
Culbertson Jewelry Co., at 9th and Olive 
Sts., is back at his desk after enjoying a 
vacation in Wisconsin with his family. 

J. A. Jacobs, vice-president of the Eisen- 
stadt Mfg. Co., wholesale jewelers, in the 
Louderman building, is back at his desk 
again after two weeks spent at nearby re- 
sorts. 

S. J. Arnold, vice-president of the Gut- 

freund-Arnold Jewelry Co., 314 Holland 
building, has returned to business after hav- 
ing several weeks vacation on an automobile 
trip north. 
‘Joseph Samesreuther, vice-president of the 
Mermod-Jaccard & King Jewelry Co., at 
9%h and Locust Sts., is back from a vacation 
trip with his wife to some of the Michigan 
resorts. 

Edwin Massa, vice-president of the 
Bauman-Massa Jewelry Co., manufacturers, 
in the Republic building, returned this week 
from his vacation, which was spent with his 
wife on a trip to Michigan. 

A. W. Gayou, for more than 20 years 
with the A. R. Brooks Jewelry Co., in the 
Republic building, has resigned to embark 
in business for himself. In conjunction 
with his brother, George E. Gayou, he has 
formed a partnership to do business as the 
Gayou Sales Co., and will deal in various 
articles suited to the jewelry trade. The new 
concern will maintain office headquarters 
at 215 Republic building, 7th and Olive Sts. 

F. S. Pickles, of the Robbins Jewelry Co., 
in the Arcade building, 8th and Olive Sts., 
is a member of the party of St. Louisans 
making a tour of Europe under the auspices 
of the St. Louis Chamber of Commerce. 
The trip covers about six weeks and about 
150 members comprise the specially con- 
ducted party, which is now in England. He 
was accompanied by his niece, Miss Emily 
Pickles, and is expected back about the first 
week in September. 

The regular annual Summer outing of the 
officers and employes of the Hess & Culbert- 
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son Jewelry Co., 9th and Olive Sts., was 
held last week. The affair occurred on 
Saturday as the store was closed that day 
along with other downtown stores observing 
the Saturday closing rule. The outing was 
held in Tower Grove Park. A large crowd 
of employes, officials and their families were 
on hand and a program of various events 
was provided to entertain the participants. 
N. P. Logan, secretary of the firm, was in 
charge of the arrangements for the affair. 

P. O. Greer, credit manager of the J. L. 
Freund Jewelry Co., on N. 7th St., left 
this week for Los Angeles, to attend the 
national convention of the Retail Credit 
Men’s Associatign in session there next 
week. He was accompanied by his wife and 
after the meeting he will tour the Coast and 
also visit Yellowstone Park before return- 
ing home. He is president of the local 
branch of the retail credit men’s organization 
and has been interested in association work 
and is expected to boost for St. Louis as 
the place for holding the 1927 convention of 
the national body. 

Business is reported good by the local 
wholesale trade. Salesmen are all in the 
field and are reporting good business for 
early Fall. There seems to be an optimistic 
tone to the current business and it is ex- 
pected this will continue as the season ad- 
vances. Collections are still reported sume- 
what slow, but crop conditions in the south 
and west, are improving, according to re- 
ports and this is expected to help the situa- 
tion before the advance holiday trade 
reaches the dealer. Salesmen for the 
wholesale houses are expected to be on the 
road until December, aside trom such short 
trips some members may. make to _head- 
quarters on special business before then. 


Loose diamonds to the number of 26 were 
lost last week by Martin Krupin, 17-year- 
old son of. Jacob M. Krupin, jeweler, 1212 
Franklin Ave. He was en route to his 
father’s store from a local place for weigh- 
ing precious stones, having taken them there 
for that purpose. He said that he haa 
placed the stones in a coat pocket on leaving 
the place but on arriving at his father’s 
place of business he could not find them and 
according to the police he could not tell 
whether he had dropped them out of his 
pocket or had encountered a_ pickpocket. 
The diamonds lost were loose stones, weigh- 
ing from a half to 2 and one-half carats and 
were reported to the police as having a value 
of $5,000. 

The Stange Co. of this city received a 
telegram last week from Frank S. Land, 
Grand Scribe of the Order of De Molay 
that this company has been appointed ex- 
clusive manufacturers and distributors of 
all emblems for the Order of De Molay. 
Until the first of this month several manu- 


.facturers have been licensed to manufacture 


these emblems but at a recent meeting of the 
Grand Council of the order a resolution was 
passed designating the Stange Co. as ex- 
clusive manufacturers. At the same time 
certain changes in the guard or sister pin 
were ordered and this new design has been 
patented and copyrighted by the order as 
are all the other De Molay emblems. The 
new plan of distribution will be through 
retail jewelers licensed by the Stange Co. 
to sell to members’ of the chapters of the 
organization. In this manner the Grand 
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Council. will control and supervise the dis- 
tribution as well as the manvfacture of all 
official emblems insuring quality and price 
to their members, 

By tracing baggage checks from a local 
hotel to one in Tulsa, Okla., police were 
able to apprehend a man who had hastily. 
decamped with jewelry, after working for 
the Gradwohl Jewelry Co., 621 Locust St. 
for a comparatively short time. He secured 
employment several weeks ago as a sales- 
man, and last week when he failed to show 
up for work the loss was discovered. Call- 
ing in the police, they learned that he had 
checked out of a local hotel on Saturday 
night and from the tranfer company they 
learned the baggage check numbers and that 
the baggage was sent to Tulsa. The authori- 
ties there were notified and the man was 
arrested a short time after his arrival there 
at a hotel. Detectives from here were sent 
to bring him back and according to Asso- 
ciated Press dispatches he admitted his 
guilt, and the jewelry was found with him, 
he having wired a woman in Indianapolis the 
sum of $45 and instructed her to join him 
in Tulsa and accompany him to California. 
On being brought here, he is alleged to have 
admitted his guilt, and is being held for trial 
on a charge of embezzlement. 








Trade Notes 


To popularize and demonstrate the dura- 
bility of men’s strap watches, the Gothic 
Watch Co., 20 W. 47th St., New York, 
presented the members of the New York 
Giants with “Jar Proof” strap watches dur- 
ing a double header at the Polo Grounds 
Saturday, Aug. 7. The presentation was 
made by Joseph Kane, of the Gothic Watch 
Co. 





*x* * * 


Harry Paley, of Gem Advertising and 
Sales Creations, 36 W. 47th St., New York, 
will be in Philadelphia during the conven- 
tion with an interesting display of adver- 
tising and direct mail specimens, many of 
which have been used very successfully by 
different concerns throughout the country. 
The newest designs for diamond jewelry 
created by Sol Kaufman, and published by 
Gem Creations Publishing Co., will be shown 
at the same time. 

* * * 


The R. Wallace & Sons Mfg. Co., silver- 
smiths, Wallingford, Conn., is about to send 
out a broadside for direct mail advertising 
featuring the new Wallace Tiffin tray in 
connection with three of the concern’s most 
popular patterns of Wallace silver plated 
ware, the Astor, Buckingham and Hostess. 
The broadside is printed in colors and is 
neatly arranged, the front page showing a 
line drawing of the tray in actual use. The 
inside illustrates the tray with a splendid 
reproduction of the silverware and line draw- 
ings showing the tray in use for various 
occasions. The back page shows the three 
patterns with which the tray is furnished. 








H. A. Melvin, a jeweler and watchmaker, 
has rented part of the office of Dr. Paulk, 
105 E. Pine St., Fitzgerald, Ga., and will 
conduct ’a general jewelry and watch repair- 
ing business. 
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Minneapolis and St. Paul 


T. Brattvet, Kenyon, Minn., was in Minne- 
apolis several days ago on a buying trip. 

E. S. Pray, retail jeweler, Watertown, 
S. Dak., made a recent pleasure trip to the 
Twin Cities. 

Jesse Cross, retail jeweler, Staples, Minn., 
with his wife, was in Minneapolis a short 
time ago on a buying trip. 

Olaf Neset, Thief River Falls, Minn, 
called upon the wholesale trade when he 
was in Minneapolis recently. 

R. C. Videen, retail jeweler, Detroit, 
Minn., experienced a fall a short time ago, 
and ‘was forced to use crutches. 

H. O. Schleuder, New Ulm, Minn, 
escaped serious injury recently when his car 
ran off the road and was wrecked. 

The Stokes Jewelry Co., Miles City, 
Mont., has been sold out at auction by Oscar 
Segal, and has discontinued business. 

M. A. Scherffius, retail jeweler, Dickinson, 
N. Dak., has reduced his stock by auction, 
preparatory to moving into a new store. 

Ollie Koppe, owner of the Koppe jewelry 
store, Billings, Mont., recently spent three 
weeks with his family near the Twin Cities. 

Emil Gustafson, retail jeweler, 2201 Cen- 
tral Ave., returned Aug. 4 from a motor trip 
of several days to Duluth and the iron range. 
He was accompanied by his family and rela- 
tives. 

R. S. Paffrath, formerly of the firm of 
Paffrath & Lundgren, Duluth, Minn., has 
bought the business of C. A. Nelson, retail 
jeweler, Willmar, Minn. Mr. Nelson oper- 
ated his store about 25 years. 

W. R. Cooper, of S. H. Clausin & Co., 
wholesale jewelers, Minneapolis, and presi- 
dent of the National Wholesale Jewelers’ 
Association, left a few days ago with his 
wife to attend the Philadelphia convention. 

K. Rolf Thomsen, son of C. M. Thomsen, 
of C. M. Thomsen Co., wholesale jewelers, 
100 N. 7th St., Minneapolis, returned July 
31 from the cabin of his family at Rosy, 
Minn., where he spent a week with a friend. 

R. C. Cook entered the employ of O. L. 
Larson, watchmaker, 627 First Ave. N., the 
latter part of July. He has been a watch- 
maker about eight years, and was formerly 
employed by Tom Meagher, and Bergstrom 
& Lee, Minneapolis. 

O. L. Hindahl, of Hatlestad & Hindahl, 
manufacturing jewelers, 622 Nicollet Ave., 
Minneapolis, spent two weeks motoring 
through northern Minnesota and part of 
Canada, going along the north shore of 
Lake Superior. He stopped in International 
Falls and Ely, and made a trip into the iron 
range of Minnesota. 

C. M. Thomsen, of C. M. Thomsen Co., 
wholesale jewelers, 100 N. 7th St., Minne- 
apolis, expected to leave Aug. 6 to attend 
the convention of the National Wholesale 
Jewelers’ Association in Philadelphia. He 
planned to stop in Atlantic City, New York 
and Washington, and to visit eastern im- 
porters and manufacturers. 

Bemer Hoaglund, retail jeweler, Alex- 
andria, Minn., has been attending the Sum- 
mer encampment of the Minnesota National 
Guard at Lake City, Minn. He distinguished 
himself on several occasions as a marksman 
at the national matches, Camp Perry, Ohio, 
and in 1924 and 1925 was a member of the 
Minnesota American Legion team which won 
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the matches at the St. Paul and Omaha con- 
ventions, respectively. 

O. L. Larson, watchmaker, 627 First Ave. 
N., Minneapolis, is settled in his newly en- 
larged quarters, which is twice the size of 
the space he formerly had. He has redeco- 
rated the shop and office and has increased 
his equipment. He has operated a shop in 
this building about eight years, and his 
present business caused him to employ an 
additional man recently. 


Ted Madsen, traveling representative for 
C. M. Thomsen Co., and Rettig, Hess & 
Madsen, wholesale jewelry firms, 100 N. 7th 
St., Minneapolis, left about the first of 
August on a trip which will take him 
through northern Minnesota and North 
Dakota. He expected to be away about a 
month. He recently returned from his 
vacation in northern Minnesota. 

H. W. Brant, of J. M. Bennett Co., 
Ave. 


wholesale jewelers, 627 First N., 
Minneapolis, returned Aug. 2 from two 
weeks spent motoring with his wife in 


northern Minnesota. and into Canada as far 
as Port Arthur. He followed the north 
shore of Lake Superior and returned to 
Minneapolis by way of the iron range coun- 
try. He carried camp equipment. 

Miss Cecelia Bauman has been added to 
the force of the American Jewelry Co., re- 
tailers, 38 S. 7th St., Minneapolis, to take 
the place of Miss Louise Lauritzen, who was 
with this firm over two years. Miss 
Lauritzen was married on June 26 to Burt 
Pickering, Minneapolis insurance man. After 
the wedding the couple spent two weeks 
motoring in northern Minnesota. 

Henry L. Weaver, who has been employed 
by John S. Allen, retail jeweler, 110 Metro- 
politan Life building, Minneapolis, a large 
part of the 40 years since Mr. Allen went 
into the jewelry business, left Aug. 4 for a 
trip of several weeks through northern 
Minnesota and Wisconsin. He was accom- 
panied by his wife, and intended to stop sev- 
eral days in Duluth to visit their married 
daughter. Mr. Weaver is a salesman and 
covers the immediate vicinity of the Twin 
Cities. 

George O. Moss recently entered the em- 
ploy of Nat Ginsberg, retail jeweler, 813 
Hennepin Ave., Minneapolis. Mr. Moss, 
who is a watchmaker, came to Mr. Ginsberg 
from the Savolain Co., Hibbing, Minn., a 
firm which operates a chain of jewelry stores 
in the northern part of the State. He was 
with them three years and 11 months. He 
entered the watchmaking trade in August, 
1917, with his father-in-law, A. J. Rost, 
retail jeweler, who has operated a store in 
St. Peter about 34 years. 

G. Fred Connell left the employ of J. M. 
Bennett Co., wholesale jewelers, 627 First 
Ave. N., Minneapolis, on Aug. 1 to become 
the northwestern representative of the Times 
Watch Co., New York. He has been in the 
jewelry business 35 years, and is well known 
to the trade through the northwest. He 
started by learning the watchmaker’s trade 
in Potsdam, N. Y. He came to Minnesota 
27 years ago and took charge of a jewelry 
store. For a time he was in Farmington, 
Minn., and after that became a watchmaker 
for W. M. Stone, of Minneapolis. Since his 
connection with Mr. Stone, he has been in 
the wholesale business with J. M. Bennett 
Co., with the exception of a few years when 
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he operated retail stores of his own in 
Oakesdale, Wash., and Potlatch, Idaho. He 
has been connected with J. M. Bennett Co. 
off and on for 20 years, the last period being 
for 14 years. He is to have the territory 
which extends from Wisconsin to the Pacific 
Coast, and will make his headquarters in 
Minneapolis. His home address is 2728 
Humboldt Ave. S. 











After 33 years in the jewelry business in 
Seattle, Henry Hensel, manufacturing 
jeweler at 1518 Third Ave., is retiring. He 
is disposing of his stock of jewelry, watches, 
clocks, pins, pendants and rings. 

Finishing touches are being placed on the 
new jewelry store being prepared for 
Thomas J. Cassutt, at present located on 
Third Ave. In the new building being 
erected at 5th and Union Sts., a store with 
a Fifth Ave. entrance is being completed at 
present for the well-known jeweler which 
will be the most modern in the city. 

A quiet tone prevailed in Seattle jewelry 
circles during the past week, but the jewelers 
look forward to better business next month 
when school re-opens and.the Fall season 
starts. While the University of Washing- 
ton is holding Summer sessions the business 
for the University jewelers has been main- 
tained at an even level, and much interest 
was attached to this section through the com- 
munity contests held by the committee of 
which Paul Benton, a University jeweler 
was chairman. 

Returning to Aberdeen, Wash., where he 
had been a jeweler some time ago, Louis H. 
Burnett, owner of one of the largest chains 
of jewelry stores on the Pacific Coast, re- 
marked upon the growth of that city and of 
Grays Harbor within the last four years. 
Mr. Burnett visited a number of his Harbor 
friends while on a motor trip in the north- 
west with the members of his family. Ac- 
companying him were his three children. 
The family party motored to Seattle, Aber- 
deen and Tacoma, and then returned to their 
home in San Francisco, from which city Mr. 
Burnett directs the large chain of 11 stores 
that are scattered over the Pac‘fic Coast 
from Canada to Mexico. 








The use of advertising novelties in Brazil 
has increased in recent years, although it has 
not reached the scale prevailing in the United 
States. Assistant Trade Commissioner 
R. C. Long, at Rio de Janeiro, reports to the 
Commerce Department that the principal 
novelties imported are articles of tin, iron, 
aluminum and glass, in types ranging from 
very simple to highly elaborate products. 
Pen knives, mirrors, compacts, ash trays, 
cigarette lighters, watch fobs and the usual 
run of such novelties are imported in con- 
siderable quantities, the cost being a pri- 
mary consideration. Duties range high on 
such articles and as they are especially high 
on articles made from two or more materials 
the foreign manufacturer must follow the 
buyer’s instructions explicitly. | German 
manufacturers are actively represented and 
do a good business. 
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A. J. Bryngelson, San Pedro, has gone on 
a trip to Clear Lake, Lake county, north of 
San Francisco. 

Frank A. Priesmeyer, diamond merchant 
with offices in the Brockman building, W. 
7th St., is taking a vacation at Catalina 
Island. 

J. D. Bridges, of the local office of the 
International Silver Co., has gone to San 
Diego, and will leave in a few days on a 
business trip to El Paso. 

Arthur L. Sinclair, traveling representa- 
tive of the J. A. Apffel Co., has started on 
his Fall trip north and east. His reports in- 
dicate that he is doing good business. 

Sid Cohen, representative of the Western 
Watch Co., 612 Jewelers building, is taking 
a six weeks’ business trip by automobile 
through northern California and Oregon. 

C. A. Elliott, of Kinsey & Elliott, manu- 
facturing jewelers on the third floor of the 
Jewelers’ building, has gone on an extended 
trip through Oregon and Nevada. He ex- 
pects to return Aug. 5. 

The following out-of-town jewelers are 
among those who have been in Los Angeles 
recently: F. E. Stinson, Pomona; G. E. 
Langley and R. W. Beaton, Long Beach; 
J. H. Woolard, Whittier. 

P. G. Smith, engraver for J. P. Tait, has 
returned from a vacation spent in San Fran- 
cisco. Wm. Hendron, platinum worker for 
Mr. Tait, has just started on a vacation, 
traveling north by automobile. 

G. W. Macomber, Eagle Rock, has been 
brought home from the Glendale Sanitarium, 
where he was taken after being stricken with 
paralysis a short time ago. He is not able 
to take up his work in the store, and intends 
to sell his business. 

Hubert A. Wood, of Koke, Slaudt & Co., 
has returned from San Diego, where he went 
to spend a week showing the Napier, Theo- 
dore W. Foster & Bro. Co., and the Edward 
Todd lines, of which his company is the 
Los Angeles distributor. 

A. C. Ebert, jeweler at Bell, a suburb of 
this city, left recently, accompanied by his 
son, for a vacation trip, intending to go to 
the Big Basin among the redwoods of the 
Santa Cruz mountains, and also to visit San 
Francisco and other points in that section. 

Louis Jacobson, watchmaker for the trade, 
who formerly had offices on the ninth floor 
of the Title Guarantee building, but who re- 
tired some months ago on account of ill- 
health, died recently at a sanitarium near 
Banning, about 85 miles east of Los Angeles. 

A. H. Neale, of the sales force of Sun- 
derland & Miller, manufacturers’ agents in 
the Sn building, has started on a trip 
through Oregon and the northwest for the 
first time for this company. He is traveling 
by automobile, carrying a large showing of 
samples. Reports frem him indicate that he 
is doing good business. 

George H. Godfrey, manufacturing 
jeweler in the Jewelers’ building, is back in 
his office after nine days’ absence which he 
spent on a trip to San Francisco to attend 
the international convention of the Lions 
Club. He was the representative of the 
manufacturing jewelers in Los Angeles. He 
was accompanied by his wife, and had a very 


THE JEWELERS’ CIRCULAR 
pleasant vacation. He reports that the Lions 
were entertained in a very lavish way at 
San Francisco. 

At the last moment, Munro Montgomery, 
of Montgomery Bros., abandoned his purpose 
to go on a motor trip to British Columbia 
in order to remain at home during the ab- 
sence of his uncle, James A. Montgomery, 
who is suffering from temporary ill-health 
and has gone to Coronado for a brief vaca- 
tion. After his return, Munro Montgomery 
will probably make a shorter trip and go in 
company with his family to Del Mar and 
other points southerly from Los Angeles. 

B. D. Howes, of the firm of B. D. Howes 
& Son, pearl merchants, is just home from a 
business and pleasure trip of four weeks. 
The trip was very enjoyable and included 
visits at Lake Tahoe and the Yellowstone 
National Park. Durward Howes, of the 
firm, intends to start for New York soon 
on a buying trip. This firm reports a very 
fine business, far ahead of that of last year. 
Erwin King, salesman for the Howes, is 
spending two weeks at the St. Catherine 
Hotel, Catalina Island. 


Roessel & Clark have practically completed 
the furnishing of their new offices on the 
second floor of the Brack Shops building, 
and are well settled in the new quarters. 
These rooms afford four times the space 
which the firm formerly occupied, and are 
not only beautiful in themselves but are most 
elegantly furnished. Mark Clark, formerly 
a member of the firm, retired on account of 
ill-health, desiring to have more time out 
of doors. The new firm is composed of 
George M. Roessel and L. T. Cadwallader. 


Goodrich & Sons, manufacturing jewelers 
with a shop on the second floor at 1724 Los 
Angeles St., recently were robbed by burg- 
lars. The robbery was a very daring one. 
It occurred at 9 o’clock on Sunday morning. 
The robbers drove up to the rear, and a man 
living near by saw them unload a set of 
carpenter tools. Thinking they were there 
to make some changes in the store below, 
the observer paid comparatively little atten- 
tion to them. However, they entered the 
store below and by cutting a hole through 
the ceiling gained entrance to the shop of 
Goodrich & Sons. They remained there for 
some hours. They were evidently familiar 
with the jewelry business, as practically 
everything in the shop was taken. All the 
tools and manufacturing materials of every 
kind were missing after their departure. 
The actual value of the loot is undetermined. 


The store of the H. C. Taylor Jewelry 
Co., Long Beach, was robbed recently for 
the third time, suffering a loss of between 
$2,000 and $3,000. Mr. Taylor died some 
little time ago, and Mrs. Taylor has been 
conducting the store. The robber followed 
her into the store as she went in the morn- 
ing to open it. Without her suspecting his 
motive, he followed her inside, and then, 
holding a revolver in his hand, told her to 
open the safe. This she felt forced to do, 
after which the robber locked her up in a 
closet and proceeded to get all the jewelry 
he could secure. She afterward was able to 
escape from the closet. On the first occa- 
sion, a few years ago, -when the store was 
robbed, Mr. Taylor was living, and in a bat- 
tle with the burglar was struck on the head 
with a revolver, in consequence of which he 
was in the hospital for some time. 





Attractive offices have been opened by 
Val. Monkenbuhr in the Shreve building. 

A. S. Peterson has left for a trip through 
the Pacific northwest in the interests of the 
Gorham Co. 

Having completed a very good trip 
through his entire territory, C. C. Gross is 
preparing to cover the southern part of his 
Fall route. 

Arthur H. Rude leaves early this month 
for his northwest trip for S. J. Hammond 
& Co., and Thomas E. O’Neil is in the San 
Joaquin Valley. 

Charles E. Davis, traveler for the AI- 
phonse Jeddis Co., is expected back from 
his northern trip. F. L. Jeddis is at pres- 
ent making some of the nearby towns for his 
concern. 

W. H. Harrison, of the La Pierre Mfg. 
Co., Newark, N. J., is here. H. Chapman, 
of Hagerstrom & Chapman, is a visitor and 
so is Jack Hoffman, of Hoffman Bros., New 
York. 

Conditions are somewhat better in the 
opinion of M. F. Deamont, of Deamont & 
Siegal, who has just returned from a trip 
through part of California and Nevada, 
though in Reno, Nev., conditions were still 
somewhat quiet. 

W. A. Kinsman, vice-president and gen- 
eral manager of the Towle Mfg. Co., is 


traveling with Mrs. Kinsman and his sister - 


through some of the leading cities of the 
Pacific Coast and was here recently. They 
plan to visit Alaska. 

A home of redwood logs in charming 
rustic style is being built at Paradise Grove, 
a Masonic settlement, for Thomas Mc- 
Cready, of the W. B. Glidden Co., repre- 
sentatives of R. Wallace & Sons Mfg. Co. 
A similar house is being built for Fred 
Templeton, manager of the H. Morton Co., 
Oakland. Mr. McCready is now covering 
a part of the California territory and will 
later leave for the northwest, where Charles 


E. Fisher is making his Fall trip for the © 


Glidden Co. 

Mrs. J. W. Goldstein, Wailuku, island of 
Maui (T. H.) was in town a few days ago, 
buying for their island jewelry store. The 
Hawaiian Islands, in a general way, are 
heavy purchasers on the mainland. For 
dairy goods, hay, etc., they spend $80,000,000 
annually and they annually export about 
$100,000,000 worth of sugar and pineapples. 
San Francisco gets most of this Hawaiian 
trade. 

Miss Cotter, sales expert for the Oneida 
Community, Ltd., asked Horace H. Allen, 
Pacific Coast manager, to send her north 
for the hot month of August as she dreaded 
the heat in California. Mr. Allen assigned 
her to San Francisco, remarking she would 
have the surprise of her life when she found 
herself wishing every evening for her furs. 

Isaac E. Staples, prominent jeweler of 
Portland, Ore., has paid a visit of several 
days here, en route from spending six weeks 
in the east. Harold Hartung of Grass Val- 
ley called on the trade; Earl Bothwell of 
San Jose was a delegate to the Lions’ con- 
vention. Other visitors include Charles A. 
Dreiss of Chico, Cal., and C. A. Murphy, of 
the Evans Case Co., Los Angeles. 
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American Good Luck Ring 


The Ring That Perpetuates the Feeling of Our Country 





Be the first to show this popular new ring in your 
city. Men, Women and Children are wearing 
them. A profit opportunity. Beautiful butler fin- 
ish with assorted colors of hard enamel. 


Display them in your window. 





Order Sample Dozen Today 
One dozen assorted in lined Sterling Silver hard enameled 
display box. Substantial M. A. P OKRASS & CO. in assorted colors. Sizes for 
weights. Retails for $1.50. 36-38 South State St. CHICAGO, ILL. men, women and children. 











S A % ETY : — Oe Se ae 
2 DIAMONDS 4/100 each A L L b R O F | iy 2 DIAMONDS 4/100 each 
wr pe 


NO STOCK TO CARRY Wg 


> 





FIRST 


3 Genuine Diamonds Looks and wears 
4/100 Each like PLATINUM 









Carry one initial ring as sample. 
Order on five days’ memo. when 
you have a sale in sight. Orders 
filled same day received. 

ALL EMBLEMS and INITIALS 
6517 on hand at all times $25.00 


20kt. 
White Gold 





“tease” ‘s in every size Retail : 2 
ES This Reg. Trade : — Also in White Gold Incrusting Thi : Reg. Trad 
P : : = ° Mark 
Mark guarantees you Real Platinum This <@3> Reg. Trade Mark Display Emblem. Cards fer i es oe see daaon 
eanine Mamanks without diamonds Guarantees you g¢cauine diamonds, dow in original colors free win aaaee. sepa causes nae 
same price. 
Solid Gold 14 Kt. White Gold CAN ALSO BE HAD IN F cuts in all emblems and initials 
BUFFALO JEWELRY MFG. CO. Top. Genuine Hope Ruby. BLACK ONYX, TOPAZ FREE with One or more Rings 
“The Mail Order House to the Jewelry Trade’’ . id 
sl Washington St. Buffalo, N. Y. GARNET, SARDONYX WRITE FOR WHOLESALE PRICE. 








THE MILWAUKEE LOUPE 

For Engravers, Watch 
Makers, Fine Tool Makers, 
Die Makers, or for any- 
one pormenin quick access 
to a magnifying glass. 
If you are wearing 
glasses, you can now 
have a convenient and 
practical loupe (either 
single or double), fitted 
to your gerd a. 
The hing t of the = 
loupe arm is fastened Made to Order Goods our Specialty 
securely to any spectacle 


frame, nose bridge, or at Forty-four years of satisfactory service to an increasing 


the temple end piece. 
When needed, it is ready to be conveniently brought down into position number of customers. 


The C. G. BRAXMAR CO. 


242 W. 55th St., New York City 








Fraternal Emblems 
Medals and Class Pins 
Fire and Police Badges 

















ready for using. ER pani Sp Ag od va pol aoe on Net Our facilities for manufacturing and designing are at 
Frices-2 1 a, 5 your service. 
THE MILWAUKEE OPTICAL MFG. CO. ; 
Milwaukee Optical Mfg. Co. Building Write for Emblematic or Badge Catalog 


424 Jackson Street, Milwaukee, Wis. 
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The Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 


SF The Lion Safety Pin Clutch Co. 





352 W. 13th St. 
} Arthur Johnson #24. 3. 


=e 
i Pat. Feb. 20, 1917 20 W. 22nd St., New York Pat. May 25, 1920 
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THE JEWELERS’ CIRCULAR PUBLISHING CO. 11 John Street, New York 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JEWELERS’ CrrcuLar regarding any advantageous 
device or plan which they are utilizing in con- 














nection with their busixess. 











“Dealer-Helps” for the Jeweler 





Progressive Jeweler Tells What They Should Be 


Written Expressly for The Jewelers’ Circular 




















(Continued from issue of Aug. 4) 


| ie eign sort of enclosure which 
will be used in large quantities is 
the single sheet enclosure, on highly 
finished paper, cut to go nicely into the 
ordinary mailing envelope. Such an 
enclosure is easily handled, is neat- 
looking (especially ‘if printed . in 
colors) and will put its story over 
in good order. 

Manufacturers can determine, with 
a little research, just what jewelers 
are issuing monthly house-organs. 
Such house-organs will take larger en- 
closures than those described above. 
Special sized enclosures could be got- 
ten up for jewelers in this class. 
Some merchandise cannot be illustrat- 
ed effectively in the small enclosure, 
and this larger size would accomodate 
this sort. 

I would make no charge, whatever, 
for enclosures, but I would first de- 
termine, by a frank letter to the jewel- 
er, enclosing a copy of my enclosure, 
just what he intends doing with it and 
whether his regular mailings warrant 
sending the number of enclosures 
asked for. This will guard against 
waste and convince the dealer that 
your enclosures are valuable and worth 
using. 


Summing up, I believe it can be said that 
more and better enclosures are needed. Their 
distribution can be assured by properly plan- 
ning them to meet the retail jeweler’s needs. 
The manufacturer should see a little further 
than his own particular line and should, by 
all means, get up a special value to be fea- 
tured in his enclosure and sell his dealers 
on this “special.” Enclosures are being used 
in large quantities, I know. I know of one 
large middle-west retail jewelry establish- 
ment that distributes approximately 100,000 
manufacturers’ enclosures every year through 
their monthly house-organ and monthly state- 
ments. Such. circulation is worth going 
after. 


As to the'next important dealer-help, dis- 
play signs, counter cards, window material, 
etc., the same forehanded planning also is 
necessary. The jewelry store interior usu- 
ally ts-the “ritziest” in town. .It is sparkling, 
dignified, artistic, clean and beautiful. It is 
intended to be pleasing to the eye. Is it 


‘not a waste of money, then, -to. get: out a 


window or counter sign that does not mea- 
sure up to the other interior appointments? 


Few jewelers care to have cards on their 
counters anyhow. In order to get on the 
counter the card will have to be away above 
the ordinary. It should be planned as one 
of the most beautiful things in the store. 
Inmmediately I hear the objection that the 
cost of such a piece will ‘be prohibitive. Is 
it not better to spend a good deal of money 
on a sign that will be displayed, than .to 
spend not so much on one that will be 
stacked away in the basement and never see 
the light? 


The department stores have made a close 
study of mass-psychology in merchandising 
their wares. They have learned that the 
public likes to feel and handle a thing they 
may be passively interested in. That’s the 
reason that hosiery, leather bags, novelty 
jewelry and other things are out on the coun- 
ters where they can be touched. The same 
psychology should offer an inspiration to the 
manufacturer who gets up counter cards. 
In the first place it should not be a “card’— 
it should be a handsome piece of furniture 
of polychrome work that will sit on the 
case and attract attention. Then it should be 
so made that it will hold one of the actual 
items advertised—not a picture of it. One 
manufacturer of silver, who also makes a 
very good silver polish, has hit upon this 
idea. His display “sign” is a handsome 
little polychrome stand that holds a cake of 
his silver polish. The prospective custom- 
er’s eye is drawn to the stand as she waits 
for her rings to be cleaned. Her interest is 
aroused—she reaches over, lifts the cake of 
polish, feels it, examines it, smells it. In 
short she sells herself on it. It silently 


answers all her questions, which a painted 
or printed display sign never could have 
done. : 

The same is true for a display “sign” for 
a made-over wedding ring; a watch; a sum- 
mer belt buckle, or what not? But the stand, 
as stated above, should be too pretty to 
throw away. If it gets the jeweler’s atten- 
tion when you first send it to him, it will 
get his customer’s attention when he puts 
it on his cases. And don’t be afraid of the 
public stealing the merchandise you display 
in such top-of-the-case stands. The public 
does not steal. Statistics on losses through 
such thefts in jewelry stores is enlightening 
on this head. Such display stands cannot 
be distributed at random among your trade. 
The manufacturer’s traveling men should be 
consulted as to who will be most likely to 


use them. Then they should be sent to the. 


head of the firm with a polite note from the 
head of the mnufactory, frankly stating that 
he has endeavored to turn out something that 
not only advertises his goods, but that is a 
credit to the jeweler who displays it. The 
traveling salesman should endeavor, too, to 
get in personal touch with the person in the 
store who superintends such merchandise dis- 
play and speak a word of praise in favor 
of the stand. Such efforts will go far toward 
getting it its place on top of the case. 


Similar stands sheuld be designed for 
watch and jewelry repair departments of 
the store. Here is a most valuable audience 
all the time, as these departments draw 
more customers, day by day, than any other 
departments in the house. And as a rule 
this audience has time to be impressed by 
such display stand advertising too, because 
they are waiting information on watch or 
jewelry repairs. 

Much of which is said above relating to 
case-top display signs may also be said for 
window display material furnished as “dealer- 
helps.” While of course the public cannot 
feel and handle the merchandise displayed on 
such window fixtures, they should be of a 
fineness of material and workmanship to fit 
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Our Most Important 
Announcement 


in 4 Years 


E price of the INGERSOLL YANKEE reduced to $1.50; the Yankee 
Radiolite to $2.25; the Wrist watch to $3.50! Reductions throughout 


the entire line! 











The complete retail schedule is shown in the Post ad on the opposite page. 
The trade schedule allows the usual liberal profit percentage for the Inger- 
soll dealer. Change effective to the trade August 2nd; effective to the 


public September Ist. 


This is our most important announcement in 4 years and it is going to be 
treated as such in our advertising to the public. Opening announcement 
in The Saturday Evening Post, September 4th (shown opposite), followed 
by another full page in the same publication in four weeks. Full page in 
all the juvenile publications: American Boy, Boys’ Life, Boys’ World, 
Youth’s Companion, St. Nicholas; large space in 26 leading farm papers 
like The Country Gentleman, Farm Journal, Successful Farming; also ads in 
practically all the large circulation general magazines in addition to the Post; 
as well as in industrial magazines, foreign language newspapers, etc., etc. 


With schools opening soon and people back from vacations, and at work 
again, it will pay you to feature Ingersolls strong during the next few weeks. 
Window pasters, proofs of Post ads, new price tickets for your show case, 
FREE on request. Write today. A note simply saying, “Send me Ingersoll 
price change material” will bring you the window pasters and proofs. 


NEW TERMS: 
Net 30 Days: 2% aliowed for payment in 10 Days 


Sagersolt 


INGERSOLL WATCH CO.,Inc. * NewYork +» Chicago » San Francisco 
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PRICES REDUCED 











The New Model YANKEE 


—_ 


New Reduced Prices on All Ingersolls 


Yankee Radiolite .......... Reduced to $2.25 JEWELED MODELS 
eT Reduced to 2.50 Waterbury............0..0..... Reduced to $4.50 
Eclipse Radiolite............ Reduced to 3.25 Waterbury Radiolite....Reduced to 5.50 
is itscdtinciessidenisidissiel Reduced to 3.25 Reliance .......................0. Reduced to 6.00 
I isiiincidistebnctscmnnvdl Reduced to 3.25 Waterbury in Rolled 

Midget Radiolite............ Reduced to 3.75 Gold-Plate Case ........ Reduced to 8.00 
Wrist (Plain dial)....... .. Reduced to 3.50 Reliance in Rolled 

Wrist Radiolite............... Reduced to 4.00 —Gold-Plate Case ........ Reduced to 9.50 


INGERSOLL WATCH CO.,Inc. +. NewYork: Chicago » San Francisco 


Full Page in The Saturday Evening Post Sept. 4, 1926 
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Storekeeping Department 








in with the other furnishings of the jeweler’s 
windows. All jewelers are proud of their 
windows. They are the jeweler’s front 
yard. He puts his best foot forward there, 
and in order for “dealer helps” to get into 
those windows they have got to be pretty 
“slick.” Here some study and _heart-to- 
heart talks with window dressers in the 
stores will be worth while. A questionnaire 
through the mails might get you the infor- 
mation you: wat, but a real, honest-to-good- 
ness talk with-a few of the leading window 
men will be worth much more. 

There are special dimensions to be horne in 
mind when getting up jewelry window dis- 
play material. There are also color schemes, 
good taste and other factors which must be 
considered, 

As everyone knows, a mechanical display, 
if it can be. arranged at a reasonable cost, 
is the best possible display to make, whether 
for a drug store or a jewelry shop. Most 
jewelry merchandise will not lend itself to 
such mechanical displays, however, although 
some will. I have in mind an opal jewelry 
novelty that was very effectively advertised 
through jewelry windows by means of a 
moving stand with a motor mechanism. A 
little thought devoted to the proposition, by 
any man or organization in touch with the 
jeweler’s needs, will enable him to turn out 
something that will be used by 100% of the 
retail jewelers. If it is a very.costly affair, 
a plan can be worked out ‘whereby it can 
be “farmed” out, that is, moved from eo 
er to jeweler. on , - 

Nothing is more petite of sales than 
_ snappy, bright, convincing window display 
cases and enclosure advertising. These ‘three 
items make up the bulk of the inside-the- 
house dealer helps. The day is past when 
jewelers will throw away worth-while pieces 
of advertising. 

Among dealer helps might be mentioned 
matrix and electro service given gratis by 
manufacturers to jewelers. On the whole, 
such services are fairly well planned, but 
there are notable errors of judgment some- 
times. Principally, I would cite the fact that 
most diamond-ring illustrations in newspaper 
advertising mats furnished by manufacturers 
show the rings in too exaggerated size. 
should be remedied. Most reputable jewel- 
ers illustrate their rings at actual size. 
Also, newspaper mats are usually furnished 
in too large sizes for general use. The ordi- 
nary jeweler does not want to devote four 
inches by two columns, or six inches by one 


column, or even four inches by one column, . 


to advertising some one manufacturer’s item. 
He would prefer to have that item worked 
into a general “ad” in which he could iltus- 
trate or price other items in his lines, 

There is no gainsaying that a newspaper 
mat or cut service can be made -extremely 
valuable to the jeweler. Usually the jeweler 
has to get up his own newspaper copy and 
cuts, and it is a duty he doesn’t like, for he 
frankly admits he doesn’t know.anything about 
it and he hasn’t the facilities for having cuts 
made. So, the manufacturer who works 
with him, with his-needs in mind; and gets 
out newspaper mats or electros that illus- 
trate several jewelry store items, with space 
for descriptions and pricés that the jéweler 
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Conducts an Auction Sale and Tells 
the World How and Why 





Written Expressly for The Jewelers’ 


Circular 




















A SALE of more than average interest, to 
continue until sufficient funds were 
raised ‘to meet their requirements, was be- 
gun May 12th by Feagans & Co., of Los 
Angeles, Cal. The effects of such a sale, 
carried on in the downtown district by one 
of the oldest and best established firms in 
the city, was feared by enough business men 
that it is said every effort was made to 
prevent it. A permit to carry on this auc- 
tion was not definitely refused by the 
authorities but delays and obstacles were 
encountered for almost four months and 
then it is understood that the firm’s lawyer 
announced that the sale would begin at once, 
with or without a permit. 

Because of the stupendousness of this sale 
and -probably because of possible criticism, 
George ‘Feagans deemed it advisable to make 
a personal statement through the medium 
of his advertisement announcing the occa- 
sion. This is given in its entirety. 


A Personal Statement 
By Mr. Feagans 

To the public mind the offering at © 
auction Lf so important a stock as 
ours will imply many and varied‘ c6én- 
clusions. For this reason and to de- 
clare the facts to everyone alike, I 
am making this personal statement. 

For nearly fifty years the name 
“Feagans” has : been jdentified with 
aggressive jewelry merchandising in 
America. It has always: been the 
policy of our store, when business 
conditions demanded it, to meet the 
situation boldly and frankly in a 
businesslike way. Precedents and re- 
strictions, which surround and handi- 
cap too many American business 
houses today, have never bound our 
policies. 

First of all, let mey say to the 
world that there is not a dollar of 
outside capital invested in our busi- 
ness other than our own money. We 
have no stockholders to whom we are 
accountable, nor to whom we can look 
for additional capital . when -needs 
arise. 

When we moved into our beautiful 
new store a little more than two 
years ago, we tied up a great deal 
of our capital in store equipment and 
in large stocks of costly merchandise. 
It is a matter of common record and 








can himself supply, will find a large field of 
users. 

Money spent in proper investigating and 
planning will yield a greater return in sales 
made. through advertising material than 
money spent in slipshod productions that 
rarely are ever used by the jeweler. 


[THE END] 


knowledge that sales of luxurious 
merchandise such as -ours have been 
‘ disappointing during practically all 
the period we have ocecupied our new 
store. This, frankly, has placed a 
financial hardship upon us. Our busi- 
ness has increased enormously, but 
the volume has not been sufficient to 
properly meet our requirements. Our 
stocks are altogether too heavy for 
our capital. We have come to the 
conclusion that it is best that we re- 
duce our investment substantially. 
We know of no quicker or more defi- 
nite way to do this than through an- 
auction sale: 

An auction, to our mind, may be 
made as high-class and dignified a 
way of selling as any other method. 
It is so in England and in France and 
throughout Continental Europe, and 
it will be so here, as we will conduct 
this auction. 

We have been very critical to engage 
auctioneers who know and understand 
merchandise of our character, for this 
is not an auction of cheap actumulated 
stocks and we do not expect it to 
attract those people who are looking 
for the kind of merchandise usually 
offered at auction. 

We want you to know that this 
auction is under our direction. It is 
initiated and sponsored and directed 
‘by Feagans & Company and the same 
guarantee of service and satisfaction 
that has always been associated with 
the name “Feagans” will apply to 
every article sold at this auction, re- 
gardless of the price paid. 





Conversation from the Links Turned 
Into Convincing Selling Talks 





AY, Tom, listen to this: Two hundred 

and twenty yards off the eleventh tee. 
Man, what a shot! but just a little too much 
hook and it took that left hand trap. Then 
he took that niblick of his, and sock! he 
laid it square to the pin. . But what’s more, 
did you ever notice that watch he wears on 
his left wrist? a 

Did I ever notice it? And what a beat- 
ing that watch takes. Not only golf, but 
tennis, and all the rest,—and I swear he 
wears it everywhere except in swimming. 
Well, Bill’s a regular fellow and demands a 
regular watch, so he wears a - because 
it stands the racket and gives him correct 
time. It took a war to introduce the strap 
watch,—and me for the ——-——. 

That’s the talk of men today,—and we 
show this‘ famous 17-jewel watch sturdily 
cased in a-green or white gold-filled case at 
$55 in 14 Kt. Solid gold is priced at $85, 
and you can choose the strap to your liking. 
—Donavan & Seamans Co. ° 
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Storekeeping Department 
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Unique Display Case 


N OST jewelers would prefer the usual 

window space for display purposes, but 
Walton & Co., of Pasadena, Cal., designed 
a very unusual and beautiful store. They 
purposely omitted window space and chose 
these distinctive, upright display cabinets of 
exquisite workmanship. The back of the 
case is covered with soft, pleated silk. A 
narrow, glass shelf provides space for small 
articles above the first display on the cov- 
ered flooring. Artistic screens at each ‘side 
of this unique case, half-reveal and half-con- 
ceal the rich interior of the store. For some 
jewelers this style of display offers interest- 
ing possibilities—M. H. A. 





Ever Hear of a Question Mark Sale? 





T certainly does tax ingenuity to think 

up different kinds of sales, though the 
jeweler does not hold sales as often as 
other merchants. 

A new idea by a Los Angeles merchant is 
the “Question Mark Sale” and consists of 
advertising merchandise with a question 
mark as to its special sales value on a 
specific sales day. For instance, Thursday 
is one of the big sale days of Los Angeles, 
and for this day the merchant advertises in 
the newspaper about 10 items of merchan- 
dise, placing beneath the name of each ar- 
ticle the comment, “Special—Thursday 
Only,” and beside this a large question mark 
instead of the usual sale price. Thus the 
readers know that they can expect real 
values on these advertised items, and have 
curiosity to find out how much of a reduc- 
tion there will be. 

The same articles are displayed in the 
window previous to the Thursday Sale, and 
marked in the same way with “Special, 
Thursday Only” and a question mark. 

To get extra attention to such a window 
display, arrange a row of black cardboard 
question marks on a white background. Let 
the poster be bordered with small black 
question marks, and read: 
lt Will Be Worth Your While to Ques- 

lion us 
About these articles 
To be sold at Special Prices 
Thursday Only. 

Their Quality is Unquestionable! 
Their Value is Unquestionable! 
Only the Price is labeled with a Question 

Mark! 








Tailors report pessimism inasmuch as 
business is pressing with the market all 
sewed up. 

Police are looking for the leather dealers 

. who are now in hiding as a result of the dis- 
closure of their skin game. 

Shoe dealers are on their uppers, hence 
preachers give up trying to save their soles. 

New Haven reports the purchase of an- 

‘other locomotive, making a 100 per cent 

increase in the total of new engines. 
Granite dealers are preserving stony 

silence regarding the strike situation. Labor- 

ers are still blasting for more. 

'-The»flower business ‘has: ‘a ‘rosy ° outlook. 

—Boston Beanpot. 
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Roberts’ New Store in Tacoma, Wash. 


HERE is a photograph of the new store 
of Roberts, Tacoma, Wash. The store 


is located at 912 Broadway and is owned and 
operated by the Friedman Jewelry Co., 942 
Mr. 


Pacific Ave. of the same city. Robert 
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large and roomy, thus making -it-possible to 
display merchandise advantageously. A stock 
room, workshop and repair shop are located 
on the second floor. 

Notwithsttanding the pouring rain, the 
opening was attended by nearly 5,000 people. 
Souvenirs in the form of imported vases 





THIS BEAUTIFUL 


Friedman, formerly manager of the Friedman 
Jewelry Co. will act as manager of Robert’s 
and Samuel T. Friedman will take up the 
management of the Friedman Co. The 
Friedman brothers are well known and have 





UPRIGHT DISPLAY CABINET 





ALWAYS ATTRACTS FAVORABLE ATTENTION 


were distributed to every visitor. The store 
was a mass of beautiful flowers sent 
by friends from: various sections. The 
display attracted so much comment that it 
was found necessary to continue the formai 





THE ROBERTS STORE, TACOMA, WASH., AT THE OPENING, SUGGESTED A FLOWER GARDEN 


built up a‘ leading credit jewelry business in 
Tacoma. The location of the new store ifs in 
the heart. of the city’s retail districtt. 

The establishment itself is quite attractive. 
The ceiling is domed with a double line of 


- cove lighting which with the: colored lights 
'!.at night presents an inviting .display... The 


fixtures are of oak, the show cases being 


opening two extra days, in order to give the 
crowds an opportunity to see the store. 








Oscar -Fhesgauf, proprietor of Hart’s 
jewelry,store, Clinton, N. J., has opened an- 
other store in Washington, N, J.,..He will 
also continue his -present. store. 
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Three-Minute 
Selling Talks 


Written Expressly for 
The Jewelers’ Circular 


























A Timely Bit of Merchandise 


BEVERY woman loves a beautiful fan. It 
is one of those exquisite feminine acces- 
sories which add to her charm. Summer 
is an excellent time to feature fans by dis- 
play and advertising, or even by exhibit if 
your collection is sufficiently unusual and 
interesting. Here’s a copy suggestion from 
a department store: 


Bullock’s Evening Fans 
Make Chic Gifts 
NOTHING more acceptable to the 

smart woman—or more appreci- 
ated. The gracefulness—the loveli- 
ness of trailing fans make them gifts 
of recognized superiority. Choose 
them from a distinctive collection at 
Bullock’s—where fans from European 
marts, from better sources of America 
offer an extensive selection. 

Here are novelty fans that feature 
short, flat feathers—gayly decorated. 
Trailing ostrich fans in high shades 
for slender, unadorned ‘dance frocks. 
Fans that should become any ward- 
robe, priced from $1.50 to $75. En- 
courage the tiny Miss who dances, 
with a dainty fan. 


Pick Ups 


A clever little framed sign in a jewelry 
window read,— 


Don’t hesitate! A solitaire on her 
finger is worth two in the window. 
*x* * * 


Seen in a Los Angeles jeweler’s window 
with a diamond display,— 


Our Diamonds 
Are the stones upon which our repu- 


tation is built. 
*x* * * 


Chas. H. Clark, Los Angeles, advertises 
with “travel suggestion.” 
It's a Long Journey 
after Wealth,— 
But a short one after 
A Lovely 
Diamond 


or 
A Dependable Watch 
At Clark’s 


* * * 


QFTEN the heat of Summer is broken by 
unexpected showers. When the weather 

is “showery,” the jewed@r can advertise 

similar to Herbert Hall Go: Pasadena: 


Showers of Diamonds 


Hot weather is when showers are 
appreciated. 
But—hot 


weather or cool—the 
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“showers of diamonds” at Hallmark 
Store are most refreshing. 

Price, Beauty, Quality, Purity—in 
other words, real value in every piece. 


The border of the advertisement depicted 
a “shower” of diamonds. 
* * * 


Do you offer your customers that most 
appreciated service of a free parking space? 
Department stores, banks, specialty shops 
and theatres are making every attempt to 
arrange for free parking space for cus- 
tomers. 

Jacoby’s of Los Angeles, has this plan, as 
explained in an announcement to customers: 


Drive your car into the Mutual 
Garage at the corner of Fourth and 
Olive—tell the attendant that you are 
a Jacoby customer and he will give 
you a ticket that you are to have 
stamped at our Accommodation Desk 
after you have made a purchase in 
some department in Jacoby’s. 

Tell your friends about this service! 

M. H. A. 
x * * 

Occasionally it is well to put in a repair 
display and the writer can assure you that 
it will attract as much attention as any dis- 
play you can use. A good display has been 
made by taking a large white card and put- 
ting on it all the parts of an 18 size watch. 
These parts should be arranged in some. sort 
of order. The names of the parts can then 
be printed below each piece. For compari- 
son as to size of the largest and smallest 
watches, do the same thing with the smallest 
size wrist watch. In the center of the dis- 
play the writer heaped a large pile of old 
discarded watch plates, wheels, dials and so 
forth with a card which bore this legend: 
“These watches could have been saved from 
the junk pile if they had been cleaned and 
oiled once a year.” Some of the most com- 
plicated looking watchmaker’s tools were 
put in the window to show that the most 
modern instruments were used in the repair 
shop. : 

Many jewelers plan on running a repair 
campaign during the dull months. In this 
campaign it is well to use newspaper adver- 
tising at the same time you have your re- 
pair window display. The following adver- 
tisement will bring many people into your 
store to have their watches regulated. This 
will give you an opportunity to suggest that 
their watch needs cleaning or some other 
minor repairs. In this ad the caption 
“Warning” should be in heavy black face 
type to catch the eye of the reader. 


Warning! 

Do not attempt to regulate your 
own watch. In doing so you may 
injure the hairspring, which is the 
most delicate part of any timepiece. 
Stop in and we will regulate it for 
you. We make no charge for this 
service. 


Storing Useful Ideas 


ie the highly specialized departments of 
THE JEWELERS’ Circutar there are print- 
ed each week pertinent ideas that point to real 
progress in the many branches of a modern 
jewelry business. Better methods of doing 
things, success stories of other shops, and 
the .worth-while, business-building ideas of 
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other merchants are exemplified and illus- 
trated. 

At the time at which they are presented, 
these ideas, perhaps, on account of the press 
of other matters, or for various reasons, can- 
not be utilized on the spur of the moment, 
Other plans may preclude the jeweler from 
immediately adopting business-building ideas 
thus called to his attention. 

Therefore, it behooves the merchant to 
adopt a system that will preserve for future 
use and reference such ideas as may be 
properly fed to his business and upon which 
it may be nourished. A scrap book of the 
most appealing information in THE JEweL- 
ERS’ CIRCULAR, i. e., those ideas which sug- 
gest themselves as capable of adoption by 
the individual jeweler, is an excellent means 
of having on hand a supply of material for 
reference and for future use. 

Under various headings the articles in 
THE JEWELERS CIRCULAR are segregated 
each week to make individual appeals to 
those who specialize in gift departments, 
watch-repair service, and other lines of the 
jewelry merchant of the present day. Little 
sales talk with a point, and ways in which 
more can be secured from advertising and 
publicity are presented in this journal. It is 
thus an easy matter to clip and collate all 
material under the particular department 
which should not escape the watchful eye 
and attention of the administrative head of 
the firm. 


If, for instance, a certain department of 
the jewelry store is not holding its own, 
ways of bettering the service, or of making 
that end more productive of results may be 
gleaned from the information clipped, col- 
lected and properly collated in the scrap 
book. 

Once the jeweler has started the scrap 
book habit, he’ will. find himself more on 
the alert for material which he may not 
be able to use at the present time, but 
which will be handy when needed. Some 
of the biggest businesses of the country 
have formed the scrap book habit. A six 
million dollar hotel in Seattle, one of a 
mighty chain of hotels all over the United 
States, uses several scrap books in_ its 
different departments, as do other success- 
ful enterprises. 

Often the secretary to the president, 
secretary of the chief executive, or other 
administrative head of a concern, will keep 
several scrap books pertaining to a number 
of different branches, all containing infor- 
mation of value to the business, and clip- 
pings worth preserving. 

In like manner, the stenographer or office 
worker employed for the usual office routine 
of the jeweler, or some member of his family 
being trained for the business, if he is too 
busy for the details pertaining to keeping 
a scrap book himself, may be charged with 
the duty of clipping and pasting the material. 
The value of retaining such material as may 
be of greatest interest to the jeweler will 
be diminished, however, if others are dele- 
gated to select material for his use, unless 
they are properly trained and have the 
technical and broad background as have the 
persons who usually occupy such positions 
as the secretary to an important executive. 

A method, therefore, of keeping track of 
ideas which prove all too elusive should 
be adopted.—C. M. L. 
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Practical Publicity for the Retailer | 





Written Expressly for The Jewelers’ Circular by Robert Francis Nattan 














66WK/ HAT shall I advertise and how shall 

I advertise it,” is the dominating 
thought in the minds of many jewelers. 
Changing conditions make the selling prob- 


ing to facilitate the sale of merchandise. The 
enterprising retail jeweler will give such 
manufacturers 100 per cent. co-operation, 
realizing that the results are not exclusive- 
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OBVERSE SIDE OF ATTRACTIVE FOLDER DISTRIBUTED BY MANUFACTURER TO JEWELERS 


lem harder and cause more cogent thinking 
than ever. Many manufacturers are giving 
retailers excellent co-operation in endeavor- 


ly for the benefit of the manufacturer but 
for the retailer himself, as well. Perhaps 
too few retailers write frankly to manufac- 








A Ring fot Him. 
1 is quite: the Vogue today for the young 
Soman, at the time of her engagement, to : 
«hae framee a with tae bith 
ve ot the stone of ‘etigagement month, : 
prea A, Asha 


date of the occasion 
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turers to tell them exactly what kind of 
dealer help they think would be most bene- 
ficial. The retailer, being right close to the 
consumer, ought to have first hand knowl- 
edge of what particular kind of appeal will 
be most helpful. A _ little thought and 
creative work on his part and then his sug- 
gestions to the manufacturer will undoubted- 
ly be appreciated by the latter. More of 
the co-operative spirit will bring about more 
and better business. 
o-* 


The dealer help service of many of the 
manufacturers nowadays is very compre- 





BROCK AND COMPANY BUILDING 
Five Floors of Service 
“The House of Perfect Diamonds” 


Timely Summer 
Gifts 


A gift is always uniquely ap- 
preciated when it can go into 
service at once. This is the 
distinctive feature of the fol- 
lowing suggestions for sum- 
mer giving— 


. 
ty 
r 
2 


LF 


Fitted Bag—for summer va- 
cation and week-end visits. 


SK 


Beverage Sets—in silver en- 
crusted crystal—always in 
demand during the warm 
season. 


QE 


Summer Jewelry for Ladies 
—Diamond Bar Pins for 
sports wear, Pettipoint Bags, 
Bracelets and Necklaces. 


Summer Jewelry for Men— 

Cuff Links, Belt Buckles, Tie 

— Sports Chains, Scarf 
ins. 


Closed All Day Saturday 
During July and Avgust 


oN 


oN 


Brock and Company 
2g Soean Sr 





TIMELY AND STRIKING ADVERTISEMENT BY 
BROCK & CO., LOS ANGELES, CAL. 


hensive. Material just received from one 
large company includes several easels 8% 
by 11 inches, handsomely printed in color 
and illustrating new patterns. The illustra- 
tions on some of the easels are from actual 
photographs. Numerous booklets describing 
the patterns and beautifully illustrated are 
also sent out for the selling assistance of 
the jeweler. Besides this, pads measuring 
about 1734 by 934 inches are distributed. 
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Retail Advertising Department 








“For Sweets and Delicacies” is the title 
of an attractive little booklet issued for the 
retailer by a well known silver manufac- 
Every retailer who sells silver should 


turer. 
avail himself of this, The cover page is 
beautifully . printed in colors and shows 


What $71.50!Will Buy | 
for the Bride 


How delighted the bride will be with this twenty- 
six piece set of sterling (solid silver) we offer this com- 
bination in the Lady Mary pattern, a design which has 


received unusual recognition due to its grace and beauty. 
6 Tea Spoons 


a : 25 
6 Knives 1.00 
6 Forks 7. 00 
6 Salad forks: 17.50 
1 Sugar spoon 
1 Butter knife 





A: BRIDAL GIFT PACKAGE OFFERED BY ANOTHER 
WELL KNOWN FIRM IN LOS ANGELES 


under the title a representation of a caravel 
bon bon dish and a peacock with out-spread 
tail, the latter serving as a receptacle for 
candy. The booklet illustrates timely little 
silver dishes of various kinds and at various 
prices, from $7.50 up. All the articles illus- 





PARMELEE—-DOHRMANN CO 











For Serving Summer Desserts 
and Beverages 


Tre cooling summer desserts and refresh- 
ing beverages render their fullest eajoy 
ment only when properly served The prob 
lem of appealing to the jaded summer appe- 
tite is largely solved-by the character of the 
service. There are so many summer delica- 
cies and cooling drinks that the housewife’s first 
duty becomes one of supplying herself with’the 
essentials to tempting service 





Lced.Tea Sets 


Cold band tee sets of erystal 


Parmelee-Dohrmann Co. has a very attractive 
and extensive assortment of glassware, trays, 
and in fact all requisites for the proper serving 
of summer beverages and desserts 


Par melee- Dohrmann(a 


436 444 Sadie Broadway 








A REAL SUMMER GIFT 


trated make appropriate gifts of lasting 


value. 
x * * 


Notice the timely gifts featured in the 
attractive announcement of Brock & Co., 
Los Angeles. This is an impressive an- 
nouncement, featuring fitted bags for Sum- 
mer vacations and week-end visits, beverage 
sets, Summer. jewelry for ladies, including 
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bar pins. for sports wear, pettipoint bags, 
bracelets and necklaces. Summer jewelry 
for men is also on the list and comprises 
such requisites as cuff links, belt buckles, 
tie clasps, sport chains, etc. 

x * 

“What $71.50 will buy for the Bride” 
made a very inviting caption for the an- 
nouncement of Donovan & Seamans Co. 
The list comprised a useful collection of 
silverware well calculated to make a most 
appreciated gift. 

x * * 

The Parmelee-Dohrmann Co. has for its 
announcement a timely caption, “For Serving 
Summer Desserts and Beverages.” Iced 
tea sets are advertised at $4.95 and serving 
trays: at $5.50. Tlie illustration suggests 


cooling comfort and is most inviting to any- 








Silversmiths 


— STOWEL LS| 


Jewelers 


Gentleman’s 
Engagement Ring 


HE age-old custom of 

exchanging betrothal 
rings has, until recently, 
almost been forgotten. To- 
day, however, the custom 
has been revived —and is 
gaining in prestige daily. 


This Synthetic Sapphire in its 
chased and engraved heavy 
14-kt. white gold mounting, 
is an excellent ring for a man. 





ay J whetehed 
be had ert with » im 
dewired  birthet: 
With facet cut Synthetic Sapphire, price $43 
With cut in Synthetic Sapphire, price $45 
With intaglio cutting in Synthetic Sapphire, price $48 





24 Winter St., Boston 
Jewelers and Silversmiths for Over 100 Years 











WELL DONE BY OUR BOSTON FRIENDS 


one seeking a gift that will be appreciated 
during the sweltering days. 
* * * 

Kendricks, for over 90 years-engaged in 
business in Louisville, recently conducted a 
removal sale—something unusual for this 
well known concern. How it was featured 
is shown in the accompanying announcement. 
All reports indicate that the sale was very 
well patronized. 

> * * 

Here is a wise jeweler who is making the 
most of the fact that his watchmaker has 
been certified by the Horlogical Institute of 
America. This little plan will undoubtedly 
build up his watch repair department by in- 
creasing the public’s confidence in the estab- 


lishment. The announcement occupied a 
space of four inches, double column, 
. 2 
Gentlemen’s engagement rings are ex- 


cellently featured in the announcement of A. 
Stowell & Co., Boston, Mass., jewelers and 
silversmiths for over 100 years. The an- 
nouncement originally occupied space of 
seven and a half inches, double column. The 
advéftiserycalls attention to the. revival: of 
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this ancient custom tersely and impressively, 
The ad is strengthened by an illustration 
of one of the rings described and by the 


quotation of prices. 
*x* * x 


“Everlasting joy for the girl graduate,” 
made a good caption for a six inch, double 





Announcement— 


Mr. Harrison F. Babcock 
My Watchmaker 


Successfully Passed the Grade of 


Certified Watchmaker 


And Holds a Certificate of Ability From the 


Has 


Horological Institute of America 


It requires a high degree of skill to pass 
this rigid examination. Certified Watch- 
makers are your protection from the “army 
of tinkers’—you are taking no chances 
when leaving your watch here for attention. 


F. Grant Ball 


“THE HEIGHTS JEWELERS” 
2785 Euclid Boulevard 
Cleveland Heights, Ohio 











LET OTHER JEWELERS DO LIKEWISE 


column announcement by ‘Moore & Harten- 
stein, illustrated on the following page. 


Vacation and Summer Time Needs 


The man or woman going on a vacation 
will have need of some of your requisites. 
The man needs a strap watch if he has 


HTT TTT CW TLL LLALLU LCL LAA LLL 
That the People of 
- LOUISVILLE 


Appreciate Real 


@ BARGAINS 









“The Talk of the Town” — 
The Great Saving to Be Had | 
on High Quality Jewelry 











Our Store 


CROWDED 


With eager buyers every 
A ve since the opening of 
our big 


REMOVAL SALE 


We Have Worked - And Night Rearranginy Our Entire Stock 
For Tomorrow's Business 
The same startling values will prevail for to- 
morrow with a few exceptions, the supply of 
which has —_ exhausted. New items that did 
not get a show before have been brought out. 
Rare real stone necklaces at less than half their 
actual values—exquisite diamond set pieces, rings, 
etc. Our entire stock of the world’s finest watches. 
Sterling and plated silverware all priced at tre- 
mendous reductions, for we realize that only 
with the most unusual price cutting will the 
merchandise move out as rapidly as we desire. 


Every member of our organization entering into 
it with the determination to make it a huge suc- 
cess, so it is appropriate to say 


ONCE IN A LIFETIME 


We extend to all the most hearty invitation to 
come in and inspect for yourself the many won- 
derful values. 


KENDRICK, Jeweters 


For Over 90 Years In Louisville 


460 - FOURTH oT. 







TAA ROMS 





a 
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LOUISVILLE’S WELL-KNOWN FIRM ADVERTISES 
A REMOVAL SALE 

















, 





August 11, 1920 


Retail Advertising Department 


—————— 











none, and these should be featured in 
language which will emphasize their con- 
venience and the inconvenience of the 
pocket watch carried in the small pocket of 


Ve ns a ‘ 
P BY ‘Betas Joy 
eZ 4 For the Girl Graduate 
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Jewelry Gifts that bring ever- 
lasting Joy for the Girl grad- 
uate. 


If one seeks a very charm- 
ing personal gift, it may 
quickly be found among the 
many suggestions we have to 
offer. 


tn our store you will find 
lovely .trinkets. some costly, 
but most of them inexpen- 
sive, 


it} 
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Our store offers a gift for all 
occasions and at a price to 
fit ita purse. 


Visitors. Always Welcome 


_ MOORE & HARTENSTEIN 
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1 Incorporated e 
ES JEWELERS [=| 
432 W. Walnut St. Kentucky Hotel Bidg. ij 








JEWELRY—THE GIFT OF EVERLASTING JOY 


the trousers during the Summer. Many 
more strap watches could be sold _ for 
Summer time if this thought were properly 
put into words and brought before the 





The.$2.00 to $15.00 


WEDDING GIFT 


We HAVE ASSEMBLED a most interesting setec- 

tion of appropriate Wedding Gifts ranging from 
$2.00 to $15.00 to meet.the need for a really desirable 
and worthwhile gift at a price most persons teel like 
limiting eaaaenit at to. 





asked Silver Sandwich 


AR $15.00 
crY eae td and Silver Ice Tea Coaster _ $5.00 and $6.00 
2- PIE’ cH e Vypial-and-aliver Cheeee an _-$2:75 
Paepenkgwsgs ose $5.50 
Be ets, veces, $7100 
; "$8.00 and $12.50 
$7.50 

nist Rook Ends - $3.50 to $15.00 
$5.00 to $15.00 
$3.75 

$3.75 

: $6.25 
sis is $10.50 
$2.00 

‘per par siviakuibhipraone WO See $4. 25 
nd-Silyer Jam Jars, $3.50 te $10.50 
$11.00 } 

$15.00 | 

$10.25 and $11.50 
$5.00 


BILLER bate Water 














All indies Patterns of Solid ( Sterling) 
Silver for the Table are Shown Here — 


4 us illite _ he 


9th and Olive Sts.—S. E. Corner. 
YOUR MAIL ORDERS ARE INVITED 

















WIDE PRICE RANGE QUOTED IN THIS EXCELLENT 
___ ANNOUNCEMENT_ 
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public. A pocket watch is very desirable 
put the convenience and special purpose of 
the strap watch, particularly in the Summer 
time, should be strongly featured in the 
newspaper advertising. 

Traveling clocks may also be advertised 
advantageously during the Summer time. 
Manufacturers are distributing excellent 
literature concerning these important 
“requisites for the tourist,” whether on sea 
or land, and the jeweler will do well to 
distribute such literature at every oppor- 
tunity. 

* * * 

Slave link bracelets look well on the Sum- 
mer girl and may be purchased at a low 
price. Featured in a well-written newspaper 
advertisement these should bring in a 
generous aggregation of buyers. As a gift 
from “the boy friend” to “the girl friend” 
they are a very desirable gift and many 
may be purchased at a price that will not 
put any great dent in the most modest 
salary. They may be delivered to the lady, 
too, in a handsome box which makes the 
gift all the more acceptable. 


Homely Philosophy in Texas Jeweler’s 
K. C. B. Style of Advertising ~- 


TEXAS store, Gordon Jewelry Co., 

Main St., Houston, decided that the 
typographical ideas used by K. C. B., famous 
humorist would go well in advertising, too. 
The light touch of K. C. B. appealed to 
this advertiser as having distinct jewelry 
store possibilities. The consequence is a 
most unusual series of advertisements— 
something decidedly “different.” 


K. C. B. is familiar to many readers 
without doubt, through his syndicated 
columns. At Seattle, 15 years ago, he dis- 


covered how effectively he could present 
thoughts in lines of unequal lengths, partly 
in bold face, and partly in light face type, 
-with rows of asterisks between each line. 
His column “went over big,” with the re- 
sult that he was brought on to New York 
city at a fabulous salary. 

Gordon Jewelry Co. finds this style un- 
usually well adapted to single column ad- 
vertising. Its insertions run from four and 
one-quarter to six and one-quarter inches. 
They are headed by an ornamental design 
bearing the initial, “G.” At the foot is the 
business name and address, hand-lettered 
on three lines. Between these comes a 
humorous message, set typographically so 
as to “get across” to the largest possible 
number. Here is a sample advertisement— 
beginning with some wisdom, then proceed- 
ing to advise readers to shop early for 
Christmas : 


“THE BIG trouble 


; * * * 
WITH ‘doing nothing’ 
* * * 
IS 
* * * 


THAT it’s apt 
*k k 
TO BE overdone— 


*x* * * 


‘WAITING?’ is 


e * > ® 
A DEAD MAN’S 

* * * 
GAME— 

His *% 


FOLKS who 
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WAIT till things 
* 


* x 
COME to them 
* ok * 
USUALLY 
* 4 
GET them 
* * * 
AFTER they’re pretty 
* * * 
‘SSHOPWORN’— 
x * x 
SELECT your 
* * 1K 
CHRISTMAS 
* ok Xk 
GIFTS NOW— 
. * * a 
BIGGER stock— 
* ok * 
MORE time to look— 
* * * 


A SMALL deposit 
* 


x x 


HOLDS what you 
* 


ok * 
SELECT—” 
GORDON 
JEWELRY COMPANY 
614 Main Street 
* * * 
Another advertisement had to do. with 
that advertisement so often referred to— 
“the satisfied customer.” It ran like this— 


“THE best 
*x of 
AD 
* * * 
I EVER hope 
* x 
TO HAVE 
x ok * 
“ISA 
* * * 
SMILE 
: * ok ok 
ON THE face 
: * * x 
OFA 
* * * 
_ SATISFIED 
x Ox 
_CUSTOMER— 
* Ok Ok 
NOT just 
* oe x 
CHRISTMAS 
* ok * 
TIME—But 
* * * 
ALL time.” 
GORDON 


JEWELRY COMPANY 
614 Main Street 


*k kK * 


It is easy to imitate the typographical 
presentation of these advertisements—harder 
to catch the K. C. B. “spirit” and snap and 
put it in words which, while getting atten- 
tion and interest and a smile, get over a 
selling point. 

A complaint frequently made against 
jewelry store advertising is that. it is “all 


. alike.’ 


Certainly the Gordon Jewelry Co. ‘style of 
advertising is “different,” and it is to be 
commended for careful consideration, to 
jewelers on the hunt for ‘clever, interesting 
ideas i in | presentation. —J. T. B. 














136 THE JEWELERS’ CIRCULAR August 11, 1926 


Jewelers 2°"! Benches 





Our newly patented bench with the 
double top. The back is the same as the 
front—you turn it around when one side 
is worn out or disfigured. The drawer is 
full width, with plenty of room for every- 
thing. The lower pan is of rust-proof 
metal—the edges embedded in the wood 
—no filings can work underneath. No 
shop is complete without comfortable 
benches. No workman can produce at 
his maximum without a comfortable 
place to work. 


Used Around the World—Get the Catalog 









The New Model 
Jewelers Work 
Bench that 
doubles the 
value of your 
dollar. 







Leiman Bros. 
N o n-Warping 
Jewelers. Work 
Bench. A New 
Development. 


LEIMAN/BROS., 23 BBNC Walker Street New York 
MANUFACTURERS 
Makers of Good Machinery for 35 Years 
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Snags Met in the Watch Repairing 
Business 











Written Expressly for THe Jewelers’ CircuLar by S. BeRnarp, Author of “Timeology” 














A CERTAIN New York jeweler, in a 
little pamphlet that he calls “Facts 
About Your Watch,” says: “. The 
motive power rests in the mainspring, which 
weighs 30 grains. It is estimated that the 
force exerted is about four times that used 
by a flea in making a jump. In other words, 
four-lea power. . One-horsepower 
would run 270,000,000 watches.” 

I frankly admit that I am not enough of a 
mathematician to dispute the above state- 
ment. I lived once upon a time in New 
Jersey, and upon one particular occasion I 
became rather familiar with the New Jersey 
mosquito. But so far as fleas are concerned, 
the variety is too great to pick on any one 
specimen; and with regard to horses, I, for 
one, would much rather drive almost any 
make of automobile. 

Of course, we know that the mainspring 
is the motive power of the watch. Its power 
is transmitted through the train, to the 
escapement, and there gives impulse to the 
balance. The mainspring is a very impor- 
tant factor.in the timing of a watch, and too 
much care cannot be bestowed upon its se- 
lection in regard to material and manufac- 
ture. There are many good makes of main- 
springs on the market, also many of inferior 
make. Mainspring trouble, caused by loss of 
elasticity and breakage, makes the purchase 
of inferior springs anything but economy. 
Add to this the fact that accurate time, in 
the true sense of the expression, can never 
be obtained where a poor mainspring is the 
motive power; and you have the strongest 
incentive for the use of the best spring that 
can be obtained if you really want good time 
out of the watch. 

It is interesting in this connection to hear 
Olof Ohlson, the genius of watch construc- 
tion, talk about mainsprings. 

All matter has physical properties, or char- 
acteristics, which may be either simple or 
complex, he says. A knowledge of the prop- 
erties of the various forms of matter is not 
only interesting but, in general, is very use- 
ful to mankind. This is especially true con- 
cerning the mechanic or the manufacturer 
who is engaged in the making of articles 
from metal. 


So thoroughly is such definite knowledge 
appreciated by the most progressive manu- 
facturers of today that the services of the 
analytical chemist have become indispensable. 
And the up-to-date manufacturer, by the aid 
of his chemist, is able to secure a product 
of practically absolute uniformity. 

It is probably true that in recent years no 
line of manufacture has shown greater prog- 
ress than in the making of special steels for 
special purposes, until at the present time 
the variety of special grades of steel is only 
limited by the uses for which the steel is 
desired. 

It is evident that the particular steel which 
would be suitable for making mainsprings 
should possess a number of properties. First, 
it should be homogeneous (of the same kind 
or nature) ; second, it should possess the con- 
stituents which will permit of hardening; 
third, it should be capable of receiving a 
degree of temper suitable for the severe and 
exacting service to which it will be sub- 
jected. It should also be capable of receiv- 
ing a good finish and a clear and distinct 
color. It is the work of the steel manufac- 
iurer to so combine the various ingredients 
composing the steel as to secure the above 
qualities, as it is also the task of the main- 
spring manufacturer to so treat and manipu- 
late the steel as to produce good, lively and 
durable watch springs. 

In a standard steel for mainsprings, known 
and definite proportions of certain elements 
are required. These elements not only unite 
to compose the steel, but when hardened as 
for mainsprings, arrange themselves in defi- 
nite ways, according to the “heat treatment” 
the steel has received; and when broken, the 
fractures show a finer or coarser grain, in- 
dicating the proportionate strength or weak- 
ness of the steel. During the heating for 
hardening at critical points, definite changes 
take place in the arrangement and condition 
of the elements, as when carbon. changes 
from the “cement” to the “hardening” form. 
This change, to be complete, requires heat- 
ing to an exact degree by an expert, because 
a little more heat changes the arrangement 
to a coarser and weaker structure, while a 
little less leaves the transformation incom- 


plete and the structure much 
weaker. 

The efficacy of a spring consists in its 
ability to resume the form from which, by 
some force outside of itself, it has been di- 
verted; so that if a watch mainspring be 
tempered when in practically the form of a 
straight ribbon or strip, and then coiled with- 
in the mainspring barrel, its effective use 
consists in its endeavor to resume its normal 
form of straightness, which effort is utilized 
by compelling it to turn the entire train of 
watch wheels, and that only at the speed 
governed by the movement of the “balance” 
wheel. If, however, the spring be in a curved 
form when receiving its temper, instead of 
being straight, and if it be coiled into the 
barrel in a reversed condition of curve, it is 
evident that it will possess the effective force 
of one of greater thickness, tempered in the 
straight condition. 

After having secured the exact temper de- 
sired, so that the spring is not so soft as to 
set, nor so hard as to break, there remains a 
liability of curious and unexplained failure, 
which may or may not manifest itself at 
once. It is noticeable.that during the Sum- 
mer months the number of broken main- 
springs in watches far exceeds the breakage 
occurring at other seasons. It has been sup- 
posed that such breakage may have been 
caused by electrical disturbances in the at- 
mosphere, or excessive humidity. As an in- 
dication that there may be grounds for such 
a theory, it may be related that workmen in 
large repair shops or factories, employed 
evenings when the shops were still, have been 
startled by the almost simultaneous breaking 
of numbers of mainsprings in watches which 
were lying on the work benches or hanging 
in cases. 

It cannot be claimed, therefore, that main- 
springs will never break. It is the manu- 
facturer’s endeavor, however, to make them 
as near unbreakable as is possible, without 
sacrificing their proper elasticity. Watch 
wearers, as well as watch dealers and re- 
pairers, should concede that it is far better 
that a mainspring be so tempered as to pos- 
sess a good amount of life, or “pull,” even 
if there be somewhat increased liability of 
occasional breakage, than an absolute se- 
curity against breakage, with the consequent 
absence of vigor in the spring, which would 
result in a sluggish, and therefore unreliable, 
action of the watch movement into which 
such a spring was put. 

A mainspring should have sufficient power 
at the end of a 24-hour run to make the 
watch motion properly, and yet it must not 
be so strong as to overbank the watch when 
fully wound up. To meet these two condi- 


resulting 
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tions, a Mainspring must have a compara- 
tively high temper. 

High-tempered springs require careful 
handling. A good spring, meaning one of 
the proper temper, should never be wound 
on an arbor much smaller than its hub or 
barrel arbor. To bend it into a smaller 
curve is dangerous, because, since it is a 
good spring, it may not stand the treatment. 
A soft spring, even when abused, will not 
break, neither will it give a good motion to 
the watch at the end of its run. 

A good spring should not be wound on an 
arbor which has a pin or hook long enough 
to project beyond the thickness of the spring, 
at the eye. There is no hole in the next coil, 
so when this second coil is wound tightly 
over the protruding pin, the spring may 
break, if it is a good one. 

When winding a mainspring into the shell, 
or barrel, it should be coiled on the winder 
only enough to allow the spring to slip easily 
into the barrel, or shell. Do not coil it un- 
necessarily tight on the winder. 

To prove this, take an old spring and coil 
it on the winder, holding it back firmly all 
the way. Then let it out and draw it slow- 
ly, between thumb and finger, and you will 
feel the kinks, especially at the inside end. 
Any one of these short bends or kinks would 
break a good or properly tempered spring. 





Stonehenge 
GALISBURY is the fine old place in South 

England, in the County of Wiltshire, 
about half an hours motorcar drive north 
of Southampton, which is frequently visited 
by Americans for reason of its fine old 
cathedral. In 1909 occurred a great railway 
disaster just before the train entered the 
main depot of Salisbury. It was the 
through train from Exeter to London, carry- 
ing many American travelers who had left 
the White Star liner at Exeter with the 
intention of reaching the City of London 
sooner by this quick train. Alas! many of 
these unlucky Americans never reached 
London, as their life came to a sudden stop 
and they found their last place of rest in 
Salisbury. 

At that time there existed in Salisbury 
the English clock factory, belonging to the 
well known firm H. Williamson, Ltd., in 
London. The writer of the following de- 
scription of Stonehenge was then manager 
of that clock factory which in 1910 had been 
entirely destroyed by a huge fire. In the 
vicinity of Salisbury is the excavated Roman 
Castle “Old Sarum,” a memorial of the his- 
torical times when the Romans had 
colonized the south of Brittania. About half 
an hour’s drive by automobile one gets to 
the small town of Amesbury and from there 
right onto the Salisbury plain. About half 
way to the village of Winterbourn on top of 
one of the low hills the “Stonehenge” is 
situated. No American who visits England 
and stops at Salisbury should miss to under- 
take the short trip to see this historical 
old memorial. 

Insofar as the watchmaker is concerned 
Stonehenge offers a particular interest, as it 
represents a calendar over 2,500 years (some 
even figure it might be 3,500 years). His- 
torical research workers are by now well 
agreed that “Stonehenge,” as it now stands, 
used to be, years ago, a temple of the Druids, 
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which was dedicated to the cult of the Sun, 
and in which the Druids in particular were 
wont to perpetrate their ritual sacrifices 
which, as far as is known today, consisted 
at certain times, of human sacrifice. 

This temple, which is now called “Stone- 
henge,” consists mainly of huge stone blocks, 
which are arranged in two circles around a 
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existed which indicated the rising and setting 
of the sun on December 21. These, of 
course, do not stand erect any longer, but, 
like so many others, they have fallen to the 
ground during the course of the years. 

It seems that the instant of the rising 
of the sun must have been of quite particular 
importance in the ritual customs of the 














ANOTHER VIEW OF OLD STONEHENGE 


flat altar stone. ‘It is probable that originally 
there were 146 of these stone giants, of 
which today only 93 remain, some having 
fallen to the ground, whereas others remain 
leaning on their neighbors. The inner circle, 
or the most sacred part, had a diameter of 
80 feet and the outer circle 103 feet. A 
rampart was also built around.the whole 


Druids, and it is therefore probably not 
wrong to surmise that they used to offer 
human sacrifice at that particular time, As 
exactly half way between the altar and 
“Friar’s Heel” there is a flat sacrificial 
stone along the “via. sacra,” which doubt- 
lessly was used as an offering table where 
the offering was killed. 





STONEHENGE, ENGLAND, ONCE A DRUID TEMPLE, WHICH HAS MARKED SUN TIME FOR 2500 YEARS 


monument, having a diameter of some 300 
feet. 

From the temple a road, now called the 
Sacred Road or “via sacra,” leads to a lone 
standing stone, erected some 200 feet away, 
called the “Gnomon” or hand; according to 
a legend, however, its name is “Friar’s Heel.” 
If seen from the altar stone, on the 21st of 
June of every year, the sun rises exactly 
above this stone. This shows that even in 
those dark ages the Druids observed the sun 
solstices; as before that time even stones 


Nowadays, every year, modern humanity 
goes there in large numbers, sacrificing one 
night, that is on June 20th, at midnight, 
people hike, bike, ride or motor there, in 
order to watch the sunrise shortly after 3 
o’clock. As we know, however, old Mother 
Sun does not like to be contemplated so early 
in the morning by profane human eyes, but 
wraps herself in a négligée of misty veils, as 
also many Rigi visitors have ‘experienced. 





(Continued on page 147) 





